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SEntrA - Cyprus National Report

Executive summary

The aim of the research & the project context

The aim of the report is to provide research-based knowledge on the social entrepreneurship
landscape in Cyprus, with a particular focus on how this sector involves young people as
contributors or initiators of social entrepreneurship initiatives. In the report, we understand and
use social entrepreneurship as an approach that drives positive social change in the
communities, through social entrepreneurs, change makers, NGOs, youth organizations,
grassroots organizations, social enterprises, social or civic campaigns, voluntary activities, etc.

The present report is developed in the framework of the SEntrA (Promoting youth social
entrepreneurship through non-formal learning) project that aims to promote social
entrepreneurship among young people 18-30 years old, by offering a set of non-formal learning
tools supporting youth social entrepreneurship. SEntrA is a transnational initiative of five
partners. It is led by the Letterkenny Institute of Technology (Ireland) and the partners are Asset
Technology (Greece), Norsensus Mediaforum (Norway), Fundatia Danis (Romania) and ARIS
(Cyprus). The project is co-funded by the European Commission through Erasmus+ Programme
and its National Agency in Ireland - Léargas. The National Report for Cyprus was prepared by
ARIS team, the project’s partner in Cyprus.

The SEntrA project partners will use the results of this report for developing non-formal learning
tools supporting youth workers and organizations to actively enhance youth social
entrepreneurship. More specifically, the report contributes to the development of a competence
framework for youth acceleration in social entrepreneurship (Intellectual Output 2) and a training
toolkit to support young people to design social enterprises and other social, civic or non-profit
initiatives (Intellectual Output 3).

Research methods

For the development of this report, both desk research and field research were conducted. The
aim of the desk research was to identify the existing knowledge and information about the
social entrepreneurship landscape in Cyprus. Our literature review particularly focused on youth
entrepreneurship, with regard to current policies, key trends, key programmes, key stakeholders
and the most relevant business incubators and accelerators for young people. At the same time,
desk research also included data on Cypriot young people’s entrepreneurship competences and
digital skills.
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The desk research includes the review of reports, studies, programmes, legislation that cover
the last five years of activities (2015-2019) in the field of social entrepreneurship and youth
entrepreneurship in Cyprus. If no recent data was found, the most recent one was included. The
information is structured in the following sections:
A. Current policies, legislation, key trends, and key programmes related to social

entrepreneurship and supporting youth entrepreneurship and entrepreneurship education for
young people, in Cyprus

B. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people, in Cyprus

C. The gap in entrepreneurship competences of Cypriot young people
D. The gap in media & ICT skills of Cypriot young people
E. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in Cyprus, with

a special focus on social enterprises supporting SDGs
F. Social enterprises incubators, accelerator programmes or other integrated support

programmes

The field research included an online survey targeted at young people 18-30 years old (26
participants), focus groups / interviews with ten (10) engaged and ten (10) non-engaged young
people, and interviews with fifteen (15) relevant stakeholders. The questions included in the
survey, focus groups and interviews aimed at collecting data about:
● the engagement of young people in social, civic, non-profit initiatives, including social

entrepreneurship initiatives;
● the gaps in entrepreneurship and media & information literacy competences of young

people;
● the young people’s knowledge and experience in social entrepreneurship, including

educational and support programs, and in supporting the 2030 Agenda implementation;
● the trends in social entrepreneurship, the 2030 Agenda implementation, and in educational

and support programs for promoting youth entrepreneurship/social entrepreneurship and
the Sustainable Development Goals.

Due to the restrictions imposed by Covid-19 from March 2020 onwards and the health protocols
published by national health authorities, most meetings were held online, with the use of
friendly, online tools such as Skype and Google Meet. The continuation of the research work in a
timely manner was of outmost importance and necessary, in order to avoid delays and put the
project at risk due to exogenous factors.

In order to understand and analyze the level of entrepreneurship and media and ICT
competences of Cypriot young people, we employed well-recognized competence frameworks
that define the two categories of competences. Thus, we used the European Commission - Joint
Research Centre’s framework (EU, EntreComp, 2016) that established 15 entrepreneurship
competences, grouped in three competences areas that are interconnected and interrelated:
● Ideas & opportunities: 1. spotting opportunities, 2. creativity, 3. vision, 4. valuing ideas, 5.

ethical & sustainable thinking; 
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● Resources: 6. self-awareness & self-efficiency, 7. motivation & perseverance, 8. mobilising
resources, 9. financial & economic literacy, 10. mobilising others; 

● Into action: 11. taking the initiative, 12. planning & management, 13. coping with ambiguity,
uncertainty & risk, 14. working with others, 15. learning through experience.

We have also employed the P21 Framework (Battle for Kids & P21- Partnership for 21st Century
Learning). When referring to media & ICT skills young people should gain in order to be fully
prepared for the 21st century labour market, the P21 Framework refers to the following specific
skills:
● Information literacy: access and evaluate information; use and manage information. 
● Media literacy: analyse media; create media products. 
● ICT literacy: apply technology effectively 
(For a full description of the competences, please check the P21 Framework)

Main results

The desk research conducted showcased that although there are several initiatives in Cyprus
aiming to promote youth entrepreneurship, these only indirectly address social
entrepreneurship. However, there is widespread and growing interest in developing the social
entrepreneurship ecosystem in the island, particularly among civil society organizations and
incubators/ accelerators. As concluded, education and NGO sector should be more involved in
developing programs and implementing actions that will enable young people to develop their
entrepreneurship competences and be more engaged in social initiatives and social
entrepreneurship. The state, as well as the incubators/ accelerators also have a key role to play
in raising awareness around this area, supporting social enterprises and reinforcing the
Sustainable development Goals in Cyprus. The approval of the new legislation and the Action
Plan for the support of social enterprises in Cyprus are anticipated to lead to a new social
entrepreneurial era, forming a thriving ecosystem of social enterprises and underlying their
importance on social economy in the national context.

Concerning the entrepreneurship competencies of young people in Cyprus, the desk research
showcased that, although there is insufficiency of structured data to allow a thorough
assessment of their skills as described in the EntreComp Framework, they lack competences in
all three areas: ideas & opportunities, resources and into action. At the same time, the gap in the
digital skills of young people, both at basic and advanced level, remains a major barrier for
Cyprus to digitally transform its society and the economy and it is of great importance to
continue promoting initiatives and implementing actions to help them further develop and
update their skills, in order to match also the demand for ICT specialists and fill relevant job
vacancies. The new action plan of the Cypriot National Coalition for Digital Skills and Jobs is
expected to set the next steps and relevant actions to be implemented.
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In regard to the Sustainable Development Goals, Cyprus is committed towards the
implementation of the Agenda 2030 and there is a number of key stakeholders implementing
activities to reinforce the SDGs in Cyprus. However, there is still a long way to go to this direction
and it is essential to raise public awareness and involve young people and civic society.

SEntrA project aims to promote social entrepreneurship among young people by offering a set
of non-formal learning tools and accelerating youth social entrepreneurship. Based on the
results of the desk research in Cyprus, the project will support young people to improve both
their entrepreneurship and media & information skills, while also help them to identify social
challenges and develop their own business ideas and activities towards the goals of the 2030
Agenda for Sustainable Development.

Through the field research conducted with young people and relevant stakeholders in the field
of youth and social entrepreneurship in Cyprus, the following results emerged:

Learning about the engagement of young people in social, civic, non-profit initiatives, and social
entrepreneurship in Cyprus

Young people’s perspective:
● The majority of young people evaluated themselves as having a moderate level of

experience or knowledge about social entrepreneurship/ social initiatives. Non-engaged
young people are mainly focused on their family lives, their studies and their professional
careers and they are interested in developing skills related to their professional
development (i.e. legal profession, hotel & tourism industry, education etc.). Although young
people have a positive attitude towards volunteering, civic engagement and giving back to
the community activities, it appears that society does not provide enough incentives to
youth to be involved in such activities.

● The engaged young people are involved in social initiatives related to improving the lives of
disables people, raising awareness on gender equality and promoting equal opportunities,
developing novel methods for treating surface waters and connecting entrepreneurs using
digital tools. The main SDGs identified through the initiatives mentioned by engaged young
people are Quality Education (SDG 4), Gender Equality (SDG 5), Decent Work and Well-being
(SDG 8), Good Health and Well-being (SDG 3) and Climate Action (SDG 13).

● The primary motivation for young people to start their own social, civic, non-profit initiative
or social business in Cyprus is “to help those in need”, followed by the need “to strategically
solve a problem in their community” and “to secure financial well-being”.

● Regarding the obstacles that prevent young people from starting their own social business
or initiative, the main reasons indicated by far as the most preventing ones are the “Lack of
confidence” and the “Lack of financial resources”. Moreover, there is a perception that “It is
too complicated to start a social enterprise or initiative”, while there is to a large extent
“Lack of motivation or interest in solving community problems”.
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● Thus, in order to start their own social initiatives/ business, the young people in Cyprus
mainly need “Mentoring and guidance”, “Financial resources”, as well as “Easy legal process
of starting business”.

Stakeholders’ perspective:
● The stakeholders believe that young people in Cyprus are interested and willing to be

engaged and involved in social enterprises. From their perspective, young people are
sensitive about community problems and they are eager to address challenges and solve
problems.

● When developing social initiatives or enterprises, the main challenges young people target
concern the environment and energy-related topics, health & disability issues, as well as
economic challenges such as unemployment and career development.

● Based on the stakeholders, the sense of belonging and empowerment through activities
with societal impact are the main motives for young people to be more engaged in social
initiatives and social entrepreneurship. Moreover, high unemployment rate and low salary
levels in Cyprus are driving young people to explore other ways for economic activity and
income earning.

● The lack of legal support and framework to implement actions/ initiatives related to social
entrepreneurship is the main reason for young people to not get involved.

● In terms of the support needed to get more involved, apart from the legal framework and
status needed in order to have the recognition and certification as a social enterprise, young
people need more incentives and the necessary training for enhancing their skills and
competences in order to set up and sustain a social business.

Understanding the gaps in entrepreneurship and media & information literacy competences of
young people

Young people’s perspective:
● Young people in Cyprus seem to be considerably confident in all three areas of the

EntreComp and especially in “Learning through experience” and “Planning and
management”. Young people feel less confident in “Valuing ideas”, “Coping with uncertainty,
ambiguity, and risk” and “Financial and economic literacy”.

● The acquisition of the entrepreneurship competences is succeeded mainly through specific
classes and projects in school/university. The majority considers that the most relevant
stakeholders for developing their entrepreneurship competencies are schools, NGOs and
youth organisations, while they also give special emphasis to the family.

● The most important training needs according to young people in Cyprus for increasing
social/civic initiatives are “Creativity”, “Vision” and “Financial and economic literacy”.

● Cypriot young people feel quite confident in all areas of media and ICT competences.
“Analyse Media” appears to be the most significant competence area that needs to be
improved among young people. Other training needs for further improvement are related
with how to “Create Media Products”, and “Apply Technology Effectively”.
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Stakeholders’ perspective:
● Stakeholders consider that young people in Cyprus are moderately confident in all three

areas of the EntreComp and are more competent in “Learning through experience”, being in
line with the young’s people perspective.

● It is the responsibility of the state to educate youth and provide access in order to help
young people acquire entrepreneurship competences. Social entrepreneurship should be
part of the formal education system and schools should be more involved in this area, while
NGOs, youth and other organizations have also a key role to play.

● The training needs of the young people in relation to the EntreComp model, are “Coping with
uncertainty, ambiguity, and risk”, “Valuing ideas” and “Financial and economic literacy”. In
addition, the stakeholders mentioned that young people need to develop other
competences such as emotional intelligence, problem-solving skills, empathy and resilence.

● Concerning media and ICT competencies, stakeholders stated that young people are more
competent in how to “Apply Technology Effectively” and “Use and Manage Information”.

Learning about young people’s knowledge, experience and role in social entrepreneurship,
including educational and support programs and in supporting the Agenda 2030 implementation

Young people’s perspective:
● The majority of young people in Cyprus possess a moderate level of knowledge and

experience in social entrepreneurship they care about social causes which are related to
unemployment, social inclusion, poverty, education, environment, human rights, disabled
people and civic engagement of youth.

● In terms of SDGs, “Quality Education” and “Gender Equality” were considered as the most
relevant for Cyprus followed by “Decent Work and Economic Growth”, “Good Health and
Well-being” and “Climate Action”.

● Young people in Cyprus expressed their view that there is no organization in Cyprus that
specializes in the development of social enterprises. As mentioned, not only the
government is an important actor to develop awareness and support to the social
enterprise concept (top-down) but also incubator – accelerator programs (such as ARIS)
have a special role to play.

Discover trends in social entrepreneurship, the Agenda 2030 and the Sustainable Development
Goals implementation and in educational and support programs for promoting youth
entrepreneurship/social entrepreneurship.

Stakeholders’ perspective:
● Regarding entrepreneurship landscape in Cyprus, many actions, initiatives and efforts are

implemented to develop it. In relation to social entrepreneurship, there is widespread and
growing interest in promoting it in Cyprus, but there is still a long way to go to establish and
maintain a strong (social) entrepreneurship ecosystem.
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● There are many support programs for young people to develop their entrepreneurial
competence in Cyprus.

● Concerning the Sustainable Development Goals, stakeholders agreed that although young
people are involved in various activities and initiatives to address social challenges and
community problems, they have limited awareness in regard to the Agenda 2030 and
Sustainable Development.

● Stakeholders strongly believe that responsibility for supporting young people to be more
involved lies with everyone, not just a single party. For example, industry has to support the
academic institutions who teach the theory. In addition, there is a need to organize
internships to offer practical experience to young people. At the same time, the NGO sector
has to find resources to develop further suitable programs and push more the cooperation
between the different stakeholders. Finally, there is a need for promotion of best practices
and successful organizations in Cyprus.
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Chapter 1
Desk research

The aim of the desk research is to develop research-based material and provide information
about the social entrepreneurship landscape in Cyprus. Our desk research particularly focuses
on youth entrepreneurship, about current policies, key trends, key programmes, key
stakeholders, and the most relevant business incubators and accelerators for young people. At
the same time, data related to the entrepreneurship competences and digital skills of young
people in Cyprus is provided.

The desk research is based on reports and studies that cover the last five years of activities
(2015-2019) with regard to social entrepreneurship and youth entrepreneurship in Cyprus. The
report is structured in the following sections:
A. Current policies, legislation, key trends, and key programmes related to social

entrepreneurship and supporting youth entrepreneurship and entrepreneurship education for
young people

B. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people

C. The gap in entrepreneurship competences of young people
D. The gap in media & ICT skills of young people
E. Programmes/initiatives that promote Sustainable Development Goals (SDGs), with a special

focus on social enterprises supporting SDGs
F. Social enterprises incubators, accelerator programmes or other integrated support

programmes

A. Current policies, legislation, key trends, and key programmes in Cyprus
related to social entrepreneurship and supporting youth entrepreneurship
and entrepreneurship education for young people

This section aims to set out the general environment of social and youth entrepreneurship in
Cyprus in order to give context for the sections to follow.

Relevant legislation

The legal framework for social entrepreneurship has been enacted recently (December 2020)
under the “Law for the development and maintenance of a Registry of Social Enterprises” (‘the
Law’). The Law, on the one hand, seeks to regulate the registration of businesses in a Social
Enterprises Registry, by specifying the criteria that an entity must meet in order to register as a
social enterprise, and on the other hand, to define the obligations of these social enterprises.
Such enterprises may be corporations, cooperatives or partnerships, that are duly registered
under their corresponding underlying legislative framework.
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For an enterprise to have the status of a social enterprise in the eyes of the law, it must be
validly registered in the Registry of Social Enterprises.

The Law provides for two types of social enterprises: general scope and social integration,
described as follows:

● General scope: the primary purpose of such an enterprise should be to carry out a social
mission through the promotion of positive social, cultural and/or environmental actions in
the interest of society (political campaign actions are excluded), and it should invest at
least 80% of its after-tax profits to promote this social mission;

● Social integration enterprise: the primary purpose of such an enterprise should be to carry
out a social mission through the employment of, at least 10% of its workforce, persons with
disabilities and at least 30% persons which belong to vulnerable groups (as defined in the
Law), Where the enterprise employees up to 10 people or no interest is expressed by
qualified disabled candidates to take up employment, the enterprise may still register as a
social integration enterprise, provided that 40% of its workforce falls within the defined
vulnerable groups.

Whether an enterprise registers as a general scope or social integration social enterprise, it
must meet the additional following conditions:
● More than 70% of its income should emanate from business activities, based on its

business plan;
● Implements predetermined procedures with regards to profit distribution to ensure its

sustainability;
● Acts entrepreneurially, responsibly and transparently, with the participation of all key

stakeholders;
● Ensures that the highest salary paid to a director/employee does not exceed the quadruple

of the lowest salary paid to a lower-rank employee.

The appointed competent authority for the functioning and keeping of the Registry of Social
Enterprises is the Commissioner of Cooperatives who would be acting as the Commissioner of
Social Enterprises.

Current policies

A National Action Plan for the development of the social economy, was issued in January 2018,
by the Presidency of the Unit of Administrative Reform, which comprises of the following pillars:

Pillar 1: Creation of a favourable entrepreneurial environment

● Action 1: Creation of a legal and regulatory framework for social enterprises.
● Action 2: Conduct of a study for the mapping of the Cyprus social enterprises’ ecosystem.

9



● Action 3: Set-up of a Unit of Social Enterprises, to overlook public policy, coordination of
relevant actions and bodies, take relevant initiatives and maintain the registrar of social
enterprises.

● Action 4: Set up a Commission for Social Entrepreneurship, to overlook the action plan and
to be composed of representatives from public service, local authorities, enterprises and
universities.

● Action 5: To promote the assignment of public contracts to social integration enterprises
and the incorporation of contractual clauses with regards to social impact.

● Action 6: Provision of tax incentives to social enterprises (e.g. exemption from annual levy)
and investors in social enterprises (e.g. 50% deduction of taxable income).

● Action 7: The creation of a social enterprise incubator.

Pillar 2: Promotion of the social entrepreneurship culture

● Action 1: Set up a dedicated website to promote social economy and social enterprises and
the provision of relevant information.

● Action 2: The creation of a “Social Enterprise” certification to be available to all registered
social enterprises, for marketing purposes.

● Action 3: Education and guidance from Social Entrepreneurs through
workshops/presentations. Preparation of good practices guidance and manual for social
enterprises.

● Action 4: Implementation of information campaigns and organization of educational trips
abroad.

● Action 5: Establish ambassadors for social enterprises.
● Action 6: The application of educational programs for youth social entrepreneurship in high

schools.

Pillar 3: Increase access to finance

● Action 1: Subsidies/financing of social enterprises through special programs, provision of
social entrepreneurship coupons through the Cyprus Research Innovation Foundation.

● Action 2: Exploration and information about available financing programs/tools.
● Action 3: Implementation of a study for the use of alternative financing tools.

The total budget allocated to the implementation of the above plan is €3.08m, as per the
National Action Plan.

Key trends

A sense of solidarity and altruism had always been present in Cypriot culture, which creates
fertile ground for the creation of social impact enterprises. “Not-for-profit” is more widely used
and known than “social enterprise” though. This may be partly due to possible apprehension of
being called a “social enterprise”, rather than a charity (CyprusInno report, 2020, p.34) (Social
enterprises and their ecosystems in Europe, Country Report, 2019, pp.48-49).
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Not surprisingly, social enterprise is probably the least common type of business in Cyprus (11%
of total businesses) (CyprusInno report, 2020, p.12).

Nevertheless, availability of mentorship to social enterprises is increasing (CyprusInno report,
2020, p.41), due to the increasing awareness and promotion of the social economy. Recent
examples include, discussions and articles on social entrepreneurship by Cyprus
consultants/authors and a 2-day info event within the framework of the “European Social
Economy Regions”, initiative of the European Commission and the Interreg Balkan Med funded
project INNOVENTER, which included a training workshop "INNOVENTER - Social Entrepreneurial
Skills" and a conference with the title "The Social Entrepreneurship Ecosystem, Examples and
Good Practices".

Key Programmes

The main programmes which promote(d) social and/or youth entrepreneurship in Cyprus are
outlined below:

● Cyprus Entrepreneurship Fund (CYPEF) program (Social enterprises and their ecosystems
in Europe, Country Report, 2019)

○ Aim/objectives: Access to finance through the provision of financial risk-sharing
products and loans with favourable financial terms (70m through European
Investment Bank and 70m through Cyprus financial intermediaries participating in
the program).

○ Target Groups: SMEs
○ Estimates/obtained results: Call open from 31/3/2015 to 31/12/2019:

● Advice for Small Businesses Facility Programme, provided by the Ministry of Energy,
Commerce, Industry and Tourism (Social enterprises and their ecosystems in Europe,
Country Report, 2019)

○ Aim/objectives: Improvement of competitiveness and development of know-how in
Cyprus, mainly through the provision of counselling and training.

○ Target groups: SMEs
○ Estimates/obtained results: Call open from 1/8/2017 to 30/6/2020

Estimated results:
■ More than 120 enterprises in Cyprus will receive guidance from local and

international advisors;
■ More than 200 entrepreneurs and stakeholders will participate in

networking, mentoring and sector development activities;
■ About 100 business and business consultants will attend educational

meetings.
■ About 100 job positions will be created in SMEs.

Obtained results (within 1st year of project):
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■ 83% of participating enterprises increased their turnover, with a median
increase of 34%;

■ 65% of participating enterprises improved their productivity, expanding
their business;

■ 62% of participating enterprises saw significant job creation.

● Social entrepreneurship courses in higher education (Cyprus University of Technology,
Frederick University, University of Nicosia, Cyprus International Institute of Management)
(Social enterprises and their ecosystems in Europe, Country Report, 2019).

● Creativity, Innovation and Business Idea Program "IDEODROMIO" (National Action Plan,
2018)

○ Aim/objectives: Promotion of creative and innovative thinking and the development
of skills in the area of social entrepreneurship.

○ Target groups: High-school students
○ Estimates/obtained results: First pilot program established in 2016-2017 and

continued operating in 2017-2018 and 2018-2019.

● Youth Entrepreneurship Actions "Smart City: Improve My City with Smart Ideas" program
(National Action Plan, 2018)

○ Aim/objectives: Support schools in developing entrepreneurship and
competitiveness in young people, internationally and in the EU, in the context of
“smart cities”.

○ Target groups: High-school students
○ Estimates/obtained results: Established in 2016-2017 and ongoing.

● Grant Schemes on Youth Entrepreneurship, co-funded by the Cyprus Government and the
European Regional Development Fund.

○ Aim/objectives: Support the establishment of a new business by funding 50% of
the total start-up costs with a maximum financing amount of EUR 70 000.

○ Target groups: Young people (20-39 people)
○ Obtained results: There were two very popular calls for aid: one which spelled

from 11/2/2015 to 11/05/2015 with a budget of €8m and one which spelled from
20/12/2017 to 19/03/2018 with a budget of €6m.

The budget was fully utilised with 286 proposals being approved under the first
call and 235 under the second call.

● Ennovation – University competition on Entrepreneurship & Innovation, which runs on a
network of 20 universities in Greece and Cyprus.

○ Aim/objectives: The competition aims to promote new entrepreneurial ideas,
based on innovation and new technologies, competitiveness in the global market
and sustainable development.

○ Target groups: Students and researchers
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○ Obtained results: The competition runs annually with 2020 being its 13rd year.

● JA (Junior Achievement) Company Program
○ Aim/objectives: The provision of an entrepreneurial learning experience seeking

to nurture a new generation of entrepreneurial innovative and civic-minded
talents for Cyprus. Participants learn how to take a business idea from concept
to reality and have hands-on experience of running a real business, from
inception to liquidation. In addition, teachers of secondary education receive
training aimed at promoting the entrepreneurial culture and related action within
the school environment (Entrepreneurship in Cyprus: National Report 2016/2017)

○ Target groups: Young people aged 15 to 18.
○ Obtained results: No specific results found but JA Cyprus in general has reached

more than 5.000 students and engaged more than 450 mentors and teachers,
through its 6 educational programs. The particular program claims to be the
largest youth entrepreneurship programme on the island.

● Start-up Program by JA Cyprus
○ Aim/objectives: The provision of the experience of running a company,

self-employment, business creation, risk taking and coping with adversity, with
advice and support from volunteer business consultants.

○ Target groups: Young people aged 18 to 30.
○ Obtained results: No specific results found but JA Cyprus in general has reached

more than 5.000 students and engaged more than 450 mentors and teachers,
through its 6 educational programs.

● Promotion of entrepreneurship in soldiers (Entrepreneurship in Cyprus: National Report
2016/2017, p. 47).

○ Aim/objectives: Give soldiers the opportunity to attend a free series of
entrepreneurship lectures, e.g. on innovation and entrepreneurship, guidelines on
how to create, organize and operate a modern enterprise and the opportunity to
participate in competitions during their two years of military service

○ Target groups: Soldiers serving in the Cyprus military service, typically aged
between 18-20.

○ Obtained results: Not available.

● The operation of makerspaces, e.g. see below:
○ Makerspace operated by University of Cyprus, based in Nicosia
○ Youth makerspace operated by ONEK, based in Larnaca

Conclusion

It is evident from the present section that substantial intention to promote social/youth
entrepreneurship exists, both from public and private initiatives, which has recently started to
take shape. However, the implementation of public policy on social entrepreneurship has not
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proved to be a priority and had thus been delayed for years now. In addition, it is observerd that,
although higher education bodies offer courses in social entrepreneurship, there have been no
programmes/competitions specialising in social entrepreneurship. There have been numerous
initiatives on youth entrepreneurship though.

B. National/regional/local key stakeholders in promoting social
entrepreneurship, youth entrepreneurship and entrepreneurship education
for young people

The present section gives a birds-eye view of the key bodies involved in policy-making or
creation of projects in respect of social and youth entrepreneurship in Cyprus.

Policy-makers/monitoring:

These stakeholders take on formation of national policies and action plans, participate in
drafting legislation and, generally, the embedding of social impact considerations in public
infrastructure and affairs.

● Directorate General for European Programmes, Coordination and Development: possibly the
competent authority for social entrepreneurship

● Ministry of Labour, Welfare and Social Insurance
● Ministry of Energy, Commerce, Industry and Tourism
● Ministry of Education
● Ministry of Finance
● Ministry of Health
● Ministry of Foreign Affairs
● Treasury of the Republic, Department of Public Procurements

Higher education:

These stakeholders run social entrepreneurship courses, in a variety of formats and delivery
mechanisms.

● Neapolis University Pafos
● Cyprus Institute
● Cyprus University of Technology
● European University Cyprus
● Frederick University
● University of Nicosia
● Cyprus International Institute of Management (CIIM)

Civil society organisations, research centres and other institutions promoting social
entrepreneurship education and training include:
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● Chamber of Commerce and Industry (CCCI)
CCCI is active in the sectors of youth & social entrepreneurship. It organises relevant
training seminars, conferences, operates an Innovation Office Help Desk for members,
offers networking opportunities, carries out and implements research etc.

● Center for the Advancement of Research & Development in Educational Technology
(CARDET)
CARDET is a social enterprise which offers a variety of services including: learning design
and curriculum development, development of e-learning, gamification and mobile learning
initiatives, delivery of seminars, training courses and educational programs. CARDET
operates in the context of various sectors: education & learning, e-learning & digital
solutions, social justice & migration, innovation & entrepreneurship, sustainable
development.

● Center for Social Innovation (CSI)
CSI engages in offering various services in relation to: youth development & motivation
(through lectures, seminars and motivational events), education rationalisation & alignment
with industry needs, entrepreneurship skills development, social problems improvement
through social innovation (including dissemination of solutions to stakeholders such as
schools), seed financing services & start-up facilitation etc.

● Synthesis Center
Synthesis Center carries out various activities which include: creation & implementation of
research and educational projects of social impact (including in the field of
entrepreneurship), management of Hub Nicosia, a social innovation hub, mentorship and
support to teachers and schools to help pupils develop entrepreneurial skills and the
provision of non-formal education to youth and adults.

● SEAL CYPRUS (Sustainable Education & Active Learning)
SEAL carries out various projects including entrepreneurship training to young people.

● Youth Board of Cyprus
The Youth Board aims to promote the progress and welfare of all young people in Cyprus
and carries out a variety of projects, including the entrepreneurship development program
for young people and facilitating access to funding under governmental schemes.

● CyprusInno
CyprusInno is a social venture, with bi-communal character, which offers a digital platform
to connect Cypriot entrepreneurs and problem-solvers. In early 2019, it launched Cyprus v.U,
a new media platform featuring live broadcasts with international thought leaders and
influencers, on various topics including social entrepreneurship. CyprusInno is being
funded, among others, by the British High Commission.

● Future Worlds Center (FWC) is an innovative non-profit initiative of social entrepreneurs
using a model of horizontal entrepreneurial management. Their work harnesses the power
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of emerging new technologies and the science of structured democratic dialogue in order
to accelerate positive social change. FWC is promoting regional peace, is an active
promoter of the MDGs (Millenium Development Goals), and supports vulnerable groups.
The organization also runs a number of projects that promote and implement research in
the field of safer use of the Internet; Cyberethics, Cyprus’ Safer Internet Center, which
includes a Hotline and a Helpline.

Co-working facilities for social enterprises
For more details about co-working spaces in Cyprus, please refer to Section F below.

Conclusion

There is a relatively substantial number of higher-education bodies offering courses in social
entrepreneurship as well as civil society organisations, which are active and specialist in
promoting social and youth entrepreneurship. However, there does not appear to be a
coordinated network bringing together and marketing relevant initiatives to the public at large.

C. The gap in entrepreneurship competences

The present section aims to evaluate the extent of the gap in entrepreneurship competencies
among young people in Cyprus.

In order to identify the entrepreneurship competences that young people in Cyprus lack, we used
the European Commission - Joint Research Centre’s Framework (EntreComp, 2016) which
defines the following entrepreneurship competencies grouped in three categories:
● Ideas & opportunities: 1. spotting opportunities, 2. creativity, 3. vision, 4. valuing ideas, 5.

ethical & sustainable thinking;
● Resources: 6. self-awareness & self-efficiency, 7. motivation & perseverance, 8. mobilising

resources, 9. financial & economic literacy, 10. mobilising others;
● Into action: 11. taking the initiative, 12. planning & management, 13. coping with ambiguity,

uncertainty & risk, 14. working with others, 15. learning through experience.

Based on our research, no studies/reports referring to the EntreComp Framework or the
aforementioned competences were identified. Thus, data from studies/reports relevant to youth
entrepreneurship in Cyprus are presented below.

In 2017, youth (15-24 years old) was the group with the lowest share of self-employed workers
in Cyprus, at 4.4% (compared to the overall self-employment rate of 11.4%), which was also
close to the EU average for youth, at 4.0%. (OECD & European Union, 2018). Based on the same
report, over the period 2013-2017, 9.7% of young people were in the process of starting a
business (nascent entrepreneurs) or were owners-managers of a business, which is less than 42
months old, being more engaged in entrepreneurial activities than the corresponding EU average
over the same period. In addition, the same report shows that while entrepreneurs from all
targeted social groups were more likely than their EU counterparts to have started a business
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because they lack the job opportunities on the labour market, the gap was larger for youth and
women. The higher rate of the necessity of entrepreneurship among youth may be partly linked
to the high youth unemployment rates. Young people were also the most likely to expect to
create a business within the next three years (28.6%), which was above the EU average (20.4%).

Based on the most recent data identified (Global Entrepreneurship Monitor, Cyprus Report
2018/2019), the highest prevalence of early-stage entrepreneurial activity in Cyprus in
2018/2019 was among the 45-54 age cohort, followed by the 35-44, 25-34 and 55-64 age
cohorts which share an almost similar entrepreneurial activity rate, with the lower rate to be
recorded among the youngest age group (18-24 years old). Although the low early-stage
entrepreneurial activity among the youth could be attributed to the male compulsory military
service policy followed in Cyprus as well as the high involvement of youth in tertiary education,
the involvement of youth in Cyprus (1.7%) is significantly lower than the corresponding EU
average level (7.6%).

The main barriers to business creation, as identified by OECD & European Union (2018) are fear
of failure and lack of entrepreneurship skills. Over the period 2013-2017, Cyprus was among the
three EU countries where fear of failure was the most prevalent obstacle to start a business, for
all targeted groups, including youth. However, the study revealed that the lack of
entrepreneurship skills does not appear to be a major obstacle for starting a business in Cyprus.
Over the same period, 50% of Cypriots stated that they had the required skills to start a
business, which was above the EU average (41.9%), with young people shown as the second
targeted group to be more confident in their entrepreneurship skills, well above the
corresponding EU average.

Even though Cypriot entrepreneurs appear to be quite innovative, with 36.4% of youth reported
offering new products or services during the period 2013-2017 (well above the EU average),
policies and programmes for the development of entrepreneurial skills in Cyprus are still limited
and do not address the specific barriers faced by different groups. (OECD & European Union,
2018).

Conclusion

Thus, we can conclude that young people in Cyprus lack competences in all three areas: ideas &
opportunities, resources and into action. However, there is insufficiency of structured data to
allow a thorough assessment of their skills, as described in the EntreComp Framework.

D. The gap in media & ICT skills of young people

The present section aims to investigate the level of young people in Cyprus in terms of ICT
skills.

According to the Digital Economy and Society Index (DESI) Report for 2020 (DESI Report, 2020,
pp. 8-9), Cyprus ranks 23rd in the Human Capital/Digital Skills dimension out of the 28 EU
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Member States, below the EU average (based on 2019 data). 20% of people in Cyprus have
basic digital skills and 25% have above basic digital skills, compared to the EU average of 25%
and 33% respectively.

The table below presents the level of overall digital skills that individuals between 16 and 29 in
Cyprus have compared to EU average and other countries.

Individuals' level of digital skills
% of individuals, 16-29 years old, 2019

Cyprus EU average Highest ranking
EU country

Lowest
ranking EU
country

Low overall digital skills 28% 17% 43%
Romania

3%
Croatia

Basic overall digital skills 30% 24% 46%
Greece

15%
Denmark,
Croatia

Above basic overall digital
skills

41% 57% 82%
Iceland

20%
Romania

Basic or above basic overall
digital skills

71% 81% 95%
Croatia

52%
Romania

Source: Eurostat, Table isoc_sk_dskl_i: Individuals' level of digital skills [More information]

Based on the above, the level of basic digital skills of young people between 16 and 29 years of
age in Cyprus is above the EU average, while 71% of the same age group have at least basic
digital skills (against the EU average of 81%).

Human Capital in ICT is of vital importance for the digital transformation and competitiveness
of modern-day economies. ICT specialists accounted for 2.7% of the total workforce in Cyprus
in 2019, lower than the EU average of 4.0%. More than one third (39.3%) of all persons employed
as ICT specialists were aged between 15 and 34 years old, above the EU average of 36.2%, while
the share of employed persons with ICT education between the same age range was also above
the EU average (69.5% compared to 66.4% in EU) (Eurostat, 2020).

The table below has been extracted from data provided by Eurostat and shows the different
ways through which young people aged between 16 and 29 years in Cyprus have obtained
digital skills in 2018 both in Cyprus and EU.

Way of obtaining e-skills
% of individuals, 16-29 years old, 2018

Cyprus EU average Highest Lowest
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ranking EU
country

ranking EU
country

Individuals carried out free online training or
self-study to improve skills relating to the use
of computers, software or applications

4% 13% 48%
Finland

4%
Cyprus

Individuals carried out free training provided
by public programmes or organisations to
improve skills relating to the use of computers,
software or applications

3% 4% 17%
Finland

1%
Croatia

Individuals carried out training paid or
provided by the employer to improve skills
relating to the use of computers, software or
applications

1% 7% 18%
Finland

1%
Cyprus

Individuals carried out on-the-job training to
improve skills relating to the use of computers,
software or applications

5% 11% 35%
Finland

2%
Greece

Source: Eurostat, Table isoc_sk_how_i: Way of obtaining ICT skills [More information]

Based on the data, in 2018, only 4% of young people have obtained ICT skills through free online
training or self-study, the lowest ranking among the EU Member States and way below EU
average (13%). Cyprus also ranked last in the share of young people that have obtained ICT
skills through paid or provided training by their employers (1% compared to EU average of 7%).

As for the enterprises’ involvement in ICT skills, Cyprus’ performance in skills and innovation
have increased during the last years. In 2019, the share of SMEs that provided training to
develop/upgrade ICT skills of their personnel was 30%, above the EU average of 23% (Eurostat,
2020).

At national level, based on the “Cyprus National Reform Programme”, Cyprus has implemented
several actions according to the programme’s objectives on digital skills during the last years
(Cyprus National Reform Programme, 2020, pp. 59-60). Since 2017, the Cyprus Productivity
Centre in collaboration with the Department of Electronic Communications (DEC) has been
providing workshops and training programs free of charge (funded by national funds) to the
citizens to help them learn eGovernment systems and acquire basic digital skills. In addition, the
ECDL certification program is offered to Secondary Education students free of charge and on a
voluntary basis by the Ministry of Education, Culture, Sport and Youth (MoECSY). DEC, in
cooperation with MoECSY, also implements several actions aiming at introducing and
integrating digital technologies into teaching methods. One of these actions involves the
introduction of robotics in secondary schools in order to further promote digital skills among
young people. The Cyprus Pedagogical Institute also implements a number of ICT-related
actions and has recently introduced a program for the training of schoolteachers for the use of
digital technologies in classrooms, which is expected to be implemented in 2020. The Human
Resource Development Authority of Cyprus (HRDA) boosts digital skills development through
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various actions, which among others include single and multi-company training programmes
aiming at improving and updating the ICT knowledge and skills of companies’ employees.

Additionally, the Cypriot National Coalition for Digital Skills and Jobs engages in activities
related to digital skills building, including industry, labour unions, employer’s associations and
representatives of the education sector. The Coalition’s plan ran until the end of 2019 with the
objective of promoting the dissemination and improvement of digital skills to address the
expected future mismatch between ICT professionals and job vacancies. The action plan is
under the process of renewal by the Digital Champion for Cyprus in cooperation with the DEC.
The renewed action plan will include actions proposed by its stakeholders (private and public
institutions, ICT companies and academia) in the fields of education, certification and
awareness, in order to promote digital skills for the whole population.

Conclusion
Based on the above, it can be concluded that there is a gap in digital skills of young people in
Cyprus and it is of great importance to continue promoting initiatives and implementing actions
to help them further develop and update their skills, in order to match also the demand for ICT
specialists and fill relevant job vacancies. The new action plan of the Cypriot National Coalition
for Digital Skills and Jobs is expected to set the next steps and relevant actions to be
implemented.

E. Programmes/Initiatives that promote Sustainable Development Goals
(SDGs) in Cyprus, with a special focus on social enterprises supporting
SDGs

In September 2015, the “Agenda 2030 on Sustainable Development” was adopted, including 17
Sustainable Development Goals (SDGs) and 169 related sub-topics. The institutional
mechanism for the implementation of Agenda 2030 in Cyprus is comprised mainly of Ministries
and other governmental services under the coordination of the Ministry of Foreign Affairs, which
is the primary driving force at policy level for the promotion of SDGs in Cyprus. Each SDG has
been assigned to the most relevant Ministry, which is in turn responsible for liaising with the
relevant stakeholders and the promotion of the corresponding SDGs.

Since the adoption of the Agenda 2030, Cyprus has been a strong supporter and committed to
the implementation of the SDGs, both at national and international level. In 2017, the Cyprus'
Voluntary National Report was published, providing an overview of the progress towards the
achievement of the SDGs in Cyprus to date. It is important to note that based on the report,
youth has been set as a general priority in the implementation of the SDGs at a national level
and the government expressed its commitment to implement actions to ensure the active
participation of all young people in society and to empower them to realize their full potential as
citizens (Cyprus’ Voluntary National Review, 2017, p. 8).

20

http://www.digitaljobs.cyprus-digitalchampion.gov.cy/el/page/home
https://ec.europa.eu/digital-single-market/en/digital-champions
http://www.un.org/sustainabledevelopment/development-agenda/


The SDGs priorities as identified and presented in the report are (Cyprus’ Voluntary National
Review, 2017, p. 9):

1. SDG 1 – End poverty in all its forms everywhere (Coordinator: Ministry of Labor, Welfare
and Social Insurance).

2. SDG 4 – Ensure inclusive and equitable quality education and promote lifelong learning
opportunities for all (Coordinator: Ministry of Education and Culture)

3. SDG 7 - Ensure access to affordable, reliable, sustainable and modern energy for all
(Coordinator: Ministry of Energy, Commerce, Industry and Tourism)

4. SDG 9 – Build resilient infrastructure, promote inclusive and sustainable industrialization
and foster innovation (Coordinator: Ministry of Energy, Commerce, Industry and Tourism)

5. SDG 14 - Conserve and sustainably use the oceans, seas and marine resources for
sustainable development (Coordinator: Ministry of Agriculture, Rural Development and
Environment).

Based on the Sustainable Development Report (2019), Cyprus ranks 61st (of 162) in the SDG
global index ranking of 2019 and the current assessment of each SDG in Cyprus is also
recorded.

The competent government authorities (Ministry of Education and Culture and Ministry of
Foreign Affairs) developed a good collaboration with the local civil society organisations (CSOs)
and they have recognised their expertise and network capacities to contribute towards the
promotion of the SDGs in the context of the Agenda 2030. In this aspect, CSOs currently have an
active role and act as multipliers through a pool of expert trainers that contribute to raise
awareness on SDGs among the public, especially through their participation in relevant EU
funded programmes. The main target group of CSO projects related to Agenda 2030 in Cyprus is
youth, with a significant focus on projects developing educational resources emphasizing on
soft skills and capacity building.

CARDET is one of the most active NGOs in Cyprus implementing a series of projects related to
the SDGs. These mainly relate to education & learning, targeting teachers, school leaders and
staff, professionals, migrants etc. All their projects related to sustainable development can be
found in their website here.

In addition, in December 2019, the Cyprus branch of the UN Sustainable Development Solutions
Network (SDSN) was launched. The SDSN Cyprus is a non-profit organisation established by the
Cyprus Research and Education Foundation (CREF), the Frederick University and Neapolis
University Paphos, in collaboration with representatives from universities, NGOs, and the public
and private sectors in Cyprus with the aim to promote the implementation of the Agenda 2030.
The SDSN Cyprus works with all sectors of society to improve the performance of Cyprus in
implementing the SDGs, collecting and communicating best practices, raising awareness,
engaging with youth, fostering sustainable development education and assisting the authorities,
the private sector and CSOs in integrating the SDGs in their daily operations. The Leadership
Council of SDSN Cyprus currently has 17 members, from five universities/ research
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organisations (Frederick University, Neapolis University Paphos, Cyprus University of
Technology, University of Nicosia and the Cyprus Institute), 3 NGOs (Birdlife Cyprus, CYMEPA,
AKTI) and 10 representatives from the public and private sector in Cyprus.

Further to the above, the Cyprus University of Technology (CUT) has recently set up a task force
to implement activities in an effort to contribute towards the promotion of SDGs in Cyprus.

Conclusion

As seen from the above, there are a number of key stakeholders implementing activities to
reinforce the SDGs in Cyprus.

F. Social enterprises incubators or/and accelerator programmes / more
integrated support programmes

Incubators and accelerators in Cyprus are mostly initiatives taken and implemented by
companies or organizations of the private sector. Although most of them are not specifically
targeting social enterprises, social enterprises are coming out of these programmes.

● Synthesis Center for Research and Education

Synthesis Center for Research and Education is the main driving force in efforts to develop the
ecosystem of social enterprises in Cyprus. Synthesis was the first organisation in the country
that has worked in order to promote the field of social entrepreneurship, by organising the first
Conference on Social Entrepreneurship in 2010. Since then, it has organised and led numerous
European Conferences, seminars, training workshops and events with the aim of raising public
awareness in the field of social entrepreneurship and its potential for positive social change.
They create and implement research and educational projects of social impact (particularly in
the fields of employment, entrepreneurship, migrant integration and social inclusion) and
manage "Hub Nicosia", a pioneering social innovation hub which hosts and supports
organizations, entrepreneurs and enterprises with a social mission. They have also developed
the policy document on developing the social enterprise ecosystem in Cyprus on behalf of the
European Commission and the Government of Cyprus in 2017. The study has formed the basis
of the National Action Plan which was adopted by the Council of Ministers in 2018. In addition,
they emphasize on developing a combination of knowledge, values and skills which will mobilise
youth and adults to fully engage in civic, political and economic life. Synthesis has also been
accredited as a Vocational Education & Training provider, focusing on the development of
training programmes that can empower small enterprises and their employees as well as
enhance the employment of people who are at the margin of society.
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● ARIS A REALLY INSPIRING SPACE

ARIS is a start-up accelerator founded by Deloitte Cyprus and the Bank of Cyprus and managed
by Deloitte’s Innovation and Entrepreneurship Centre (IEC). It is a non-profit legal entity, which
was created for the purposes of supporting high growth technology start-ups. ARIS targets
start-ups that want to speed up the execution time of their projects and accelerate their go-to
market speed. The resident start-ups have access to mentors and coaches with a wide breadth
of expertise who support the founders in their entrepreneurial journey with an emphasis on
commercialization, financial and business areas. Start-ups enjoy the transfer of knowledge,
exposure to various stakeholders and access to the start-up ecosystem; also a free of charge
co-working area is available, as well as access to office equipment and boardrooms. ARIS is an
important stakeholder in the local start-up community and an important contributor to its
development and maturity. The accelerator frequently organises and hosts various important
local events targeting youth such as the entrepreneurial battles for University Students, the
Summer Boot Camp for High school students and Innovation Competitions/Hackathons. ARIS
has a strong network base and close collaboration with youth-led organisations in Cyprus and
local universities and schools. The accelerator is also often utilized as a teaching venue for
Business students. Through these activities, ARIS aims to cultivate the innovation and
entrepreneurial mind-set of young people and provide them with the opportunity to develop their
soft skills.

● IDEA INNOVATION CENTER

IDEA is a non-profit, comprehensive innovation centre in Cyprus that focuses on the
development of the entrepreneurial skills and mindset of youth in Cyprus. It is an
incubator-accelerator for start-ups and an entrepreneurship hub. Start-up companies hosted by
IDEA are offered training and guidance to gradually turn their innovative ideas into viable
businesses with a global outlook. IDEA aspires to boost the entrepreneurial spirit and put Cyprus
higher on the map of the international innovation ecosystem. Through promoting
entrepreneurial activities and supporting the establishment and growth of start-up companies, it
contributes to job creation for youth and facilitates their transformation into innovative,
international and sustainable businesses. While giving great emphasis on the entire spectrum
and peripheral activities that support innovation in general, IDEA is proudly a strong part of the
work that promotes innovation at the national level. IDEA was also the 2018 National Winner
under the “Promoting the Entrepreneurial Spirit” category at the “European Enterprise Promotion
Awards”.

● GRAVITY VENTURES

Gravity Ventures incubator fosters and propels innovation through a constant interaction with
the entrepreneurial community of Cyprus and abroad. Their approach focuses on building
startups from early-stage to mature ventures, by assisting them in all the necessary steps and
being with them throughout their journey. Gravity is supported by the CyRIC team, which
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envisioned an entrepreneurial ecosystem in Cyprus, fostering collaboration over competition.
CyRIC’s extensive experience and expertise in deep research, technology, innovation and
entrepreneurial issues as well as its close interaction with aspiring young entrepreneurs, allows
for Gravity to provide targeted, hands-on support to local and international startups. The aim of
the programme is to launch meaningful business with founders driven by purpose and passion.

● CHRYSALIS LEAP

Chrysalis LEAP is a start-up acceleration program targeting entrepreneurs in the fields of
sustainable development and cleantech, providing them with the necessary tools and skills to
transform their ideas into solid, scalable and marketable business ideas. The ultimate goal of
the program is to provide young entrepreneurs a platform to develop their ideas and help them
take the “leap” and transform their ideas into start-ups. Chrysalis LEAP is a partner of EIT
Climate-KIC, one of the three EIT Climate-KIC Cyprus Hub partners and the official organiser of
EIT ClimateLaunchpad for Cyprus, undertaking various initiatives to promote cleantech
entrepreneurship and innovation.

● Cyprus Seeds

Cyprus Seeds is a non-profit organisation established with the purpose of helping
commercialize innovative academic research in Cypriot universities and research institutions.
The aim of the program is to fund research in Cyprus, from any area/field, with market potential
and with the goal to reduce uncertainty so that an external party would invest in the technology.
In addition to grants, Cyprus Seeds offers mentoring, business skills training, networking with
the business community and opportunities to connect with potential investors outside Cyprus. It
is a unique initiative to create a hub of excellence in which academic research teams will get
top-tier business education and mentor support to create successful businesses.

Conclusion

There are numerous incubators/accelerators that indirectly support social enterprises but none
is specifically designed for them.

Overall Conclusions

There is currently widespread and growing interest in developing the social entrepreneurship
ecosystem in Cyprus, particularly among civil society organisations and
incubators/accelerators. However, it has been observed that there is a prominent gap in
entrepreneurship competencies and ICT skills among young people, with fear of failure and not
investing in developing ICT skills being the most relatively significant setbacks.

Although there is a healthy number of initiatives seeking to promote youth entrepreneurship,
these only indirectly address social entrepreneurship. Nonetheless, more initiatives and
programmes aiming to support social enterprises are expected to be implemented in the next
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few years. The approval of the new legislation and the implementation of the Action Plan that
have been prepared for the support of social enterprises as described in section A, are
anticipated to lead to a new social entrepreneurial era, forming a thriving ecosystem of social
enterprises and underlying their importance on social economy in the national context. In
addition, Project SEntrA is expected to supply young people with resources to become more
active in the area of social entrepreneurship.
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Chapter 2
Young people’s perspective on social entrepreneurship
and youth entrepreneurship

Introduction

Young people’s perceptions and attitudes were collected through the online survey that was
launched as well as the focus group discussions, which took place during September 2020. The
target group of young people was segmented into those who are active in social businesses
and social entrepreneurship and those who are non-engaged in this type of activities.

The objectives were to:
● Learn more about the engagement of young people in social, civic, non-profit initiatives,

including social entrepreneurship initiatives;
● Understand the gaps in entrepreneurship and media & information literacy competences

of young people;
● Learn about young people’s knowledge and experience in social entrepreneurship,

including educational and support programs, and in supporting the Agenda 2030
implementation.

The survey was completed by 26 people, out of which 10 (38%) were between 18 and 24 years
old, and 16 (62%) were between 25 and 30 years old. Among the participants, 8 (30.8%) were
still in a form of education (high school/university), 14 (53.8%) were full-time employed or in a
part-time/ temporary job, 3 (11.5%) were entrepreneurs/ self-employed and 1 (3.8%) was a
student and full-time employed. In relation to the participants’ higher level of education, 7 (27%)
had a bachelor degree, 7 (27%) had a high school degree and 12 (46%) had a graduate degree.

Three focus group discussions were organised with young people, one with engaged young
people which took place on the 22nd of July and two with non-engaged on the 11th and 23rd of
September, 2020. In total, 20 young people participated, all being between 18 and 30 years old
(10 in each group).
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Engagement of young people in social initiatives/social entrepreneurship
in Cyprus

Knowledge and perception of civic engagement and volunteering activities

The online survey showcased that the majority of the young people (44%) who participated
evaluated themselves as having a moderate level of experience or knowledge about social
entrepreneurship/ social initiatives (from a range of values from 1 to 5 where 1 = I have no
knowledge or experience and 5 = I can consider myself an expert). Based on the results, the
average level of young people’s knowledge or experience in the field is 2.77, while the most
frequent value selected was 3.

The focus group discussions revealed that young adults who are not engaged in social
initiatives and social entrepreneurship are mainly focused on their family lives, their studies and
their professional careers, and in terms of knowledge and skills acquisition, they are interested
in those related to their professional development (i.e. legal profession, hotel & tourism industry,
education etc.). Moreover, due to the challenges brought by Covid-19, young people mentioned it
is difficult to sustain and reach growth.

Young people have a positive perception about volunteering and civic engagement as this type
of activities have a positive impact on society and improve citizens. It was characteristically
mentioned “This way you can see issues from inside, realize issues and injustice” (male, engaged,
30 years).

However, it appears that society does not “push” youth to be involved in such activities. Even
though it is considered as necessary and useful in our lives, sometimes the Corporate Social
Responsibility (CSR) Strategy followed by large organizations is mainly for marketing purposes
and do not manage to engage people in an active way, but rather passive way (i.e. through
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monetary donations). The volunteering culture is not very prominent in Cyprus and there is not a
stimulus to become involved, as there is a lack also at the political level.

In fact, it was mentioned that there is no easy access to this kind of information hence there are
not so many direct opportunities for the involvement of young people. All in all, it is apparent
that there are not enough incentives to integrate more people in volunteering.

Young people’s civic or social initiatives

The vast majority of the participants of the online survey (81%) stated that they have not started
any social/civic or non-profit initiative or a social business so far, while only 5 out of 26 (19%)
responded that they are involved in a social, civic or non-profit initiative or social business. The
following social initiatives were mentioned: (i) online campaign for gender equality, (ii) tree
planting initiative, (iii) educational arts workshops based on other senses rather than vision for
children with visual impairments (the participant stated “I had the chance to go through the legal
processes of opening an NGO. Also, now I am working closely with social impact projects in my
daily work.”), (iv) addressing systemic social problems.

The focus group discussion with young people who are not directly involved in social
businesses revealed that they tend to be aware of the initiatives of well-known charitable
organizations, like the Red Cross. Moreover, “there are several activities related to the
environment such as tree planting, as well as activities for people with health problems” (male,
engaged, 26 years).
In addition, there was a reference about an organization against sex trafficking that is based in
Nicosia. In another group of young people who are not engaged in social enterprises, the trend
for the creation of startups was mentioned even though it was admitted that young people in
general, are not very active in this space.

On the other hand, among those who are directly involved in a social business or initiative, we
recorded the following cases: (i) start-ups focusing on improving the lives of disabled people
through either the creation of devices or the development of a web platform; (ii) a non-profit
initiative dedicated to the cause of spreading awareness on gender equality and promoting
equal opportunities; (iii) a for-profit spin-off developing novel methods for treating surface
waters, (iv) a platform for connecting entrepreneurs using digital tools.

Young people’s motivation

The primary motivation for young people to start their own social, civic, non-profit initiative or
social business in Cyprus is “to help those in need” (73%), followed by the need “to strategically
solve a problem in their community” (62%). In addition, five in ten mentioned the importance of
securing a financial well-being and the need to be an independent, self-employed entrepreneur
(50% respectively).
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Through all the focus groups that were conducted, it became apparent that there is a need to
increase awareness and boost the mentality around this space. The main motivation for the
involvement would be the provision of more information about the potential benefits to society;
“social media can play a big role in that” (female, non-engaged, 23 years). Another idea was to
use visualization of the results, in order to increase motivation and use role models to create
inspiration from other people.

Young people are raised with a more conservative culture in Cyprus, which makes them more
risk-averse. Therefore, in the absence of a support system to make social businesses
sustainable, young people do not get frequently involved. Increase in accessibility and easier
access to funding combined with less bureaucratic procedures, would make social enterprises
more interesting and attractive to those who have an idea for the development into a social
enterprise.

Young people’s level of engagement
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Based on the online survey, young people are moderately engaged in starting social, civic,
voluntary, non-profit initiatives or social businesses in Cyprus, with an average level of 2.65
(from a scale 1 to 5 where: 1 = young people are not engaged at all; 3 = young people are
moderately engaged; 5 = young people are very engaged).

On the other hand, the participants of the focus group discussions stated that the current level
of engagement of young people in social entrepreneurship is quite low, as they have other
priorities in life and there is insufficient interested of young people and lack of mentality. Access
to information and lack of organized events to attract young people are deterring factors
towards the uptake of social entrepreneurship. However, recently mobilization has started.

Obstacles for youth community engagement and social entrepreneurship

The lack of confidence and lack of financial resources are the main reasons, which stop young
people from starting their own social, civic, non-profit initiative or social business in Cyprus (73%
and 65% respectively). Moreover, there is a perception that “it is too complicated to start a social
enterprise or initiative” (58%), while there is to a large extent lack of motivation or interest in
solving community problems (50%). The lack of relevant entrepreneurship competences and
lack of useful information and guidance are also obstacles towards the uptake of social
entrepreneurial activities according to 46% and 38% respectively.
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Young active people in the field observed, “People are interested and want to engage but
sometime they don’t find a way. There is no legal framework and it’s difficult to turn ideas into
sustainable businesses” (male, active, 30 years).

From the focus group research, it was evident that five main factors deter young people from
getting involved in social initiatives and social enterprises, namely: (i) lack of awareness and
insufficient information to stimulate young people’s interest; (ii) the lack of support by
government bodies and legal framework; (iii) lack of skills (i.e. leadership skills); (iv) lack of time
and prioritization, since career-oriented goals come first; (v) lack of funding which has as a
result many projects and startups becoming non-viable.

Support for more youth engagement

Mentorship and guidance as well as financial resources are the two most important areas where
young people need support (81% and 77% respectively). Easy legal process of starting a
business was mentioned as the third most important type of support (73%).

Based on the data collected through the focus group discussions, it appears that there is firstly
a need to establish access to information and opportunities around social entrepreneurship and
to stimulate interest. In addition, there is a need to promote social objectives in parallel to
commercial activities and to offer tax incentives or benefits.
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Entrepreneurship competences

Evaluation of the entrepreneurship competences

Young adults participating in the online survey were also asked to state how confident they feel
to use the entrepreneurship competences as defined in the European Commission - Joint
Research Centre’s Framework (EntreComp, 2016), on a scale from 1 to 5 (1 = “no confident at
all”, 3 = “moderate confident” and 5 = “extremely confident”). On average, young people in
Cyprus seem to be considerably confident to use the entrepreneurship competences. More
specifically, the participants are more confident in “Learning through experience”, followed by
the “Planning and management”. Young people feel less confident in “Valuing ideas”, “Coping
with uncertainty, ambiguity, and risk” and “Financial and economic literacy”.

The average rate as well as the mode for each competence are presented in the following table:

Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify
opportunities for creating value)

3.42 5

Creativity
(Develop creative and purposeful ideas)

3.46 4

Vision
(Work towards your vision of the future) 3.62 3

Valuing ideas
(Make the most of ideas and opportunities) 3.19 3

Ethical & sustainable thinking
(Assess the consequences and impact of ideas,
opportunities and actions)

3.62 4

Average for Ideas & Opportunities 3.46

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing) 3.54 4

Motivation and perseverance
(Stay focused and don't give up) 3.58 4

Mobilizing resources
(Gather and manage the resources you need) 3.58 4

Financial and economic literacy 3.08 4
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(Develop financial and economic know-how)

Mobilizing others
(Inspire, enthuse and get others on board) 3.46 3

Average for Resources 3.45

Into action

Taking the initiative
(Go for it) 3.62 4

Planning and management
(Prioritize, organize and follow-up) 3.65 4

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and
risk)

3.35 4

Working with others
(Team up, collaborate and network) 3.38 3

Learning through experience
(Learn by doing) 3.88 4

Average for Into action 3.58

The results from the data collected through the focus groups with young people are
summarized below:

Non-engaged Engaged

Average Mode Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify
opportunities for creating value)

2,5 3 2,8 3

Creativity
(Develop creative and purposeful ideas)

3,5 3 2,8 2

Vision
(Work towards your vision of the future) 3,1 3 2,6 3

Valuing ideas
(Make the most of ideas and opportunities) 3 3 3,2 4

Ethical & sustainable thinking
(Assess the consequences and impact of ideas,
opportunities and actions)

2,6 3 3,2 3
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Average for Ideas & Opportunities 2.94 2.92

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing) 3,4 3 3 3

Motivation and perseverance
(Stay focused and don't give up) 3,1 2 3,2 3

Mobilizing resources
(Gather and manage the resources you need) 2,6 3 2,2 3

Financial and economic literacy
(Develop financial and economic know-how) 2,7 4 2,8 3

Mobilizing others
(Inspire, enthuse and get others on board) 2,9 4 3,6 3

Average for Resources 2.94 3

Into action

Taking the initiative
(Go for it) 3 3 2,75 3

Planning and management
(Prioritize, organize and follow-up) 3,2 4 2,6 3

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and
risk)

2,6 3 3 3

Working with others
(Team up, collaborate and network) 3,4 4 3,4 3

Learning through experience
(Learn by doing) 4 4 3,6 3

Average for Into action 3.24 3.07

How young people acquired entrepreneurship competences

The majority of the young people who participated in the online survey (62%) stated that they
acquired the entrepreneurship competences through specific classes and projects in
school/university. Among the responses, a participant (4%) also mentioned: “Over the last year I
began reading a lot of books, listening to podcasts and also reading articles. Something so simple
yet the majority of people prefer spending countless hours on social media”.
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Relevant stakeholders for developing entrepreneurship competences

The data collected both from the online survey and the focus groups discussions with young
people revealed that schools and the third sector (i.e. NGOs) should be the first to support the
development of young people’s entrepreneurship competences. Firstly, school education is
thought of as very important, in order to develop the knowledge from a young age. Then in order
to stimulate entrepreneurship there should be a development of the interest among young
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people by NGOs and social enterprise owners as well as people who can be role models for
young people.

More specifically, the NGO sector and youth sector can set goals and organize informational
events and workshops to develop skills. As it was mentioned, “NGOs can approach young people
to stimulate the interest, offer training, seminars etc.” (Female, non-engaged, 27 years).
Therefore, non-formal education and learning are strong tools in the development of
entrepreneurship competences.

Training needs of young people

Creativity (62%) followed by vision and financial and economic literacy (58% respectively) are
the top three most important training needs according to young people for increasing
social/civic initiatives. The second group of entrepreneurship competences mostly needed
include the following: motivation and perseverance, self-awareness and self-efficacy, planning
and management, learning through experience, and working with others. Mobilizing resources,
ethical & sustainable thinking, coping with uncertainty, ambiguity, and risk were mentioned to a
lesser extent.
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Through the focus group discussion with young people, it was recorded that they need first
training to understand what a social enterprise is and what the differences between other types
of business are. In addition, they need to have ethical values, leadership skills, communication
skills (for presenting and pitching), enthusiasm patience and creativity. Furthermore, critical
thinking, knowledge on specific issues (i.e. pandemic), as well as fund-raising options, for
making the social businesses and initiatives sustainable in the long run. Social skills in general
were also mentioned as important, due to the need to promote and advertise the social
business. Equally important are the business skills that they need to acquire in order to be able
to “Understand how business works, turn the business into a profitable one and measure the
impact” (male, engaged, 28 years).
Finally, grant-writing skills are also important for attracting funds for the viability of the
business.

Media and information competences

Evaluation of the media & information competences

According to the online survey responses, young people feel quite confident in all areas of
media and information competences, as all competences were evaluated above the middle
point of the scale, with the lowest average value at 3.08 and the highest at 3.69.

Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively
(sources)

3.65 4

Evaluate information critically and competently 3.46 4

Average Access and Evaluate Information 3.56

Use and Manage Information

Use information accurately and creatively for the issue or
problem at hand

3.54 4

Manage the flow of information from a wide variety of
sources

3.38 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information

3.54 4

Average Use and Manage Information 3.49
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Analyze Media

Understand both how and why media messages are
constructed, and for what purposes

3.58 4

Examine how individuals interpret messages differently,
how values and points of view are included or excluded,
and how media can influence beliefs and behaviors

3.69 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of media

3.46 4

Average Analyze Media 3.58

Create Media Products

Understand and utilize the most appropriate media
creation tools, characteristics and conventions

3.08 3

Understand and effectively utilize the most appropriate
expressions and interpretations in diverse, multi-cultural
environments

3.31 4

Average Create Media Products 3.19

Apply Technology Effectively

Use technology as a tool to research, organize, evaluate
and communicate information

3.58 3

Use digital technologies (computers, PDAs, media
players, GPS, etc.), communication or networking tools
and social networks appropriately to access, manage,
integrate, evaluate and create information to
successfully function in a knowledge economy

3.42 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information
technologies

3.35 4

Average Apply Technology Effectively 3.45

The relevant results from the responses of young people who participated in the focus group
discussions are shown below:

Non-engaged Engaged

Average Mode Average Mode

39



Access and Evaluate Information

Access information efficiently (time) and effectively
(sources)

2.8 3 3.4 4

Evaluate information critically and competently 2.6 3 3.4 4

Average Access and Evaluate Information 2.7 3.4

Use and Manage Information

Use information accurately and creatively for the issue
or problem at hand

2.8 3 3 3

Manage the flow of information from a wide variety of
sources

2.6 2 3.4 3

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information

2.7 3 3.2 4

Average Use and Manage Information 2.7 3.2

Analyze Media

Understand both how and why media messages are
constructed, and for what purposes

3 3 2.6 1

Examine how individuals interpret messages differently,
how values and points of view are included or excluded,
and how media can influence beliefs and behaviors

2.8 3 3.2 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of media

2.5 2 2.8 3

Average Analyze Media 2.77 2.87

Create Media Products

Understand and utilize the most appropriate media
creation tools, characteristics and conventions

3.2 3 3.2 3

Understand and effectively utilize the most appropriate
expressions and interpretations in diverse,
multi-cultural environments

2.9 3 3 2

Average Create Media Products 3.05 3.1

Apply Technology Effectively
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Use technology as a tool to research, organize, evaluate
and communicate information

3.5 4 2.6 1

Use digital technologies (computers, PDAs, media
players, GPS, etc.), communication or networking tools
and social networks appropriately to access, manage,
integrate, evaluate and create information to
successfully function in a knowledge economy

3.3 4 3.2 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information
technologies

2.6 2 2.8 3

Average Apply Technology Effectively 3.13 2.87

Training needs of young people

Analyzing media appears as the most significant competence area that needs to be improved
among young people (73%), followed by applying technology effectively and creating media
products. Accessing and evaluating information is also important, followed by using and
managing information.
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There is a general perception that young people have very good skills in terms of ICT and media.
Knowledge about social media is in fact at good level; perhaps more in-depth training and
learning in about new technologies (i.e. AI & blockchain) are more necessary.

They need to have soft skills because they are essential for someone to be involved in social
entrepreneurship. The trainings should make people see out of the box. Basic business skills
and relative training are necessary towards starting social initiatives.

Social entrepreneurship & SDGs experience & knowledge & support
programs

Level of knowledge and experience in social entrepreneurship

The participants of the online survey assessed their knowledge in regards to social
entrepreneurship around 2.77 (on a scale from 1 to 5 where 1 = “I have no knowledge or
experience” and 5 = “I can consider myself an expert”), while most of them chose level 3
(mode).

The initiatives/causes young people care about and the most relevant
SDGs

Young people participating in the survey were asked to state three social causes they care about
in their community. Some examples of social causes mentioned are “unemployment”, “social
inclusion”, “poverty”, “education”, “environment”, “human rights”, “racism”, “disabled people”,
“lack of financial literacy”, “bullying”, “civic engagement of youth” and “active citizenship”.

In terms of SDGs, the participants were then asked to select the most relevant for Cyprus (up to
five goals). Quality education comes first (77%), followed by gender equality (65%), decent work
and economic growth (58%), and good health and well-being and climate action (54%
respectively). Other SDGs mentioned include the following in the order they were mentioned
more frequently: reducing inequality, sustainable cities and communities, peace, and justice and
strong institutions. Young people participating in the survey mentioned the other SDGs to a
lesser extent.
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Based on the responses of the focus groups with young people, environment and sustainability
are the two broad main areas that were mentioned as more prominent in Cyprus in terms of
starting social enterprises but also sub-sectors, such as agri-tech, sustainable fashion, farming,
and eco-tourism.

In addition to these sectors, social inclusion and the refugee crisis are also targeted areas by
social enterprises and relevant initiatives.

Knowledge and needs related to incubators/accelerator programs

Firstly, young people believe that there is no organization in Cyprus that specializes in the
development of social enterprises. A perfect supporting program should offer training by
experts dealing with social enterprises and contacts with active social companies to obtain
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first-hand experience. Such a program should also include contacts with investors, consulting
and expert advice, as well as networking opportunities.

It was mentioned, that not only the government is an important actor to develop awareness and
support to the social enterprise concept (top-down) but also incubator – accelerator programs
(such as ARIS) have a special role to play. Moreover, “there is a need for collaboration with
corporates in order to create a cluster of initiatives (public & private) to develop common
understanding” and “it is important to increase motivation and enhance collaboration between
different actors in order to succeed” (male, engaged, 28 years).

Conclusions

Based on the analysis performed, the main conclusions on Young people’s perspective on social
entrepreneurship and youth entrepreneurship in correspondence with the objectives set, are the
following:

Learning about the engagement of young people in social, civic, non-profit initiatives, including
social entrepreneurship initiatives in Cyprus

● The majority of young people evaluated themselves as having a moderate level of
experience or knowledge about social entrepreneurship/ social initiatives. Non-engaged
young people are mainly focused on their family lives, their studies and their professional
careers and they are interested in developing skills related to their professional
development (i.e. legal profession, hotel & tourism industry, education etc.). Although young
people have a positive attitude towards volunteering, civic engagement and giving back to
the community activities, it appears that society does not provide enough incentives to
youth to be involved in such activities.

● The engaged young people are involved in social initiatives related to improving the lives of
disables people, raising awareness on gender equality and promoting equal opportunities,
developing novel methods for treating surface waters and connecting entrepreneurs using
digital tools. The main SDGs identified through the initiatives mentioned by engaged young
people are Quality Education (SDG 4), Gender Equality (SDG 5), Decent Work and Well-being
(SDG 8), Good Health and Well-being (SDG 3) and Climate Action (SDG 13).

● The primary motivation for young people to start their own social, civic, non-profit initiative
or social business in Cyprus is “to help those in need”, followed by the need “to strategically
solve a problem in their community” and “to secure financial well-being”.

● Regarding the obstacles that prevent young people from starting their own social business
or initiative, the main reasons indicated by far as the most preventing ones are the “Lack of
confidence” and the “Lack of financial resources”. Moreover, there is a perception that “It is
too complicated to start a social enterprise or initiative”, while there is to a large extent
“Lack of motivation or interest in solving community problems”.
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● Thus, in order to start their own social initiatives/ business, the young people in Cyprus
mainly need “Mentoring and guidance”, “Financial resources”, as well as “Easy legal process
of starting business”.

Understanding the gaps in entrepreneurship and media & information literacy competences of
young people

● Young people in Cyprus seem to be considerably confident in all three areas of the
EntreComp and especially in “Learning through experience” and “Planning and
management”. Young people feel less confident in “Valuing ideas”, “Coping with uncertainty,
ambiguity, and risk” and “Financial and economic literacy”.

● The acquisition of the entrepreneurship competences is succeeded mainly through specific
classes and projects in school/university. The majority considers that the most relevant
stakeholders for developing their entrepreneurship competencies are schools, NGOs and
youth organisations, while they also give special emphasis to the family.

● The most important training needs according to young people in Cyprus for increasing
social/civic initiatives are “Creativity”, “Vision” and “Financial and economic literacy”.

● Cypriot young people feel quite confident in all areas of media and ICT competences.
“Analyse Media” appears to be the most significant competence area that needs to be
improved among young people. Other training needs for further improvement are related
with how to “Create Media Products”, and “Apply Technology Effectively”.

Learning about young people’s knowledge and experience in social entrepreneurship, including
educational and support programs and in supporting the Agenda 2030 implementation

● The majority of young people in Cyprus possess a moderate level of knowledge and
experience in social entrepreneurship they care about social causes which are related to
unemployment, social inclusion, poverty, education, environment, human rights, disabled
people and civic engagement of youth.

● In terms of SDGs, “Quality Education” and “Gender Equality” were considered as the most
relevant for Cyprus followed by “Decent Work and Economic Growth”, “Good Health and
Well-being” and “Climate Action”.

● Young people in Cyprus expressed their view that there is no organization in Cyprus that
specializes in the development of social enterprises. As mentioned, not only the
government is an important actor to develop awareness and support to the social
enterprise concept (top-down) but also incubator – accelerator programs (such as ARIS)
have a special role to play.
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Chapter 3
Stakeholders’ perspective on social entrepreneurship and
youth entrepreneurship

Introduction

The main objectives of the stakeholders’ research were to capture their opinion and share their
knowledge in regards to the involvement of young people in social enterprises. In total, fifteen
(15) stakeholders participated in the research, using the moderator’s guide that was developed
by the Partnership of the SEntrA project. The stakeholders represented a wide spectrum of civil
society institutions, non-formal learning and training companies, youth-sector organizations as
well as universities offering courses in the sphere of business development and social
entrepreneurship. All participants were pleased to be participate in the discussions and
expressed an interest to be continuously updated and involved in future collaboration platforms
with the goal of improving social entrepreneurship in Cyprus.

Engagement of young people in social initiatives/ social entrepreneurship
in Cyprus

Level of engagement and causes the young people are involved in

Stakeholders expressed the belief that young people are in fact interested and willing to become
involved in social enterprises, as they are eager to address challenges and solve problems.
There is active participation, as there are currently more than 100 organizations in the youth
sector in Cyprus, and there is increased demand in the Youth Festival for registration in youth
organizations. Specifically, it was mentioned that “There is interest and you see this when you go
to different events or invite young people to participate in such events”.

When developing social initiatives or enterprises the main challenges concern the environment
and energy-related topics, health & disability issues, as well as economic challenges such as
unemployment and career development.

What could motivate young people to be more engaged

The sense of belonging and empowerment through activities with societal impact are the
primary motives for being involved in social initiatives and social entrepreneurship.
In addition, high unemployment rate and low salary levels are motivating young people to
explore other ways for economic activity and income earning.
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Obstacles or what makes young people to not get involved

There is lack of legal support and framework. Even though social entrepreneurship is promoted,
we do not have the legal framework to implement it. Nevertheless, it was mentioned that “We
should not expect the state to encourage us to promote and create social enterprises” and that
having incentives would make more young people to get involved. However, “the biggest
challenge is that they focus so much on the social impact, that they tend to create charities,
without taking into account the need for sustainability”.

Support young people need to get more involved

In terms of the support needed to get more involved, stakeholders mentioned not only the legal
framework and status in order to have the recognition and certification as a social enterprise,
but also tax benefits or incentives and the necessary training for enhancing their skills and
competences in order to set up and sustain a social business.

Entrepreneurship competences

Evaluation of the entrepreneurship competences

The stakeholders were also asked to rate the current level of entrepreneurship competences
among young people in Cyprus (on a scale from 1 to 5 where 1 = “no competent at all”, 3 =
“moderate confident” and 5 = “very competent”). “Learning through experience” ranked first with
an average score of 3.9, being also in line with the young people’s perspective reveled through
the online survey. The stakeholders believe that young people are less competent in “Coping
with uncertainty, ambiguity, and risk”, “Valuing ideas” and “Financial and economic literacy”, with
average scores of 2.3. and 2.5 respectively.

Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify
opportunities for creating value)

2.8 3

Creativity
(Develop creative and purposeful ideas)

3.2 4

Vision
(Work towards your vision of the future) 2.8 2

Valuing ideas 2.5 2
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(Make the most of ideas and opportunities)

Ethical & sustainable thinking
(Assess the consequences and impact of ideas,
opportunities and actions)

3.2 3

Average for Ideas & Opportunities 2.9

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing) 3 3

Motivation and perseverance
(Stay focused and don't give up) 3 3

Mobilizing resources
(Gather and manage the resources you need) 2.6 3

Financial and economic literacy
(Develop financial and economic know-how) 2.5 2

Mobilizing others
(Inspire, enthuse and get others on board) 2.9 3

Average for Resources 2.78

Taking the initiative
(Go for it) 2.6 2

Planning and management
(Prioritize, organize and follow-up) 2.8 3

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and
risk)

2.3 3

Working with others
(Team up, collaborate and network) 3.6 3

Learning through experience
(Learn by doing) 3.9 4

Average for Into action 3.04

Gaps and obstacles in acquiring entrepreneurship competences

According to stakeholders, young people’s gaps in competences concern mainly creativity &
confidence building, fear management as well as analytical and planning skills. In addition, the
stakeholders expressed their belief that the existing gap in entrepreneurship competencies is
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driven by the fact that entrepreneurship is not part of the formal education system and young
people get to know and become aware about this in later stages.

Who should help young people to gain these competences & the role
assigned to the youth/NGO sector

Stakeholders tend to believe that schools should be more involved and that the subject of social
entrepreneurship should be included in the official education system in order to keep motivating
and pushing young people. As it was specifically mentioned, “education is core in developing an
entrepreneurial mindset”. Moreover, “it is important to distinguish and provide role models, good
practices to young people so that they can be inspired”. Therefore, we could combine the
educational aspect with the role models.

Another opinion expressed is that it is hard for education system to develop and maintain this
approach; therefore, NGOs should provide entrepreneurship competences as well as other
organizations as part of social responsibility.

Thus, based on the stakeholders’ point of view, the state has a clear responsibility to educate
youth and provide access in order to help them develop entrepreneurship competences. There is
a need to increase awareness about pressing issues and challenges in Cyprus and other
countries, which can be tackled by social enterprises.

Training needs of young people

Stakeholders tend to believe that the key competences needed are emotional intelligence;
problem solving; empathy; resilience. In addition, they need to improve “observation” and
cultivate cooperation.

Moreover, the challenge is to offer the training to young people. Not only training but involve,
take the risk, fail and start again. The training should be more practical, more open and wider to
the official educational system. It should include more workshops, discussions etc. and offer a
combination of skills and competences. Problem-solving skills but also the ability to identify,
evaluate and exploit opportunities. On the logistics side, management but also financial
management are important learning topics.

In terms of the entrepreneurship competences as defined by the EntreComp framework,
stakeholders believe that the training needs of young people are mainly related with “Coping
with uncertainty, ambiguity, and risk”, “Valuing ideas” and “Financial and economic literacy”,
where young people seem to be less competent.
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Media and information competences

Evaluation of the media and information competences

The stakeholders were also asked to rate the level of young people’s media & information
competences in Cyprus (on a scale from 1 to 5 as above). Based on the analysis of the results,
the media competences that are most developed among young people are:

● Use technology as a tool to research, organize, evaluate and communicate information
● Use digital technologies (computers, PDAs, media players, GPS, etc.), communication or

networking tools and social networks appropriately to access, manage, integrate,
evaluate and create information to successfully function in a knowledge economy

● Access information efficiently (time) and effectively (sources)
● Manage the flow of information from a wide variety of sources

In addition, from the stakeholders point of view, young people in Cyprus are less competent to:
● Understand and effectively utilize the most appropriate expressions and interpretations

in diverse, multi-cultural environments
● Examine how individuals interpret messages differently, how values and points of view

are included or excluded, and how media can influence beliefs and behaviors
● Apply a fundamental understanding of the ethical/legal issues surrounding the access

and use of media

Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively
(sources)

3.4 3

Evaluate information critically and competently 3.2 3

Average Access and Evaluate Information 3.3

Use and Manage Information

Use information accurately and creatively for the issue or
problem at hand

3.3 3

Manage the flow of information from a wide variety of
sources

3.4 3

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information

2.9 3
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Average Use and Manage Information 3.2

Analyze Media

Understand both how and why media messages are
constructed, and for what purposes

3 4

Examine how individuals interpret messages differently,
how values and points of view are included or excluded,
and how media can influence beliefs and behaviors

2.8 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of media

2.8 3

Average Analyze Media 2.87

Create Media Products

Understand and utilize the most appropriate media
creation tools, characteristics and conventions

3.1 3

Understand and effectively utilize the most appropriate
expressions and interpretations in diverse, multi-cultural
environments

2.6 3

Average Create Media Products 2.83

Apply Technology Effectively

Use technology as a tool to research, organize, evaluate
and communicate information

3.7 4

Use digital technologies (computers, PDAs, media
players, GPS, etc.), communication or networking tools
and social networks appropriately to access, manage,
integrate, evaluate and create information to
successfully function in a knowledge economy

3.6 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information
technologies

2.9 3

Average Apply Technology Effectively 3.4
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Gaps and obstacles in acquiring media & information competences, and
role assigned to actors for developing these competences

The stakeholders do not seem to separate the obstacles that hinder young people to acquire
media competences from those that impede young people to develop entrepreneurship
competences. Thus, we can conclude that the existing gaps in competences are mainly
generated due to insufficient and inadequate education in the field, especially through the formal
education system. The schools should be more involved and provide specific curricula and
high-quality education in the field, but also NGOs, youth and other organizations both from the
private and public sector have a key role to play by helping young people to develop media and
information competences in a less formal and more practical environment.

Training needs of young people

In terms of the training needs identified by stakeholders for young people to start social/civic
initiatives the following were mentioned: creative ideation; conceptualization; lean canvas;
innovative models, creation & development of social business; conceptual testing; design
thinking, pitching, storytelling. Technology related in order to understand the potential.

Considering the training needs of young people in Cyprus in terms of the P21 Framework,
stakeholders believe that the most significant competence areas that need to be improved are
how to “Create Media Products”, followed by “Analyze Media”.

Support programs for young people to develop their entrepreneurship
competences or social/civic initiatives

Stakeholders’ activities in the area of entrepreneurship

In Cyprus, there are many support programs for young people to develop their entrepreneurial
competences. The Cyprus Youth Board offers during the ideation stage a youth maker space
(with available low tech & high tech tools), as well as trainings for young people to learn about
the potentials of these tools. It is worth mentioning that during Covid19 pandemic, young people
used the tools available at the space in order to produce facemasks. In addition, there is a
mobile maker space to showcase the possibilities. Information centers offer seminars on web
design, development, creative writing, storytelling and other soft skills. Finally, there are funding
opportunities (“Youth Initiatives” Program – 3 Calls/deadlines per year), Erasmus+, and
European Solidarity focusing on volunteering, jobs, and financial support to teams to develop a
project for a social cause.

The University of Cyprus – Centre for Entrepreneurship offers training courses on creativity,
entrepreneurship and innovation. It also organizes competitions, conferences and events for
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both graduate level and undergraduate levels. In addition, its Business Administration
department offers as a minor the subject of entrepreneurship.

The Cyprus University of Technology offers the course of entrepreneurship, within which
students learn about new business creation, business models and financing. However, a
specialized course on social entrepreneurship is currently missing.

Cyprus International Institute of Management offers a Master’s in Business Administration
(MBA), which focuses on entrepreneurship, innovation and new ventures from idea to execution.
Students learn about innovation value creation, capturing, and business planning.

Apart from the Higher Education Institutions, there are many learning opportunities available
through seminars and programs offered by other organizations specializing in non-formal
learning. With the support from the European Union, through Key Action 2 Strategic
Partnerships, private sector institutions such as Synthesis and Cardet, have created programs to
support the development of entrepreneurial skills for youth, women and vulnerable groups such
as migrants.

For example, Cardet developed an online game for people to join and take part in a camp and
competition to develop their business idea. Overall, it takes 3 months to complete based on the
entrecomp framework. Another example is a training package, which was created to support
social enterprises, as well as training programs to develop financial literacy and communication
skills. Moreover, Synthesis runs the Erasmus for Young Entrepreneurs program reaching out to
social entrepreneurs to motivate them start their own activities and go abroad. Cyprus Inno
mentioned the development of an e-learning platform in collaboration with Synthesis some
years ago, as well the social impact accelerator, which will be established in the buffer zone
(Ledra palace) and will be a working space.

Concerning the Junior Achievement Program, it was clarified that in fact under the JA umbrella
there are seven (7) distinct programs including financial literacy, social innovation, the company
program and university program/start-up program. Finally, there are other trainings and
partnerships promoted by youth organizations, sending people abroad and organizing different
workshops. Such programs were supported by the EEA Norway grants.

Other programs/accelerators/incubators mentioned

ENTICE is the CIIM Entrepreneurship and Innovation Centre launched at the end of 2013 as a
new activity of CIIM ENTICE. The Centre promotes both entrepreneurship and intrapreneurship.
The Cyprus Youth Board also organizes relevant workshops, while it purchases services for
mentoring purposes.
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How the programs/accelerators or incubators involve young people

Young people are involved as direct beneficiaries of the above-mentioned studies or programs,
receiving the services offered.

Trends in social entrepreneurship and SDGs in Cyprus

Current trends

According to the General Manager of Cyprus Youth Board, “the establishment of Deputy Ministry
for Innovation came at the right moment”. Representatives of Universities mentioned that
especially due to Covid-19, there is greater familiarization and that there are social trends (i.e.
practices against discrimination, female empowerment, rural development) which facilitate the
development of holistic policies.

How young people are involved/supported

Young people are not always supported in an efficient and coordinated way. Most programs are
organized independent of one another, and synergies cannot be exploited. On the other hand,
there is also the perception that in the last 5 years there was a lot of progress and an increased
collaboration between NGOs. This presents an excellent opportunity to join efforts in asking the
government to give more attention to social entrepreneurship. Moreover, there is a clear need to
focus on the Sustainable Development Goals that are important at a local level; in that respect,
we need to frame the problems in a human-centered way.

Conclusions

Analyzing the feedback from the relevant stakeholders in Cyprus in relation to the landscape of
social entrepreneurship, youth entrepreneurship and the implementation of the 2030 Agenda at
national level, the main results obtained in correspondence with the objectives set are the
following:

Learning about the engagement of young people in social, civic, non-profit initiatives, including
social entrepreneurship initiatives

● The stakeholders believe that young people in Cyprus are interested and willing to be
engaged and involved in social enterprises. From their perspective, young people are
sensitive about community problems and they are eager to address challenges and solve
problems.
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● When developing social initiatives or enterprises, the main challenges young people target
concern the environment and energy-related topics, health & disability issues, as well as
economic challenges such as unemployment and career development.

● Based on the stakeholders, the sense of belonging and empowerment through activities
with societal impact are the main motives for young people to be more engaged in social
initiatives and social entrepreneurship. Moreover, high unemployment rate and low salary
levels in Cyprus are driving young people to explore other ways for economic activity and
income earning.

● The lack of legal support and framework to implement actions/ initiatives related to social
entrepreneurship is the main reason for young people to not get involved.

● In terms of the support needed to get more involved, apart from the legal framework and
status needed in order to have the recognition and certification as a social enterprise, young
people need more incentives and the necessary training for enhancing their skills and
competences in order to set up and sustain a social business.

Understanding the gaps in entrepreneurship and media & information literacy competences of
young people

● Stakeholders consider that young people in Cyprus are moderately confident in all three
areas of the EntreComp and are more competent in “Learning through experience”, being in
line with the young’s people perspective.

● It is the responsibility of the state to educate youth and provide access in order to help
young people acquire entrepreneurship competences. Social entrepreneurship should be
part of the formal education system and schools should be more involved in this area, while
NGOs, youth and other organizations have also a key role to play.

● The training needs of the young people in relation to the EntreComp model, are “Coping with
uncertainty, ambiguity, and risk”, “Valuing ideas” and “Financial and economic literacy”. In
addition, the stakeholders mentioned that young people need to develop other
competences such as emotional intelligence, problem-solving skills, empathy and resilence.

● Concerning media and ICT competencies, stakeholders stated that young people are more
competent in how to “Apply Technology Effectively” and “Use and Manage Information”.

Discover trends in social entrepreneurship, the Agenda 2030 and the Sustainable Development
Goals implementation and in educational and support programs for promoting youth
entrepreneurship/social entrepreneurship.

● Regarding entrepreneurship landscape in Cyprus, many actions, initiatives and efforts are
implemented to develop it. In relation to social entrepreneurship, there is widespread and
growing interest in promoting it in Cyprus, but there is still a long way to go to establish and
maintain a strong (social) entrepreneurship ecosystem.

● There are many support programs for young people to develop their entrepreneurial
competence in Cyprus.
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● Concerning the Sustainable Development Goals, stakeholders agreed that young people,
although they are involved in various activities and initiatives to address social challenges
and community problems, they have limited awareness in regard to the Agenda 2030 and
Sustainable Development.

● Stakeholders strongly believe that responsibility for supporting young people to be more
involved lies with everyone, not just a single party. For example, industry has to support the
academic institutions who teach the theory. In addition, there is a need to organize
internships to offer practical experience to young people. At the same time, the NGO sector
has to find resources to develop further suitable programs and push more the cooperation
between the different stakeholders. Finally, there is a need for promotion of best practices
and successful organizations in Cyprus.
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