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SEntrA Greece National Report

Executive summary

The aim of the research & the project context

The present report is developed in the frames of the SEntrA (Promoting youth social
entrepreneurship through non-formal learning) project that aims to promote social
entrepreneurship among young people 18-30 years old, by offering a set of non-formal
learning tools supporting youth social entrepreneurship. SEntrA is a transnational initiative of
five partners. It is led by the Letterkenny Institute of Technology (Ireland) and the partners
are: Asset Technology (Greece), Norsensus Mediaforum (Norway), Fundatia Danis
(Romania) and ARIS (Cyprus). The project is co-funded by the European Commission
through Erasmus+ Programme and its National Agency in Ireland - Léargas. SEntrA Greek
National Report was prepared by Asset Technology team, the project’s partner in Greece.

The aim of the report is to provide research-based knowledge on the social entrepreneurship
landscape in Greece, with a particular focus on how this sector involves young people as
contributors or initiators of social entrepreneurship initiatives. In the report, we understand
and use social entrepreneurship as an approach that drives positive social change in the
communities, through social entrepreneurs, change makers, NGOs, youth organizations,
grassroots organizations, social enterprises, social or civic campaigns, voluntary activities,
etc.

The SEntrA project partners will use the results of this report for developing non-formal
learning tools supporting youth workers and organizations to actively enhance youth social
entrepreneurship. More specifically, the report contributes to the development of a
competence framework for youth acceleration in social entrepreneurship (Intellectual Output
2) and a training toolkit to support young people to design social enterprises and other
social, civic or non-profit initiatives (Intellectual Output 3).

Research methods

To develop this report, we run both a desk research and a field research. The aim of this desk
research was to identify existing knowledge and information about the social
entrepreneurship landscape in Greece. Our literature review particularly focused on youth
entrepreneurship, with regard to current policies, key trends, key programmes, key
stakeholders and the most relevant business incubators and accelerators for young people.
At the same time, desk research also included data on Greek young people’s
entrepreneurship competences and digital skills.
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The desk research looks at reports, studies, programmes, legislation that cover the last five
years of activities (2015-2019) in the field of social entrepreneurship and youth
entrepreneurship in Greece. If no recent data was found, the most recent one was included.
The information is structured in the following sections:

A. Current policies, legislation, key trends, and key programmes related to social
entrepreneurship and supporting youth entrepreneurship and entrepreneurship
education for young people, in Greece

B. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people, in Greece

C. The gap in entrepreneurship competences of Greek young people
D. The gap in media & ICT skills of Greek young people
E. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in Greece,

with a special focus on social enterprises supporting SDGs
F. Social enterprises incubators, accelerator programmes or other integrated support

programmes

The field research included an online survey targeted to young people 18-30 years old (29
participated), focus groups / interviews with ten (10) engaged and ten (10) non-engaged
young people, and interviews with fifteen (15) relevant stakeholders. The questions included
in the survey, focus groups and interviews aimed at collecting data about:

- the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives;

- the gaps in entrepreneurship and media & information literacy competences of young
people;

- the young people’s knowledge and experience in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation;

- the trends in social entrepreneurship, the 2030 Agenda implementation, and in
educational and support programs for promoting youth entrepreneurship/social
entrepreneurship and the Sustainable Development Goals.

In order to understand and analyze the level of entrepreneurship and media and ICT
competences of Greek young people, we used well-recognized frameworks that define the
two categories of competences.

European Commission - Joint Research Centre’s framework (EU, EntreComp, 2016) that
established 15 entrepreneurship competences, grouped in three competences areas
that are interconnected and interrelated: Ideas & opportunities, Resources and Into
action.
P21 Framework (Partnership for 21st Century Learning) which includes the following
specific skills: Information literacy, Media literacy and ICT literacy.
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Main results

According to the desk research, Social Entrepreneurship and Social and Solidarity Economy
(SSE) sector in Greece is in a relatively early stage and underdeveloped in comparison to
other European countries. However, it has great potential to grow and expand its impact. The
latest years a dynamic change of the sector development is noted, accompanied by an
increase in the number and types of entities / programmes that aim to support
entrepreneurship development, growing the SSE eco-system.
Young people in Greece play an important role to this change as they have high potential
towards entrepreneurship and self-employment but they should be further supported to
strengthen their entrepreneurial competencies and face the “fear of failure” recorded. At the
same time the shortage of digital skills, both at basic and advanced level, remains a major
obstacle for Greece to digitally transform its society and the economy and further action is
required to close the existing gap.
Concerning the Sustainable Development Goals, Greece is committed to the implementation
of the 2030 Agenda and is progressing towards the SDGs and indicator values. Some very
interesting initiatives supporting SDGs at local and national level have been developed, but
there are still a lot to do and to this direction it is essential to raise public awareness and
involve civic society and young people.
SEntrA project aims to promote social entrepreneurship among young people by offering a
set of non-formal learning tools and accelerating youth social entrepreneurship. Based on
the results of the desk research in Greece, the project comes at the right time to offer its
contribution and support young people to improve both their entrepreneurship and media &
information skills, while also help them identify social challenges and develop own business
ideas and activities towards the goals of the 2030 Agenda for Sustainable Development.

Through the field research conducted with Greek young people and relevant stakeholders in
the field of youth and social entrepreneurship, we came up with the following results:

Learn about the engagement of young people in social, civic, non-profit initiatives, and social
entrepreneurship in Greece

Young people’s perspective:
● The majority of the young people evaluated themselves as having little experience or

knowledge about social entrepreneurship/social initiatives. Non-engaged young people
are mainly focused in their studies and in developing their skills and competencies, but
they have a positive attitude towards volunteering, civic engagement and giving back to
the community activities.

● The engaged young people are involved in a quite diverse range of activities. The main
SDGs identified are Good Health and Well-being (SDG 3), Quality education (SDG 4),
Gender Equality (SDG 5), Decent Work and Economic Growth (SDG 8), Reduced
inequality (SDG 10) and Life on Land (SDG 15).

● The primary motivation for young people to start their own social, civic, non-profit
initiative or social business in Greece is “to help those in need”, the second is “to be
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independent and self-employed“ and the third “to strategically solve a problem in their
community”.

● Concerning the obstacles that prevent young people from starting their own social
business or initiative, the two basic factors identified are the “Lack of confidence” and
the “Lack of financial resources”. These two factors were by far indicated as the most
preventing ones, while the next two are “Lack of information and guidance” and “Lack of
motivation/interest”.

● Thus, in order to start their initiatives or join existing ones, the young people need
support in “Financial resources”, “Networking with other entrepreneurs”, “Mentorship
and guidance” and “Easy legal process of starting a business”.

Stakeholders’ perspective:
● The stakeholders consider that the engagement of young people in social

entrepreneurship is low, due to the fact that the sector is relatively new in Greece and
young people don’t have much information and knowledge about it.

● Concerning the involvement in social, non-profit initiatives the interest and the
participation is much higher. Young people are sensitized with community problems and
they want to contribute to meet the social challenges for the improvement of their
community.

● When developing social initiatives or enterprises, young people target various
challenges. The most common expressed through NGOs and volunteerism are
environmental protection, gender equality, promotion of lifelong learning, recycling and
support of vulnerable groups. Concerning Social Enterprises their aim is mostly targeted
to quality education, culture, decent work, good health and well-being.

● The support that young people need, can be summarized in: Cultivate entrepreneurial
spirit, Provision of support to implement their ideas and vision, Raise awareness on
sustainable development, community challenges and social action.

Understand the gaps in entrepreneurship and media & information literacy competences of
young people

Young people’s perspective:
● Greek young people feel quite confident in all three areas of the EntreComp and

especially in “Learning through experience”, “Working with others”, “Planning and
management”, “Vision” and “Motivation and perseverance”.

● The acquisition of these competencies is succeeded mainly with specific classes and
projects in the university and learning by doing with own initiatives/business. The
majority considers that the most relevant stakeholder for developing their
entrepreneurship competencies is school, while they also give special emphasis in the
family.

● The training needs of the young people in Greece cover various topics. The main needs
specified are primarily related to practical issues like “Financial and economic literacy”,
“Planning and management”, “Creativity” and “Mobilising resources”.

● Greek young people feel very confident in all areas of media and ICT competences.
Considering their training needs for further improvement, these are related with how to
“Create media products”, and “Analyse Media”.
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Stakeholders’ perspective:
● Stakeholders consider that young people in Greece are quite confident in all three areas

of the EntreComp.
● The development of entrepreneurship competencies is considered responsibility of the

state and it should be integrated in the formal education system while in parallel be
supported by other specialized public entities. Stakeholders believe also that young
people should take own responsibility, while they see the role of the NGOs in a
supportive level.

● The training needs of the young people in relation to the EntreComp model, are “Coping
with uncertainty, ambiguity and risk”, “Mobilizing Resources”, “Spotting opportunities”,
“Financial and economic literacy” and “Self-awareness”. In addition the stakeholders
mentioned that training should also include the Social Economy sector as well as the
development of soft, social and digital skills.

● Concerning media and ICT competencies, stakeholders consider young people very
competent.

Learn young people’s knowledge, experience and role in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation

Young people’s perspective:
● The majority of the young people in Greece have little knowledge and even less

experience about social entrepreneurship, but they have a clear view on the social
causes which are targeted to Health, Environment, Poverty, People in Need and
Education.

● In terms of SDGs, “Quality Education” and “Climate Action” were considered as the most
relevant for Greece followed by “Good Health”, “Decent Work and Economic Growth” and
“Sustainable Cities and Communities”.

● Young people have a general idea about incubator / accelerator programs in Greece,
although the vast majority was not able to give more details and has not taken part in
any of them. However, they were able to mention specific services and support they
expect from such programs.

Discover trends in social entrepreneurship, the Agenda 2030 and the Sustainable
Development Goals implementation and in educational and support programs for promoting
youth entrepreneurship/social entrepreneurship.

Stakeholders’ perspective:
● Considering entrepreneurship in Greece, there are efforts and actions to develop it. With

regards to social entrepreneurship progress has been made but there is still a lot to do.
● There is a wide range of activities implemented by various organisations, depending on

their type and scope, which offer different programs that aim to develop entrepreneurial
competences and strengthen the Greek (social) entrepreneurship ecosystem.

● Concerning the Sustainable Development Goals, stakeholders agreed that young people,
although they are involved in various activities, mainly through volunteering, to meet
social challenges and resolve community problems, they have little knowledge about the
2030 Agenda.

5



Chapter 1
Desk Research on Social entrepreneurship, youth
entrepreneurship and entrepreneurship programmes,
accelerators and incubators

The aim of this desk research is to identify existing knowledge and information about the
social entrepreneurship landscape in Greece. Our literature review particularly focuses on
youth entrepreneurship, with regard to current policies, key trends, key programmes, key
stakeholders and the most relevant business incubators and accelerators for young people.
At the same time, desk research also includes data on Greek young people’s
entrepreneurship competences and digital skills.

The desk research looks at reports, studies, programmes, legislation that cover the last five
years of activities (2015-2019) in the field of social entrepreneurship and youth
entrepreneurship in Greece. If no recent data was found, the most recent one is included.
The information is structured in the following sections:

A. Current policies, legislation, key trends, and key programmes related to social
entrepreneurship and supporting youth entrepreneurship and entrepreneurship
education for young people, in Greece

B. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people, in Greece

C. The gap in entrepreneurship competences of Greek young people

D. The gap in media & ICT skills of Greek young people

E. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in Greece,
with a special focus on social enterprises supporting SDGs

F. Social enterprises incubators, accelerator programmes or other integrated support
programmes

A. Current policies, legislation, key trends and key programmes

This section summarizes the current policies, legislation and key trends related to social
entrepreneurship in Greece, in order to provide the context for the implementation of the
SEntrA project. At the same time, it introduces the main programmes that support social
entrepreneurship and youth entrepreneurship in Greece, allowing the project partners to
understand what is already offered to young people and the gap that exists in youth
entrepreneurship education and support.
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▪ Legislation & Policies

The recognition of social economy for the first time in Greece was with Law 2716/1999
which introduced Social Cooperatives of Limited Liability (Koi.S.P.E), a specific form of
cooperative organisations which served both economic and social purposes, as they aimed
to improve the socio-economic re-integration and vocational re-insertion of persons with
mental health problems, contributing to their rehabilitation and economic self-sufficiency.

In 2011, the Law 4019/2011 defined social economy and social cooperative enterprises for
the first time in Greece. This law established the social cooperative enterprise (Koin.S.Ep.) as
a new legal form, giving the possibility to create cooperative enterprises with a social
purpose. There are three types of social cooperative enterprises prescribed by this law,
depending on the pursued objective: i) the social cooperative enterprises for integration, ii)
the social services’ social cooperative enterprises and iii) the social cooperative enterprises
with a collective and productive purpose. An important aspect of L.4019/2011 was the
creation and introduction of the General Register of Social Economy (under the Ministry of
Labour) for Social Cooperative Enterprises (Koin.S.Ep.) and Social Cooperatives of Limited
Liability (Koi.S.P.E) wherein all organizations are recorded.

In October 2016, the law 4430/2016 came into effect, which elaborated on the “Social and
Solidarity Economy (SSE) and the Development of its Actors”. This legislation offered a new
framework for diverse types of organisations or enterprises that have a clear collective and
social impact, while also addressing a social need. This aimed to supersede and improve on
previous law. With L.4430/2016 a number of issues have been addressed, especially with
regards to the spirit of the law. In particular, SSE organisations are no longer defined in terms
of their legal form, but by their legal status, i.e., any legal form may qualify as an SSE
organisation, as long as it satisfies the criteria set by the law. In short, these criteria concern
entrepreneurial activity in the private market (revenues from public bodies should not exceed
65% of total turnover within a three-year period), democratic governance (one member – one
vote) and a well-defined social purpose with profit allocated to collective and social benefit
(up to 95% of yearly profits).

Furthermore, the idea of ‘social impact’, in terms of collective and social benefit, has been
defined and operationalised, something that was missing from previous legislation. Lastly,
the General Register of Social Economy was opened up to all legal forms that obtain the
status of a SSE organization.

▪ Key Trends

According to OECD/EU report “The Missing Entrepreneurs 2019” nearly one-third of working
Greeks were self-employed in 2018 (29.1%), which was more than double from the European
Union (EU) average (13.5%). This was also observed across most of the key target groups:
women (22.9% vs. 9.6%), youth (12.6% vs. 6.5%) and seniors (41.8% vs. 17.7%). However, the
self-employment rate for immigrants was below the EU average (6.8% vs. 8.0%).

As, the effects of the economic crisis and bailouts continue to linger, entrepreneurship policy
increasingly focuses on strengthening the entrepreneurship ecosystem, innovative start-ups
and graduate entrepreneurs.
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Concerning SSE sector in Greece, being at an early stage, its impact in GDP and total
employment is significantly lower than the EU average. Though, it has developed
substantially over the last decade reaching 1.555 SSE organizations registered (General
Register of Social Economy, Jan. 2020), while there is a wide range of potential initiatives,
interventions and policies that could further address current challenges and barriers and
support the needs of SSE organisations. The opportunities cover four key elements for the
effective SSE eco-system: Awareness and promotion, Finance and funding, Training,
education and skills, Regulation and legislation.

▪ Key programmes for SSE support in Greece

According to the “Social and Solidarity Economy Report” (British Council, 2017), during
recent years, there has been a rapid increase in the number and types of entities that aim to
support newly developed SSE organizations in Greece. This includes, amongst others, those
who provide finance in different forms, workspaces or co-working spaces, business
consultancies, incubators and accelerators, networks and associations. These entities can
be either local with formal or informal status, or members of international networks, such as
Ashoka Greece and Impact Hub Athens. They can also be state funded or independently
funded. Some are SSE organizations themselves, while many are part of the broader third
sector, i.e. non-public and not for profit, and others belong to the private and the public
sector. What is clear is that the ‘eco-system’ for supporting the SSE is growing rapidly.
However there is no sufficient data on whether existing support structures are fit for purpose
or offer adequate support to SSE organizations.

It is worth noting that while some organizations are exclusively focused on the SSE sector,
others offer their services to all kinds of enterprises and third sector organisations. In terms
of entity status and/or identity, the main types of SSE support organisations in Greece can
be categorized as follows:

• Government and local authority support
• Social enterprise development support: incubators, accelerators and workspaces
• Financial, funding and impact investment services
• Education and research institutions
• Forums and networks
• Advisory and policy organizations
• Chambers of commerce, industry associations and business advisory bodies

The main types of services these organizations provide are:
• Awareness-raising
• Business plan support services
• Social impact plan support services
• Access to finance
• Seed capital financing or funding
• Social Impact investing or funding
• Operations support, financing or funding
• Educational and training programmes
• Market facilitation
• Policy-making
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• Vulnerable group members inclusion support services
• Sustainable development support services.

Government support measures addressed to all enterprises that fulfil specific criteria (that
may also benefit social enterprises)

Greek social enterprises are not excluded from the majority of support measures available to
general enterprises.

o The Ministry of Economy and Development publishes EU-funded business support
programmes and all SSE entities that have entrepreneurial activity can benefit from
them. These programmes can either cover all economic sectors or target a specific one.
Each enterprise is subsidised with either start-up or seed capital. One example of such
programmes is the “Start-up Entrepreneurship” that supports the unemployed to set up a
new business of any kind.

o The Greek Manpower Organisation (OAED) is the main state department that deals with
issues related to unemployment. It runs a series of actions related to job creation and
job preservation, whereby it subsidises partial employment costs (social security, etc.).

o Private Investment Aid programmes support schemes for Greek economic
development. They were introduced and are regulated by the Development Law
4399/2016. Every enterprise that is established in or has a branch in Greece can benefit
from them.

Support programmes addressed to social enterprises / non-profit organisations

Support Centers for Social Solidarity Economy: in 2019, the Ministry of Labour initiated a call
under the Operational Programme for Human Resources Development 2014-2020, and
financed 15 organisations to establish Support Centers for SSE. Each center operates as an
information point outlining the SSE to the general public, as an advisory mechanism for both
existing and start-up SSE entities and as a support structure for the creation and
development of new social enterprises. The Ministry’s plan is to publish a new call to
establish more Support Centers (up to 86), in order to succeed complete geographical
coverage.

Ashoka LeadYoung & Ashoka Visionary: LeadYoung is a storytelling initiative that aims to
demonstrate the power of a young person, who has identified a problem, formed and led a
team, and created a solution. This highlights the new framework for navigating the 21st
century: where every person is practicing empathy, teamwork, new leadership, and change
making. The Ashoka Visionary Program, formerly known as Leadership Program, is a 9
month part-time executive program for decision makers in the private and the public sector
dealing with social innovations as well as social entrepreneurs.

Impact Hub Academy: Impact Hub Academy is a program designed for entrepreneurs, NGO
managers or project managers. The aim of the program is to “accelerate” the growth of
organizations by offering them a personalized learning experience. Through the Impact Hub
Academy, participants have the opportunity to identify which elements slow down the
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growth of their business, create a plan according to their needs, get in touch with experts,
exploit market opportunities and develop new products and services in order to build a
dynamic support & collaboration system adapted to their sector and activity. In addition, the
program participants gain unlimited access to the Impact Hub global community, assured
participation in networking events and opportunities for viewing through the network of
partners.

Social Dynamo e-Learning Platform: Social Dynamo is a joint initiative of the Bodossaki
Foundation and the City of Athens, within the framework of the “We are all citizens”
Programme under the EEA Grants. It offers free of charge training and consulting
opportunities by an e-learning platform. Leadership, fundraising, project management,
marketing and communication and legal issues are just some of the topics included in the
distance learning online platform.

Action Finance Initiative (AFI): AFI is a microfinance not-for-profit Company with a mission to
fund entrepreneurs, who do not have access to credit from mainstream banks, especially the
unemployed and people on welfare; support entrepreneurs before, during and after the
creation of their enterprise in order to ensure its sustainability and development; advocate
for a more suitable fiscal and institutional environment for microcredit and entrepreneurship
to flourish. Prior the disbursement of the microloan, AFI offers support for the preparation of
a 3-year profit & loss statement (P&L) and a cash-flow analysis. At the same time it identifies
the entrepreneur's training and business support needs and it pairs him with a
volunteer-mentor who will cover these needs either before and/or after the approval and
disbursement of the microloan. After the microloan disbursement, AFI provides mentoring
and customized support up to the full repayment of the loan.

Praksis Business Coaching Center: Praksis BCC is aimed at people from socially vulnerable
groups with sustainable business ideas, existing businesses facing problems and family
businesses in the next generation. It offers all these entrepreneurs, completely free of
charge, the knowledge, strategic planning they need and the skills needed to succeed in
business. Through a recognized and award-winning methodology, it offers entrepreneurs
successive personal meetings with business consultants and business coaches, while at the
same it time gives them access to business skills development seminars implemented by
leading market players. Negotiations, Digital Marketing, Legal Forms, Content Marketing,
Storytelling, Branding, Leadership, Sales, Pricing, Business Plan Making, and Strategic
Marketing are just some of the topics included in the seminars provided.

Promotion of Young Talents by Heinrich Boell: The Heinrich Böll Foundation grants
scholarships to approximately 1,000 undergraduates, graduates and doctoral students of all
subjects and nationalities per year, who are pursuing their degree at universities, universities
of applied sciences or universities of the arts. The Foundation expects its scholarship
recipients to have excellent academic records, to be socially and politically engaged and to
have an active interest in the basic values of the foundation: ecology and sustainability,
democracy and human rights, self-determination and justice.
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▪ Education and Training for social entrepreneurship and youth entrepreneurship

Despite the fact that entrepreneurship education during school life (up to secondary level) in
Greece is very limited, there are plenty of education and training programmes for young
people above 18 both in formal and non-formal pathways, covering entrepreneurship in
general and social entrepreneurship in specific.

In the field of formal education, Higher Education Institutes are beginning to build a cohesive
ecosystem of support that is needed to help the social enterprise sector thrive.

Hellenic Open University (EAP) Postgraduate Program "Social and Solidarity Economy" has
an interdisciplinary character as it includes a combination of the majority of social sciences
and more specifically Economics, Sociology, Political Science, Law, Geography and
Psychology. At the cognitive level it has a dual purpose, both academic and applied -
practice. It aims, therefore, on the one hand to provide specialized theoretical and research
knowledge in an internationally rapidly developing scientific field and on the other hand to
provide specialized practical, empirical and applied knowledge.

Athens University of Economics and Business (AUEB), uses social enterprise as a way to
enhance students’ employability. The Diploma in Social Entrepreneurship course operates a
dual function role, as both an academic certificate and a social enterprise incubator for new
start-ups.

National and Kapodistrian University of Athens (EKPA) e-learning Program in Social
Economy, Social Entrepreneurship and Microcredit aims at a wide audience of professionals
in the field of entrepreneurship, bank executives, social entrepreneurs and students. It deals
with key theoretical issues and all the legal forms of social entrepreneurship in Greece, as
well as ways and steps of creating viable social enterprises. At the same time, it affects
issues of corporate social responsibility and female entrepreneurship.

Agricultural University of Athens, Agricultural Policy and Cooperatives Lab, focuses on
agricultural policy and financing for agricultural enterprises and cooperatives.

University of Piraeus e-learning Program in Social Innovation aims to define new roles and
strategies for ambitious entrepreneurs, public and private sector executives who want to
support the creation of social business and sustainable development. Moreover, learners will
be able to recognize and evaluate alternative ways of developing business while creating
social value.

In the field of non-formal education there are various offers. Some of them are integrated in
the support programmes provided by the organisations as described in the previous section,
while other are delivered as independent trainings, e.g. training programmes for social
economy and entrepreneurship organized by Lifelong Learning Centres or other training
providers.

Special reference can be made to the “Training Manual for Social Entrepreneurship”
developed by the Ministry of Labour and addressed to VET trainers who will implement the
trainings of the “Community Work” program, as well as the “Training Material on Social
Economy - Social Entrepreneurship” developed by the Ministry of Education for use from the
Lifelong Learning Centres.
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In brief, the broader social and solidarity economy in Greece is both an old and a new
phenomenon. Recent legislation and initiatives have stimulated much of the current activity.
This means that the SSE sector in Greece is in a relatively early stage and significantly
underdeveloped in relation to other European countries. Though, it has great potential to
grow and expand its impact, as SSE organisations are helping to tackle some of the most
significant challenges in Greece, especially poverty and unemployment while they are also
seeking to promote and demonstrate alternative business models that incorporate social
benefit alongside their economic activity. This dynamic change needs further support,
particularly in the form of skills development, networking, finance and enabling policies that
will facilitate SSE organisations to face current challenges with regard to their start-up
activities, financial sustainability and market growth.

B. Key stakeholders in promoting social entrepreneurship and youth
entrepreneurship

Based on the data we collected, the local/regional/national stakeholders are presented in
three basic categories, grounded on their type and the scope of the services they offer for
promoting social entrepreneurship and youth entrepreneurship (the categories don’t include
incubators and accelerator programmes which are analysed separately in Section F):

Government and local authorities organisations (Public sector)

Research Institutions and Social enterprise development support organisations,
providing various services to support the development of the SSE sector, with an
emphasis in training and consulting

Financial intermediaries (social impact investors or funds, philanthropic investors or
funds, crowdfunding platforms, etc.) for social enterprises financial support

▪ Government and local authorities organisations

In Central Government level, the Ministry responsible for SSE is the Ministry of Labour and
Social Affairs:

Directorate of Social & Solidarity Economy of the Ministry of Labour and Social Affairs has
the operational goal of planning, coordinating, monitoring and evaluating policies related to
Social Entrepreneurship and the Social and Solidarity Economy.

Networking Platform for SSE organizations, the online platform of the Ministry of Labour,
Social Security and Welfare aims for the visibility and networking of SSE organizations
operating in Greece.

In local / regional level, Municipalities have undertaken various initiatives to support SSE
sector and more specifically social enterprises development. Some examples are presented
below:

The Athens Development and Destination Management Agency supports Athens’ ongoing
evolution as a contemporary European capital, by designing, planning and implementing a
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wide range of projects and actions and plays a pivotal role in supporting the City of Athens to
deliver its ambitious 10-year strategic plan. This plan, known as The Athens Project, is
responding to the challenging economic climate of recent years by focusing on the city’s
human capital and the tradeable sector. In parallel, it implements actions addressing social
cohesion and urban sustainability. Moreover, it is offering support services for actual and
potential social enterprises through “Epixeiro Koinonika - Enterprise Socially” program,
whose overall goal is to enhance the development of social entrepreneurship ecosystem in
the area of Athens and at national level.

Development Agency of Municipality of Karditsa (AN.KA.) is supporting the development of
a local ecosystem in Karditsa prefecture, for the growth of Social Enterprises, as well as of
micro and small enterprises, so that they become viable and able to effectively use the
available financial resources, creating jobs and wealth, while performing social or
environmental actions.

The Municipal Market in Kypseli, Athens, is the first exclusively social entrepreneurship
market in Greece, administered by Impact Hub and the Municipality of Athens. Its aim is to
“become a lever for the regeneration of the local economy, which will attract a new audience
and bring interest, products and services to locals and entrepreneurs, while offering new
experiences to Athenians.

▪ Research Institutions and Social enterprise development support organisations

National Centre for Social Research (EKKE) conducts research, studies and projects in the
field of SSE. Oversees a documentation support and information centre and a social
economy forum, with the participation of representatives from competent public sector
organisations, local authorities, social partners and social economy organisations. It
operates the social economy observatory with the purpose to constituting research,
documentation, monitoring and support of the social economy sector in Greece.

Ashoka Greece runs programmes to find the most promising social initiatives in Greece and
provides organizational level support to help them flourish and multiply their positive impact
within society.

Heinrich Boell supports people to realise their vision for a sustainable, social and ecological
society. Works to foster the emerging socio-ecological and participatory spirit through
publications, films, training, open discussions and conferences, and by strengthening
cooperation between municipalities, organisations and civil society initiatives.

British Council delivers a global social enterprise programme that draws on UK experience
and expertise to promote inclusive economic systems and help address social and
environmental problems in communities and societies. It works across 29 countries with
local and international partners, provides capacity building for social entrepreneurs,
promotes social enterprise education and manages international development projects that
foster the growth of social enterprises. Convenes policy dialogues, organizes study tours
and publishes reports to share knowledge and best practice in scaling the social economy.

Social Dynamo - Boddosaki Foundation offers a range of opportunities to NGOs and active
citizens such as diverse learning opportunities for civil society organizations and groups,
including the ‘We are all Citizens’ e-learning platform, professional support from experts in
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the form of mentoring, consultancy and coaching on themes such as financial management,
legal issues, fundraising, communications and marketing, and human resources
management, networking opportunities and events and a creative co-working space for civil
society groups.

Athens Makerspace promotes a circular open economy in a co-working space, which may
enable social entrepreneurship to boost solidarity with common fare practices shown in
places like makerspaces, where creative expression and generative ideas co-create value
with and for its own productive community.

Social Economy Institute supports the development of social economy, social
entrepreneurship and social impact investments, by contributing to the inception, financing,
quality implementation and social impact measurement of research and development
projects throughout the European Union, Assisting individuals, vulnerable social groups,
refugees and migrants in materialising promising vocational and personal development
trajectories. Provides research and publications on Social Economy in Greece and Europe.

The People’s University of Social Solidarity Economy delivers activities in the fields of the
social and solidarity economy, self-governance and direct democracy, including: Education,
training and information, Research studies and publications, The creation, operation and
development of educational and social networks, The activation of citizens, The
development of cooperative and solidarity spirit, The promotion of collective voluntary action
and international cooperation.

Dock contributes to the visibility of the SSE in Greek sociaety and supports existing and
start-up SSE organisations. It organises various events that promote the SSE and operates
as a laboratory for the creation of new initiatives such as the “Fruits of Solidarity” project.

Wind of Renewal a social enterprise that focuses on the environmental, social and economic
sustainability sectors to share knowledge and good practices, support networking and
cooperation, propose and implement programmes across the environmental protection,
circular-green economy and local sustainability and provide training with regards to the
above.

▪ Financial, funding and impact investment organisations

Co-operative bank of Karditsa, an ‘ethical’ bank with a emphasis on social enterprises and
micro finance.

Pancretan Cooperative Bank, a cooperative bank with a focus on cooperatives and social
enterprise micro financing.

Act for Greece, a crowdfunding platform managed by the National Bank of Greece, which,
amongst other activities, collects funds in order to support social enterprises and social
economy in general.

Action Finance Initiative provides access to financing, through microcredits up to € 12.500,
to those who have a business idea or project but are not able to find access to the necessary
funds. At the same time it supports these businesses by providing free training and support.
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Caritas Hellas' programme ELBA promotes and funds social and solidarity economy
projects.

The People’s Trust, a privately funded Anglo-Hellenic initiative supports start-ups and small
businesses. It offers microfinancing up to € 10,000 and free of charge business development
services.

Bodossaki Foundation offers grants to NGOs and other non-profit organizations whose
mission and activities are aligned with its vision and scope of work.

Stavros Niarchos Foundation (SNF) offers a series of social welfare grants that can
potentially benefit social enterprise.

Tima Foundation a philanthropic organisation that awards grants to Greek and Greek-related
non-profit organisations in the areas of social welfare, healthcare, education, arts and
culture, and science.

Latsis Foundation offers a series of grants to organisations that integrate vulnerable groups,
protect the environment and focus on sustainability and youth. It also runs a programme
explicitly for funding social economy actors.

During recent years, there has been an increase in the number and types of entities that aim
to support SSE organisations in Greece. This includes, amongst others, those who provide
finance in different forms, workspaces or co-working spaces, business consultancies,
incubators and accelerators, networks and trade associations. These entities belong either
to the private or the public sector and can be local, national or members of international
networks. Some are SSE organisations themselves, while many are part of the broader third
sector, i.e. non-public and not for profit. What is clear is that the ‘eco-system’ for supporting
the SSE is growing rapidly.

C. The gap in entrepreneurship competences

In order to identify the gap in entrepreneurship competences of young people in Greece, we
used the European Commission - Joint Research Centre’s framework (EU, EntreComp, 2016)
that defines 15 entrepreneurship competences, grouped in three competences areas that are
interconnected and interrelated:

● Ideas & opportunities: 1. spotting opportunities, 2. creativity, 3. vision, 4. valuing ideas, 5.
ethical & sustainable thinking;

● Resources: 6. self-awareness & self-efficiency, 7. motivation & perseverance, 8.
mobilising resources, 9. financial & economic literacy, 10. mobilising others;

● Into action: 11. taking the initiative, 12. planning & management, 13. coping with
ambiguity, uncertainty & risk, 14. working with others, 15. learning through experience.

Literature review in Greece shows lack of data on entrepreneurship competencies. Most
studies and researches emphasize on entrepreneurship and self-employment policies,
current situation, statistics and education offers, rather than the competences required or
applied.
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According to the inclusive entrepreneurship policies published by OECD and European
Commission in 2018, self-employment is quite common in Greece and Greeks are much
more likely than other EU citizens to be self-employed as nearly one-third of the working
force was self-employed (29.1%), which was more than double the European Union (EU)
average (13.5%). This was also observed across most of the key target groups: women
(22.9% vs. 9.6%), youth (12.6% vs. 6.5%) and seniors (41.8% vs. 17.7%).

Several long-term factors are noted when looking at self-employment in Greece (Inclusive
Entrepreneurship Policies: Country Assessment Notes Greece, 2018). First, Greece still has a
large agricultural sector where self-employment is the norm. Second, strict employment
protection legislation, especially prior to the economic crisis, made the entry into wage
employment difficult for the “periphery” of the labour force, i.e. youth and women. For these
groups, self-employment constitutes an alternative to unemployment and/or inactivity. Third,
during the last fifteen years, successive governments have invested heavily on incentives to
move young persons and women out of unemployment and into self-employment. Finally,
changes in the organisation of work have inflated the numbers of the self-employed. On top
of these, there are the cultural factors (tradition and family values). According to the results
of the most recent Eurobarometer survey, the majority of Greeks (50%) prefer to be
self-employed in contrast to being an employee (43%).

The distribution of the self-employed by sector of economic activity in Greece shows that the
largest proportion worked in the agriculture, forestry and fishing industries in 2017 (29.6%),
followed by the Wholesale and retail trade (21.0%). A sizable segment of the self-employed
work in Professional, scientific and technical activities (10.4%), whereas fewer self-employed
are to be found in the Hospitality sector (8.2%), Manufacturing (5.9%), Construction (5.5%),
Transportation and storage (4.9%), and Health and social work (3.8%).

Concerning the main barriers for young people in Greece to start their business, as reported
by OECD & European Union (2019), the “fear of failure is recorded with the highest
percentage among EU and OECD countries, despite the fact that “knowledge and skills to
start a business” is much higher above the average.

In terms of age, in 2018 the highest participation in early stages of entrepreneurship
included the age group 18-24 years old, 11.5% versus 9.5% in innovation driven economies
(Foundation for Economic and Industrial Research, 2019). In total, 30% of early stage
entrepreneurs comes from the age group of 18-24 years old, with the average early stage
entrepreneur being 36 years old. Note that in recent years, the share of 18-24 year olds
participating in entrepreneurship is increasing and although younger generations have
passion and dynamism, critics cite the lack of experience, business knowledge and
networking that may decrease their chances of success.

Concerning competencies, the most relevant findings of the gap in entrepreneurship
competences are the ones presented on the research on trends and needs in entrepreneurial
and digital skills in the professions of the Audio Visual and Live Performances subsectors
implemented as a part of the “Live Skills” project which shows some useful results
(Giakoulas, 2018).

The participants of this research noted that creative professionals are very weak at
describing their ideas for projects in a technical format that is needed when applying for
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funding. Thus, there is a lack of presentation, communication, and promotion skills among
the creative professionals and also there is big gap in basic knowledge and skills in the
safety field. In more details, the participants highlighted a group of skills needed for drafting
funding proposals. In this group of skills there are major weaknesses on: identifying
business opportunities, ability to produce new innovative ideas, grant and proposal writing,
drafting business plans and technical plans, basic budgeting, basic knowledge of economics
and business environment, updated knowledge on new technologies, communication,
intercultural, and networking skills, pitching and presentation skills.

The research participants highlighted the shortage of skills about new business models,
while they also noted the shortages of skills about sustainability, spotting opportunities,
financial and economic literacy, motivation and perseverance, risk and trust, and intercultural
and networking skills. Areas of importance for the category of skills in cultural
entrepreneurship include creativity - idea generation, inspiring others, adaptability, ethical
and sustainable thinking, strategy, innovation and planning. Interviewees also focused on the
importance of vision skills, adaptability, working with others’ skills and skills towards
learning through experience.

It can be concluded that young people in Greece have high potential towards
entrepreneurship and self-employment and they should be supported to strengthen their
entrepreneurial competencies.

D. The gap in media & ICT skills of young people

Digital technologies and especially Information and Communication Technologies (ICT)
create great challenges for a smart, sustainable and inclusive growth, being thus a crucial
flagship initiative of the Europe Strategy 2020. At the same time familiarity with new
technologies and ICTs could boost entrepreneurial initiatives, both in the broader field of
ICTs themselves and in most other fields of economic activity, as digital skills allow easy
access to information and enable people to automate tasks. In this framework we
researched the gap in media & ICT skills of young people in Greece, using the P21
Framework (Battle for Kids & P21 - Partnership for 21st Century Learning) which includes:

● Information literacy: access and evaluate information; use and manage information.
● Media literacy: analyse media; create media products.
● ICT literacy: apply technology effectively

The latest available data show that Greece ranks 27th out of the 28 EU Member States in the
European Commission Digital Economy and Society Index (DESI) 2020. Based on data prior
to the pandemic, over the last year (2019), despite an increase in its overall score, Greece
showed limited improvement of its performance in the DESI dimensions measured. However,
Greece improved its scores on the human capital chapter making progress in almost all of
the related indicators. For the first time, the percentage of individuals with at least basic
digital skills is over 50%. On connectivity, Greece is progressing at a very high pace in fast
broadband (NGA) coverage showing a substantial progress of 15 percentage-points over last
year, but remaining below the EU average. Overall, the country made the most progress
compared to the previous year on the Digital Public Services chapter, but still scores well
below the EU average.
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Concerning the human capital chapter Greece continues to make progress but still performs
well below the EU average. In 2019, 51% of individuals between 16 and 74 had at least basic
digital skills (58% in the EU), a 5 percentage-points increase in one year, well above the
average 1 percentage-point rise in the EU. The percentage of individuals with at least basic
software skills is also rising well, from 52% in 2018 to 56% in 2019, rising faster than the EU
average. The evolution of digital and software skills is presented in the table below:

Greece places the development of digital skills for citizens at the core of the new digital
transformation strategy coordinated by the Ministry of Digital Governance which was
established in 2019 and was given the mandate to design, coordinate and implement the
strategy for digital transformation of the country. The ministry is responsible for providing
digital services to citizens and businesses based on simplified administrative procedures. It
is also responsible for ensuring the interoperability of processes with all other ministries and
government agencies. The objective is to transform Greece into ‘digital by default’ by 2023.

In this framework the Ministry initiated in 2020 the Digital Academy, an online platform that
gathers, at one entry point, educational content for the improvement of the citizens’ digital
skills. At Digital Academy, the citizens can freely and without complicated registration
procedures choose the courses that suit their needs, interests and level of knowledge and
skills. The training is online and is done at the pace that suits everyone. It offers 214 courses
amongst 30 thematic modules which cover more than 1800 hours of training. With the
self-assessment tool integrated into the Digital Academy and following the European
DigComp v2.1 evaluation model, the citizens acquire the ability to assess the level of their
digital skills. Then, and according to the result of the self-assessment, the citizens are
provided with the possibility of a personalized course proposal. The platform is dynamic and
both thematic modules and courses will be continuously enriched, covering a wider range of
training needs.

In the field of formal education, the Ministry of Education started in 2020 working on a
digital education action plan covering the revision of curricula and digital education
resources for primary, secondary and special-needs children. In particular, the ministry plans
to offer a basic certificate for IT skills for 15-year-old students to have at least basic digital
skills.

Concerning non-formal education, there are various training offers. Indicatively, Socialinnov
has as a mission to transform education and offer to youth, underserved communities and
educators the opportunity to acquire training in digital skills and gain agile business skills in
order to upskill and reskill professionally. Socialinnov provides three programmes, the START
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Project implemented with the support of the Municipality of Athens and Microsoft, the Tech
Talent School (TTS) program and the Tech Talent School for educators program.

In conclusion, the shortage of digital skills both, at basic and advanced level, remains a
major obstacle for Greece in digitally transforming its society and the economy. The
coordinated approach launched in 2019 is expected to boost the impact of existing and new
initiatives to equip citizens and workers with digital skills and close the existing gap.

E. Programmes/Initiatives that promote Sustainable Development Goals (SDGs) in
your countries, with a special focus on social enterprises supporting SDGs

According to Sustainable Development Goals Knowledge Platform, Greece is strongly
committed to the implementation of the 2030 Agenda for Sustainable Development and its
17 SDGs, as they provide an ambitious and transformative framework for a new, fair and
sustainable development path, which ensures a balance between economic growth, social
cohesion and justice as well as protection of the environment and of the country’s unique
ecological wealth. Ensuring that “no one is left behind” is a high political priority and strongly
committed to the achievement of the SDGs at national level, Greece presented in July 2018
to the United Nations High-level Political Forum its first Voluntary National Review (VNR)
based on a dialogue opened in 2017 within all government units and with a wide array of
stakeholders, which resulted in the endorsement of eight National Priorities for adapting the
SDGs to national needs and circumstances, in line with the National Growth Strategy:

● Fostering a competitive, innovative and sustainable economic growth (SDGs 8, 9)
● Promoting full employment and decent work for all (SDG 8)
● Addressing poverty and social exclusion, and providing universal access to quality

health care services (SDGs 1, 2, 3)
● Reducing social and regional inequalities and ensuring equal opportunities for all
● Providing high-quality and inclusive education (SDGs 10, 5)
● Strengthening the protection and sustainable management of natural capital as a

base for social prosperity and transition to a low-carbon economy (SDGs 6, 7, 11, 12,
13, 14, 15)

● Building effective, accountable and transparent institutions (SDGs 16, 17)
● Enhancing open, participatory, democratic processes and promoting partnerships

(SDGs 16, 17)

The country’s first Sustainable Development Strategy dates back to 2002. However it is now
that Greece has adopted a strategic approach, anchoring sustainable development at the
highest political level and ensuring political ownership. For building a robust long-lasting
institutional mechanism to coordinate national efforts for achieving the SDGs, Greece has
successfully endorsed (i) a “whole-of-government” approach, with an active operational
Inter-Ministerial Coordination Network, steered by the General Secretariat of the Government
and (ii) a “whole-of-society” approach with a strong stakeholder engagement.

As detailed in the country’s Report, the unprecedented economic crisis forced a focus
towards economic policies that often create divergence, rather than contributing to
achieving sustainable development. Thus, Greece had to balance out through measures for
equitable growth by improving the business environment and encouraging investments,
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promoting social and solidarity economy, supporting human capital, research and innovation
and fostering sustainability in sectors such as agriculture, tourism and infrastructure.

On the social pillar, and with a particular outlook to regional cohesion, policy priorities have
been focusing on addressing urgent gaps related to unemployment, particularly for youth
and women, social inequalities and the inclusion of immigrants and vulnerable population
groups. These have been implemented through a robust social security system, the
establishment of a minimum guaranteed income for all, universal access to quality health
care services, a reduced social residential electricity tariff, support for “energy communities”
and free access to quality education for everyone at all education levels.

On the environmental pillar, progress has been achieved in all related SDGs. Key national
priorities include the shift towards a low carbon circular economy and improvement in waste
reduction, reuse and recycle for creating new jobs and increasing resource efficiency. Firmly
committed to the Paris Agreement objectives, Greece is already in a good place to meet its
national GHG reduction targets earlier than 2030. Successes also include the full application
of Integrated Water Resources Management principles considering both social aspects and
ecosystem needs, significant increase in RES penetration and progress towards the full
digitalization of land-uses, ensuring a high protection status of the county’s ecological
wealth.

▪ Stakeholders Involved

In Greece, the Office of Coordination, Institutional, International and European Affairs of the
General Secretariat of the Government is the central governmental authority responsible for
coordinating and monitoring progress towards the implementation of the SDGs at national
level.

The Local Authorities’ scope, operation and policies aim foremost at strengthening social
cohesion and promoting environment-friendly local development. In fact, the municipalities
have made a big effort to create policies and establish mechanisms of relief to the local
societies and some of them have pursued partnerships that allowed them to take swift
action and deal with the most critical challenges.

Regional Authorities intend to play a leading role in the implementation of policies and
projects towards the achievement of the SDGs. According to the Association of Greek
Regions (ENPE), the Regions have implemented thus far 30,000 projects promoting regional
development and local economies, creating new jobs, supporting social solidarity structures,
improving the environment and upgrading education, health, tourism and culture.

Academic and research community constitutes one of the most important stakeholders
playing a catalytic role in the promotion and implementation of SDGs across different
scientific fields and governance levels. It contributes prominently to enhancing education
and training on sustainable development, to inventing new scientific concepts and
perspectives, and to applying, disseminating and evaluating SDG-oriented research results
and knowledge. Such examples are Research Institutes and the Greek Sustainable
Development Solutions Network (SDSN Greece).
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Concerning the Private Sector, the 2030 Agenda calls upon all businesses, whether
micro-enterprises, cooperatives or multinationals, to apply their creativity and innovation to
solving sustainable development challenges. At the same time, the SDGs present significant
opportunities for the private sector to open up new market opportunities and attract new
investments in sustainable development. In Greece, the representative bodies of both big
companies and small & medium-sized enterprises support the 2030 Agenda and make
efforts to be consistent with the SDGs and raise awareness among their members, like the
Hellenic Federation of Enterprises (SEV) and the Hellenic Network for Corporate Social
Responsibility (CSR Hellas).

Civil society and non-governmental organisations in Greece have become very active in a
wide variety of sectors, ranging from human rights to poverty reduction and from
environment protection to cultural heritage. The aim is to establish broad partnerships and
extend the number of actions for the implementation of the SDGs in Greece. Such
partnerships are:

● The Hellenic Platform for Development (HPD) an umbrella-organisation that operates as
a “national platform”, leading a network of Greek Civil Society Organisations (CSOs)
active in the fields of education for sustainable development, humanitarian aid, global
citizenship action and developmental social support. Its main objective is to influence
-through the joint action of its members- policy makers in Greece, in the EU and
internationally, for the improvement of sustainable development policies and actions.

● The Sustainable Greece 2020 Initiative has been developed by QualityNet Foundation, a
not for-profit organisation, which works together with various institutions, businesses
and social partners from Greece and abroad, as it has received support, through
knowledge transfer, from organisations such as the German Council for Sustainable
Development (RNE), the European Network for Sustainable Development (ESDN) and the
World Business Council for Sustainable Development (WBSCD). One of the tools and
methodologies developed is the SDGs Sustainability Observatory, a monitoring
mechanism of all practices and initiatives developed on sustainable development
issues, responsible business and social responsibility in Greece.

▪ Initiatives and Actions

Some indicative initiatives supporting SDGs at local/regional/national level are presented
below. The selected cases represent different scope, approaches, topics, target groups and
stakeholders in order to show the variety and range of actions that can be undertaken to
meet the Sustainable Development Goals.

Street Paper “Shedia” by Diogenis NGO

Shedia is the only Greek street paper which is not sold at the usual press points
(newsagents’ etc.) but in the city’s streets by approved vendors. Vendors come from
vulnerable population groups: homeless, long-term unemployed and other people
experiencing extreme poverty and social exclusion. The cover price is € 4.00, out of which €
2.70 (out of which € 1.50 is net) goes directly to the vendor, allowing them the dignity to earn
a small income to cover some of their basic needs. It goes on sale every last Wednesday of
each month, eleven times a year (with the exception of August). In addition to being a special
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opportunity for people experiencing social exclusion to ensure a decent income and rebuild
their lives, shedia is a means of activation and social (re)integration. Shedia is also an
independent journalistic source of information and an instrument in the fight against all
forms of social exclusion. It gives voice to the weak and is part of the solution in the effort to
combat poverty and social exclusion.

Act4SDGs in Greece - #17days17goalsgr by the Hellenic Platform for Development

From September 14th to 30th September 2018, the Hellenic Platform for Development
coordinated the largest raising awareness campaign in Greece for the Global Goals, on the
occasion of the completion of the three years since their adoption and within the framework
of the project Make Europe Sustainable for All. More than 360,000 citizens were informed
about the Global Goals through the campaign #17days17goalsgr, involving 41 civil society
organizations, institutions and schools that implemented 34 actions, among others:
children’s workshops, theatrical events, public events, cinema nights, informative workshops,
discussions and exhibitions, promoting ideas to integrate the Goals into our everyday lives
and local changes in 9 cities in Greece.

Free Meals on Wheels by Ecological Movement of Thessaloniki

The Ecological Movement of Thessaloniki has been organizing weekly social meals for many
years, but since 2019 this action is directly linked to the ecological approach and sustainable
use of food, while also enhancing cooperation between local and migrant volunteer groups
and beneficiaries. The project promotes recycling and transportation in a healthy,
economical and environmentally responsible way. They use bicycles to collect weekly food
(mainly fruits and vegetables) that would be thrown away from the local-open market.
Bicycles and trolleys that will be bought or collected from the trash can be improved and
recycled to promote sustainable development. Weekly meals aim to make sure that no meal
is lost and to learn more about Non-Sustainable Food Production and Consumption. All
actions will have a direct impact on many Sustainable Development Goals and the 2030
Agenda, in particular good food for all, sustainable consumption and production, combating
inequality, aiming at zero hunger, sustainable cities and communities. Each action will be
combined with an educational approach to raise awareness and to stimulate about the
importance of a transition to a better lifestyle for all. Monthly workshops will be organized
for locals and immigrants on recycling, food and waste management, and sustainable
development and consumption.

The Horizon 2020 “SIM4NEXUS” project

Under the Horizon 2020 call “Integrated approaches to food security, low-carbon energy,
sustainable water management and climate change mitigation”, the University of Thessaly in
collaboration with the National Technical University of Athens participate in the 4-year
project entitled SIM4NEXUS. The project aims to predict society-wide impacts of resource
use and relevant policies on sectors such as agriculture, water, biodiversity and ecosystem
services through a model-based analysis of water, land, food, energy, and climate that are
interconnected, comprising a coherent system (the ‘nexus’), dominated by complexity and
feedback.

22

http://hellenicplatform.org/deltio-tupou-apologismos-17days-17goals-2019/
https://freemealsonwheels.net/2019/08/04/free-meals-on-wheels/
https://www.sim4nexus.eu


SDG 17 Greece Network

SDG 17 Greece is a Panhellenic Network for the promotion of the 17 Sustainable
Development Goals of the United Nations (UN), in the fields of Culture, Education,
Environment and Local Development. It started its operation in July 2020 as a non-profit
organization under the auspices of the United Nations Communication Office for Greece and
Cyprus and it already has more than 100 members (mainly Municipalities, but also academic
institutions, networks and other bodies), with the admission process being underway.

F. Social enterprises incubators / accelerator programmes / integrated support
programmes

In Greece there are various integrated support programmes for entrepreneurship
development, implemented by companies and organizations of the private and the third
sector. More specifically, in relation to social businesses development there are well
established incubators and accelerators that support young people ideas and initiatives. It is
worth noting that while some organisations are exclusively focused on the SSE sector,
others offer their services to all kinds of enterprises including third sector organisations.

Incubator/Accelerator: Higgs

Aim: Aims to help non-profits build capacity in strategic planning, establishing the
organization, commencing operations and, ideally, attracting their first funding. Provides
them with support on issues related to their strategy that reflects the overall operation of the
organization which they represent and the development of their proposals.

Activities: Offers a variety of services including tailor-made educational seminars, individual
advisory meetings with partners and management to address general or specific needs,
sharing best practices and networking opportunities with major NGOs in Greece and
internationally, opportunities for job-shadowing and internships in large NGOs, daily support
on the development of fundraising proposals directed at domestic and international donors,
third  sector and social economy awareness-raising.

Competencies: Fund Raising, Business Plan Creation, Strategic Planning, Marketing
Techniques, Time Management

Incubator/Accelerator: Orange Grove

Aim: Orange Grove helps startups and SMEs by providing them with training, workshops,
networking opportunities, mentors, international know-how & best practices, access to
international markets and much more.

Activities: Provides a range of services including seminars and workshops with acclaimed
international speakers, tailor-made mentoring and coaching programmes, bootcamps in
cooperation with Dutch and Greek universities, an entrepreneur in residence to share
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expertise and experience, a flexible office space, legal and accounting services, collaboration
and connectivity through various networking events, entrepreneurship competitions

Competencies: Experience throughout seminars and mentoring, Competition with prizes,
Individual development and development of soft skills, Business advices

Incubator/Accelerator: Athens Startup Business Incubator (Th.E.A.)

Aim: aims at strengthening and advancement of entrepreneurship in multiple economic
sectors with particular focus on: high tech areas exploring cutting edge technologies and
technological innovations, traditional sectors presenting strong growth and extroversion
potential.

Activities: Hosting services in modern facilities to promote entrepreneurship and
collaboration, counseling and advisory services in areas such as market analysis, legal and
accounting issues, business plan, development and human resources issues, education and
training, networking activities, coordination and internal auditing of business development
milestones.

Competencies: Technical Feasibility Analysis, Marketing and Business Plan Creation, Sales
Promotion

Incubator/Accelerator: CENTRE “ERGANI”

Aim: Provides expert business counseling on topics of interest to potential entrepreneurs

Activities: formulation of business ideas, business plan design, legal issues, marketing and
finance, human resource management, and public relations and networking.

Competencies: Offers flexible training to candidate entrepreneurs on the theoretical and
practical aspects of establishing a business.

Incubator/Accelerator: Impact Hub

Aim: It is dedicated into prototyping the future of business. From social inclusion and social
integration to environment and fair trade, the Impact Hub Athens is engaging expertise from
its worldwide presence and creating a net of intercultural, high impact community that acts
locally and internationally. Acting as a springboard for exploring ideas, sharing knowledge,
and gaining access to essential resources and capital, we are creating a powerful ecosystem
to support a new type of economy, the economy we envision and build on the values of
co-creation.

Activities: Designs and facilitate a series of acceleration services offering access to
resources, knowledge and talent to help all entrepreneurs increase their positive impact and
grow their business locally and internationally. Raises awareness about social
entrepreneurship.

Competencies: Innovation, Strategic Planning, Competition with prize
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Incubator/Accelerator: INNOVATHENS

Aim: A City of Athens initiative that helps to mature innovative business ideas and turn them
into start-up businesses. INNOVATHENS seek to create sustainable technical and
organizational preconditions (physical and digital space) to attract innovative ideas and new
groups or entrepreneurs, provide open innovation services of high added value to the
start-up community, encourage joint projects promoting the diversification economic activity
with the exploitation of ICT solutions, network with ecosystems, funding opportunities within
and outside Greece, capacity building.

Activities: Supports the scaling-up of existing start-ups and provides advisory support,
innovation services of high added value to the community, ICT solutions, and capacity
building.

Competencies: Marketing and Business Plan Creation, Strategic Planning, Strategic
Marketing and Management, Fund Raising

Incubator/Accelerator: Solidarity Mission

Aim: Solidarity Mission contributes to the development of social and solidarity economy. It is
committed to empower those who try to make the world a better place through social
entrepreneurship and to support them in the creation of sustainable social enterprises with
high-level social impact.

Activities: Provides training, consulting, and entrepreneurial support services to support
business planning and the start-up of new social enterprises. Runs a free educational
programme for young people covering all aspects of social entrepreneurship, with an
emphasis on personal skills development and team spirit.

Competencies: Sustainability Plan, Individual and Soft skills

Incubator/Accelerator: ENTER-GROW-GO

Aim: the goal is to keep those who are productive and qualified in Greece, and not to be
forced to look for opportunities abroad. With the supplies it gives to businesses, they can
become viable and evolve in size and scope. With the strengthening of innovative
entrepreneurship, it seeks to create new jobs.

Activities: It offers opportunities for proper startup financing, mentoring, commercial action,
networking and extroversion with 2 platforms, for: Startups, start-ups, teams or individuals
with innovative ideas, looking for suitable supplies and resources to become sustainable
businesses (START UP) and for new companies that want to accelerate their growth to try
their next step with a new product or in new markets in Greece and abroad (SCALE UP).

Competencies: Experience throughout advices, Fund Raising, Marketing, Business and
Finance
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Conclusions

Social Entrepreneurship and Social and Solidarity Economy (SSE) sector in Greece is in a
relatively early stage and underdeveloped in comparison to other European countries.
However, it has great potential to grow and expand its impact. The latest years a dynamic
change of the sector development is noted, accompanied by an increase in the number and
types of entities / programmes that aim to support entrepreneurship development, growing
the SSE eco-system.

Young people in Greece play an important role to this change as they have high potential
towards entrepreneurship and self-employment but they should be further supported to
strengthen their entrepreneurial competencies and face the “fear of failure” recorded. At the
same time the shortage of digital skills, both at basic and advanced level, remains a major
obstacle for Greece to digitally transform its society and the economy and further action is
required to close the existing gap.

Concerning the Sustainable Development Goals, Greece is committed to the implementation
of the 2030 Agenda and is progressing towards the SDGs and indicator values. Some very
interesting initiatives supporting SDGs at local and national level have been developed, but
there are still a lot to do and to this direction it is essential to raise public awareness and
involve civic society and young people.

SEntrA project aims to promote social entrepreneurship among young people by offering a
set of non-formal learning tools and accelerating youth social entrepreneurship. Based on
the results of the desk research in Greece, the project comes at the right time to offer an
essential contribution and support young people to improve both their entrepreneurship and
media & information skills, while also help them identify social challenges and develop own
business ideas and activities towards the goals of the 2030 Agenda for Sustainable
Development.

G. Resources/Citations

● Law 2716/1999 (Government Gazette 96 A'/17.05.2019) Development and
modernization of mental health services and other provisions, Article 12

● Law 4019/2011 (Government Gazette Α' 216/30.09.2011) Social Economy, Social
Entrepreneurship and other provisions

● Law 4430/2016 (Government Gazette Α' 205/31.10.2016) Social and Solidarity Economy
and development of its institutions and other provisions

● OECD & European Union. (2019). The Missing Entrepreneurs 2019: Policies for Inclusive
Entrepreneurship. Retrieved from
https://www.oecd-ilibrary.org/docserver/3ed84801-en.pdf

● OECD & European Union. (2018). Inclusive Entrepreneurship Policies: Country
Assessment Notes Greece. Retrieved from
https://www.oecd.org/cfe/smes/GREECE-IE-Country-Note-2018.pdf

26

https://www.oecd-ilibrary.org/docserver/3ed84801-en.pdf
https://www.oecd.org/cfe/smes/GREECE-IE-Country-Note-2018.pdf


● British Council. (2017). Greece Social and Solidarity Economy Report. Retrieved from
https://www.britishcouncil.org/sites/default/files/greece_social_and_solidarity_econom
y_report_english_british_council_0.pdf

● JRC Science Hub - European Commission. (2016). EntreComp: The Entrepreneurship
Competence Framework. Retrieved from
https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/ent
recomp-entrepreneurship-competence-framework

● Foundation for Economic and Industrial Research. (2019). Annual Entrepreneurship
Report 2018-2019: Retrieved from
http://iobe.gr/docs/research/RES_02_11122019_REP_GR.pdf

● Giakoulas, D. (2018). Trends and skills’ needs in the Audio Visual & Live Performances
sectors, IME GSEVEE. Retrieved from
https://www.live-skills.eu/sites/default/files/ls_pages_en_compressed.pdf

● European Commission. (2020). Social Enterprises and their Ecosystems in Europe,
Comparative report. Retrieved from
https://ec.europa.eu/social/main.jsp?catId=738&langId=en&pubId=8274

● European Commission. (2019). Social Enterprises and their Ecosystems in Europe,
Country report Greece. Retrieved from
https://ec.europa.eu/social/BlobServlet?docId=21741&langId=en

● Battelleforkids.org. (2020). Battelle for Kids. Retrieved from
https://www.battelleforkids.org/networks/p21/frameworks-resources

● European Commission. (2020). Digital Economy and Society Index (DESI) - Full European
Analysis Retrieved from
https://ec.europa.eu/newsroom/dae/document.cfm?doc_id=67086

● European Commission. (2020). Digital Economy and Society Index (DESI) - Greece.
Retrieved from https://ec.europa.eu/digital-single-market/en/scoreboard/greece

● Hellenic Republic. (2018). Voluntary National Review on the Implementation of the 2030
Agenda. Retrieved from https://sustainabledevelopment.un.org/content/documents/
19378Greece_VNR_Greece_2018_pdf_FINAL_14061

27

https://www.britishcouncil.org/sites/default/files/greece_social_and_solidarity_economy_report_english_british_council_0.pdf
https://www.britishcouncil.org/sites/default/files/greece_social_and_solidarity_economy_report_english_british_council_0.pdf
https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrecomp-entrepreneurship-competence-framework
https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrecomp-entrepreneurship-competence-framework
http://iobe.gr/docs/research/RES_02_11122019_REP_GR.pdf
https://www.live-skills.eu/sites/default/files/ls_pages_en_compressed.pdf
https://ec.europa.eu/social/main.jsp?catId=738&langId=en&pubId=8274
https://ec.europa.eu/social/BlobServlet?docId=21741&langId=en
https://www.battelleforkids.org/networks/p21/frameworks-resources
https://ec.europa.eu/newsroom/dae/document.cfm?doc_id=67086
https://ec.europa.eu/digital-single-market/en/scoreboard/greece
https://sustainabledevelopment.un.org/content/documents/%2019378Greece_VNR_Greece_2018_pdf_FINAL_140618.pdf
https://sustainabledevelopment.un.org/content/documents/%2019378Greece_VNR_Greece_2018_pdf_FINAL_140618.pdf


Chapter 2
Young people’s perspective on social entrepreneurship
and youth entrepreneurship

Introduction

The main purpose of the research conducted with young people was to better understand
their perspective and thoughts on Greek young people’s engagement in social, civic or
non-profit activities. The specific objectives of the research were:

● Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

● Understand the gaps in entrepreneurship and media & information literacy
competences of young people;

● Learn about young people’s knowledge and experience in social entrepreneurship,
including educational and support programs, and in supporting the Agenda 2030
implementation.

In order to reach these objectives, we first organized an online survey. The survey was
completed by 29 young people, out of which 14 (48.3%) were between 18 and 24 years old,
and 15 (57.1%) were between 25 and 30 years old. Concerning their occupation status, the
majority (48.3%), i.e. 14 of them, were full-time employed, 7 young people (24.1%) were still
in a form of education (high-school/university), 4 (13.8%) were part-time employed or in a
temporary job, 2 (6.9%) were entrepreneurs/ self-employed and the rest 2 (6.9%) were
unemployed at the moment of conducting the survey. Concerning their educational level, the
vast majority (65,5%) was holding a degree (bachelor / graduate) while the rest of them were
still in a form of studies with no degree yet.

In addition we conducted focus groups and interviews with young people aged between 18
and 30 years old divided in two categories: a) engaged young people who have already
started their own social enterprise or a social initiative supporting SDGs and b) non-engaged
young people who have not been yet involved in any social initiative. In each category we
reached 10 young people (20 in total). Although the initial plan was to organize two focus
groups (one for each category) with in-person participation, due to Covid-19 restrictions all
meetings were organized online in smaller groups of 3-4 persons and personal interviews.

Engagement of young people in social initiatives/social entrepreneurship in Greece

In the current section, we explore Greek young people’s knowledge, perception and
experience in civic, social, voluntary initiatives or in social entrepreneurship; then, we look at
their motivation and level of engagement and we learn about the obstacles they face when
they want to be more actively involved in their communities. Finally we go into the support

28



they need in order to be more engaged or start new initiatives, like volunteering activities,
civic campaigns or social businesses.

● Perception and knowledge of volunteering activities/civic engagement

The majority of the young people participating in the online survey evaluated themselves as
having little experience or knowledge about social entrepreneurship/social initiatives, as the
most selected value on the 1 to 5 scale (1 - I have no knowledge or experience; 5 - I can
consider myself an expert) was 2 (37.9%), while the average was 2.55.

The focus group / interviews with non-engaged young people revealed that they are mainly
focused in their studies and in developing their skills and competencies for their
professional evolvement.

- “I spend a lot of time in studying”
- “I try to spend most of the time of my day in my development by reading books relative to

my professional subject”
- “I spend a large amount of my day on researching but also learning for my sector”

At the same time the non-engaged young people have a positive attitude towards
volunteering, civic engagement and giving back to the community activities:

- “Although I don't volunteer much, I do believe that when it's for the right reasons it's very
important”

- “I believe that these kinds of activities help to develop stronger social structures, to
highlight issues which many are unaware and promote good habits, inspiring the people to
engage”

- “I think Volunteering is a very noble act”
- “I believe that giving back to the community is great, not only for the community, but for the

person achieving that”

● Initiatives in which they are involved or they know about

The vast majority of the young people participating in the online survey (93,1%) stated that
they have not started any social/civic or non-profit initiative or a social business so far, while
only 2 out of 29 respondents (6,9%) mentioned that they are involved in a social, civic or
non-profit initiative.

The focus group / interviews with engaged young people (10 participants) revealed a quite
diverse range of activities:

o Good Health and Well-being (SDG 3),
o Quality education (SDG 4),
o Gender Equality (SDG 5),
o Decent Work and Economic Growth (SDG 8),
o Reduced inequality (SDG 10),
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o Life on Land (SDG 15).
The youth involvement in initiatives on SDG4 was the most frequent one.

- “I have been a volunteer at Citicampus where I provided help to young people for their
smoother integration into the labor market. I have participated in the Hellenic Guiding Corps
where I worked as a guide for young children and an organizer at a camp. At the moment, I
am working in an online school that offers Greek lessons to people from all over the world,
reaching about 800 students.”

- “I work in Youthmakers Hub, an educational project being implemented in Africa every year,
with a different edition. Our vision is to bring Africa and Europe closer through education.
Our mission is to empower Youth through capacity building create and to connections
between AU - EU HEIs & CSOs.”

- “I have contributed to AIESEC, a global platform for young people to explore and develop
their leadership potential. I was engaged to world issues, leadership, and management as
well as to helping new members or other people to get involved. For now, I am part of an
informal group of people dedicated in EU exchange programmes.”

- “The organisation I work for tries to eliminate the phenomenon of unemployment by
educating young people so that they have the necessarily supplies when they enter the
labor market.”

- The social business I am involved in belongs to the education sector. We try to solve
problems of inadequate education from previous years and help the students achieve their
goals and increase their skillet.

● The motivation for being involved or not being involved

The primary motivation for young people to start their own social, civic, non-profit initiative or
social business in Greece is “to help those in need” (75,8%). The second choice is “to be
independent and self-employed“ (58,6%) and the third “to strategically solve a problem in
their community” (44,8%).
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The focus group / interviews with non-engaged young people showed that the main
motivations for engaging in social activities are the response to the community problems
and the personal fulfilling and development.

- “Such engagements can motivate to try new things. Or even more, to create career
prospects through social initiatives. Also, a common and localized goal can be a reason to
unite people to engage themselves.”

- These activities offer the opportunity to the people to come closer and try to find solutions
to their everyday problems and make themselves aware of the community's issues.

- “These are activities should have thousands of members because it is a privilege to be a
part of something bigger that yourself. What is more will be the legacy we will deliver to the
younger generations. No better way to make yourself feel more fulfilling.”

- “The advantages of being involved in this kind of activities contain the amelioration of our
society, elimination of problems, reduction of inequalities, bringing together people and
making them feel useful and contributive.”

The same motivations seem to apply also in the case of the engaged young people. In the
question “What motivated you to get involved or start a social initiative/social business” they
mentioned:

- “I believe that if you want something to be changed, you should be the first to do something
and change it”

- “It’s always fulfilling to help others, so that was a strong motivation for me in order to get
involved.”

- “You feel you are doing something productive and fulfilling and you are offering to the
community”

- “I wanted to contribute with my skills to an organization that supports a good cause”.

● Young people’s level of engagement

Based on the online survey, young people are moderately engaged in starting social, civic,
voluntary, non-profit initiatives or social businesses in Greece, with an average level of 2.80
(from a scale 1 to 5 where: 1 = young people are not engaged at all; 3 = young people are
moderately engaged; 5 = young people are very engaged). The most selected value (20 out
of the 29 responses) was 3.

Based on the focus groups / interviews with the engaged and the non-engaged youth, the
feedback received reflects their own personal involvement, with non-engaged youth
responding that the level of engagement is low, while the engaged young people responded
that the participation is moderate to high. Some other useful conclusions are:
o The interest of young people to start or get involved in social initiatives seems to be

quite high, but the actual engagement is much less, with a big percentage staying
inactive mainly because of lack of information and relevant opportunities.

o It is considered that Greek young people engagement is lower in comparison to other
countries
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o Concerning the social entrepreneurship, the percentage are estimated very law,
especially in comparison to other social initiatives (volunteerism, NGOs activities, etc),
as the sector is new in Greece and young people are not aware of it.

● Obstacles for youth community engagement and social entrepreneurship

Concerning the obstacles that might stop young people in Greece from starting their social
business or a civic, social or non-profit initiative, the two basic obstacles identified from the
online survey were the “Lack of confidence” (79,3%) and the “Lack of financial resources”
(68,9%). These two factors were by far indicated as the most preventing ones, while the next
two obstacles with the same percentage (44,8%) were the “Lack of information and
guidance” and the “Lack of motivation/interest”.

The respective feedback received from the focus groups / interviews with the engaged and
the non-engaged young people, indicated more or less the same obstacles as above:
- “lack of knowledge, lack of risk, lack of money”
- “lack of information and awareness”
- “the fear to start something new”
- “the fear young people feel that holds them back”
- “young people face many problems related to their professional career and employment

issues so their interest emphasizes more on this”
- “The main problem is the budget and the undertaking of responsibility”.

● Support for more youth engagement

In order to face the obstacles and succeed the engagement of more young people in social
activities and businesses, the results of the online survey indicate that there is need of
support in many areas: “Financial resources” (75,8%), “Networking with other entrepreneurs”

32



(68,9%), “Mentorship and guidance” (65,5%) and “Easy legal process of starting a business”
(48,2%).

The respective feedback received from the focus groups / interviews with the engaged and
the non-engaged young people, on the kind of required support required indicated in a more
analytical way the above conditions:
- “Incentives for youth entrepreneurship, for example the decrease of taxes”
- “Additional information, training and encouragement”
- “A common and localized goal can be a reason to unite people to engage themselves”
- “Several actions need to be made in education so as to provide youth the proper tools to be

engaged”

Entrepreneurship competences

Using the EntreComp Framework (EU, 2016), we explore the Greek young people’s
entrepreneurship competences to identify the existing gap and training needs. These needs
will then be analyzed and pursued in the development of the SEntrA framework for an
accelerator aimed at supporting young people’s social, civic, voluntary initiatives and social
businesses.

● Evaluation of the entrepreneurship competences

The young people in Greece participating in the survey as well as the ones participating in
the focus groups / interviews were asked to assess their entrepreneurship competences,
how confident they feel to use the 15 entrepreneurship competences included in the
EntreComp, on a scale from 1 to 5 (1 - not confident at all, 3 - moderate confident, and 5 -
extremely confident).
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Looking at the average scores we notice that the responses in the online survey and the
personal interviews are very similar with the average difference to be less than 0,3. The
overall conclusion is that young people feel in Greece feel quite confident in all three areas of
the EntreComp, “Ideas & opportunities”, “Resources” and “Into Action”.

The competencies Greek young people feel more confident are:
“Learning through experience”,
“Working with others”,
“Planning and management”,
“Vision”,
“Motivation and perseverance”.

On the other hand the competencies that they fell less competent are
“Financial and economic literacy”,
“Spotting opportunities”,
“Coping with uncertainty, ambiguity, and risk” and
“Mobilizing Others”.

The average rate as well as the mode for each competence is presented in the following
table:

Evaluation Online Survey Focus Groups

Average Mode Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify

opportunities for creating value)
3.24 4 3.35 3

Creativity
(Develop creative and purposeful ideas)

3.86 4 3.58 4

Vision
(Work towards your vision of the future) 3.86 5 3.82 4

Valuing ideas
(Make the most of ideas and opportunities) 3.55 4 3.82 4

Ethical & sustainable thinking
(Assess the consequences and impact of ideas,

opportunities and actions)
3.74 5 3.88 4

Average for Ideas & Opportunities 3.64 3.69

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing) 4 5 3.70 4
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Motivation and perseverance
(Stay focused and don't give up) 3.79 3 3.76 4

Mobilizing resources
(Gather and manage the resources you need) 3.44 4 3.70 4

Financial and economic literacy
(Develop financial and economic know-how) 3.27 3 2.82 2

Mobilizing others
(Inspire, enthuse and get others on board) 3.41 3 3.41 3

Average for Resources 3.58 3.48

Into action

Taking the initiative
(Go for it) 3.55 5 3.76 3

Planning and management
(Prioritize, organize and follow-up) 3.89 5 4 4

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and

risk)
3.34 3 3.29 3

Working with others
(Team up, collaborate and network) 4.03 4 4.23 4

Learning through experience
(Learn by doing) 4.34 5 4.35 4

Average for Into action 3.83 3.92

● How young people acquire entrepreneurship competences

The way the young people in Greece have acquired their entrepreneurship competencies
varies. The responses are split and no category is exceeding 50%. The majority (48.2%)
mentioned that they had specific classes and projects in the university, while 27,6% stated
that they learned by doing with own initiatives/business. All the other four categories range
from 10,3% to 17,2%.
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● Relevant stakeholders for developing entrepreneurship competences

The majority of the young people who participated in the online survey consider that the
most relevant stakeholder for developing their entrepreneurship competencies is school
(70,0%), while they also give special emphasis in the family (55,1%). The rest third parties
(NGOs, public agencies and training/business coaching companies) follow with percentages
at around 45%.

The same approach resulted also from the focus groups interviews with the majority of
young people assigning this responsibility to the formal education system:
- “Schools, Universities and Educational Institutes in general”
- “Entrepreneurship competences should be cultivated in the educational system since

primary school so children can acquire this mindset since an early age”
- “The government through education should provide the basic knowledge and stimulation

whereas the NGOs and business support organisations could be more specific (i.g. careers,
environment, computer literacy, culture, etc).

● Training needs of young people

The training needs of the young people in Greece stated in the online survey cover various
topics while they mainly keep up with the evaluation of the entrepreneurship competences
and the weaknesses identified. The main needs specified are primarily related to more
practical issues like “Financial and economic literacy”, “Planning and management”,
“Creativity” and “Mobilising resources”.
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During the focus groups / interviews the young people, in a more open discussion, referred
both to soft skills and business skills (Communicating skills, computer skills, business
organization, marketing, financial management etc). They also emphasized that in order to
boost Social entrepreneurship a more in depth training in the legal form and characteristics
is required.
Media and ICT competences

In order to be able to offer a more integrated support, apart from the entrepreneurship
competencies we also explored Greek young people’s media and ICT competences and their
training needs using the P21 Framework developed by Battle for Kids in 2007 within the
Partnership for 21st Century Learning. These needs will then be analyzed and pursued in the
development of the SEntrA framework aiming at supporting young people’s social, civic,
voluntary initiatives and social businesses.

● Evaluation of the media and ICT competences

The young people in Greece participating in the online survey as well as the ones
participating in the focus groups / interviews were asked to assess their media and ICT
competences on a scale from 1 to 5 (1 - not confident at all, 3 - moderate confident, and 5 -
extremely confident).

The results show that young people feel very confident in all areas of media and ICT
competences, as all competences were evaluated above the middle point of the scale, with
the lowest average value at 3,27 and the highest at 4.17. Youth in Greece feel especially
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competent in the use of information and the application of technology, while they express
some considerations in fundamental understanding of the ethical/legal issues surrounding
the access and use of information.

Evaluation Online Survey Focus Groups

Average Mode Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively
(sources) 3.86 4 3.58 3

Evaluate information critically and competently 3.79 4 4 4

Average Access and Evaluate Information 3.82 3.94

Use and Manage Information

Use information accurately and creatively for the issue or
problem at hand 3.75 4 4.11 4

Manage the flow of information from a wide variety of
sources 3.65 4 4 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information 3.44 3 3.88 4

Average Use and Manage Information 3.62 4.10

Analyze Media

Understand both how and why media messages are
constructed, and for what purposes 3.72 3 3.94 4

Examine how individuals interpret messages differently,
how values and points of view are included or excluded,
and how media can influence beliefs and behaviors

3.86 5 3.94 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of media 3.65 4 3.70 4

Average Analyze Media 3.74 3.92

Create Media Products

Understand and utilize the most appropriate media
creation tools, characteristics and conventions 3.27 3 3.58 4

Understand and effectively utilize the most appropriate
expressions and interpretations in diverse, multi-cultural
environments

3.31 3 3.41 4

Average Create Media Products 3.29 3.5
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Apply Technology Effectively

Use technology as a tool to research, organize, evaluate
and communicate information 4.10 4 4.17 4

Use digital technologies (computers, PDAs, media
players, GPS, etc.), communication or networking tools
and social networks appropriately to access, manage,
integrate, evaluate and create information to
successfully function in a knowledge economy

4.06 5 4 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information
technologies

3.82 5 3.64 3

Average Apply Technology Effectively 4 4.04

● Relevant stakeholders for developing media and ICT competences

The young people participated in the focus groups agree that that the latest years there are
quite high opportunities to acquire ICT skills through formal as well non-formal and informal
learning. The majority considers that the media and ICT competences should be developed
at school and at university level, while particular and topic specific courses can be offered by
specialized training centers or ICT and media companies.

● Training needs of young people

Considering the training needs of young people in Greece in terms of media and ICT, the
results show that the most significant competence areas that needs to be improved is how
to “Create media products” (62%), followed by “Analyse Media” (48,2%).
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During the focus groups / interviews, the young people referred to digital skills and
competencies as requirement to get involved in social initiatives but there was no further
analysis of specific topics because young people in Greece are considered quire competent
to this while there is an essential need to develop their entrepreneurship competencies.

Social entrepreneurship & SDGs experience & knowledge & support programs

In this section we explore Greek young people’s knowledge of social entrepreneurship, their
experience with Sustainable Development Goals, and the information they have access to
about incubators, accelerators or other support programs they could use to start and grow
their own social, civic, non-profit initiatives or social businesses.

● Level of knowledge & experience in social entrepreneurship

The majority of the young people in Greece who took part in the online survey evaluated
themselves as having little experience or knowledge about social entrepreneurship, with the
average being at 2,55 and the most selected value was 2 (37,9%) on the 1 to 5 scale (1 - I
have no knowledge or experience; 5 - I can consider myself an expert).

● The initiatives/causes young people care about and the most relevant SDGs

Young people in Greece participating in the online survey find causes like Health (34,5%),
Environment (34,5%), Poverty (31%) People in Need (27,6%) and Education (24,1%) of most
relevance to care for in their community and start social initiatives towards them.

In terms of SDGs, the participants were asked to select the most relevant for Greece (up to
five goals). “Quality Education” (72,4%) and Climate Action (55.1%) were considered as most
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relevant for Greece followed by “Good Health”, “Decent Work and Economic Growth” and
“Sustainable Cities and Communities” with the same percentage for all three (41.4%).

The respective feedback received from the focus groups / interviews with the engaged and
the non-engaged young people, indicated the same societal challenges with reference to
Education, Environment, Decent Work and Help for people in need, while the youth had the
opportunity to mention more specific activities like “recycling”, “cooking for the homeless”,
“support of immigrants”, “forests protection”, “coast cleaning”, “cultural activities”, “support
to vulnerable groups”.

● Knowledge and needs related to incubators/accelerator programs

During the focus groups / interviews with engaged young people we had the opportunity to
learn if they know or have participated in incubator / accelerator programs. Most of them
knew the existence and the role of such programs, although the vast majority has not taken
part in any of them. Reference was made to:
- “HIGGS Incubator - training and advisory program”
- “AIESEC, global platform for young people to explore and develop their leadership potential”
- “Actions that offer leadership and teamwork skills and involvement in the civic society by

undertaking social, educational, political and environmental projects”
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- “Social enterprises that help young people develop their entrepreneurial skills through
seminars”

- “Egg program which supports young entrepreneurs to develop their skills; they give capital
and place to work and help them develop and scale their business”

When we asked the young people how they would imagine an ideal incubator or accelerator
program for developing social businesses, the most important elements they mentioned
were the following:

o Practical, interactive and with work on the ground
o Training on social entrepreneurship topics
o Mentoring by experienced professionals
o Practice on real case situations
o Legal and financial information and support
o Actual case studies and examples
o Access to infrastructure
o Familiarization with new technologies
o Support to develop own project/firm
o Networking

- “I imagine them really practical, interactive and with work on the ground. These
programmes should have a direct impact on youth people and organizations. Apart from
the knowledge in theory they should provide practical support and guidance on real case
situations”

- “They should give specific directions (guidance) with real case studies and examples for
the proper cultivation of qualifications. To be able to familiarize you with new technologies
and apply good practices”

- “I imagine the program being a mix of business skills such as finance or leadership, digital
skills and communication skills; providing youth the ability to learn new things and test
them either themselves or in working positions (for experience)”

- “Definitely open to those who need it, with the necessary knowledge and infrastructure to
develop the activity of the young people and lead them to success / to the achievement of
their goals”

- “They should include organized training and mentoring and at the same time engagement
in a real project, in a collaborative environment where opinions, ideas and initiatives would
be encouraged”

Conclusions

Base on the analysis performed, the main conclusions on Young people’s perspective on
social entrepreneurship and youth entrepreneurship in correspondence with the objectives
set, are the following:

Learn about the engagement of young people in social initiatives/entrepreneurship in Greece
● The majority of the young people evaluated themselves as having little experience or

knowledge about social entrepreneurship/social initiatives. Non-engaged young people
are mainly focused in their studies and in developing their skills and competencies, but
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they have a positive attitude towards volunteering, civic engagement and giving back to
the community activities.

● The engaged young people are involved in a quite diverse range of activities. The main
SDGs identified are Good Health and Well-being (SDG 3), Quality education (SDG 4),
Gender Equality (SDG 5), Decent Work and Economic Growth (SDG 8), Reduced
inequality (SDG 10) and Life on Land (SDG 15).

● The primary motivation for young people to start their own social, civic, non-profit
initiative or social business in Greece is “to help those in need”, the second is “to be
independent and self-employed“ and the third “to strategically solve a problem in their
community”.

● Concerning the obstacles that prevent young people from starting their own social
business or initiative, the two basic factors identified are the “Lack of confidence” and
the “Lack of financial resources”. These two factors were by far indicated as the most
preventing ones, while the next two are “Lack of information and guidance” and “Lack of
motivation/interest”.

● Thus, in order to start their initiatives or join existing ones, the young people need
support in “Financial resources”, “Networking with other entrepreneurs”, “Mentorship
and guidance” and “Easy legal process of starting a business”.

Understand the gaps in entrepreneurship and media & information literacy competences of
young people
● Greek young people feel quite confident in all three areas of the EntreComp and

especially in “Learning through experience”, “Working with others”, “Planning and
management”, “Vision” and “Motivation and perseverance”.

● The acquisition of these competencies is succeeded mainly with specific classes and
projects in the university and learning by doing with own initiatives/business. The
majority considers that the most relevant stakeholder for developing their
entrepreneurship competencies is school, while they also give special emphasis in the
family.

● The training needs of the young people in Greece cover various topics. The main needs
specified are primarily related to practical issues like “Financial and economic literacy”,
“Planning and management”, “Creativity” and “Mobilising resources”.

● Greek young people feel very confident in all areas of media and ICT competences.
Considering their training needs for further improvement, these are related with how to
“Create media products”, and “Analyse Media”.

Learn about young people’s knowledge and experience in social entrepreneurship, including
educational and support programs and in supporting the Agenda 2030 implementation
● The majority of the young people in Greece have little knowledge and even less

experience about social entrepreneurship, but they have a clear view on the social
causes which are targeted to Health, Environment, Poverty, People in Need and
Education.

● In terms of SDGs, “Quality Education” and “Climate Action” were considered as the most
relevant for Greece followed by “Good Health”, “Decent Work and Economic Growth” and
“Sustainable Cities and Communities”.
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● Young people have a general idea about incubator / accelerator programs in Greece,
although the vast majority was not able to give more details and has not taken part in
any of them. However, they were able to mention specific services and support they
expect from such programs.
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Chapter 3
Stakeholders’ perspective
on social entrepreneurship and youth entrepreneurship

Introduction

The main purpose of reaching out to relevant stakeholders was to get an overview of the
landscape of social entrepreneurship and youth entrepreneurship in Greece from the
perspective of experts working in the field. The research objectives were:

- Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

- Understand the gaps in entrepreneurship and media & information literacy
competences of young people;

- Discover trends in social entrepreneurship, the Agenda 2030 and the Sustainable
Development Goals implementation and in educational and support programs for
promoting youth entrepreneurship/social entrepreneurship.

To reach these objectives, we contacted 15 stakeholders covering a wide range of
organizations. Due to the COVID-19 outbreak, unfortunately, we were not able to organize
face-to-face interviews, thus, we organized online personal interviews. The experts were
directors, decision-makers, leaders and project managers representing the following types of
organisations:

● Social Enterprises (3)
● NGOs working with youth/social entrepreneurship (3)
● University (1 professor)
● Youth Organisations (2)
● Chambers (2)
● Research Institute in the field of SSE (1)
● State/Government Organisation (1)
● Business Support Organisations (2)

It is worth mentioning that all participants were pleased to participate in the research and
give their expert point of view and they expressed their interest to keep them updated about
the results of the research and future project developments.
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Engagement of young people in social initiatives/social entrepreneurship in Greece

In this section, we explore stakeholders’ considerations regarding Greek young people’s
engagement in social, civic, non-profit initiatives and social entrepreneurship, but also their
motivations for getting more involved, or obstacles that hinder their active participation.

● Level of engagement and causes the young people are involved in

The first conclusion resulted from the interviews with the stakeholders is that we have to
distinguish the involvement of young people in social entrepreneurship with the participation
in social initiatives, as the first indicates that young people are acting as entrepreneurs while
the participation in civic activities is usually volunteering with the involvement lasting for a
certain period of time. For this reason and apart from the social cause, the incentives and
the scope may be different.

Concerning the level of engagement of young people in social entrepreneurship the majority
of the stakeholders consider that it is low. This is due to the fact that the social
entrepreneurship sector is relatively new in Greece and not very developed, while young
people don’t have much information and knowledge about it.

Concerning the involvement in social, civic, non-profit initiatives the interest and the
participation is much higher. Young people are sensitized with community problems and
they want to contribute to meet the social challenges for the improvement of their
community. With the recent economic-social crisis in Greece and the migration problems
young people have been activated to support people in need and vulnerable groups.

Some useful stakeholders’ reflections were:
- “The majority of young people have strong interest to start or get involved in social

initiatives, but the actual engagement (for various reasons) is less”
- “I consider the level of participation is high. However, I believe that the official data do not

record the actual participation rate. This is due to the fact that many young people
participate voluntarily, for humanitarian reasons, without the prospect of doing business”

- “A lot of young people have interesting ideas, but in the end only few of them put them into
practice”.

When developing social initiatives or enterprises, young people target various challenges.
The most common expressed through NGOs and volunteerism are aimed at environmental
protection (clean seas and forests protection), gender equality, promotion of lifelong
learning, recycling, support of vulnerable groups (migrants, disabled, etc). Concerning Social
Enterprises their aim is mostly targeted to quality education, culture, decent work, good
health and well-being.
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● What could motivate young people to be more engaged

The stakeholders consider various ways to motivate young people to get more engaged in
social initiatives and enterprises. The most important are:

o Raise awareness on the 2030 Agenda and social action
o Integrate entrepreneurship in the education system to cultivate entrepreneurial spirit
o Provide incentives (including funding) to boost youth entrepreneurship and help

young people turn their ideas into action
o Promote success practices and stories to inspire young people
o Establishment of networks that will provide guidance, mentoring and support to

young people to implement their ideas

● Obstacles or what makes young people to not get involved

According to the stakeholders’ feedback, the main obstacles the young people face in
getting more engaged in social initiatives/social enterprises and supporting the sustainable
development goals are:

o The entrepreneurial character itself - lack of knowledge of the legal framework, lack
of skills on how to run a business, lack of guidance and support - fear of failure

o Young people are affected by the economic environment and the high percentages of
unemployment

o Financial obstacles (funds to start a business or financial problems that force young
people to deal with personal survival before interfering in social action)

o Lack of vision for social action and individualism. In addition, bad examples make
young people sceptic not to be exploitated.

o The entrepreneurship education is insufficient and inadequate
o Unfriendly environment and culture for the entrepreneurship and especially  the social

entrepreneurship in Greece

● Support young people need to get more involved

The support that young people need, based on the stakeholders’ reflections, can be
summarized in three basic dimensions:

o Cultivate entrepreneurial spirit from early age at school (integration in the education
system)

o Provision of support to help young people implement their ideas and vision
(mentoring, guidance, financial support, specialized training)

o Raise awareness on sustainable development, community challenges and social
action.
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Entrepreneurship competences

Here we examine what stakeholders think about Greek young people’s entrepreneurship
competences (using EntreComp Framework, 2016), what competences they need to improve
in order to be able to start a social enterprise or a social non-profit initiative, but also who
should be responsible for delivering entrepreneurship education including the role NGOs
should play.

● Evaluation of the entrepreneurship competences

The stakeholders in Greece were asked to assess the current level of entrepreneurship
competences of the young people in Greece, how confident they feel to use the 15
entrepreneurship competences included in the EntreComp, on a scale from 1 to 5 (1 - not
confident at all, 3 - moderate confident, and 5 - extremely confident).

The overall conclusion is that stakeholders consider that young people in Greece are quite
confident in all three areas of the EntreComp, while their ranking is fairly similar with the
results of the young people evaluation.

Based on the stakeholders’ evaluation the competencies Greek young people feel more
confident are “Learning through experience”, “Creativity”, “Working with others” and “Vision”,
while they seem less competent in “Coping with uncertainty and risk”, “Mobilizing
Resources”, “Spotting opportunities”, “Financial and economic literacy” and
“Self-awareness”.

The average rate as well as the mode for each competence is presented in the following
table:

Evaluation Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify opportunities

for creating value)
2.28 3

Creativity
(Develop creative and purposeful ideas) 4 4

Vision
(Work towards your vision of the future) 3.28 3

Valuing ideas
(Make the most of ideas and opportunities) 2.57 3

Ethical & sustainable thinking
(Assess the consequences and impact of ideas,

opportunities and actions)
3.28 3
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Average for Ideas & Opportunities 3.08

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing) 2.42 3

Motivation and perseverance
(Stay focused and don't give up) 2.57 3

Mobilizing resources
(Gather and manage the resources you need) 2.14 3

Financial and economic literacy
(Develop financial and economic know-how) 2.42 2

Mobilizing others
(Inspire, enthuse and get others on board) 2.71 3

Average for Resources 2.45

Into action

Taking the initiative
(Go for it) 2.85 3

Planning and management
(Prioritize, organize and follow-up) 2.71 3

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and

risk)
2.14 3

Working with others
(Team up, collaborate and network) 3.57 3

Learning through experience
(Learn by doing) 4.14 5

Average for Into action 3.08

● Gaps and obstacles in acquiring entrepreneurship competences

The existing gap in entrepreneurship competencies is mainly due to the fact that
entrepreneurship is not part of the formal education system (esp. at secondary level) and
young people start learning about it in later stages. For this reason gaps exist that young
people need to fulfil mainly with the short-term trainings and learning by doing experiences.

● Who should help young people to gain these competences & the role assigned to the
youth/NGO sector

The stakeholders commonly believe that the development of entrepreneurship
competencies is responsibility of the state and it should be first of all integrated in the
formal education system and in parallel be supported by other specialized public entities.
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The respondents also consider that young people themselves should take responsibility for
their personal, social and business development. It is necessary to get activated, look for
opportunities and take initiative.

Concerning the role of the NGOs, most of the stakeholders consider that their role can be
supportive with an emphasis in awareness raining, provision of information and
implementation of supporting measures/priogrammes.

● Training needs of young people

When asked about the training needs of the young people regarding the entrepreneurship
competences in relation to the EntreComp model, the stakeholders answer that the training
should focus on “Coping with uncertainty, ambiguity and risk”, “Mobilizing Resources”,
“Spotting opportunities”, “Financial and economic literacy” and “Self-awareness”.

In addition the stakeholders mentioned that training is also required in regards to the Social
and Solidarity Economy (legal framework, ecosystem, impact) as well as for the
development of soft, social and digital skills.

Media and information competences

We also invited stakeholders to assess Greek young people’s media and ICT competences
and share their opinions on the digital competences young people need in order to start a
social, civic or non-profit initiative or a social business.

● Evaluation of the media & information competences

The stakeholders in Greece were also asked to assess the current level of media &
information competences of the young people in Greece, (based on P21 Framework -
Partnership for 21st Century Learning, Battle for Kids, 2007) on a scale from 1 to 5 (1 - not
confident at all, 3 - moderate confident, and 5 - extremely confident).

The results show that stakeholders consider young people very competent in all areas of
media and ICT, as the average rate was between 3 and 4. In addition, it worth mentioning that
their ranking is quite similar with the young people’s evaluation.

According to the stakeholders, the media competences that are most developed among
young people in Greece are:

o Use digital technologies (computers, PDAs, media players, GPS, etc.), communication
or networking tools and social networks appropriately to access, manage, integrate,
evaluate and create information to successfully function in a knowledge economy

o Understand and utilize the most appropriate media creation tools, characteristics and
conventions
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o Use technology as a tool to research, organize, evaluate and communicate
information

On the other hand, from the stakeholders’ point of view, young people in Greece are less
competent to apply a fundamental understanding of the ethical/legal issues surrounding the
access and use of information, media and information technologies.

Evaluation Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively (sources) 3.42 4

Evaluate information critically and competently 3.28 3

Average Access and Evaluate Information 3.57

Use and Manage Information

Use information accurately and creatively for the issue or
problem at hand

3.57 4

Manage the flow of information from a wide variety of sources 3.28 3

Apply a fundamental understanding of the ethical/legal issues
surrounding the access and use of information

2.57 3

Average Use and Manage Information 3.14

Analyse Media

Understand both how and why media messages are
constructed, and for what purposes

3.57 4

Examine how individuals interpret messages differently, how
values and points of view are included or excluded, and how
media can influence beliefs and behaviors

3 3

Apply a fundamental understanding of the ethical/legal issues
surrounding the access and use of media

2.71 3

Average Analyse Media 3.09

Create Media Products

Understand and utilize the most appropriate media creation
tools, characteristics and conventions

3.85 4

Understand and effectively utilize the most appropriate
expressions in diverse, multi-cultural environments

3.57 3

Average Create Media Products 3.71
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Apply Technology Effectively

Use technology as a tool to research, organize, evaluate and
communicate information

3.71 4

Use digital technologies (computers, PDAs, media players, GPS,
etc.), communication or networking tools and social networks
appropriately to access, manage, evaluate and create
information to successfully function in a knowledge economy

4.14 5

Apply a fundamental understanding of the ethical/legal issues
surrounding the access and use of information technologies

3.14 3

Average Apply Technology Effectively 3.66

● Gaps and obstacles in acquiring media & information competences, and role assigned
to actors for developing these competences

The stakeholders did not differentiate the obstacles in acquiring media & information
competences from those that impede young people to acquire entrepreneurship
competences. Thus, we can understand that these obstacles are due to existing gaps in the
formal education system and should be addressed mainly by schools in secondary and
tertiary level.

● Training needs of young people

Considering the training needs of young people in Greece in the field of media and ICT, the
stakeholders identified the ethical and legal issues surrounding the access and use of
information, while they indicated that the less developed areas that should be improved is
how to “Analyse Media” followed by “Use and Manage Information”.
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Support programs for young people to develop their entrepreneurship competences
or social/civic initiatives

The stakeholders helped us to discover the support programs available to Greek young
people willing to start or join a social enterprise or a social, civic or non-profit initiative.
Stakeholders mentioned the programs their organizations run, but they also overview the
accelerators, incubators or other support activities for youth or social entrepreneurship in
Greece.

● Stakeholders’ activities in the area of entrepreneurship

All the Greek stakeholders’ organizations conducted for the survey, develop activities in the
area of entrepreneurship. Depending on their type and scope they develop and offer different
programs that aim to develop entrepreneurial competences and strengthen the Greek
(social) entrepreneurial ecosystem. The range of their programmes is quite wide, reflecting
the diversity of the organisations contacted, covering topics such as specialized research
and studies, know-how transfer, provision of information, counselling and technical support
(career guidance, business plan design, legal advice, etc), and training programmes for the
development of personal and entrepreneurial skills.

- “Our social enterprise has developed a Central Knowledge Transfer Center, which develops
specialized actions and aims at the transfer and exchange of knowledge and experiences,
provides counseling and guidance, and will soon begin the implementation of training
programs.”

- “We have developed an innovative training program on social economy and
entrepreneurship through an online training platform and provide training to potential young
entrepreneurs. We also provide professional advice and guidance and implement
information actions for the establishment and operation of social cooperatives and the
financial tools that can be used for this purpose.”

- Our chamber organizes seminars, conferences, events and exhibitions to promote
entrepreneurship in local level”

- “Our institute conducts researches on social issues and proposes measures to address
social challenges”

● Other programs/accelerators/incubators mentioned

All Greek stakeholders were aware of organizations and programmes that aim to develop
entrepreneurship competences or to help young people to start a social business or
social/civic/non-profit initiatives. More specifically the experts referred to Impact Hub, The
Cube, The Doc, Higgs, Orange Grove, Innovathens and Solidarity mission. Some of the
experts mentioned also programs and structures that operate in local level by Municipalities
(Entrepreneurship and employment offices), and regional level (Chambers and Regional
Support Centers).
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All the stakeholders mentioned that although the support provided by the above
organizations and programmes is really helpful, it is still not enough. More actions and effort
is required in order to reach more young people and provide them a more integrated support
to succeed their active engagement in an efficient way.

● How the programs/accelerators or incubators involve young people

Young people are involved as direct beneficiaries of the above-mentioned programs,
receiving the services offered. Especially in the case of incubators / accelerators young
people have a more active participation related to specific ideas/projects/enterprises and
more concrete results.

Trends in social entrepreneurship and SDGs in Greece

Finally, the stakeholders offered an overview of the social entrepreneurship in Greece and the
ways in which Sustainable Development Goals are promoted in the country. They also talked
about how young people get involved in activities supporting or promoting the 2030 Agenda.

All stakeholders were aware of the evolvements in the Social and Solidarity Economy (SSE)
sector and the measures undertaken in Greece. They considered positively the
establishment of the legal framework and the Register of Social Enterprises (Ministry of
Labour), but they criticized the fact that foreseen actions, such as the financial support
through the Social Economy fund, have not been implemented so far. A general conclusion is
that the latest years progress has been made but there is still a lot to do.

Considering entrepreneurship in general, there are efforts and actions to develop it. The
Ministry of Education elaborates plans to include entrepreneurship lessons in school, while
Universities have already integrated in their programmes special courses to develop
entrepreneurship, including social entrepreneurship. Moreover there is a tendency towards
funding, being in line with the national priorities and European policies.

Concerning the 2030 Agenda and the initiatives to address the Sustainable development
goals, all agreed that young people have little knowledge about them. They undertake and
get involved in various activities, mainly through volunteering, to meet social challenges and
resolve community problems, but without linking this effort with the specific goals. There is
absence of central coordination which leads to multidimensional objectives and approaches.
There is a trend though to increase visibility through national and especially European
projects and with the initiation of actions and networks to promote the Agenda.
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Conclusions

Analyising the feedback from the stakeholders in Greece on the landscape of social
entrepreneurship, youth entrepreneurship and the implementation of the 2030 Agenda in
Greece, the main conclusions in correspondence with the objectives set are the following:

Learn about the engagement of young people in social, civic, non-profit initiatives, including
social entrepreneurship initiatives (stakeholders distinguish the involvement of young people
in social entrepreneurship with the participation in social initiatives due to different scope
and level of engagement)
● The stakeholders consider that the engagement of young people in social

entrepreneurship is low, due to the fact that the sector is relatively new in Greece and
young people don’t have much information and knowledge about it.

● Concerning the involvement in social, non-profit initiatives the interest and the
participation is much higher. Young people are sensitized with community problems and
they want to contribute to meet the social challenges for the improvement of their
community.

● When developing social initiatives or enterprises, young people target various
challenges. The most common expressed through NGOs and volunteerism are
environmental protection, gender equality, promotion of lifelong learning, recycling and
support of vulnerable groups. Concerning Social Enterprises their aim is mostly targeted
to quality education, culture, decent work, good health and well-being.

● The support that young people need, can be summarized in: Cultivate entrepreneurial
spirit, Provision of support to implement their ideas and vision, Raise awareness on
sustainable development, community challenges and social action.

Understand the gaps in entrepreneurship and media & information literacy competences of
young people
● Stakeholders consider that young people in Greece are quite confident in all three areas

of the EntreComp.
● The development of entrepreneurship competencies is considered responsibility of the

state and it should be integrated in the formal education system while in parallel be
supported by other specialized public entities. Stakeholders believe also that young
people should take own responsibility, while they see the role of the NGOs in a
supportive level.

● The training needs of the young people in relation to the EntreComp model, are “Coping
with uncertainty, ambiguity and risk”, “Mobilizing Resources”, “Spotting opportunities”,
“Financial and economic literacy” and “Self-awareness”. In addition the stakeholders
mentioned that training should also include the Social Economy sector as well as the
development of soft, social and digital skills.

● Concerning media and ICT competencies, stakeholders consider young people very
competent.
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Discover trends in social entrepreneurship, the Agenda 2030 and the Sustainable
Development Goals implementation and in educational and support programs for promoting
youth entrepreneurship/social entrepreneurship.
● Considering entrepreneurship in Greece, there are efforts and actions to develop it. With

regards to social entrepreneurship progress has been made but there is still a lot to do.
● There is a wide range of activities implemented by various organisations, depending on

their type and scope, which offer different programs that aim to develop entrepreneurial
competences and strengthen the Greek (social) entrepreneurship ecosystem.

● Concerning the Sustainable Development Goals, stakeholders agreed that young people,
although they are involved in various activities, mainly through volunteering, to meet
social challenges and resolve community problems, the have little knowledge about the
2030 Agenda.
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