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SEntrA Norway National Report

Executive summary

introduction

The aim of this report is to provide research-based knowledge on the social entrepreneurship
landscape in Norway, with a particular focus on how this sector involves young people as
contributors or initiators of social entrepreneurship initiatives. In this report, we understand and
use social entrepreneurship as an approach that drives positive social change in the
communities, through social entrepreneurs, changemakers, NGOs, youth organizations,
grassroots organizations, social enterprises, social or civic campaigns, voluntary activities, etc.

SEntrA Norway National Report is part of the SEntrA (Promoting youth social entrepreneurship
through non-formal learning) project that aims to promote social entrepreneurship among young
people by offering a set of non-formal learning tools supporting youth workers and
organizations to actively enhance youth social entrepreneurship. SentrA is a transnational
initiative of five partners. It is led by the Letterkenny Institute of Technology (Ireland) and the
partners are ARIS (Cyprus), Asset Technology (Greece), Norsensus Mediaforum (Norway) and
Norsensus Mediaforum (Norway). The project is co-funded by the European Commission
through Erasmus+ Programme and its National Agency in Ireland - Léargas. SEntrA Norway
National Report was prepared by Norsensus Mediaforum team, the project’s partner in Norway.

The report uses data collected through both a desk research and field research. The aim of the
desk research is to identify already existing knowledge and information about the social
entrepreneurship landscape in Norway. The literature review particularly focuses on youth
entrepreneurship, with regard to current policies, key trends, key programmes, key stakeholders,
and the most relevant business incubators and accelerators for young people. At the same time,
the desk research includes data on Norwayn young people’s entrepreneurship competences and
digital skills.

Through the field research, we gathered valuable information for the SEntrA project with the
support of 36 young people and 13 relevant stakeholders representatives in Norway. The
research objectives were:

● Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

● Understand the gaps in entrepreneurship and media & information literacy competences
of young people;
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● Examine young people’s knowledge, experience and role in social entrepreneurship,
including educational and support programs, and in supporting the 2030 Agenda
implementation;

● Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in
educational and support programs for promoting youth entrepreneurship/social
entrepreneurship and the Sustainable Development Goals.

The SEntrA project partners will use the results of this report for developing non-formal learning
tools supporting youth workers and organizations to actively enhance youth social
entrepreneurship. More specifically, the report contributes to the development of a competence
framework for youth acceleration in social entrepreneurship, and a training toolkit to support
young people to design social enterprises and other social, civic or non-profit initiatives.

Research methods

To develop this report, we run both a desk research and a field research. The desk research
looks at reports, studies, programmes, legislation that cover the last five years of activities
(2015-2019) in the field of social entrepreneurship and youth entrepreneurship in Norway. If no
recent data was found, the most recent one was included. The information is structured in the
following sections:
A. Current policies, legislation, key trends, and key programmes related to social
entrepreneurship and supporting youth entrepreneurship and entrepreneurship education for
young people, in Norway;
B. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people, in Norway;
C. The gap in entrepreneurship competences of Norwayn young people;
D. The gap in media & ICT skills of Norwayn young people;
E. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in Norway,
with a special focus on social enterprises supporting SDGs;
F. Social enterprise incubators, accelerator programmes or other integrated support
programmes.

The field research included an online survey for young people, focus groups with young people,
and interviews with relevant stakeholders. The questions included in the survey, focus groups
and interviews aimed at collecting data about:

● the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives;

● the gaps in entrepreneurship and media & information literacy competences of young
people;

● the young people’s knowledge and experience in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation;
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● the trends in social entrepreneurship, the 2030 Agenda implementation, and in
educational and support programs for promoting youth entrepreneurship/social
entrepreneurship and the Sustainable Development Goals.

In total we involved 36 young people who Norsensus Mediaforum was able to reach through its
own networks of young people groups, youth organizations, universities, and high schools. Also,
we interviewed 13 stakeholders - leaders, decision-makers, or experts in NGOs, youth
organizations, universities, companies, etc. Norsensus Mediaforum identified the stakeholders
through the desk research, but also through its own networks of experts, and organizations
working in youth and social entrepreneurship.

In order to understand and analyze the level of entrepreneurship and media and ICT
competences of Norwegian young people, we employed well-recognized competence
frameworks that define the two categories of competences. Thus, we used the European
Commission - Joint Research Centre’s framework (EU, EntreComp, 2016) that established 15
entrepreneurship competences, grouped in three competences areas that are interconnected
and interrelated:

● Ideas & opportunities: 1. spotting opportunities, 2. creativity, 3. vision, 4. valuing ideas, 5.
ethical & sustainable thinking;

● Resources: 6. self-awareness & self-efficiency, 7. motivation & perseverance, 8.
mobilising resources, 9. financial & economic literacy, 10. mobilising others;

● Into action: 11. taking the initiative, 12. planning & management, 13. coping with
ambiguity, uncertainty & risk, 14. working with others, 15. learning through experience.

We have also employed the P21 Framework (Battle for Kids & P21- Partnership for 21st Century
Learning). When referring to media & ICT skills young people should gain in order to be fully
prepared for the 21st century labour market, the P21 Framework talks about the following
specific skills:

● Information literacy: access and evaluate information; use and manage information.
● Media literacy: analyse media; create media products.
● ICT literacy: apply technology effectively

(For a full description of the competences, please check the P21 Framework.)

Main results

From the the desk research we ran, we came to learn that Norway is a long way behind its
Nordic and European neighbors in its understanding of the potential behind social entrepreneurs
Norwegian government has stated in different political platforms and policy papers that they will
improve the conditions for the use of social entrepreneurs and the voluntary sector in the
welfare system.
In order to get more people into work and activity, the government expressed that they want a

diversity of suppliers and professional environments to nurture social entrepreneurship
The landscape is dominated by the municipal or state supported private initiatives.
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Usually, a support programme includes an educational component, to enhance participants’
entrepreneurship competences, mentoring and supporting services, and direct funding (grants
or prizes) or access to funding opportunities.
There is an increasing trend for hubs, but there is not a clear pattern for accelerators that
support young people’s social initiatives. Some universities such as OsloMet and individual
initiatives arrange practice oriented courses in cooperation with some business partners.

Norwegian young people are introduced at school the basic essential entrepreneurship
competences as a part of compulsory curriculum.
They have average or good media & information skills, including ICT skills according to various
reports by Medietilsynet and IKT Norge.
They learn about the 2030 Agenda and SDGs as SDGs is part of curriculum and Norway´s active
political involvement in promoting SDGs at both national, Nordic and international level. As a
part of this political agenda, business organizations are also putting SDGs in their agenda. In
addition, there are a number of NGOs who are working with some of SD goals, predominantly
environment related ones.

Through the field research we run with Norwegian young people and relevant stakeholders in
the field of youth and social entrepreneurship, we learned the following:

Learn about the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives

Young people’s perspective:
● Even if they assess their knowledge and experience in social entrepreneurship and other

social or civic engagement rather sufficient thanks to the good education system in
Norway, young people consider there can be done more to get direct experiences,
guidance and mentorship. Thanks to better infrastructure compared to other European
countries, young people are optimistic about the possibilities for youth engagement in
Norway.

● The young people in Norway already learn about SDGs at the school. Moreover, they join
other civic initiatives that support the following Sustainable Development Goals: No
poverty (SDG 1); Zero hunger (SDG 2); Good health and well-being (SDG 3); Quality
education (SDG 4); Gender Inequality (SDG 5); Reducing inequalities (SDG 10);
Sustainable cities and communities (SDG 11); Climate action (SDG 13).

● They get involved in volunteer experiences mostly for social reasons and feeling good;
while they pursue the social entrepreneurship path for being independent and helping
people in need in other communities and from their communities.

● The main obstacles in getting more involved in such initiatives are lack of guidance, lack
of time, but also lack of motivation.
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● Thus, in order to start their initiatives or join existing ones, the young people need
mentorship and guidance, networking, competence building activities and finally
financial guidance.

● There were no significant differences between the engaged and non-engaged
participants in the focus groups regarding their understanding and perceptions about the
young people’s involvement in civic, social or voluntary activities, or in starting a social
enterprise.

Stakeholders’ perspective:
● Stakeholders consider that the level of participation of young people in Norway is

sufficient or high. One of the main reason is that the threshold is very low to get started
with such enterprises and young people are cell informed about the opportunities; The
following SDGs are the most attractive domains the young people are engaged in:
Climate Action (SDG 13) and Quality Education (SDG 4), followed by No Poverty (SDG 1),
Gender Equality (SDG 2), Responsible Consumption and Production (SDG 12) and Life on
Land (SDG 15).

● Stakeholders believe that young people already have a lot of reasons to get involved in
civic, social or voluntary initiatives thanks to well established volunteering culture. Yet
with better guidance and collaboration with schools and NGOs, they could take even
more active roles.

● The main obstacles that make young people get less engaged are: the lack of financial
skills; fear to fail as a new trending youth culture which does not handle the failure well,
the lack of a good mentorship system.

Understand the gaps in entrepreneurship and media & information literacy competences of young
people

Young people’s perspective:
● Norwegian young people feel confident enough in almost all areas of the EntreComp, but

only for competences such as Learning through experience competence, Motivation and
perseverance, Vision, Planning & Management, Ethical and sustainable thinking.

● They developed most of these competences through specific classes they had at the
university level/high school level or non-formal education programs run by NGOs.

● However, they consider themselves much less confident in using the following
competences, and they want to improve them: Coping with uncertainty, ambiguity,
teamwork and risk; Financial and economic literacy; Mobilizing resources; Taking the
initiative; Mobilizing others; Spotting opportunities; and Creativity.

● Norwegian young people excel on competences related to Access and Evaluate
Information, Apply Technology Effectively, and Use and Manage Information areas from
the P21 Framework, but most of them want to improve their competences related to
Analyze Media and Create Media Products.
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Stakeholders’ perspective:
● Stakeholders consider that young people lack and should improve the following key

entrepreneurship competences: Financial and economic literacy; Coping with
uncertainty, ambiguity, and risk; Planning and management; and Ethical and sustainable
thinking.

● Stakeholders assessed Norwegian young peoples’ media and ICT competences as good
enough, but some work should be done in improving those competences related to
Analyze Media area of the P21 Framework. Despite the common agreement that young
people in Norway have competence to create media, the stakeholders think there is lack
of guided and proposal creation.

● The gap in entrepreneurship and media and ICT competences is generated mainly by the
need for mentorship and guidance to support their skills outside the school system.

● Some of the stakeholders identified relevant support programs in the field. This
supports the finding about being behind statements in desk research. The services and
programs are not as diverse as in other countries: education on basic entrepreneurship
information, business plans’ competitions, relevant workshops and training courses,
mentorships, financial support/small grants for setting up a business, networking
services among social entrepreneurs, coworking spaces for entrepreneurs are trending
currently and it is expected to grow in the following years.

Examine young people’s knowledge, experience and role in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation

Young people’s perspective:
● Norwegian young people we have interviewed know relatively well about social

entrepreneurship.
● According to their opinions about their communities’ needs, the following SDGs are their

top priorities in Norway: Climate Action (SDG 13); Quality Education (SDG 4); Gender
equality (SDG 4) and REducing inequality (SDG 10).

● Young people are less aware of all the incubators, accelerators and support programs
available to them for starting or joining diverse social or civic initiatives or social
businesses that target the 2030 Agenda. They mostly stated that they get good
education and possibilities at school. Yet they were not able to mention specific
services such as support programs  outside the school system.

Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in educational
and support programs for promoting youth entrepreneurship/social entrepreneurship and the
Sustainable Development Goals

Stakeholders’ perspective:
● The majority of the stakeholders talk about an increased interest in policies and

civic-public initiatives that support social entrepreneurship. Sustainable development
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goals are already an organic part of both education system and in many social
project/social businesses.

● Even though young people are already engaged in activities related to SDGs, majority of
stakeholders think that the young people are not explicitly knowing what SDGs stand for
in detail.

● The young people are involved in supporting SDGs through both education and
volunteering activities offered by NGOs and social initiatives at schools.

● Another comment from the stakeholders is the COVID and its impact on these issues.
Third part of the stakeholders believe COVID situation has had even an increased
engagement motivation and will continue after the lock down is over.
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Chapter 1

Desk Research on social entrepreneurship, youth
entrepreneurship and entrepreneurship programmes,
accelerators and incubators in Norway

The aim of this desk research is to identify already existing knowledge and information about
the social entrepreneurship landscape in Norway. Our literature review particularly focuses on
youth entrepreneurship, with regard to current policies, key trends, key programmes, key
stakeholders, and the most relevant business incubators and accelerators for young people. At
the same time, desk research also includes data on Norwegian young people’s entrepreneurship
competences and digital skills. 

The desk research looks at reports, studies, programmes, legislation that cover the last five
years of activities (2015-2019) in the field of social entrepreneurship in Norway. If no recent data
was found, the most recent one is included. The information is structured in the following
sections:
A. Current policies, legislation, key trends, and key programmes related to social
entrepreneurship and supporting youth entrepreneurship and entrepreneurship education for
young people, in Norway in relation to the region
A. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people, in Norway
B. The gap in entrepreneurship competences of Norwegian young people
C. The gap in media & ICT skills of Norwegian young people
D. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in Norway,
with a special focus on social enterprises supporting SDGs
E. Social enterprises incubators, accelerator programmes or other integrated support
programmes

 

A. Current policies, legislation, key trends, and key programmes in Norway
related to social entrepreneurship and supporting youth entrepreneurship
and entrepreneurship education for young people

In recent years, there have been Nordic and national initiatives on social entrepreneurship. In
2015, the Nordic Council of Ministers issued a report highlighting the need for promoting social
entrepreneurship and for innovation in Nordic region (ref.). In parallel to this Nordic level
initiative, the Norwegian government has stated in different political platforms and policy papers
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that they will improve the conditions for the use of social entrepreneurs and the voluntary sector
in the welfare system. In order to get more people into work and activity, the government
expressed that they want a diversity of suppliers and professional environments to nurture
social entrepreneurship (Samarbeid om sosialt entreprenørskap, 2018).

An  international comparative survey by Thomson Reuters (2016), compared Norway’s social
entrepreneurship readiness compared to other countries and Nordic neighbors.

"Norway is a long way behind its Nordic and European neighbors in its understanding of the
potential behind social entrepreneurs", is the starting summary of the report citing Sarah Prosser
from City of Oslo.

When we look at the root of this missing momentum in Norway, there are several reasons. The
most comprehensive argumentation is done by Eimhjellen and Loga (2016): They explain in their
report- «Utvikling av sosialt entreprenørskap i Norge » that Norway is marked by extensive civil
and social engagement, which predominantly has  been conducted within the framework of
member-based voluntary organizations.  Hence, the tradition for hybrid organizations,
combining social and commercial goals, is less  developed in both Norway and Scandinavia
than  other European countries. They also note that the philanthropy concept is also less
common in Scandinavia than in countries which traditionally have had greater class-based
social gaps.  In this context, social entrepreneurship and social enterprise are hence relatively
new type of  businesses in Norway. The limited landscape In this field is also shared with
inspiration from both a  southern-European tradition and the Anglo-American traditions
(Eimhjellen and Loga, 2016).  The most obvious reason for this “staying behind” in this field is
the Norwegian welfare sytem, which is extensive and covers most social and welfare needs  in
society, which are traditionally getting in the domain of private and voluntary/non-profit actors in
other countries. Because of that, neither the needs for welfare production, nor the economic
situation in  Norway indicate that the field of social entrepreneurship is in strong growth.

A survey conducted by Uni Research (2016) identified 300–400 players who are regarded as
social entrepreneurs in Norway. These work primarily with the fields of work outside and
disadvantaged, work inclusion, social community, integration, youth and health. Although some
of these actors are well-known organizations with longer voluntary service from the voluntary
sector, about half of the social enterprises are relatively newly established. 

According to Eimhjellen and Loga (2016), there are two relatively different forms and
approaches to social entrepreneurship in Norwegian context. On the one  side there are many
small, newly established, private businesses with few employees  and a small turnover, and on
the other there are some older, larger and professional  non-profit/voluntary organizations,
increasingly adapting to a commercial market  and increased interest for social innovation. 

When we look at the policy level initiatives, several political initiatives have been taken in order
to stimulate  the growth of this field in Norway. This is linked to pressure for “innovation”,
increasing burden on welfare system and hence a restructuring need for the welfare system
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(Eimhjellen and Loga 2016; Koblo etc., 2017 ). The restructuring of  the welfare state is linked to
needs for a development of diversity in service  RAPPORT 9 – 2016 UTVIKLING AV SOSIALT
ENTREPRENØRSKAP I NORGE  10 , to increased quality and tailoring of services, and to
increased active  citizenship (Eimhjellen and Loga 2016). 

But in practice, how do these initiatives and arguments are manifested in policies, legislation,
key trends, and key programs and most importantly perception of social entrepreneurship at
policy and practice in Norway?

Policy and Legislations

The Norwegian government has stated in different political platforms and policy papers that
they will improve the conditions for the use of social entrepreneurs and the voluntary sector in
the welfare system even if there is no official acceptance of the social enterprise concept. In
order to get more people into work and activity, the government wants a diversity of suppliers
and professional environments.

In this frame, a working group with the participation of eight ministries has been planned in
2015 and have started to work actively from 2017. The cross-departmental working group has
continued as a contact group for ministries that have instruments of relevance to social
entrepreneurship. The ministries participating in this collaboration are the Ministry of Labor and
Social Affairs, the Ministry of Children and Gender Equality, the Ministry of Health and Care
Services, the Ministry of Justice and Emergency Management, the Ministry of Trade and
Industry, the Ministry of Local Government and Modernization, the Ministry of Culture and the
Ministry of Education.

The working group has reviewed proposals in a report (Samarbeid om sosialt entreprenørskap,
2018) from the Nordic Council of Ministers on efforts for social entrepreneurship and social
innovation, and considered how efforts in Norway can be further developed.

The report from the cross-departmental working group summarizes the feedback provided by
actors in the field, including from an input meeting organized by the Ministry of Labor and Social
Affairs on March 24, 2017. Furthermore, the report reviews relevant public policy instruments
and measures, and points out how further efforts can be made to facilitate social
entrepreneurship in Norway.

It recommends how the public can facilitate social entrepreneurship through funding and other
support structures, regulations and practice of regulations, knowledge of social
entrepreneurship and social innovation as well as attitudes, culture and organization in public.

The report also proposes that the interdepartmental working group continue as a contact group
for ministries responsible for instruments relevant to social entrepreneurship.

The report by the joint group also notes how the policy makers see social entrepreneurship:
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Social entrepreneurship and social innovation driven by civil society actors have been an
important driving force in the development of services and initiatives in, among other things. child
care, kindergartens, education, shelters, family protection and municipal health and care services.
In several areas, the public has assumed responsibility for measures developed under the
auspices of civil society actors. The civil and non-profit sector can contribute to the goal that
people with mental illness can live as normal lives as possible and experience mastery and
meaning in life. For the care services, social entrepreneurship and social innovation are especially
relevant for meeting and solving social needs such as coping, activity, meaningful workdays,
fellowship, family support and comprehensive follow-up of users. Knowledge and training in
social entrepreneurship is in line with the primary school's social mission to educate students on
social responsibility and solidarity. Social entrepreneurs are relevant partners for the education
system. There may be offers for students who drop out of education or various measures to
improve the social environment of the school to prevent bullying and conflicts. Social
entrepreneurs can also be a current partner in preventing crime recidivism. ((Samarbeid om
sosialt entreprenørskap, 2018) 

According to EACEA NATIONAL POLICIES PLATFORM Data from 2019, the most recent policy
framework describing the development of entrepreneurship competence and of an entrepreneurial
mind-set among young people in Norway is presented in Entrepreneurship in Education and
Training – from compulsory school to higher education 2009–2014. The main objective of the
action plan was to “strengthen the quality of and the scope of entrepreneurship education and
training at all levels and areas of the education system. Internationally Norway shall be a leading
force when it comes to entrepreneurship in education and training”.  The plan emphasised that
entrepreneurship in education and training must comply with the overarching fundamental
principle in Norwegian educational policy; that it must be given broad priority and made available
for everyone, adapted to the individual’s abilities and needs. It also emphasised the involvement
and collaboration of several actors, including:

Formal learning

Primary and lower secondary education, upper secondary education and training, vocational
college education, universities and university colleges are all governed and organised differently.

Entrepreneurship in primary and secondary education and training is mentioned in the National
Curriculum for Knowledge Promotion in Primary and Secondary Education and Training.
Entrepreneurship for both compulsory education and for upper secondary education and training
is embedded in the Core Curriculum, the Quality Framework and in the various subject curricula.
There is increasing interest in entrepreneurship in education and training and entrepreneurship is
taught in many ways.

The current Government is in the process of developing a White Paper on the quality and
relevance of education which will be presented in 2021. Entrepreneurship, innovation, and
creativity are concepts that have become embedded in Norwegian higher education. In higher
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education the emphasis is on developing the students’ knowledge about and skills in innovation
processes, establishing enterprises and business development. Most state university colleges
and universities offer programmes of study in entrepreneurship, varying from individual courses to
complete master’s degree programmes. Among these there are courses and degree programmes
for teachers, economists, technologists, and the tourism trade as well as cross-disciplinary
courses. A number of universities and university colleges have established separate units for
entrepreneurship, creativity and innovation, such as the Centre for Entrepreneurship at the
University of Oslo, the University of Stavanger, the University of Agder and the Norwegian
University of Science and Technology (NTNU).

The vocational technical colleges are required to offer vocational education and training, so
entrepreneurship competence is relevant both as a discipline and as a topic integrated in other
subjects.

Junior Achievement - Young Enterprise Norway (JA-YE Norway) is organised as an NGO and is a
private provider of entrepreneurship education during school hours. JA-YE Norway is part of an
extensive international network based on the same learning platform. Through their programmes,
students are given the opportunity to run their own company and to develop their business skills
in cooperation with other students.

Non-formal and informal learning

There are no top-level policy measures or large-scale initiatives to encourage young people to
develop entrepreneurial skills and attitudes within non-formal learning and informal learning

However, entrepreneurial skills, creativity, and leadership competences are crucial for the
associational and voluntary sector. As described in YouthWiki Chapter 2. Voluntary Activities,
voluntary engagement has a central place in the Government’s policy platform and is an integral
component of almost all policy areas.

Educators support in entrepreneurship education

Entrepreneurship education is not a compulsory topic in Initial Teacher Education (ITE) in Norway.

Only teachers in general upper secondary education are offered CPD activities (Continuing
professional development) related to entrepreneurship education. No central guidelines are
provided for any curriculum area.

pedent.no is a public resource bank for teachers focusing on educational entrepreneurship. The
aim is to inspire teachers to use entrepreneurial work methods in teaching.
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B. National/regional/local key stakeholders in promoting social
entrepreneurship, youth entrepreneurship and entrepreneurship education
for young people

The Norwegian Association of Local and Regional Authorities (KS), Innovation Norway, Ferd
Social Entrepreneurs and SoCentral are three prominent players in this field. The following
programs are significant programs by them:

Ferd Social Entrepreneurs and SoCentral, two key private players in the field, announced Social
Startup, a 6-month accelerator program for social entrepreneurs. The accelerator program gives
new young entrepreneurs support to develop a business model and training in how to measure
results. Originally, the program was developed under the auspices of the Social Capital Fund in
Denmark and can show good results.

Organisations: pupil and student organisations, the social partners, Junior Achievement-Young
Enterprise Norway (JA-YE Norway), STARTNorway. Innovation Norway, the Research Council of
Norway, SIVA, municipalities, county authorities and other regional development actors, the
Directorate of Education and Training, the Ministry of Education and Research, the Ministry of
Trade and Industry and the Ministry of Local Government and Regional Development 

Ungddomsbedrift (Youth business) by UE: Ungt Entreprenørskap (UE) is a non-profit, nationwide
organization that, together with the education system, the business community and other actors,
works to develop the creativity, joy and faith of children and young people.

In their nationwide program, ungdomsbedrift, students in upper secondary education gain
experience in establishing, running and winding up their own youth businesses through one
school year. Youth business is run only within the school and in collaboration with the teacher.
Every year, 12,000 students complete Youth Business. This constitutes 20 percent of all students
in upper secondary education.

The students themselves must be actively involved and take responsibility for driving the work
forward with guidance from the teacher. Practical tasks form the basis when students have to
make choices and design solutions. They must seek knowledge and understanding in theory, in
the teacher, in the mentor and in working life and business. "Trying and failing", learning from
one's own experiences and reflecting is central to the learning process.

Youth business is anchored in the General part of the curriculum, in common subjects and in
many program subjects. The students use what they learn in the subjects while solving work tasks
in their company. Norwegian and mathematics have a natural place when they work to describe
the business idea, when they are to present the company to others, and when they design
marketing materials, budgets and accounts.
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Abildsø skolegård: Another Oslo-based initiative uses the farm as an educational tool to prevent
dropout from school and work. The farm helps prevent drop-out from school and working life.
Schoolyard and work training are two initiatives aimed at this purpose. A gradual development
of the farm and the competences.

Skolegård started in the fall of 2006 and is today a collaborative initiative between 20 schools,
the Education Agency in Oslo and Abildsø farm. Skolegård is an offer for children in primary and
secondary school who need an alternative school day one day a week throughout the year. The
program is well worked out and constantly evolving. The goal is for the children to have good
coping experiences and to lead to increased school motivation, positive schooling and
competence development. 

Pøbelprosjektet AS aims to help young people who are outside the established educational
system and the labour market. In agreement with Norwegian Labor Directorate, NAV, the Pøbel
project conducts various courses for young people. The courses deal with the norms and rules
of working life, competence building, and practical exercises for supporting and encouraging
young people to start working or their own businesses. The courses aim to give participants
confidence and belief in their own abilities. Through the Pøbel Project's network of employers,
participants have good opportunities to network. 

The Norwegian School of Entrepreneurship (Grunderskolen): Norwegian academic cooperation
program involving all the universities and several university colleges in Norway for the purpose
of providing competencies, resources and network to university students. The University of Oslo
has the overall academic and administrative responsibility for the program.

The Norwegian School of Entrepreneurship was founded in 1999. In 2007 the program received
first price for ’Best quality in higher education’ by the Norwegian Ministry of education and
research and in 2006 a price for ”best learning environment” at the University of Oslo. In 2012
the program won «Best Startup Industry Provider» in the Norwegian Startup Awards.

Ferd is a family-owned Norwegian investment-company committed to value-creating ownership
of businesses and investments in financial assets. In addition to the group’s purely commercial
activities, Ferd has an extensive involvement in social entrepreneurship.

The company is key in social entrepreneurship area in Norway with its financial support to many
educational and entrepreneurship initiatives. Among many others, the company supports Nordic
Microfinance Initiative’s Fund IV and Social StartUp –, a six-month accelerator program for
companies with multiple bottom lines, is rolled out across the Nordic region.

Forskole is a collaborative educational program for young immigrants. The initiative was
initiated by Startup Migrants and Minotenk. 
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Forskole is a 3-day intensive course in entrepreneurship. Participants learn to develop their
ideas into a business idea and get help to realize them with competences and networking
opportunities.

C. The gap in entrepreneurship competences

As mentioned earlier, entrepreneurship education in primary and secondary education as well as
higher education is practiced and promoted. Entrepreneurship for both compulsory education
and for upper secondary education and training is embedded in the Core Curriculum, the Quality
Framework and in the various subject curricula. Moreover, increasing interest in
entrepreneurship is manifested in many ways through various initiatives.

Even if there are no top-level policy measures to encourage young people to develop
entrepreneurial skills and attitudes within non-formal learning, entrepreneurial skills, creativity,
and leadership competences are promoted in the voluntary sector in various ways as mentioned
earlier.

These educational priorities and multilevel active educational initiatives put Norway in an
advantageous position in terms of competence building among young people. 

We do not have clear data for specifically young people when it comes to competence needs
and barriers but there are some studies giving an idea about the obstacles and gaps in this field
from a general perspective. An interesting point raised by Olav et.al (2015) is how the perception
the competences can have correlation with gender, migratory status, parents’ education,
parents’ entrepreneurial experiences. Even if there is not a detailed analysis of these factors
comparing competence gaps, the authors suggest that young people with educated parents
tend to have higher scores on various entrepreneurship competences Olav et.al (2015).

Another general report is by The Southeastern University College. The report on frameworks,
instruments and incentives for social entrepreneurship (2017) has looked at barriers to social
entrepreneurship in Norway. This briefly summarizes key barriers that the report identifies in its
data material:

The report addresses, among other things, that social entrepreneurs believe that they are little
recognized for their efforts, partly because there is little knowledge of what social
entrepreneurship is and there is little focus on social innovation in the municipal sector. At the
same time, social entrepreneurs also need more knowledge about business operations,
tendering, public policy, etc. The study points out that a lack of competence as a barrier is about
more than just knowledge. Attitudes, skills and relationships are also included.

In addition, according to the report, guidance and counseling services for social
entrepreneurship have been poorly developed and there are little developed start-up services
and little available start-up capital for uncertain and experimental solutions / solutions in the
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social policy / professional problem area where social involvement and entrepreneurship are
combined.

It is also pointed out that measuring social value is very demanding in a way that can be traced
back to a given social effort and that there is a lack of widely accepted social value
measurement tools. It is noted that further cooperation on social entrepreneurship in Norwegian
administration can be made more difficult if a minimum consensus is not established about
what falls under the concept. It appears that there are several examples of the creation of a
political and legal framework that provides a national definition of countries in Europe. The
report also finds that many social entrepreneurs have doubts about which organizational form
to choose and that there is a need for a separate organizational form that both allows for money
to be made, but at the same time ensures that any profits will create social value.

Similarly, The Nordic report (2015) found that a lack of knowledge about social entrepreneurship
and social innovation applies to both society in general and among public authorities in
particular. It was also pointed out that there was a lack of knowledge of working
cross-sectorally and cross-professionally, and a lack of knowledge of methods for involving
users. In response to these challenges, mention is made of the need for greater focus on
education and research on social entrepreneurship, the establishment of national centers of
excellence for social entrepreneurship, mapping and dissemination of good examples,
development of good methods for performance and impact measurement, and gains from
working preventive. The need for education also applies to the social entrepreneurs.

Several of the players who have provided input have been concerned with knowledge and
expertise. One approach is to establish a public professional environment for social
entrepreneurship with responsibility for training public employees in innovation and social
entrepreneurship. Another contribution is to continue the work of gathering and disseminating
good examples of innovative solutions and collaboration with social entrepreneurs. The need for
ambassadors or public sector contacts at various levels has also been addressed, which can
help open the doors to the public and provide guidance for actors with new solutions.

It has also been suggested that the municipalities should demand measurements of social
value and impact. And social entrepreneurs need to be better at measuring the effects of the
services they offer. At the same time, it is often difficult to measure, for example, when
implementing preventive measures. Developing national indicators to measure social impact
can create more demand for innovation and new solutions. The Skandia model in Sweden is an
example of such a tool. This could be a tool for municipalities and highlight the benefits of
turning efforts into prevention and focusing more on results.

D. The gap in media & ICT skills of young people

The EU has created a digital literacy and media indicator that measures digital information,
communication, content production and problem solving skills. Accordingly,  the proportion of
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people in Norway who have higher than basic digital skills decreases with age and increases
with educational level. This study shows that more than half of the adult population in Norway
has higher than basic digital skills. This places Norway in the top among the countries in the EU
/ EEA area, behind Iceland and Luxembourg, and ahead of the Netherlands, Denmark and
Sweden (reference needed). According to Eurstat(2019), Norway has the second most individual
literacy level in both general population and for the young people between 16 and 24 with a 83
point, while the EU average is only 56. 

In 2013, Norwegian ninth grades participated in ICILS 2013 (International Computer and
Information Literacy Study), which is an international, comparative study of students' digital
skills. Twenty-one countries participated in the survey, most of which were OECD countries and
included, among others, Denmark, the Netherlands and Germany. In Norway, 138 schools and
about 2,500 pupils attended. Internationally, data were collected from about 60,000 students.

The pupils who took part both completed a digital test and answered a questionnaire. The test
had tasks that were about collecting, handling and creating digital information. The
questionnaire contained questions about experience with ICT, assessment of own competence
and questions related to the student's background. By combining the results of a test with a
questionnaire, both objective and subjective digital skills are mapped and checks are made for
individual-specific characteristics. The results of the digital sample showed that Norway was
one of the highest performing countries and the national average for Norway was significantly
higher than the international average. 

The girls performed consistently better than the boys (Hatlevik and Throndsen 2015, Throndsen
and Gudmundsdottir 2015, Throndsen and others 2015). Norway did not participate in ICILS in
2018. Between 15 and 20 per cent of 15-year-olds in Norway have not acquired sufficient basic
skills through primary school. For these young people, the path to further learning is difficult,
and many may have trouble achieving a stable connection to the workplace.

There is a renewal in the elementary school, and new curricula will be ready for the students in
the autumn of 2020. Work on the curriculum will build on the Knowledge Promotion. Five basic
skills are defined in the curriculum: Reading, Writing, Accounting, Oral Skills and Digital Skills. So
far, the course renewal has assumed that some subjects will have a clearer responsibility for
different parts of the digital competence, in line with Meld. St. 28 (2015–2016) Subjects -
Specialization - Understanding . For example, social science is given responsibility for digital
judgment and source assessment. Programming is planned to be included in the mathematics
subject, but can also gain its place in arts and crafts and music. Technology is considered a
core element in science (Mittet 2018).

The Governement’s Digitization strategy for basic education 2017–2021 (Digitaliseringstrategi
for grunnopplæringen 2017–2021) aims to make new technologies readily available to empower
young people's leaning and creativity, including capacity for innovation. The main goals of the
strategy are:
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● Pupils should have digital skills that enable them to experience life's challenges and
succeed in further education, work and community participation.

● ICT should be well utilized in the organization and implementation of training to increase
pupils' learning outcomes.

● Specific measures include developing safe digital infrastructures and raising skills
among teachers as well as measures for:

● Student learning and school content
● Technology and coding into school curricula.
● Elective in coding permanent scheme from 2019.
● National pilot on coding as a program in higher education.
● Universal design of digital teaching materials.
● Spread knowledge about the use of technology and digital learning materials for

students with special needs.
● Stimulating grants to develop new, digital teaching tools in vocational and vocational

education.

Media literacy and online safety through formal education

Curriculum/steering documents

Media literacy and online safety is signified as “digital skills” [digitale ferdigheter] in the
Norwegian Core Curriculum. Digital skills are defined as one of five basic skills (oral skills,
reading, writing, digital skills, and numeracy).

Obtaining digital skills is considered fundamental to learning in all subjects as well as a
prerequisite for learners to be able to demonstrate their competences and qualifications.

In addition to the strategy official documents addressing media literacy within the context of the
national curriculum, are:

White paper No. 28 (2015-16) – A renewal of the Knowledge Promotion (In Norwegian: Meld. St.
28 (2015–2016) Fag – Fordypning – Forståelse — En fornyelse av Kunnskapsløftet.

Official Norwegian report (NOU) 2014:7 Pupil’s learning in the school of the future (in
Norwegian: NOU 2014: 7 Elevenes læring i fremtidens skole. English summary available)

Official Norwegian report (NOU) 2015:8 The school of the future – renewal of subjects and
competences. (In Norwegian: NOU 2015:8 Fremtidens skole – fornyelse av fag og kompetanser)

White paper (Meld. St.) No. 16 (2015-16) – From exclusion to new opportunities – coordinated
efforts for adult education (in Norwegian: Meld. St. 16 (2015–2016) Fra utenforskap til ny
sjanse — Samordnet innsats for voksnes læring)
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Promoting media literacy and online safety through non-formal and
informal learning

Norway does not have national policy, programme, project or initiative enhancing young people’s
media literacy and awareness about online safety issues in the context of non-formal or
informal learning.

Youth workers and others in non-formal/informal learning environments have access to digital
resources and tools offered by The Norwegian Directorate for Education and Training and from
Skills Norway (see description above).

Raising awareness about the risks posed by new media

Information providers/ counselling structures

The Center for ICT in Education (IKT-senteret), The Norwegian Data Protection Authority
(Datatilsynet) and The Norwegian Directorate for Education and Training
(Utdanningsdirektoratet) has developed a common web site with resources for children, youth
and adults to strengthen privacy, safe use of Internett and digital judgement: Dubestemmer.no
(You decide).

The Norwegian Data Protection Authority [Datatilsynet] acts as the Ombudsman for Privacy
(Personvernombud) in Norway. The authority protects the right to privacy and strives to prevent
misuse of personal data and offers several practical online resources of particular relevance to
children, youth, parents, and schools on digital safety:

Children, Youth and Schools (Barn, ungdom og skole) Relevant regulations, guidance etc.

Personvernbloggen [‘Privacy blog’] General blog on issues regarding privacy.

Dubestemmer.no [‘You decide’] Particularly for the age groups of 9-13, and 13-18. Presents
facts, stories, exercises and videos about privacy and digital responsibility

Slettmeg.no [‘delete me’] The aim of the service is to help people who experience privacy
violations online.                           

ID-tyveri.no [‘ID theft’] Providing information for prevention and assistance to those who have
been exposed to ID theft and fraud. 

The Norwegian Directorate for Children, Youth and Family Affairs (Bufdir) is the main
information provider in terms of a dedicated website to youth (ung.no), and topics addressed
includes bullying/cyber bullying, grooming, identity theft, social media sharing etc.  

The desk consists of trained personnel within their field. 
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Norway has no large-scale, youth-targeted initiatives (directly organised and/or funded by public
authorities) for raising awareness on the risks posed by new media.

The Norwegian Data Protection Authority offers several permanent online resources of
particular relevance to children and youth. See Information providers/ counselling structures.

E. Programmes/Initiatives that promote Sustainable Development Goals
(SDGs) in your countries, with a special focus on social enterprises
supporting SDGs

In the complex social entrepreneurship reality of Norway, where social entrepreneurship is seen
as a closer cooperation among volunteer, business, public and state, it is hard to point out
specific focus on enterprises only as Norway does not have an official social enterprise concept
and take the social aspect as natural ingredients of all practices and as a whole in cooperation
among various stakeholders. For this, we would like to present a whole picture of SDG
involvement of these all actors which are equally seen as part of social innovation and
entrepreneurship in Scandinavian context (Kohol, 2017). Also, there 

Thanks to targeted efforts implemented by the government, civil society, academia and the
private sector, public awareness of the 2030 Agenda is relatively high in Norway (Annual  report
on Norway’s follow-up of the 2030 Agenda on Sustainable Development, 2018). The Agenda in
general and the SDGs in particular, are increasingly being referred to as a new platform for
business operations and governance by companies, non-governmental organisations, local
government and academia.  

Civil society

Civil society has a dynamic and important role in promotion of SDGs in Norway. 

UngdomsBedrift is one of the best fitting examples of this type of civil society initiatives in the
field. This is an educational program by the non-profit Ungt Entreprenørskap and investment and
insurance company Storebrand. It aims to guide young entrepreneurs how to run sustainable
businesses following the SDG guidelines.  

The Norwegian Forum for Development and Environment (ForUM) is another NGO working with
SDGs. They represent more than 50 Norwegian civil society organisations. It is an important
partner in the national and global follow-up of the 2030 Agenda. ForUM’s report “17 goals, one
future” draws a road map on how the international community can achieve the SDGs.

 In 2017, the national branch of Plan International campaigned to raise the legal minimum age of
marriage from 16 to 18 years in Norway – in line with Target 5.3 of the SDGs. This campaign
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engaged more than ten thousand Norwegian youths. It resulted in a renewed dialogue with the
Norwegian Ministry of Children and Equality as well as Norwegian parliamentarians on how to
speed up legal reform ensuring that no child is married off until she or he turns 18. Collaboration
between civil society and the Norwegian government resulted in the speeding up of a legal
reform ensuring that no child is married off until she or he turns 18 Leaving

No One Behind is the ultimate goal of the 2030 Agenda for Sustainable Development. The goal
strikes at the heart of the Norwegian branch of the catholic relief organisation Caritas’ new
policies on inclusion, climate and gender equality.

Consistent with Leaving No One Behind, Caritas Norway has enhanced the role of advocacy in
its programmes to secure rights for vulnerable groups, favouring a bottom-up approach and
grassroots initiatives to ensure ownership.

Labour organizations and unions

The collaboration between labour organisations and unions and the state is the backbone of the
Norwegian effort for SDGs promotion. Unions promote inclusive and sustainable economic
growth as well as full and productive employment and decent work for all. Several unions have
adopted the SDGs as an integral part of their strategy. The Confederation of Unions for
Professionals (UNIO) has included the principle of Leaving No One Behind in its next
communique for the Bologna Process in May 2018.

The Confederation of Norwegian Enterprise (NHO) is another important player and have a
dedicated unit and policy to promote sustainable development goals among their member
enterprises.

Norwegian private sector is not a recipient of government development funding. However,
partnerships with the private sector are of strategic importance for the realisation of the SDGs.
One example is the Norwegian Shipowners’ Association, which promotes a proactive and
ambitious vision of zero harmful emissions to air and sea. The objective is to prevent Norwegian
shipping and offshore installations from producing environmentally harmful emissions or
discharges.

The International Maritime Organisation (IMO) has developed a global and binding regulatory
framework for safety and the environment at sea. In close cooperation with the Norwegian
authorities, the Shipowner’s Association contributes to IMO’s efforts to identify safe,
cost-effective and environmentally friendly solutions for international shipping.

Academia

Developing policies based on research is essential to achieving the SDGs. Combatting climate
change, ensuring sustainable consumption and production patterns, and sustainable use of the
oceans and marine recourses are key themes that trigger involvement by Academia in
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implementing the 2030 Agenda. Universities are gradually institutionalising the SDG Agenda. At
the SDG Bergen Conference in February 2018, the University of Bergen (UiB) launched a
university-wide strategic initiative in Norway to engage a wide range of stakeholders in the
Sustainable Development Goals. Prime Minister Solberg delivered the key message. A national
committee in which the five largest universities are represented, is now formed. It is chaired by
the University of Bergen. One of its main purposes is to integrate the 2030 Agenda with the
SDGs into the institutions’ learning and research programmes. The University of Oslo
established the Oslo SDG Initiative in 2017. The goal is to initiate dialogue with a wide range of
stakeholders and promote interdisciplinary research and learning that addresses challenges
associated with the 2030 Agenda, both in Norway and abroad. Partner institutions in academia
are particularly interested in to what extent domestic SDGrelated policies can balance social,
economic and environmental objectives. This includes a better understanding of how policy
measures addressing one SDG may strengthen or undermine other SDGs, how domestic policies
can affect other countries, and how short-term objectives can be aligned to longterm policy
objectives.

The Research Council of Norway (RCN) administers more than a quarter of public research
funding in Norway to research and innovation. As part of their strategy Research for Sustainable
Societal and Industrial Development, the RCN highlights the need for a new approach, in which
research on themes such as migration, integration, inequality, poverty, development, democracy,
security and conflict are of paramount strategic importance to ensuring a knowledge-based
policy approach.

Local communities

The 2030 Agenda for Sustainable Development is global and universal. Yet, people live in local
communities. Throughout 2017, the municipality New Asker has worked on how to localise the
SDGs and has developed a methodology indented to ensure that the SDGs will frame the
ongoing municipal planning processes. By contextualising the SDGs to the physical, social and
cultural environment of New Asker, they provide direction and substance to the municipal
planning. All of the municipality’s primary and lower secondary schools have integrated the
SDGs in their educational programmes. On the UN Day this year (24 October), the municipality
will host the Asker Youth Conference. The conference will focus on youth participation in
achieving the SDGs. It will be conducted in cooperation with UN Habitat, thereby 13 merging the
global and the local perspectives on sustainability.

Businesses

Innovation Norway is Norwegian Government's most important instrument for innovation and
development of Norwegian enterprises and industry. The organisation has taken a proactive role
in the effort of steering companies towards thinking and acting in a more sustainable way.
Today, about 50 percent of their total financial portfolio has an environmentally focused profile
(Innovasjon Norge, 2020).
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Norway has significant advantages compared with many other countries. The country has
strong business clusters whose expertise can be used to promote sustainability, and the
petroleum sector's technology and expertise relating to the production and transportation of
energy can be used in many other areas.

Investing in sustainability is both morally and socio-economically the right thing to do. It will
also be commercially profitable.

Sustainability is described as the red thread for Innovation Norway. The organization
envourages company’s green profile, about the entrepreneurs socio-economically thinking and
the willingness to contribute to a sustainable future.

Innovation Norway expects its customers, partners and suppliers to maintain good business
conduct in line with the internationally recognised frameworks established by the United
Nations and the OECD. They have developed the following red flags to encourage:

Severe negative environmental impact

Corruption risk

Activities in low-cost countries

Business ethical risk

In case you are aware of any activities by Innovation Norway or its partners that may be in
violation of the guideline on responsible business conduct, please make use of our
whistleblowing facility.

F. Social enterprises incubators or/and accelerator programmes / more
integrated support programmes

Norway with its low unemployment rates and generally good job opportunities, is quite new to
the social entrepreneurship and social innovation trends.  Here are some of the leading social
entrepreneurship initiatives, incubators and educational programs from different parts of the
country:

Social Startup - an accelerator program for social entrepreneurs - is also being implemented for
the first time in this country. 

Impact StartUp is a six-month accelerator program for early stage impact entrepreneurs.
The program focuses on developing sustainable business models, impact management,
strategies for scaling – and access to financing for every development stage. The accelerator
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model was founded in Denmark, developed in Norway and is now running in all four Nordic
countries.

Mashup is an Norwegian tech accelerator founded by ICT-Norway, Music Norway, 657Oslo,
Phonofile and WiMP. Their aim is to increase innovation through helping small businesses and
startups scale to the next level. Developing intrapreneurship in established business and make
connections to startups. Making new arenas for smart funding; private capital, venture capital
and crowdfunding.

Their aim to attract the best innovators and provide the necessary tools to maximize the
potential. Their 3- month-program includes free office at our MashUP hub, access to our online
community, business guidance from experienced mentors, relevant network in private and
public sector to get your business to the next level.

SoCentral: Oslo-based collaborative incubator brings together municipalities, government
agencies, entrepreneurs and companies who want to develop new solutions to complex
challenges. Socentral gathers 70 social entrepreneur members and residents as well as offering
them competence building, consulting and networking among each other and with other
sectors. Socentral also works as a social enterprise, offering consulting services to the public
sector and playing a key intermediary role between the state and its members. One of their
prominent projects is for helping specifically young refugees.  

To tackle the challenge of integration of refugees in the workforce, SoCentral developed a
project called BOOST Refugee.

The experimentation process resulted in a number of solutions, namely:

Employer network : The network consists of individuals working in different organizations who
are willing to host a refugee as a language intern in their institution. The network serves as a
tool for job seekers to find employers willing to host refugees, and for employers to connect and
exchange experiences with other employers who are hosting refugees. One member of the
network will have experience in hosting refugee interns. This coordinator will host monthly
meetings, be available for questions between meetings, and facilitate contact with the Social
Welfare Administration.
Integration day : The solution aims to facilitate cross-sector collaborations and communication
for all the various initiatives, public offices, NGOs, social entrepreneurs and private sector
employers in Oslo working to include refugees in the workforce. Through a series of regular
breakfast events, SoCentral aims to forge connections between these actors, and help them to
organize and familiarize themselves with all the other initiatives existing in this field.
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Impact Hub, Bergen is a network and hub in Bergen offering various educational and
network opportunities for improving youth social entrepreneurship among other things.  They
have two main educational programs for young people.

The first program, Fremtidspiloten is an innovative form of climate education developed by
Bærekraftige liv, Impact Hub Bergen and the Rafto Foundation. The vision of the program  is to
cultivate local change agents, with the belief that the high school students can influence their
own and others' sustainable future. The students come up with their own solutions to specific
challenges for the climate and environment that also safeguard human rights. The teaching
programme's link between climate and environment with human rights and social
entrepreneurship makes the program a completely new form of climate education with a social
entrepreneurship perspective.

The other educational program by the Impact Hub is Social Innovation Camp. Since 2012,
Impact Hub Bergen has led the educational program for improving social innovation among
university students. Different target groups and societal challenges are chosen from year to
year.

9 different business plans are produced each year as a result of a 6-week intensive training
program. Impact Hub Bergen offers design and facilitation of various processes - it can be
creative innovation processes, strategy work, processes for involving employees or other.

Inkubator Salten: The incubator assists the people in developing their business idea into a
growth company, by providing finance, doing market analyzes, developing business plans,
product / concept development, formal paperwork, legal assistance, and such. 
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Chapter 2
Young people’s perspective on social entrepreneurship
and youth entrepreneurship

The main purpose of the research conducted with young people was to better understand their
perspective on Norwegian young people’s engagement in social, civic or non-profit activities.
The specific objectives of the research were:

● Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

● Understand the gaps in entrepreneurship and media & information literacy competences
of young people;

● Learn about young people’s knowledge and experience in social entrepreneurship,
including educational and support programs, and in supporting the 2030 Agenda
implementation.

To reach these objectives, we organized an online survey and a focus group with 36 young
people. While in the survey we invited young people from Norsensus Mediaforum’ network to fill
out the form, no matter their engagement in civic, social, non-profit/volunteering activities, in the
two focus groups we made sure we had young people that are currently volunteering for a social
cause, or they started a civic/social initiative or an NGO.

The survey was completed by 20 people, out of which over 90.5% were 18-24 years old and
9.5% were 25-30 years old. 5 of them were Entrepreneur/self-employed/ In part-time/temporary
job, while the others were students.

15 young people participated in the focus group, all being between 19 and 26 years old. All of
the participants were full-time students. Except for two of them all of the young people were
engaged in volunteering activities, while 6 of them have started a business or social initiative.
The young people said that they would spend between one and five hours per week
volunteering. All of them have been volunteering minimum 4 years.

Engagement of young people in social, civic or non-profit initiatives and
social entrepreneurship

In the following sections, we explore Norwagian young people’s knowledge, perception and
experience in civic, social, voluntary initiatives or in social entrepreneurship; then, we look at
their motivation and level of engagement; and finally we learn about the obstacles they face
when they want to be more actively involved in their communities, and about the support they
need to be more engaged or start new initiatives, like volunteering activities, civic campaigns or
social businesses.

27



Knowledge and perception of civic engagement and volunteering activities

The majority of the young people participating in the online survey evaluated themselves as
having average experience or knowledge about social entrepreneurship/social initiatives, as the
most selected value on the 1 to 5 scale (1 - I have no knowledge or experience;
5 - I can consider myself an expert) was 3, while the average was 2.73.

The vast majority of the participants to the focus groups agreed upon the fact that social
initiatives and volunteering activities are more diverse and dynamic in the urban areas, whereas
there are still possibilities and initiatives in rural areas as well. They expressed that they did not
have any problem to get involved in volunteering, social or civic campaigns even if they were
living in less urban areas of Norway. Also, young people get more involved in volunteering/social
campaigns during high school and during college years, when it is expected from them to get
involved in such activities especially to as mainly part of socializing and networking motivation.
They all agreed that they have a good selection of volunteering opportunity at the places they
are studying or working.

Young people’s civic or social initiatives

3 (14.3%) of the young people taking the SEntrA survey have started a social/civic or non-profit
initiative. These are social initiatives supporting those in need:

“A charity for dwells and school children in Kenya and Chad”
“A small creative business”
“An intercultural student organization for promoting diversity at UiO”
The initiatives that the young people participating in focus groups started or joined are in
various sectors: creative media, health and well-being (the COVID-19 pandemic related),
environmental activities (nature related activities).

Summarizing, the young people start or join civic, social or voluntary initiatives that support the
following Sustainable Development Goals:

● No poverty (SDG 1)
● Zero hunger (SDG 2)
● Good health and well-being (SDG 3)
● Quality education (SDG 4)
● Gender equality (SDG 5)
● Reducing inequalities (SDG 10)
● Sustainable cities and communities (SDG 11)
● Climate action (SDG 13)

Young people’s motivation
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When asked about young people’s motivation in starting a social, civic or voluntary initiative,
90% of young people participating in the survey believe that the social entrepreneurs start their
initiatives because they want to be independent and help those in need.

Being independent motivation was less visible in the focus group. Except for two participants,
all of the young people chose helping others and to strategically solve a problem as their
motivation. The entrepreneur who started a student led charity organization said that he
initiated this organization because he could not be indifferent towards the unequal conditions of
young people and children in poorer countries. Also many express their passion abou the nature
and its protection.

“While we are having all welfare opportunities in Norway, many young people and
children in countries are not able to access even to basic needs. This is our privilege to
help those.. (Participant in Focus Group)

“We are lucky in many way to have such a beautiful nature and at the same time many
people take it for granted. It is our role to make it as na important part of our life”
(Participant in Focus Group)

A common sharing from the participants of the focus group is that young people start or join a
voluntary initiative because it is a good opportunity to socialize and connect with people sharing
similar values as well as it’s “fashionable”, and it gives them the feeling that they do something
“cool” for their community and the world.

Young people’s level of engagement

When asked to assess the level of engagement of Norwegian young people in starting a social,
civic, non-profit initiative or a social business, most of the participants in the survey consider it
of level 3 (while the average is 2.86) on a scale from 1 to 5 (1 - young people are not engaged at
all; 3 - young people are moderately engaged; 5 - young people are very engaged).

The participants in the focus groups consider that there might be more engagement in young
people living in rural areas than those in urban areas thanks to smaller and tighter communities
with volunteering cultures. Also urbanization might affect young people´s engagement level
negatively according to the participants in the focus group:

“I know my friends. When tey moved to big cities like Oslo, they turned into coach
potatoes or typical city girls who just spend their time between school, work and fitness”
(Participant in focus group)
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Obstacles for youth community engagement and social entrepreneurship

We also requested young people to evaluate the obstacles that might stop them from starting
their social business or a civic, social or non-profit initiative. Two main obstacles came out of
their assessment: Lack of guidance (67%) and Lack of confidence (57%); then, lack of
motivation and relevant entrepreneurial competences (52%).

The participants in the focus groups, on the other hand do not agree that there is lack of
guidance. Majority of them agreed that there are enough info and guidance by many civic
initiatives and schools. But they chose lack of motivation as number one obstacle. They also
complained about the pesence of too much pressure on young people to do many things at the
same time:

“Even if I participate in many activities, I sometimes feel overwhelmed to choose
between and prioritize what to do among so many responsibilities and opportunities”
(Participant in Focus Group)

Support for more youth engagement

Young people answering to our survey also thought about the type of support young people
would need in order to start more social, civic or non-profit initiatives or social businesses. The
conclusion is that young people need a more structure push in some areas. First of all they more
mentorship and guidance in developing their organizations, campaigns or social enterprises.
Networking with other entrepreneurs and financial support come after that.

The participants in the focus groups believe that young people will get chance to meet good
examples as mentors and structured guidance. Exemplary cases can be shared more often by
the schools and civil society organizations.

Entrepreneurship competences

Using the EntreComp Framework (EU, 2016), we explore the Norwegian young people’s
entrepreneurship competences, and discover their training needs. These needs will then be
analyzed and pursued in the development of the SEntrA framework for an accelerator aimed at
supporting young people’s social, civic, voluntary initiatives and social businesses.

Evaluation of the entrepreneurship competences

The 20 young people participating in the survey assessed their entrepreneurship competences,
how confident they feel to use the 15 entrepreneurship competences included in the EntreComp,
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on a scale from 1 to 5 (1 - not confident at all, 3 - moderate confident, and 5 - extremely
confident).

Looking at the average scores, we could say that the young people feel quite confident in all
three areas of the EntreComp, for competences such as Learning through experience
competence, Motivation and perseverance, Vision, Planning & Management, Ethical and
sustainable thinking. The young people feel that they are less prepared for competences, such
as Coping with uncertainty, ambiguity, and risk, Financial and economic literacy, Mobilizing
resources, and Spotting opportunities.

Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify
opportunities for creating value)

3.38 4

Creativity
(Develop creative and purposeful ideas)

3.52 4

Vision
(Work towards your vision of the future)

3.67 4

Valuing ideas
(Make the most of ideas and opportunities)

3.52 4

Ethical & sustainable thinking
(Assess the consequences and impact of
ideas, opportunities and actions)

4 5

Average for Ideas & Opportunities 3.62

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing)

3.57 4

Motivation and perseverance
(Stay focused and don't give up)

3.48 3

Mobilizing resources
(Gather and manage the resources you need)

3.33 4
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Financial and economic literacy
(Develop financial and economic know-how)

2.76 3

Mobilizing others
(Inspire, enthuse and get others on board)

3.90 4

Average for Resources 3.41

Into action

Taking the initiative
(Go for it)

3.05 3

Planning and management
(Prioritize, organize and follow-up)

3.14 3

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty,
ambiguity and risk)

3.10 2

Working with others
(Team up, collaborate and network)

3.90 4

Learning through experience
(Learn by doing)

4.24 5

Average for Into action 3.49

As a result of the focus groups, we learned that Norwegian young people lack entrepreneurship
competences, such as Taking the initiative, planning and management, Mobilizing resources
and Mobilizing others. Some of the participants also mentioned the following competences as
missing among Norwegian young people: motivation and perseverence and Financial and
economic literacy.

In summary, here are the entrepreneurship competences that young people lack the most:
● Planning and management
● Financial and economic literacy;
● Creativity
● Ethical and sustainable thinking
● Coping with uncertainty, ambiguity, and risk;
● Mobilizing resources;
● Taking the initiative;
● Mobilizing others;
● Spotting opportunities;
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How young people acquire entrepreneurship competences

The majority of the young people (86%) participating in our survey declared that they acquired
the entrepreneurship competences they mentioned above through specific classes and projects
in school/university. Then, quarter of the participants said they have also family tradition of
entrepreneurship. Only 14 percent of respondents gained these competences by participating in
various learning activities run by NGOs. It is worth mentioning that none of the participants said
that they were part of a hub, incubator or accelerator program. The focus groups’ respondents
said that they acquired entrepreneurship competences through both school and their
volunteering activities as well as family and friends.

Relevant stakeholders for developing entrepreneurship competences

Most of the young people taking part in the survey consider that it is the duty of the formal
education system to enhance young people’s entrepreneurship competences, followed by the
NGOs and training/business coaching companies. It is worth noting that young people place an
important role on the parents/family when it comes to the entrepreneurship competences
development.

The participants in the focus groups shared similar views on who should be responsible for
believe the same: the formal education system should provide these entrepreneurship
competences, with more practical mentorship and guidance.

Training needs of young people

When asked what relevant entrepreneurship competences they should improve in order to get
more involved in social/civic/voluntary initiatives or start a social enterprise, the Norwegian
young people participating in SEntrA survey prioritized competences from Resources and Into
Action areas of the EntreComp: Financial and economic literacy, Mobilizing resources and
Coping with uncertainty, ambiguity and risk. The high value of the competence Coping with
uncertainty, ambiguity and risk might also be the effect of the COVID-19 outbreak, as the survey
was conducted during the first lockdown, in late spring 2020 - the young people might have felt
more uncertain about their future than in other times, but they could have also learned about
how the pandemic negatively affected entrepreneurs and their businesses.

In the focus groups, the majority of the young people believed that young people should develop
more competences in Planning, financial and economic literacy, coping with uncertainity, and
spotting opportunities and creativity.

Media and ICT competences
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In order to understand how to support more social innovation through technological
advancements, we also explore Norwegian young people’s media and ICT competences, and
their training needs in this area. In the analysis, we use the P21 Framework developed by Battle
for Kids in 2007 within the Partnership for 21st Century Learning.

Evaluation of the media & information competences

According to the self-assessment the young people did while taking the SEntrA survey,
Norwegian young people excel on competences related to Access and Evaluate Information,
Apply Technology Effectively, and Use and Manage Information areas from the P21 Framework
(Partnership for 21st Century Learning, Battle for Kids, 2007). However, they consider they are
less confident in the competences related to Analyze Media and Create Media Products. Yet
they still described themselves as more than average competent.

Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively
(sources)

4.29 4

Evaluate information critically and competently 4.14 4

Average Access and Evaluate Information 4.21

Use and Manage Information

Use information accurately and creatively for the issue or
problem at hand

4.10 4

Manage the flow of information from a wide variety of
sources

4.10 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information

4.14 5

Average Use and Manage Information 4.11

Analyze Media

Understand both how and why media messages are
constructed, and for what purposes

4.24 5
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Examine how individuals interpret messages differently,
how values and points of view are included or excluded,
and how media can influence beliefs and behaviors

4.19 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of media

4.14 5

Average Analyze Media 4.19

Create Media Products

Understand and utilize the most appropriate media
creation tools, characteristics and conventions

3.86 3

Understand and effectively utilize the most appropriate
expressions and interpretations in diverse, multi-cultural
environments

3.95 4

Average Create Media Products 3.90

Apply Technology Effectively

Use technology as a tool to research, organize, evaluate
and communicate information

4 4

Use digital technologies (computers, PDAs, media
players, GPS, etc.), communication or networking tools
and social networks appropriately to access, manage,
integrate, evaluate and create information to
successfully function in a knowledge economy

4 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information
technologies

3.90 4

Average Apply Technology Effectively 3.97

In summary, here are the media information competences that young people miss the most,
looking to both averages and modes, in this specific order:

1. Apply a fundamental understanding of the ethical/legal issues surrounding the access
and use of media (Analyze media)

2. Understand and utilize the most appropriate media creation tools, characteristics and
conventions (Create Media Products)
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3. Understand and effectively utilize the most appropriate expressions and interpretations
in diverse, multi-cultural environments (Create Media Products)

4. Understand both how and why media messages are constructed, and for what purposes
(Analyze media)

Relevant stakeholders for developing media and ICT competences

All the participants in the focus groups consider that the young people acquire media and ICT
skills at schools adequately and also with the online resources available for all young people.
Only three of them mentioned NGOs’ projects and volunteering might help young people to
develop these skills. They share the view that media and ICT competences should be gained in
the formal education system. But they should be supported by practical experience in
cooperation with other sectors.

Training needs of young people

When asked what media and ICT competences they need to improve in order to be more
involved in social initiatives, civic/voluntary initiatives or in starting a social enterprise, the
young people consider almost all the competence areas very relevant. But Create Media
Products is their first choice, followed by Apply Technology Effectively and Use and Manage
Information.

The responds from the young people participating in the focus groups were in the same
direction.

Social entrepreneurship knowledge, SDGs trends and support programs

Finally, we examine Norwegian young people’s knowledge of social entrepreneurship, their
experience with Sustainable Development Goals, and the information they have access to about
incubators, accelerators or other support programs they could use to start and grow their own
social, civic, non-profit initiatives or social businesses.

Level of knowledge and experience in social entrepreneurship

The level of knowledge that Norwegian young people have in regards to social entrepreneurship
is average. On a scale from 1 to 5 (1, being “I have no knowledge or experience”, and 5 - “I can
consider myself an expert”), the young people assessed their knowledge around 2,71 (the
average), while most of them chose level 3(the mode) on the scale. According to the focus
groups, young people have little bit better experience in social entrepreneurship. One reason for
this can be the age group in between two groups.
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The initiatives/causes young people care about and the most relevant
SDGs

When we asked young people participating in the survey to choose three social causes they care
about in their community, the causes were very diverse. They mentioned causes, projects,
initiatives were related to the following SDGs: No Poverty (SDG1), Good Health and Well-being
(SDG 3), Sustainable communities (SDG 11), Quality Education (SDG 4), Reducing Inequalities
(SDG 10), Gender Equality (SDG 5), Climate Action (SDG 13). Here are some examples of
initiatives or social causes mentioned by the young people: “Urban sprawl”, “Suicide”, “Civil
rights and racism”, “Climate change”, “Environment”, “Inclusion and anti-discrimination”, “social
pressure”, “child poverty”, “gender equality”, “diversity”, “youth unemployment”.

Also, the three young people who have already started a social business or a non-profit/civic
initiative, participating in the survey, shared that they focus most of their work on Zero Hunger
(SDG 2), Sustainable communities (SDG 11).

The participants at the focus groups were also asked about the social challenges targeted by
the young people when they develop or volunteer for a social initiative or social enterprise.
The young people mentioned causes connected to the following SDGs: Gender Equality (SDG 5),
Zero Hunger (SDG 2), Good Health and Well-being (SDG 3), Reducing inequalities (SDG 10),
Sustainable Cities and Communities (SDG 11), Climate Action (SDG 13) and Life on Land (SDG
15).

“Even if we live in a relatively prosperous nation with good examples of equality, we still
need to improve a lot in terms of gender equality and inclusion issues” (Participant in
Focus Group)

In addition, we have asked the young people participating in the survey to prioritize the
Sustainable Development Goals for Norway, so to choose up to five SDGs they consider the
most relevant. Here the first five SDGs that were mentioned most often by the young people:

● Good Health and Well-being (SDG 3),
● Sustainable communities (SDG 11)
● Gender Equality - (SDG 5)
● Industry, Innovation, and Infrastructure - (SDG 9)
● Climate Action - (SDG 13)

The choices among the participants in the focus groups and the ones in the survey shows us a
parallel priority choice with the exception of SDG 9.:

● Good Health and Well-being (SDG 3),
● Sustainable communities (SDG 11)
● Gender Equality - (SDG 5)
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● Climate Action - (SDG 13)

Knowledge and needs related to incubators/accelerator programs

We asked the participants in the focus groups if they were in contact with any incubator or
accelerator program for social enterprises and to reflect and imagine how such a program
should be organized and what services should provide in order to support their initiatives.

With very few exceptions, most of the young people were not aware of any incubator or
accelerator program in their communities. Only one participant in the focus group was part of
an accelerator program for social businesses at Oslo University.

After we explained what incubators and accelerators are, they described how an ideal incubator
or accelerator program for developing social businesses should be, and the most important
elements that young people mentioned were the following:

● Knowledge and expertise from different areas related to the social issues the social
entrepreneurs try to address, and experts from NGOs and social businesses;

● Successful stories of social business initiatives run by young people;
● Legal and financial expertise and support;
● Mentorship provided by successful social entrepreneurs;
● Networking services;
● Personal development activities and services;
● Basic knowledge in economics and management aspects of social entrepreneurship.

Conclusions

Analyzing the research results we obtained by engaging 36 young people from Norway, we can
conclude that we reached our objectives, and for each area we discovered the following:

Learn about the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives

● They assess their knowledge and experience in social entrepreneurship and other social
or civic engagement average and young people consider them quite involved in such
activities, over the average, especially in volunteering actions. There is not any significant
difference in terms of opportunities in rural and urban areas. On the contrary, young
people in urban areas can be more active and engaged.

● The young people start or join civic, social or voluntary initiatives that support the
following Sustainable Development Goals: No poverty (SDG 1); Zero hunger (SDG 2);
Good health and well-being (SDG 3); Quality education (SDG 4); Reducing inequalities
(SDG 10); Sustainable cities and communities (SDG 11); Climate action (SDG 13).
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● They get involved in volunteer experiences mostly for social reasons and networking.
Also as a part of the strong volunteering culture in Norway.

● The main obstacles in getting more involved in such initiatives are lack of confidence,
lack of time.

● Thus, in order to start their initiatives or join existing ones, the young people need more
structured mentorship, and networking, guidance through good examples.

Understand the gaps in entrepreneurship and media & information literacy competences of young
people

● Norwegian young people feel confident enough in all three areas of the EntreComp, but
only for competences such as Learning through experience competence, Motivation and
perseverance, Vision, Planning & Management.

● They developed most of these competences through formal education or doing by
themselves.

● However, they consider themselves much less confident in using the following
competences, and they want to improve them: Coping with uncertainty, ambiguity, and
risk; Financial and economic literacy; Mobilizing resources; Taking the initiative;
Mobilizing others; and Spotting opportunities.

● Norwegian young people excel on competences related to Access and Evaluate
Information, Apply Technology Effectively, and Use and Manage Information areas from
the P21 Framework, but they want to improve their competences related to Analyze
Media and Create Media Products.

Learn about young people’s knowledge and experience in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation

● Norwegian young people know on average about social entrepreneurship.
● According to their opinions about their communities’ needs, the following SDGs are their

top three priorities in Norway: Good Health and Well-being (SDG 3), Sustainable
communities (SDG 11), Gender Equality - (SDG 5), Climate Action - (SDG 13) .

● Young people are almost not aware of all the incubators, accelerators and support
programs available to them for starting or joining diverse social or civic initiatives or
social businesses that target the 2030 Agenda.
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Chapter 3
Stakeholders’ perspective on social entrepreneurship and
youth entrepreneurship

Introduction

The main purpose of reaching out to relevant stakeholders was to get an overview of the
landscape of social entrepreneurship and youth entrepreneurship in Norway from the
perspective of experts working in the field. The research objectives were:

● Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

● Understand the gaps in entrepreneurship and media & information literacy competences
of young people;

● Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in
educational and support programs for promoting youth entrepreneurship/social
entrepreneurship and the Sustainable Development Goals.

To reach these objectives, we organized interviews with experts from different organizations
and public institutions. Due to the COVID-19 outbreak, unfortunately, we were unable to organize
face-to-face interviews. Thus, we organized online interviews, adapting to the preferences and
possibilities of our respondents. Thus, we made ourselves available for phone/video or written
interviews, through which participants answered questions in an online form.

In total, we interviewed 13 stakeholders. These were leaders, decision-makers, or senior experts
in their organizations as follows:

● Two university professor;
● Four entrepreneurs  in education sector and consultancy;
● Seven leaders of NGOs and experts in the youth work field.

Engagement of young people in social, civic or non-profit initiatives or
social entrepreneurship

In the following sections, we explore stakeholders’ considerations regarding Norwegian young
people’s engagement in social, civic, non-profit initiatives and social entrepreneurship, but also
their motivations for getting more involved, or obstacles that hinder their active participation in
supporting their communities.
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Level of engagement and causes the young people are involved in

The majority of the stakeholders (10 out of 13 respondents) consider that the level of
engagement of young people in starting social, civic, non-profit initiatives, or social enterprises
in Norway is above the average compared to other European countries. Yet majority of
stakeholders point out that starting social, civic, non-profit initiatives, is lower than engagement
in such initiatives as volunteers. Stakeholders also point out that there is nto a significant
difference between rural and urban areas. Like the youn participants in the focus group. They
mention that young people in rural areas tend to be more active than their urban counterparts as
volunteer activities are important socializing venues. They also note that volunteering is still a
desirable behavior.

Stakeholders´ view on young people´s involvement in social, civic or volunteer initiatives is in
alignment with what the young participants expressed: The participating stakeholders agree
that young people prefer to work in supporting causes that can be connected to Climate Action
(SDG 13) Good Health and Well-being (SDG 3), Sustainable communities (SDG 11), Zero Hunger
(SDG 2). But only one of the stakeholders mentioned gender equality (SDG 5).

Reasons for the low engagement of Norwegian young people in starting civic, social initiatives
or social businesses are the lack of motivation, good mentors for young people, and fear of
failure. There are also other diverse responses on this issue:

“One of the biggest challenges is the possibility of failure and today's youth does not like
to fail. Another challenge could be the lack of mentoring those youngsters who take the
initiative. ” (Interviewee 4)

“One of the main obstacle might be lack of access to experienced entrepreneurs and
learn directly from the experts in this area." (Interviewee 5)

“Within a state with the rule of law, there are usually many legal issues to cover. Youth
innovate within legal grey areas and thus challenge both the existing legal frameworks
and often end up with some bad experiences. This may in turn lead them to stay within
their comfort zones.” (Interviewee 6)

“I think the information is available for those who wants them. And people can increase
their competence through different channels. The biggest step forward I think will be to
increase their awareness and help them to take their first step.” (Interviewee 12)

Stakeholders also mention the impact of COVID lock down. Even if it has affected young people
at the very beginning, they managed to keep involvement as much as possible thanks to active
online campaigns around mental health, helping elderly and charity works.
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“n my country there was a call to action that led many youth into taking different
initiatives. These were primarily aimed to ease the isolated everyday life but also to
provide meaningfulness in their everyday life. Statistics gathered during the lockdown
highlighted youths as the group which had the greatest reduction in life satisfaction.
Innovation is usually given birth to in times of need, and I observe that this may have
acted as a catalyst for many. It needs to be stated that the number of these engaged
youths were many, but less than what should be expected during normal circumstances.
It was those with greater social security and capital that was not only able to show
resilience, but even provide support. Those with restricted social status, underlying
mental health issues and social problems were isolated to tackle them on their own. I
firmly believe that COVID-19 has shown how much more work that is needed in Norway
to provide youth with the proper mental health strategies and self-leadership. During
normal times these would have been prioritised differently, but I think we have seen how
vital they are for other areas of functioning and coping.” (Interviewee 3)

What could motivate young people to be more engaged

Most of the stakeholders consider that one way of motivating young people to get more
involved in civic, social, and social entrepreneurship initiatives would be to explain them the
benefits with concrete role models and better first time guidance. Models of good practice, the
development of specific skills, better information related to current social challenges, better
cooperation with schools and civil society and public sector could increase the number of young
people who are involved in or start these initiatives. One of the respondents considers that it is
about communicating the attitude and perception about engagement culture in Norway:

“Many would need more mentoring as I mentioned before and when it comes to skills,
depends on what the social initiative is. For example if they want to start something that
has to do with football, they do not need to have finished a masters degree or smth. The
most important competence, I think, is their attitude towards the goals. ” (Interviewee 4)

Obstacles or what makes young people to not get involved

According to the stakeholders, the main obstacles the young people face in getting more
engaged in social initiatives and supporting the sustainable development goals are:

● The lack of good examples and mentors;
● Social welfare and safety
● COVID-19 has shown how much more work that is needed in Norway to provide youth

with the proper mental health strategies and self-leadership.
● Lack of coordination among the municipalities
● Lack of initiative and international perspectives
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Other obstacles mentioned were young people’s low level of motivation, financial and
management competences, and issues such as self-confidence and coping with ambiguity and
risk; and not sufficent level of networking services.

Support the young people need to get more involved

Stakeholders consider that in order to get young people more involved in civic, social or
non-profit initiatives or to start a social business, they need to be supported with soft skills
through trainings on organization management, leadership, economics, how to work in team,
about media literacy and how they could use media to gather information or other people to
support or join them. They should also develop other essential skills that can help them to build
self-confidence and self-awareness, get out of the comfort zone, understand the societal needs,
receive proper mentorship and good examples for their initiatives.

Entrepreneurship competences

Next we examine what stakeholders think about Norwegian young people’s entrepreneurship
competences, what competences they need to improve in order to be able to start a social
enterprise or a social, civic or non-profit initiative, but also who should be responsible for
delivering entrepreneurship education and what role NGOs should play in this process.

Evaluation of the entrepreneurship competences

When we asked the stakeholders what minimum competences young people need to have in
order to develop social businesses or start other social, civic, or non-profit initiatives, the
answers varied a lot. Analyzing their open responses by using the EntreComp framework, we
came up with these answers:

● Almost all of the respondents (12 of 13) mentioned aspects related to Planning and
management skills and Spotting opportunities abilities (perceived as the capacity to
empathize with their clients, understand the needs and social problems in their
communities, curiosity of their environment, etc.);

● Likewise Creativity (understood as creative and innovative ideas, or as ability to solve
problems) were equally mentioned by the participants.

● Almost two third of the stakeholders mentioned Financial and economic competences,
Motivation and perseverance, Self-awareness (perceived also as self-discipline,
self-esteem, common sense), and working with others, Coping with uncertainty,
ambiguity, and risk.

Finally, it is worth mentioning that some of the stakeholders included in the list of the minimum
competences young people required to start a civic, social or non-profit initiative Media &
information skills, which we analyzed and included in the following three categories: Evaluate
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information critically and competently, Use information accurately and creatively for the issue or
problem at hand, or Manage the flow of information from a wide variety of sources.

The stakeholders were also asked to rate, on a scale from 1 to 5 (1 being “no competent at all”
and 5 - “very competent”), the current level of entrepreneurship competences, from the
EntreComp framework, among young people. When it comes to the Ideas & Opportunities
category of competences, the stakeholders consider that Spotting opportunities, creativity and
Ethical & sustainable thinking are the strongest for young people in Norway with minimum 3
point out of 6,, while vision and valuing ideas are the weakest of the competences but still close
to average 3.

Regarding the competences referring to Resources category from the EntreComp Framework,
the stakeholders consider that Norwegian young people have overall average competences in all
categories with minor differences. Self-awareness and self-efficacy(Believe in yourself and keep
developing), Motivation and perseverance (Stay focused and don't give up), Mobilizing resources
(Gather and manage the resources you need) are the three competences slightly over the
average (3.1).

In the final category of EntreComp framework - Into Action, the stakeholders appraise young
people’s competences for Working with others and Learning through experience as good
enough, but they think that young people have low capacity for Coping with uncertainty and risk
(2.5). The other competencies are again described as “competent”).

Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify opportunities for
creating value)

3.1 3

Creativity
(Develop creative and purposeful ideas)

3 3

Vision
(Work towards your vision of the future)

2,6 3

Valuing ideas
(Make the most of ideas and opportunities)

2.7 3

Ethical & sustainable thinking
(Assess the consequences and impact of ideas, opportunities
and actions)

3.6 3
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Average for Ideas & Opportunities 3.02

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing)

3.1 3

Motivation and perseverance
(Stay focused and don't give up)

3.1 3

Mobilizing resources
(Gather and manage the resources you need)

3.1 3

Financial and economic literacy
(Develop financial and economic know-how)

2.9 3

Mobilizing others
(Inspire, enthuse and get others on board)

2.8 3

Average for Resources 3.01

Into action

Taking the initiative
(Go for it)

3 3

Planning and management
(Prioritize, organize and follow-up)

3.1 3

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and risk)

2.5 2

Working with others
(Team up, collaborate and network)

3.2 3

Learning through experience
(Learn by doing)

3.7 4

Average for Into action 3.15

In summary, here are the entrepreneurship competences that young people miss the most, in
this specific order:

1. Coping with uncertainty, ambiguity, and risk
2. Financial and economic literacy
3. Planning and management
4. Mobilizing others
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Gaps and obstacles in acquiring entrepreneurship competences

According to the respondents, the main reason for the small number of young Norwegian´s
initiating social businesses/other civic or non-profit initiatives, and acquiring the needed
competences is the culture from the social welfare system and lack of access to experienced
entrepreneurs networks. Stakeholders think there is an adequate level of information on
opportunities, financial and legislative infrastructure.

The vast majority of the respondents consider that these gaps are well addressed in Norway by
the educational institutions. However, there is a need for more cross sectoral cooperation.

Who should help young people to gain these competences & the role
assigned to the youth/NGO sector

Most of the stakeholders believe that it is a shared duty of the public school system, the
non-governmental sector, public institutions, private actors and parents to help the young people
to develop entrepreneurship competences. In particular, the NGO and private actors could offer
young people more practical mentorship opportunities, which was often raised by the young
people as a need.

Training needs of young people

When asked about the training needs of the young people regarding the entrepreneurship
competences, the stakeholders answer that the training on financial and economic topics is the
most important, followed by planning and management, mobilizing others, working with others,
spotting opportunities, and mobilizing resources.

Also, they think that young people should also learn the media and digital literacy, and social
studies to support these skills.

Media and ICT competences

We also invited stakeholders to comment on young people’s media and ICT competences. They
share their assessment of these competences, but also their opinions on what competences the
young people need in order to start a social, civic or non-profit initiative or a social business.
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Evaluation of the media & information competences

According to the stakeholders, the media & information competences that young people need
most when they develop non-profit, civic or social initiatives are those from the categories of
Analyzing Media and Create Media Products (from the P21 Framework - Partnership for 21st
Century Learning, Battle for Kids, 2007). More specifically, young people should understand
“Why and how media messages are constructed, and for what purposes” and “How individuals
interpret messages differently, how values and points of view are included or excluded”, or
“Understand and utilize the most appropriate media creation tools”. In addition, they should be
able to adapt messages to the key target group, which can be included under “Understand and
effectively utilize the most appropriate expressions and interpretations in diverse, multi-cultural
environments” competence.

The stakeholders were also asked to rate the P21 Media & information competences of
Norwegian young people on a scale from 1 to 5 (1 being “no competent at all” and 5 - “very
competent”). In the view of stakeholders, young people in Norway are overall competent in
media skills with the exception of applying a fundamental understanding of the ethical/legal
issues surrounding the access and use of media (Analyze Media); examining how individuals
interpret messages differently, how values and points of view are included or excluded, and how
media can influence beliefs and behaviors (Analyze Media); understanding both how and why
media messages are constructed, and for what purposes (Analyze Media). But even these
competences were above average, according to the stakeholders.

Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively (sources) 3.6 4

Evaluate information critically and competently 3,4 3

Average Access and Evaluate Information 3.5

Use and Manage Information

Use information accurately and creatively for the issue or problem at
hand

3.6 4

Manage the flow of information from a wide variety of sources 3.2 3

Apply a fundamental understanding of the ethical/legal issues
surrounding the access and use of information

3.4 3
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Average Use and Manage Information 3.4

Analyze Media

Understand both how and why media messages are constructed, and
for what purposes

3.3 3

Examine how individuals interpret messages differently, how values and
points of view are included or excluded, and how media can influence
beliefs and behaviors

3 3

Apply a fundamental understanding of the ethical/legal issues
surrounding the access and use of media

3.4 4

Average Analyze Media 3.2

Create Media Products

Understand and utilize the most appropriate media creation tools,
characteristics and conventions

3.6 4

Understand and effectively utilize the most appropriate expressions and
interpretations in diverse, multi-cultural environments

3.5 4

Average Create Media Products 3.5

Apply Technology Effectively

Use technology as a tool to research, organize, evaluate and
communicate information

3.9 4

Use digital technologies (computers, PDAs, media players, GPS, etc.),
communication or networking tools and social networks appropriately
to access, manage, integrate, evaluate and create information to
successfully function in a knowledge economy

4 4

Apply a fundamental understanding of the ethical/legal issues
surrounding the access and use of information technologies

3.5 4

Average Apply Technology Effectively 3.8

Training needs of young people

The stakeholders who participated in our research mentioned the needs for training of young
people regarding the development of their media & information competences. The following
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P21 categories and competences were mentioned as necessary media and information
competences to develop:

● Use and Manage Information: Use information accurately and creatively for the issue or
problem at hand, especially for enhanced communication processes with team workers,
business partners or network;

● Apply Technology Effectively: Use digital technologies, communication or networking
tools and social networks appropriately to access, manage, integrate, evaluate and
create information to successfully function in a knowledge economy, with the purpose of
the digitalization of the business or of the initiatives’ processes;

● Create media products.
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