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SEntrA Romania National Report

Executive summary and introduction

The aim of this report is to provide research-based knowledge on the social entrepreneurship
landscape in Romania, with a particular focus on how this sector involves young people as
contributors or initiators of social entrepreneurship initiatives. In this report, we understand and
use social entrepreneurship as an approach that drives positive social change in the
communities, through social entrepreneurs, changemakers, NGOs, youth organizations,
grassroots organizations, social enterprises, social or civic campaigns, voluntary activities, etc.

SEntrA Romania National Report is part of the SEntrA (Promoting youth social entrepreneurship
through non-formal learning) project that aims to promote social entrepreneurship among young
people by offering a set of non-formal learning tools supporting youth workers and
organizations to actively enhance youth social entrepreneurship. SentrA is a transnational
initiative of five partners. It is led by the Letterkenny Institute of Technology (Ireland) and the
partners are ARIS (Cyprus), Asset Technology (Greece), Norsensus Mediaforum (Norway) and
Fundatia Danis (Romania). The project is co-funded by the European Commission through
Erasmus+ Programme and its National Agency in Ireland - Léargas. SEntrA Romania National
Report was prepared by Fundatia Danis team, the project’s partner in Romania.

The report uses data collected through both a desk research and field research. The aim of the
desk research is to identify already existing knowledge and information about the social
entrepreneurship landscape in Romania. The literature review particularly focuses on youth
entrepreneurship, with regard to current policies, key trends, key programmes, key stakeholders,
and the most relevant business incubators and accelerators for young people. At the same time,
the desk research includes data on Romanian young people’s entrepreneurship competences
and digital skills.

Through the field research, we gathered valuable information for the SEntrA project with the
support of 51 young people and 16 relevant stakeholders representatives in Romania. The
research objectives were:

- Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

- Understand the gaps in entrepreneurship and media & information literacy competences
of young people;

- Examine young people’s knowledge, experience and role in social entrepreneurship,
including educational and support programs, and in supporting the 2030 Agenda
implementation;
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- Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in
educational and support programs for promoting youth entrepreneurship/social
entrepreneurship and the Sustainable Development Goals.

The SEntrA project partners will use the results of this report for developing non-formal learning
tools supporting youth workers and organizations to actively enhance youth social
entrepreneurship. More specifically, the report contributes to the development of a competence
framework for youth acceleration in social entrepreneurship, and a training toolkit to support
young people to design social enterprises and other social, civic or non-profit initiatives.

Research methods

To develop this report, we run both a desk research and a field research. The desk research
looks at reports, studies, programmes, legislation that cover the last five years of activities
(2015-2019) in the field of social entrepreneurship and youth entrepreneurship in Romania. If no
recent data was found, the most recent one was included. The information is structured in the
following sections:

A. Current policies, legislation, key trends, and key programmes related to social
entrepreneurship and supporting youth entrepreneurship and entrepreneurship
education for young people, in Romania;

B. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people, in Romania;

C. The gap in entrepreneurship competences of Romanian young people;
D. The gap in media & ICT skills of Romanian young people;
E. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in

Romania, with a special focus on social enterprises supporting SDGs;
F. Social enterprise incubators, accelerator programmes or other integrated support

programmes.

The field research included an online survey for young people, focus groups with young people,
and interviews with relevant stakeholders. The questions included in the survey, focus groups
and interviews aimed at collecting data about:

- the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives;

- the gaps in entrepreneurship and media & information literacy competences of young
people;

- the young people’s knowledge and experience in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation;

- the trends in social entrepreneurship, the 2030 Agenda implementation, and in
educational and support programs for promoting youth entrepreneurship/social
entrepreneurship and the Sustainable Development Goals.
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In total we involved 51 young people who Fundatia Danis was able to reach through its own
networks of young people groups, youth organizations, universities, and high schools. Also, we
interviewed 16 stakeholders - leaders, decision-makers, or senior experts in NGOs, youth
organizations, universities, consultancy companies, etc. Fundatia Danis identified the
stakeholders through the desk research, but also through its own networks of organizations
working in youth and social entrepreneurship.

In order to understand and analyze the level of entrepreneurship and media and ICT
competences of Romanian young people, we employed well-recognized competence
frameworks that define the two categories of competences. Thus, we used the European
Commission - Joint Research Centre’s framework (EU, EntreComp, 2016) that established 15
entrepreneurship competences, grouped in three competences areas that are interconnected
and interrelated:

● Ideas & opportunities: 1. spotting opportunities, 2. creativity, 3. vision, 4. valuing ideas, 5.
ethical & sustainable thinking;

● Resources: 6. self-awareness & self-efficiency, 7. motivation & perseverance, 8.
mobilising resources, 9. financial & economic literacy, 10. mobilising others;

● Into action: 11. taking the initiative, 12. planning & management, 13. coping with
ambiguity, uncertainty & risk, 14. working with others, 15. learning through experience.

We have also employed the P21 Framework (Battle for Kids & P21- Partnership for 21st Century
Learning). When referring to media & ICT skills young people should gain in order to be fully
prepared for the 21st century labour market, the P21 Framework talks about the following
specific skills:

● Information literacy: access and evaluate information; use and manage information.
● Media literacy: analyse media; create media products.
● ICT literacy: apply technology effectively

(For a full description of the competences, please check the P21 Framework.)

Main results

According to the desk research, we can conclude that the project SEntrA develops in a very
diverse and dynamic Romanian environment for youth entrepreneurship and social
entrepreneurship. There are many active programmes, run at national level, that encourage
young entrepreneurs and young people to develop businesses with social impact or social
businesses. In the last years, stakeholders from all relevant sectors, public and private, have
been actively involved in promoting and supporting social entrepreneurship, including social
entrepreneurship for young people. However, the landscape is dominated by the private and the
NGO sectors that provide entrepreneurship competence development programmes and support
services to young people/young entrepreneurs. Usually, a support programme includes an
educational component, to enhance participants’ entrepreneurship competences, mentoring and
supporting services, and direct funding (grants or prizes) or access to funding opportunities. In
contrast with the high number of entrepreneurship education programmes, when we looked at
incubators and accelerators that support young people’s social initiatives, there are very few of
them in Romania. These are organised like annual competitions or integrated programmes that
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offer mentoring and counselling, basic or advanced entrepreneurship training, pitching sessions,
and prizes/awards for the winning solutions, though without providing access to space and
facilities for business development.

Finally, according to our literature review, Romanian young people are determined in starting a
business, but most of them lack essential entrepreneurship competences. Also, Romanian
young people have only basic or average media & information skills, including ICT skills, which
could hinder their engagement in social innovation initiatives using, for instance, smart tech and
AI. At the same time, this analysis also shows that Romanian young people are less exposed to
information about the 2030 Agenda, as the national strategy is just coming into place, and there
are very few promoters, mainly NGOs, of the SDGs. In conclusion, SEntrA educational resources
should support young peoples to develop both their entrepreneurship and media & information
skills, while also learning about the Sustainable Development Goals and the 2030 Agenda.

Through the field research we run with Romanian young people and relevant stakeholders in the
field of youth and social entrepreneurship, we learned the following:

Learn about the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives

Young people’s perspective:
● Even if they assess their knowledge and experience in social entrepreneurship and other

social or civic engagement rather below the average, young people consider them quite
involved in such activities, over the average, especially in volunteering actions. More
opportunities of engagement happen in the urban areas, and the young people are
optimistic about the rising youth engagement in Romania.

● The young people start or join civic, social or voluntary initiatives that support the
following Sustainable Development Goals: No poverty (SDG 1); Zero hunger (SDG 2);
Good health and well-being (SDG 3); Quality education (SDG 4); Reducing inequalities
(SDG 10); Sustainable cities and communities (SDG 11); Climate action (SDG 13).

● They get involved in volunteer experiences mostly for developing certain skills and
abilities, or to improve their CVs; while they pursue the social entrepreneurship path for
helping people in need from their communities.

● The main obstacles in getting more involved in such initiatives are lack of confidence,
lack of financial resources, lack of time, but also lack of valuable opportunities in the
field.

● Thus, in order to start their initiatives or join existing ones, the young people need
financial resources, mentorship and guidance, and more encouragement and recognition
for the non-profit, voluntary, civic or other non-profit activities in their communities.

● There were no significant differences between the engaged and non-engaged
participants in the focus groups regarding their understanding and perceptions about the
young people’s involvement in civic, social or voluntary activities, or in starting a social
enterprise.
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Stakeholders’ perspective:
● Stakeholders consider that the level of participation of young people is rather low, but it

is rising; When they get involved they preferred activities pursuing the following SDGs:
Climate Action (SDG 13) and Quality Education (SDG 4), followed by No Poverty (SDG 1),
Zero Hunger (SDG 2), Responsible Consumption and Production (SDG 12) and Life on
Land (SDG 15).

● Stakeholders believe that young people could be motivated to be more involved in civic,
social or voluntary initiatives, if they could get more recognition for their effort and
contribution.

● The main obstacles that make young people to get less engaged are: the lack of
entrepreneurship education; missing relevant information on the social challenges they
could respond to; the lack of good examples and mentors; or the lack of financial
support.

Understand the gaps in entrepreneurship and media & information literacy competences of young
people

Young people’s perspective:
● Romanian young people feel confident enough in all three areas of the EntreComp, but

only for competences such as Learning through experience competence, Motivation and
perseverance, Vision, Planning & Management, Ethical and sustainable thinking.

● They developed most of these competences through specific classes they had at the
university level/high school level or non-formal education programs run by NGOs.

● However, they consider themselves much less confident in using the following
competences, and they want to improve them: Coping with uncertainty, ambiguity, and
risk; Financial and economic literacy; Mobilizing resources; Taking the initiative;
Mobilizing others; Spotting opportunities; and Creativity.

● Romanian young people excel on competences related to Access and Evaluate
Information, Apply Technology Effectively, and Use and Manage Information areas from
the P21 Framework, but they are less confident and want to improve their competences
related to Analyze Media and Create Media Products.

Stakeholders’ perspective:
● Stakeholders consider that young people lack and should improve the following key

entrepreneurship competences: Financial and economic literacy; Coping with
uncertainty, ambiguity, and risk; Planning and management; and Ethical and sustainable
thinking.

● However, the stakeholders believe that the most needed competences to start a social,
civic or non-profit initiative or a social business are those related to Creativity
(understood as creative and innovative ideas, or as ability to solve problems), Planning
and management skills, and Spotting opportunities abilities (perceived as the capacity to
empathize with their clients, understand the needs and social problems in their
communities, curiosity of their environment, etc.).
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● Stakeholders assessed Romanian young peoples’ media and ICT competences as good
enough, but some work should be done in improving those competences related to
Analyze Media area of the P21 Framework.

● The gap in entrepreneurship and media and ICT competences is generated mainly by the
insufficient and inadequate education in the field, especially in the formal education
system.

● The majority of the stakeholders provide themselves entrepreneurship education
programs or support programs, but they also identified other relevant support programs,
incubators or accelerators. The services and programs are very diverse: education on
basic entrepreneurship information, business plans’ competitions, relevant workshops
and training courses, international coaching experiences, mentorships, financial
support/small grants for setting up a business, networking services among social
entrepreneurs, coworking spaces for entrepreneurs, etc.

Examine young people’s knowledge, experience and role in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation

Young people’s perspective:
● Romanian young people know very little and have even less experience in social

entrepreneurship.
● According to their opinions about their communities’ needs, the following SDGs are their

top three priorities in Romania: No Poverty (SDG 1); Quality Education (SDG 4); Good
Health & Well-being (SDG 3).

● Young people are less aware of all the incubators, accelerators and support programs
available to them for starting or joining diverse social or civic initiatives or social
businesses that target the 2030 Agenda. However, they were able to mention specific
services such support programs should include that can be categorized in the following
areas: entrepreneurship competences; successful and failure stories from other social
entrepreneurs and mentorship; legal, financial and logistics support for starting an
initiative.

Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in educational
and support programs for promoting youth entrepreneurship/social entrepreneurship and the
Sustainable Development Goals

Stakeholders’ perspective:
● The majority of the stakeholders talk about an increased interest in policies that support

social entrepreneurship and a growing number of people and organizations that take into
account the sustainable development goals in their social project/social businesses.

● However, a third of the stakeholders consider that the young people and organizations in
our country do not know much about the SDGs.

● The young people are involved in supporting SDGs mostly through volunteering activities
offered by NGOs.
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Chapter 1
Romanian Desk Research on
Social entrepreneurship, youth entrepreneurship and
entrepreneurship programmes, accelerators and
incubators

The aim of this desk research is to identify already existing knowledge and information about
the social entrepreneurship landscape in Romania. Our literature review particularly focuses on
youth entrepreneurship, with regard to current policies, key trends, key programmes, key
stakeholders, and the most relevant business incubators and accelerators for young people. At
the same time, the desk research includes data on Romanian young people’s entrepreneurship
competences and digital skills.

The desk research looks at reports, studies, programmes, legislation that cover the last five
years of activities (2015-2019) in the field of social entrepreneurship and youth entrepreneurship
in Romania. If no recent data was found, the most recent one was included. The information is
structured in the following sections:

A. Current policies, legislation, key trends, and key programmes related to social
entrepreneurship and supporting youth entrepreneurship and entrepreneurship
education for young people, in Romania;

B. National/regional/local key stakeholders in promoting social entrepreneurship, youth
entrepreneurship and entrepreneurship education for young people, in Romania;

C. The gap in entrepreneurship competences of Romanian young people;
D. The gap in media & ICT skills of Romanian young people;
E. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in

Romania, with a special focus on social enterprises supporting SDGs;
F. Social enterprise incubators, accelerator programmes or other integrated support

programmes.

A. Current policies, legislation, key trends, and key programmes

This section summarises the current policies, legislation and key trends related to social
entrepreneurship in Romania, in order to provide the national context for the implementation of
the SEntrA project. At the same time, it introduces the main programmes that support social
entrepreneurship and youth entrepreneurship in Romania, allowing the project partners to
understand what is already offered to young people and the gap that exists in youth
entrepreneurship education and support.
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Policies, legislation and trends
In Romania, the legal framework for social economy entities and activities is provided by the
Law 219/2015. This law defines social enterprises as organisations that fulfill several criteria:

● The enterprises prioritise social aims rather than gaining profit;
● The largest part of the business profit is allocated to sustain social aims and statutory

reserve;
● The enterprises value solidarity and have democratic governance.

In addition, a social business has to contribute to the development of the local community and
the employment of vulnerable groups. The law also provides a list of organisations that can be
recognised as social enterprises if they meet the previous criteria: cooperatives, credit
cooperatives, associations and foundations, mutual aid organisations, agricultural
organisations, as well as federations and coalitions of social enterprises.

Moreover, the law regulates the accreditation process for all social enterprises, as well as for
social insertion enterprises. The social insertion enterprises are the ones that hire people with
disabilities (at least 30% of their employees or at least 30% of the total working time of all
employees should be assigned to employees with disabilities). The law does not specify any
incentive or supportive measures for social enterprises but it mentions the possibility of
receiving financial support from national or international public and private organisations.

According to research conducted three years after the enactment of the Law 219/2015, the
social entrepreneurship sector has limitedly developed, mainly due to the lack of consistent and
coherent fiscal incentives, paired with highly bureaucratic procedures for registration and
accreditation of a social enterprise (Lambru & Petrescu, 2019). However, in the last two-three
years, with the financial support of the European Social Fund and other public or private
grantmakers, acceleration or incubation programmes and investments in scaling up social
startups have considerably increased (Vrînceanu, 2020).

Key programmes of social entrepreneurship and youth entrepreneurship
According to our research, the following entrepreneurship programmes are the most relevant, in
terms of impact and visibility, within the Romanian context. We decided to include in this list
only programmes that are still active at the moment of writing this report - 2020. The description
of each programme includes its aim, objectives, target groups, and, when data was available,
results and/or impact.

● Social Innovation Relay (SIR) is a programme implemented by Junior Achievement
Romania, aiming to give high school students access to the practical experience and
entrepreneurship competences needed to start a successful career. The project consists
of an international competition that brings together mentors with business experience
and high school students, who work together to solve real social problems from different
domains, such as education, health, social inclusion, wellbeing, and sustainability. The
competition includes an online quiz that offers the chance to obtain a certificate of
knowledge in the field of social innovation; webinars; social innovation ideas
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competition; a workshop innovation camp; and online and face-to-face mentoring
sessions offered by professionals. The programme was launched in 2014 and, in three
years, over 10,000 high school students from Romania learned about entrepreneurship
and social innovation. According to an impact study for the SIR programme, at the
global level, 86% of students became more aware of social problems in their
communities, and 78% of students said they were more confident in setting up a social
business in the future (Junior Achievement Romania, 2017).

● Support for the establishment of social enterprises/Sprijin pentru înființarea de
întreprinderi sociale is a programme launched by the Romanian Government in 2018,
under European Social Fund (Human Capital Operational Programme, 2014-2020), for
strengthening the capacity of social enterprises to operate in a self-sustaining manner
(call for proposals POCU/449/4/16/ - Solidar Start-up). The call for proposals aimed at
setting up social enterprises, for the integration of vulnerable people in the labor market
and for fighting against poverty, and it was exclusively dedicated to the less developed
regions in Romania. The projects that are funded under this programme provide services
and opportunities, such as vocational and entrepreneurship training courses for social
entrepreneurs, training and support for developing business plans, and business
development grants of a maximum of EUR100,000/social enterprise. The initial financial
allocation of the programme was EUR70,000,000. However, at the end of 2019, 116
projects were considered eligible to receive the funds, with a total allocation of over
EUR325,000,000. Each programme operator has to provide entrepreneurship education
for at least 60 social entrepreneurs, and finance at least 10 social businesses. Almost all
the projects are implemented in 2020-2022.

● Startarium - the City of Entrepreneurs is a complex platform launched for young
entrepreneurs and would-be entrepreneurs by Impact Hub Romania in 2016. The
platform offers business instruments, online courses, webinars, crowdfunding
opportunities, a 12-month incubation programme, mentorship, connection with experts
and investors, unlimited access to the Impact Hub community, pitching competition
(three prizes in the total value of EUR120,000/each edition), funding for the business
idea, etc. So far, the platform provided funding of over EUR600,000, it attracted more
than 40,000 entrepreneurs and 58 mentors, and it promoted over 4000 business ideas in
the platform’s laboratory.

● Changeneers is a competition for tech entrepreneurs who use technology to improve
community life, implemented by Impact Hub since 2018. It offers an annual award of
EUR10,000 together with mentoring services for defining the business model, support
webinars, pitching skills development, etc. So far, two competitions took place, while the
third edition is ongoing, in 2020. Annually, there are approximately 40 registered
start-ups and 12 finalists in the competition.
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● Innovators for Children is an accelerator programme launched by Impact Hub in 2019,
which is dedicated to tech startups that bring a positive impact on the health and
wellbeing of children and teenagers. It provides up to EUR100, 000 funds (in total) for the
winning solutions; offers specific workshops, feedback sessions given by mentors,
webinars, networking events, and access to the Impact Hub community. In 2019, there
were 120 applications to the programme, 12 participants took part in the programme’s
workshops and benefited from other support services, and four winners were funded
with EUR100,000, in total. The 2020 edition is ongoing at the moment of writing this
report.

● The Aspire Incubator programme is implemented by Aspire Academy and acts as a
bridge between startups and accelerators. It is open only to the Aspire community that
includes outstanding young people from Romania. The six-month programme offers:
entrepreneurship education (training courses and bootcamp events), personalised
mentorship sessions, connecting with investors (venture capitalists and business
angels), access to the global Aspire community of 800 members from 40 countries, a
six-week coaching programme, pitching sessions, etc. There is no age limit and anyone
is welcomed to apply to the programme. However, the programme is suitable for
early-stage or first-time entrepreneurs. So far, the programme reached 2500 applicants
and 1000 alumni.

● Commons Accel, launched in 2019, is an accelerator programme for sustainable
business ideas in the fields of education and innovation, sustainable cities and
communities, responsible business, and medtech, founded by Matei Dumitrescu (vice
president of the Tech Business Angel Investors Group in Romania and member of the
team of Investment Ready Programme from Vienna, the largest CEE impact
accelerator). The programme includes two months of intensive training for the
entrepreneurs and 12 months of post-programme support services. The main
opportunities offered by the programme are: 75 hours of intensive training, one-on-one
coaching sessions, mentorship and access to experts from various industries, support in
marketing, internationalization and scaling up, funding opportunities, pitching sessions
in front of business angels. During the first edition, in 2019, the programme had 15
alumni, it awarded four entrepreneurs, provided two business investments, and attracted
European funds for two businesses.

● Ashoka Fellows programme provided by Ashoka Romania was launched in Romania in
2018. Romanian Ashoka Fellows receive an individual stipend that covers living
expenses for a three-year period. This enables Fellows to fully concentrate on the
development of their social projects. In addition to this stipend, the Fellows receive
access to a network of investors, pro-bono partners and pro-bono consultants. So far,
four Romanian Ashoka Fellows were selected for creating systemic changes in areas
like health, investigative journalism, environmental conservation and civic participation.
Also, in 2017, Ashoka Romania mapped the changemakers and their supporters in
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Romania, reaching over 900 people, and directly trained 300 changemakers on different
topics such as system change, social impact, storytelling, social reporting, lateral
thinking creativity.

● Erasmus for Young Entrepreneurs is a cross-border exchange programme which gives
new or aspiring entrepreneurs the chance to learn from experienced entrepreneurs
running small and medium-sized businesses abroad (EU countries and other selected
countries outside EU). The programme is implemented in Romania through intermediary
organisations selected by the European Commission, such as Neamț Chamber of
Commerce and Industry, Institutul Postliceal Phoenix, Fundația Danis. The 1-6 month
exchange allows the new entrepreneur/would-be entrepreneur to acquire the skills and
knowledge needed to run a small or medium-sized business. The host/experienced
entrepreneur benefits from fresh perspectives on his/her business and gets the
opportunity to internationalise its business and learn about new markets. New/would-be
entrepreneurs receive financial support to cover some of their travel and subsistence
costs for the exchange. So far, about 500 new entrepreneurs in Romania have benefited
from the programme (Erasmus for Young Entrepreneurs Programme, 2020). There are no
data about how many of these were social entrepreneurs in Romania, but the European
Commission’s figures show that 10% of all businesses in the EU are part of the social
economy sector (European Commission, Social economy in the EU dedicated webpage).

● The European Social Innovation Challenge (EUSIC) is a challenge run by the European
Commission across all EU countries and Horizon 2020 associated countries and it is
open to individuals, groups and organisations. Since 2012, every year, the competition
calls all Europeans to come up with solutions to the problems affecting our society.
Every year, there is a new challenge given to those who want to enter the competition.
The support programme offers: mentoring for the development of business ideas for 30
businesses entering the European semi-finals; 10 finalists at European level, with three of
them receiving a prize of EUR50,000 each, and an additional impact award of EUR50,000
for the business that had the best results, after a year of activity (selected from the
finalists of the previous edition). There is no maximum age limit for participants. In 2019
and 2020, the competition reached over 1300 participants from all over Europe. In 2020,
Romania has four semi-finalists among the selected 30, and in 2018 a Romanian
organisation was among the three winners of the competition (EC, EUSIC, 2020).

Besides the key programmes described above, there are several other important programmes in
entrepreneurship education and social entrepreneurship for young people, such as the
following ones:

● European Skills Pass, developed by Junior Achievement Europe and implemented in
Romania by Junior Achievement Romania. The programme certifies students (15-19
years old) who had real entrepreneurship experience, and gained the necessary
knowledge, skills and competences to start a business or to be successfully employed.
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● Empowering Women in Agrifood, developed in five European countries by EIT Food, and
implemented in Romania by Impact Hub. In 2020, 10 women entrepreneurs in Romania
will be supported through this 6-month project to further develop their businesses in the
AgriFood sector, and have the opportunity to receive up to EUR10,000 funds for their
business development.

● Innovation for Tomorrow, a one-day event implemented by Global Shapers Bucharest
since 2018. It brings together forward-thinkers, future creators, builders, experienced
business people, innovators and change makers in the amazing journey of shaping a
better future. Only in 2019, there were over 2000 participants to the event.

As it can be observed, there are many active programmes at the national level that encourage
young entrepreneurs and young people to develop businesses with social impact or social
businesses. Most of the programmes include an educational component, to enhance
participants’ entrepreneurship competences, mentoring and supporting services, and direct
funding (grants or prizes) or access to funding opportunities.

B. Key stakeholders in promoting social entrepreneurship and youth
entrepreneurship

Using the typology of the key actors proposed by Lambru & Petrescu (2020) and based on the
data we collected, for this section of the desk research, we propose to use the following
categories of stakeholders:

1. Governmental agencies with an essential role in funding and regulating the social
economy sector;

2. The private sector: businesses, which fund entrepreneurship education programmes for
young people through CSR activities; and other private entities, such as foundations or
consortia of organisations, which similarly provide funds for youth entrepreneurship
education programmes;

3. Relevant organisations, mainly NGOs, that implement entrepreneurship education
programmes, or other types of services to promote social entrepreneurship/youth
entrepreneurship or support networks for entrepreneurs.

1. Among the governmental agencies that support social entrepreneurship are those from
the central government, such as Ministry of Labour and Social Justice, Ministry of
European Funds and Ministry of Economy, and also those from local government, mainly
municipal and county-level public authorities.

The central government bodies make the most relevant decisions regarding the social economy
sector. The Ministry of Labour and Social Justice was in charge of designing the social
economy legislation, and it is an important funding source for developing social enterprises,
being one of the grant operators of EU funds on this topic, together with the Ministry of
European Funds. The Ministry of Labour and Social Justice, through specific agencies and
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departments, has also certain responsibilities in implementing the social economy legislation,
such as registering the social enterprises in a dedicated register run by the National Agency for
Employment. Moreover, as many of the social enterprises are also Small and Medium-sized
Enterprises (SMEs), these can also get support from the Ministry of Economy that is in charge
with the main development programmes for SMEs and start-ups.

At the local level, development region agencies, the county or local councils, municipalities,
local offices for SMEs, etc. play an important role in enabling the national legislation and provide
local support to social enterprises. Also, local development groups from rural areas and small
towns, including public authorities, through EU-funded programmes, such as LEADER or
community-led local development programme for 2014-2020, can ask for funds for developing
social enterprises in their areas.

As it can be observed, through the funds it provides, the European Union is a key stakeholder for
the Romanian social economy sector. Starting 2007, the grants coming from the European
Social Fund, (with co-financing from the Romanian Government), through the Sectoral
Operational Programme for Human Resources Development (POSDRU) 2007-2013 and the
Human Capital Operational Programme (POCU) 2014-2020, have been representing the most
important financial source for the Romanian social enterprises. Also, as SMEs, the Romanian
social enterprises can also receive funds from the Romanian Government, through the Ministry
of Economy, or other European funds, such as the European Regional Development Fund (ERDF),
implemented at the national level through Regional Operational Programme (POR).

Also, the European Union supports the Romanian entrepreneurship education landscape, with a
particular focus on social entrepreneurship, through the Erasmus Plus Programme. Since 2014,
the programme includes a special funding line for entrepreneurship education and social
initiatives of young people. However, there is no integrated data about how many
entrepreneurship projects were developed in Romania or with Romanian partners under this
funding line. Finally, as we showed in the previous section, the European Union supports young
entrepreneurs, including social entrepreneurs in Romania, through the Erasmus for Young
Entrepreneurs Programme, since 2009.

Other relevant institutional stakeholders, with a great impact on youth entrepreneurship in
Romania, are the EEA & Norway Grants. In addition to the regular national funds provided
directly to Romanian entrepreneurs/SMEs, and to the educational and civic sectors, the EEA &
Norway Grants launched the transnational Fund for Youth Employment in 2017, to contribute to
sustainable and quality youth employment in Europe, including youth entrepreneurship: the fund
combats youth unemployment investing EUR 60,6 million in 27 projects that involve participants
in 25 countries; these projects “aim to enrol 15,000 young people in education or training,
support 14,000 young people in active job search, create 3,000 jobs in NGOs, social enterprises
and the ordinary labour market, and help 1,800 young people start up their own businesses”
(EEA & Norway Grants, Fund for Youth Employment, 2020). For instance, NEETs in
Entrepreneurship is a project funded by the Fund for Youth Employment, which also runs in
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Romania, being implemented by Junior Achievement Romania and other Junior Achievement
organisations in Europe. By the end of the project, in 2021, 400 NEETs in Romania will receive
training and acquire entrepreneurship skills, while 40 will be directly supported to start and
incubate their businesses.

2. Among the most relevant private foundations and companies playing a role in youth
entrepreneurship and social entrepreneurship, we mention the following:

Romanian American Foundation (RAF) is an NGO that was founded in 2009 as a successor to
the Romanian-American Enterprise Fund (RAEF) developed in 1994 by the United States
Congress and funded through the U.S. Agency for International Development (USAID). RAF
supports national programmes in three areas: rural economy, technology and innovation, and
civic engagement programmes. So far, RAF invested over USD9,5 million for rural economy
programmes (2000 farmers and small entrepreneurs from 40 rural communities benefited from
these investments) and more than USD7.4 million for technology and innovation programmes.
Several programmes, in the last years, implemented by NGOs and financially supported by RAF,
included the development of social enterprises protecting the local cultural and natural
resources, and encouraging ecotourism. Also, through its technology & innovation funding line,
RAF supports entrepreneurship education programmes for young people or entrepreneurship
support programmes implemented by national or local NGOs (examples of programmes:
Innovation Labs, Entrepreneurial University, Agricultural High Schools Programme, programmes
of Ashoka Romania, etc.).

FDSC - Fundația pentru Dezvoltarea Societății Civile (Civil Society Development Foundation) is
an NGO, established in 1994 under an initiative of the European Commission, supporting the
development of the Romanian NGO sector. In 2011, FDSC publicly launched the Institute of
Social Economy (Institutul de Economie Socială - IES), to actively participate in the development
and consolidation of the social economy in Romania. IES promotes national and local public
policies aimed at developing the social economy; creates a broader partnership framework at
national level among social economy actors, universities, think thanks, public agencies, etc.;
regularly monitors and analyses the social economy sector and its evolution; and assesses the
social impact and the visibility of the social economy sector.

Fundatia Botnar (Botnar Foundation) was founded in 2003 in Switzerland and invests in
emerging solutions to build a better future for children and young people globally. It connects
diverse players to develop innovative cities fit for youth, invests in AI & digital solutions for the
next generation’s health and wellbeing, and jointly develops opportunities and platforms for
meaningful youth participation. In Romania, the foundation supports several entrepreneurship
education programmes or accelerator programmes, such as Innovators for Children and the
Learning Hub.

The business sector has an important role in funding entrepreneurship education programmes,
incubators, accelerators, competitions and other types of funding or supporting young
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entrepreneurs or aspiring entrepreneurs in Romania. We mention here the companies and
private banks that were consistently and constantly involved in the last years in developing the
youth entrepreneurship landscape in Romania: Citibank (Citi Foundation), Raiffeisen Bank
Romania, UniCredit Bank, UniCredit Business Integrated Solutions, ING, Banca Transilvania,
ERSTE Stiftung, NN, SeedBlink, Metropolitan Life (Metlife Foundation) and multinational
companies such as Google, HP, PepsiCo, CocaCola Foundation, EY (Ernst & Young), FedEx,
Samsung Romania, Enel Romania, OMV Petrom, Monsanto Fund, Buyer Fund, Manpower Group,
Enterprise Investors, etc. Here are two examples of the business support: 1) in the last 17 years,
Citi Foundation and Junior Achievement have been investing in the Mini-Company educational
programme, aimed to develop high school students’ entrepreneurial skills, as well as to
encourage them to start a business; 2) together with Romanian American Foundation, Enel is
the founding partner of Ashoka Romania which is the key actor in supporting and promoting
social entrepreneurship and social entrepreneurs in Romania since 2017.

3. Among the key stakeholders, we have also selected relevant organisations, mainly
NGOs, that implement entrepreneurship education programmes, or other types of
services to promote social entrepreneurship/youth entrepreneurship, or run support
networks for entrepreneurs. Most of these stakeholders were already mentioned with
their key programmes in the previous section.

Junior Achievement Romania is one of the most important organisations in Romania that
promote entrepreneurship among young people (6-25 years old) through their programmes and
competitions. Annually, JA Romania serves over 200,000 students, 4000 teachers from over
1,700 educational institutions, and it works in partnership with the Ministry of Education, other
educational institutions and the business community.

Impact Hub Bucharest is a co-working space founded in 2012 that involves the new generation
of innovative entrepreneurs in Romania (over 200 start-ups). Currently, their educational or
support programmes for entrepreneurs focus on various target groups, such as women
entrepreneurs, young entrepreneurs, entrepreneurs in the agro-food sector, high-tech
entrepreneurs, creative industries, etc.

NESsT Romania is a nonprofit organisation founded in 2007 that supports the development of
social enterprises aimed at providing jobs to people in need, such as people from rural areas,
people with disabilities, people coming from ethnic minorities, unemployed young people, etc.
NESsT offers custom financial support, one-to-one business development and legal aid to social
entrepreneurs from Romania. One investment package coming from NESsT can be up to
USD150,000, and it can take the form of a grant, patient capital loan or recoverable grant over a
five-year period. NESsT encourages entrepreneurs to find co-investments, while supporting
them to find these potential partners through their support network.

Ashoka Romania is a nonprofit organisation, established in 2017, that builds and cultivates a
community of social innovators that supports changemaking for the good of society. So far,
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Ashoka Romania has been building powerful networks of Romania's leading social innovators -
they have reached and mapped over 900 changemakers, and trained more than 300 of them.
Also, they have selected and now they financially support four Ashoka Fellows who are creating
systemic changes in areas like health, investigative journalism, environmental conservation and
civic participation.

Global Shapers Bucharest Hub is part of the global network of hubs led by young people, which
is present in 377 cities in 157 countries, as an initiative supported by the World Economic
Forum. Global Shapers has been present in Romania since 2013, and they are targeting young
people, between 20 and 29 years old, who are highly motivated and have a great potential for
future leadership roles in the society, being exceptional in their achievements and determined to
make a contribution to their community. So far, they have implemented events and projects that
involve young people in solving local or global social problems, or they were co-partners of
entrepreneurship competitions such as Social Impact Award, Innovations for Tomorrow, etc.

Social Innovation Solutions (SIS) is an organisation that promotes social innovation and
community building at three levels: supporting young people to consider entrepreneurship and
social entrepreneurship as career options; guiding entrepreneurs and businesses to support
social innovation; and advising policymakers to create inclusive and forward-thinking public
policies. So far, SIS is known in Romania for entrepreneurship programmes for young people,
such as Future Makers and Social Impact Award.

Aspire Academy was founded in Romania in 2011 by five Harvard, Princeton, Stanford and other
Ivy League graduates. They offer leadership and entrepreneurship programmes to young leaders
in different countries around the world, not only in Romania. The academy has over 1000 alumni
who were supported to find their professional goals and bring their contributions to the society’s
development.

Fundația Civitas pentru Societatea Civilă (Civitas Foundation for Civil Society) is a nonprofit
organisation that runs local and regional projects and programmes in the following subfields:
community development and good governance, social economy and entrepreneurship and civil
society empowerment. So far, the organisation supported hundreds of entrepreneurs and social
entrepreneurs to start their businesses, through entrepreneurship education programmes,
support networks and funding.

Fundația Noi Orizonturi (FNO) - New Horizons Foundation is an NGO founded in 2000. Its
mission is to inspire young people (11-19 years old) to lead and make social change, by
innovating and sustainable models of experiential learning, which empower young people to
develop themselves and their communities. Through FNO’s Impact Clubs run in partnership with
tens of Romanian high schools, annually, over 3000 young people learn how to identify problems
in their community and how to find and implement innovative solutions. The young people
participate in workshops and training courses on active citizenship, leadership, social
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entrepreneurship, etc., and through experiential learning methods, like community service
projects, they bring relevant change in their own communities solving local problems.

In addition to the organisations described above, there are many other organisations that are
involved in promoting entrepreneurship and implementing projects in the field of
entrepreneurship education at the national and local levels, such as Fundația Open Fields, World
Vision România (WVR), Fundația Friends for Friends, Fundația Centrul de Mediere și Securitate
Comunitară (CMSC), etc.

We can conclude that the Romanian youth entrepreneurship/social entrepreneurship landscape
is very diverse, stakeholders from all relevant sectors, public and private, being involved.
However, the landscape is dominated by the private and the NGO sectors, in terms of
entrepreneurship competence development and support services provided to young
entrepreneurs and social entrepreneurs.

C. The gap in entrepreneurship competences of young people

In our effort to identify the entrepreneurship competences that Romanian young people lack, we
used the European Commission - Joint Research Centre’s framework (EU, EntreComp, 2016)
that defines 15 entrepreneurship competences, grouped in three competences areas that are
interconnected and interrelated:

● Ideas & opportunities: 1. spotting opportunities, 2. creativity, 3. vision, 4. valuing ideas, 5.
ethical & sustainable thinking;

● Resources: 6. self-awareness & self-efficiency, 7. motivation & perseverance, 8.
mobilising resources, 9. financial & economic literacy, 10. mobilising others;

● Into action: 11. taking the initiative, 12. planning & management, 13. coping with
ambiguity, uncertainty & risk, 14. working with others, 15. learning through experience.

Thus, we tried to identify research studies, reports that explore all or some of these
competences in Romanian young people. Unfortunately, according to our research effort, the
literature in the field is extremely scarce, and no study that refers to EntreComp or all of the
competences was identified. In the following paragraphs we summarise the most relevant
literature identified on the topic of Romanian youth entrepreneurship competences or attitudes.

OECD & European Union (2018) also show that “relevant literature on youth entrepreneurship is
not very large in Romania” (p. 15). Thus, most of the information on youth entrepreneurship we
gathered here is based on:

● Eurostat data sets;
● Global Entrepreneurship Monitor; and
● A few studies analyzing entrepreneurship education run through the formal or

non-formal programmes, with a couple of them looking at the real entrepreneurship
competences young people/young entrepreneurs have.
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Romania has one of the highest share of self-employment among youth in the EU: in 2017,
12.7% of young people were self-employed (OECD & European Union, 2018). Data from the last
quarter of 2019, according to Eurostat, shows that over 55,000 young people between 15 and 24
old were self-employed in Romania. However, more than half of these young people were
working in agriculture, and approximately 14,800 were working in construction. As OECD &
European Union (2018) report says, most of the self-employment is concentrated in subsistence
and semi-subsistence farming, thus the majority of these self-employed young people are based
in rural areas, helping their family with the work in agriculture, being out of education/training or
job.

Based on data from Eurostat and Global Entrepreneurship Monitor, OECD & European Union
(2018) estimate that, for 2013-2017, 9.6% of young people (18-30 years old) were involved in
starting or managing a business that is less than 42 months old, being actually more involved in
entrepreneurial activities than the EU average over this period. Also, the same report shows that
one in five young people started a business because they lack the job opportunities on the
labour market, and that 44% of young people expect to start a business in the next three years.

The main barriers to starting a business, as identified by OECD & European Union (2018) in the
data provided by Global Entrepreneurship Monitor (2013-2017), are fear of failure and lack of
entrepreneurship skills: 44.5% of young people (18-30 years old) say that the fear of failure
prevents them from starting a business, and more than half of them think they lack
entrepreneurship skills. However, Romanian young people are more confident in their
entrepreneurship skills than EU average young people. The few studies that OECD identified
about youth entrepreneurship in Romania suggest that when starting a business “young people
face a series of specific problems related to their age, especially, lack of capital and
under-developed skills in business management” (OECD & European Union, 2018, p. 15).

Finally, a research paper published in 2015 by S. I. Ceptureanu covers some of the
entrepreneurship competences in a similar way in which they are described in the EntreComp
Framework (EU, 2016). Ceptureanu conducted a survey with 84 young entrepreneurs (18-35
years old), who have been running a business for less than three years. The results of his study,
relevant for this desk research, are the following:

● Only 26% of young entrepreneurs have a great sense of identifying new opportunities;
● 60% of respondents stated that they follow constantly to introduce new ideas;
● 79% of young entrepreneurs feel confident in their own forces, having thus a strong or

above average self-confidence;
● Only 12% of them make decisions very easily, showing that they “are not sufficiently

committed or confident, or they are not willing to take some risks. It is also possible to
consider their relative lack of expertise and experience, the uncertain business
environment and the current economic situation” (p. 1073);

● In general, all of them accept uncertainty as something natural in business;
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● Almost a quarter of the young entrepreneurs are not characterised by persistence,
starting many things at once, finding it difficult to bring these to an end or give up if
things do not go as planned;

● Talking about motivation, 36% of the respondents expressed that when they intend to do
something, nothing can stop them;

● Concerning ICT, they use most phones and computers;
● All respondents participated in at least two training courses or specialised themselves

through education for running a business;
● They are using external counseling in accounting, marketing and management;
● Parents and family are those who had a key influence in starting their businesses.

It can be concluded that even though Romanian young people are determined to take the
entrepreneurial path as a career for the future, the majority of them lack competences in all
three areas: ideas & opportunities, resources and into action. However, we do not have enough
data to evaluate in detail their skills as described in the EntreComp (EU, 2016).

D. The gap in media & ICT skills of young people

In order to assess the Romanian young people’s media & ICT skills, we have employed the P21
Framework (Battle for Kids & P21- Partnership for 21st Century Learning) as a starting point for
the skills we need to follow in our research. When referring to media & ICT skills young people
should gain in order to be fully prepared for the 21st century labour market, the P21 Framework
talks about the following specific skills:

● Information literacy: access and evaluate information; use and manage information.
● Media literacy: analyse media; create media products.
● ICT literacy: apply technology effectively

(For a full description of the competences, please check the P21 Framework.)

First, we searched information on the level of digital skills of the young individuals having
“basic” or “above basic” digital skills according to the Digital Scoreboard index 2019 calculated
at the EU level. Compared to other countries, Romania ranks last: in the group of individuals with
basic or above basic digital skills aged 16 to 29 years, Romania has the smallest share of
population of 52%, while the European average is 81%.

Analyzing the digital skills development market, we could say that young people in Romania
acquire digital skills mainly through formal education. Following the example of other European
countries, in the last years, Romania has struggled to implement viable public policies with the
intention of putting the entire educational system on the track of digitization. The National Law
on Education, adopted in 2011, mentions the digital competences that students should develop
through ICT classes organised during the primary and secondary education stages. The
approach of the law and of the forthcoming adopted measures were unfortunately
unidirectional since the intention of the policy-makers was to introduce singular ICT classes for
teaching digital competences to children instead of a transversal approach that would envision
teaching ICT across different courses and classes (Tokes & Velicu, 2015). Besides that,
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according to the same law, the government had been planning to build and use an extensive
e-learning platform and a digital library; and, at least in theory, through different governmental
programmes, all schools have been equipped with Internet connection and computers.

According to the academic curricula, high school students develop ICT skills in the course of the
last four years of the secondary education stage (9th to 12th grades). Since 2009, the final
graduation exam, Baccalaureate, contains a digital literacy examination. In 2010, the Ministry of
Education started to recognise and validate the certificates that were obtained by high school
students through ECDL exams (European Computer Driving License). In universities, freshman
undergraduate students that are enrolled in other than STEM programmes participate in a
mandatory course that lasts a semester, which aims at developing the digital skills of the
college students. The content of the course is quite unsophisticated, because it focuses mainly
on how to use Microsoft Office applications and offers training courses on how to search and
use online information. Universities have also been encouraged to use e-learning platforms for
educational purposes. As a result, in 2010, almost 60% of universities nationwide were using
e-learning solutions (Raport privind starea învățământului superior în România, 2016).

The involvement of other parties such as private companies and NGOs (Intel, Microsoft, Google,
Siveco, Active Watch, “Salvați Copii”, Simplon) have contributed to the professionalization of the
high school teachers whose digital abilities have been developed through courses and training.
In large cities, big IT companies recently developed their own master’s programmes in IT and
computer science, in their attempt to attract and train young people whom they could recruit
afterwards (Mureșan, 2018).

Looking at how young people say they develop their digital skills, the data provided by Eurostat,
in 2018, shows that about 22% of individuals aged 16 to 29 years have obtained ICT skills
through free online training or self-study (Digital Scoreboard, Eurostat, 2019). The table below
presents a comparative perspective on the different ways digital skills were acquired by youth
both in Romania and in the EU, on average, in 2018. Young people in Romania either did not have
the alternative to turn to other organisations, such as NGOs, for services or programmes for IT
skills development, or, in case such programmes and services ever existed, young people did
not have access to information about such possibilities of skills development. As such, only 3%
of individuals have obtained IT skills through training courses provided by public programmes or
organisations. It is worth noting that an impressive percentage of individuals in Romania are
self-taught and develop their digital skills by exploring the ICT tools by themselves, way above
the EU average. Fundatia Danis’ recent research, run under Skill IT for Youth project in 2018 (Skill
IT Romania. Romania National Report on Digital Skills and Youth Work, 2018), underpins these
results and reinforces the idea that Romanian young people are mostly self-educated and obtain
many digital skills through “learning by doing”.
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Ways of obtaining e-skills
% of individuals, 16-29 years old, 2018

Romania EU average Highest ranking
EU country

Lowest ranking
EU country

Individuals carried out free online training or
self-study to improve skills relating to the use of
computers, software or applications

22% 13% 48%
Finland

4%
Cyprus

Individuals carried out free training provided by
public programmes or organisations to improve
skills relating to the use of computers, software or
applications

3% 4% 17%
Finland

1%
Croatia

Individuals carried out on-the-job training to
improve skills relating to the use of computers,
software or applications

5% 11% 35%
Finland

2%
Greece

Individuals carried out training paid or provided by
the employer to improve skills relating to the use
of computers, software or applications

3% 7% 18%
Finland

1%
Cyprus

Table title: Ways of obtaining e-skills
Source: Digital Scoreboard, Eurostat, 2018

Unfortunately, no studies or reports are available at this moment about the non-formal
education or programmes for youth digital skills development. Since it is highly improbable that
no such programmes or initiatives exist outside the formal educational system, our main
explanation is that if non-formal education in Romania does take place it is limited to infrequent
practices that are not highly visible or even known among those who work with young people or
among young people themselves.

From the latest study available looking at the media literacy education in Romania, study
developed by Active Watch in 2012, within the MEDEAnet project, we understood that media
education is not part of the public agenda or of the public education curriculum. The formal
education system includes classes on ICT, but not on other Media & Information competences.
There is only one subject, which high school students can take as an optional course, called
“Mass media competence”, and there are some media literacy topics included in the Social
Sciences and Civic Education courses’ curricula. Active Watch’s study also shows that:

● Media education is available only for high school students in the public education
system (if they choose to include it in their learning plan and if the school has the trained
professor to provide the class);

● The research in the field of media literacy is almost nonexistent in Romania;
● The teachers willing to innovate and include media & information competences in their

classes are not enough supported by the schools or other institutions.

This information is supported by the most recent study of the Council of Europe, Mapping of
media literacy practices and actions in EU-28 (CoE, 2016). Romania is among the countries
which could not identify at least 20 media literacy projects/programmes to present in the study
(only 19 projects were identified, the majority being implemented by the civil society
organisations): “15 of the 19 most significant projects (...) addressed media literacy skills linked
to ‘Media Use’. The media literacy skills linked to ‘Critical Thinking’ were addressed by 13
projects. Media literacy skills around ‘Intercultural Dialogue’ were addressed by 11 projects,
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while skills linked to ‘Participation and Interaction’ and ‘Creativity’ featured in ten projects each”
(CoE, 2016, p. 333). Also, the majority of these projects targeted teenagers and older students,
and professionals - teachers, care-workers, youth workers or academics.

In conclusion, young people lack most of the ICT/media & information competences, as the
formal education system does not include adequate courses and curriculum on this topic, and
the NGO sector/non-formal learning sector does not cover these topics at the needed level.
From our previous research conducted within the Skill IT for Youth project (Skill IT Romania.
Romania National Report on Digital Skills and Youth Work, 2018), more precisely from focus
groups organised with young people, we learned that the most common media & information
competences the young people think they miss are those related to using ICT:

● First, young people assess their own level of digital skills as being basic or intermediate,
which indicates there is space for considerable improvement of these digital abilities.

● They seem to be very confident about them knowing how to access and use online
information in an efficient and competent manner;

● Young people believe that they need to develop advanced digital skills to enhance their
employability, such as abilities to use job-specific technologies and applications, media
products or communication and networking tools (SAP, SPSS, Excel, Adobe InDesign,
Facebook, Instagram, etc.);

● The types of digital skills that young people wish to develop vary according to their
personal or professional interests. Some students are quite convinced that in order to
secure an attractive job offer on the labor market they have to improve their skills in data
visualization and data analysis, or that they should learn computer-programming or
coding.

● The interest in other types of digital skills than the basic ones is the result of personal
hobbies or passions of young people that would like to learn how to design websites or
to become proficient in using less common tools for creating databases or developing
apps.

● They also believe that they are expected to “assist” their future employers with social
media tools since the younger generation is considered to be more accustomed to using
applications such as Facebook, LinkedIn or Instagram, for personal or professional
purposes. Even so, the participants admitted that the requirement would not consist in
simply knowing how to use Facebook, but in knowing how to manage a profile of a
company for a marketing campaign, for creating online content or for maintaining
communication with clients.

Finally, young people’s needs focus more on the use of ICTs and less on media literacy (analyse
media and create content) or ICT literacy (apply technology effectively). However, some of them
mentioned the need to learn how to create online content or to develop skills for using specific
technologies in order to access, manage, integrate, evaluate and create information for their
future jobs.
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E. Programmes/Initiatives that promote Sustainable Development Goals
(SDGs) in your countries, with a special focus on social enterprises
supporting SDGs

Romanian Government adopted, by facto, the 2030 Agenda in November 2018, when Romania's
National Sustainable Development Strategy 2030 was launched (Department of Sustainable
Development, 2018). The Department of Sustainable Development, established in 2017 as part
of the government’s working apparatus, has the role of coordinating the implementation of the
17 Goals of the 2030 Agenda for Sustainable Development. The Department works with an
inter-ministerial committee led by Viceprime-Minister, Minister of Environment, and the
sub-committee for sustainable development of the Romanian Parliament (Department of
Sustainable Development, 2018; UN, 2018).

The National Sustainable Development Strategy (Department of Sustainable Development,
2018) also defines the main national stakeholders to be involved in the 2030 Agenda
implementation, besides the Romanian Government and Parliament:

● Sustainable Development Hubs that will be established in relevant central or local public
authorities by 2022 - hubs will include staff with expertise and competency in the field of
sustainable development;

● A Coalition for Sustainable Development that will include representatives of the civil
society - “young people, non-governmental organisations, the private sector, local
authorities, unions, employers’ associations, research, development and innovation
institutions, the academic community, mass media, the religious denominations,
farmers, the elderly and families” (Department of Sustainable Development, 2018, p.
108);

● An Advisory Council on Sustainable Development to be developed by 2002: it will include
“members of the scientific and academic community, as well as representatives of the
business community, of social partners and of civil society” (Department of Sustainable
Development, 2018, p. 108) and will provide technical and scientific support in drawing
up policy documents and methodologies, but also in adopting good practices for the
implementation of the 2030 Agenda;

● The National Institute of Statistics, with the support of central and local public
authorities, will monitor the progress of the 2030 Agenda implementation, being in
charge of setting up and following the necessary indicators.

The sustainable development goals are also promoted by the Romanian Government and the EU
through the funding programmes provided to public agencies, universities, schools, NGOs,
companies, etc., as the implementation of the European Structural Funds (2014-2021). For
instance, the Operational Programme Human Capital 2014-2021 (financed mainly through
European Social Fund, but also European Regional Development Fund) supports the
establishment and the development of social enterprises in Romania, while these need to
comply and fulfill horizontal goals, such as sustainable development (environment component),
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gender equality, non-discrimination, demographic changes and accessibility (European Funds
Ministry, 2015). The last call for proposals for funding social enterprises was launched in 2018,
and the implementation of the projects started late in 2019 (European Funds Ministry, 2018).

Other relevant stakeholders, EEA & Norway Grants (2014-2021) and OECD, support and provide
assistance for the capacity building of public governance for delivering on the Sustainable
Development through better coordination among relevant public agencies and through linking
policy planning and budgeting for SDGs implementation (Department of Sustainable
Development, 2019, OECD Conference). Also, EEA & Norway Grants (2014-2021), through
Innovation Norway agency, support business development in Romania, by providing grants to
SMEs and NGOs with economic activity to develop projects that promote green innovation in
industry, information and communication technology (ICT) and the sustainable development of
the marine and maritime sector (Blue Growth) (EEA & Norway Grants, 2020). In 2020, the second
call for proposals for SMEs Growth, with these development goals behind, is launched (EEA &
Norway Grants, 2020). However, there is no direct/explicit support for social businesses through
this financial mechanism, but the businesses are expected to follow the mentioned sustainable
development goals.

Finally, one of the most relevant stakeholders in promoting MDGs, and now SDGs in Romania is
FOND - the Romanian NGDO Platform, which was created in 2006 to bring together Romanian
NGOs working in development cooperation. Since the adoption of the SDGs in 2015, FOND has
been working on 2030 Agenda, in the context of development cooperation. The platform does
not directly support the implementation of SDGs through social entrepreneurship, and it does
not provide financial support for such programmes. However, among the 34 NGO members of
FOND, which promote the SDGs in their programmes and activities, there are relevant
organisations that provide entrepreneurship education programmes or run well-known social
enterprises, such as Fundaţia "Alături de Voi" România, Fundația Noi Orizonturi, World Vision
Romania, etc. Thus, these organisations are the ones that create a link between the SDGs and
the social entrepreneurship initiatives, including young people’s civic or social initiatives.

F. Social enterprises incubators or/and accelerator programmes, or
integrated support programmes for youth entrepreneurship

For the purpose of this research, to identify incubator and accelerator programmes that support
Romanian young people to develop their social businesses ideas, we used the definitions
provided by the Social Entrepreneurship Hub at Stanford:

● An incubator helps entrepreneurs to incubate their business ideas, so that they “can be
eventually transformed into a business model” (SEHub, Accelerators & Incubators
Guide). An incubator provides shared workspace and facilities for one year or more,
counselling services, networking, mentorship, access to investors, etc.
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● An accelerator helps existing start-ups to grow at a faster pace, condensing multiple
years of business development into just a few months. Usually, accelerator programmes
last three-four months, but they can be short as a few weeks, but no longer than eight
months. The programmes provide shared space and facilities, mentorship, counselling
services, networking and access to investors or seed investments.

Searching and analyzing the business incubators and accelerators in Romania, these offer the
following main categories of services:

● Individual coaching, mentoring and counselling sessions, but also peer-to-peer support;
● Basic or advanced entrepreneurship education & training;
● Support in business idea generation, but also in evaluating the business model, the

business team or the financial capacity;
● Assist in effective planning (feasibility studies, market entry plans, financial projections,

etc.);
● Help in market research for targeted countries, for scaling-up the businesses;
● Funding opportunities: awards/prizes, fellowships, access to European funds, access to

venture capitalists or business angels, pitching days (including pitching training), access
to crowdfunding platforms (including support in preparing the business idea for
crowdfunding campaigns);

● Access to working methods and tools specific to social entrepreneurship;
● Counselling in marketing/digital marketing and sales;
● Community labs for prototyping and testing, but also for technical support/expertise;
● Support in preparing the launch of the business;
● Networking with relevant actors from specific industries, but also with international

mentors or relevant international similar start-ups.

There are very few physical spaces dedicated to social business incubators or accelerators, as
shared workspaces for social entrepreneurs. Most of the identified programmes are organised
like annual competitions or integrated programmes, without providing access to space and
facilities for business development. At the same time, only a couple of programmes are
specifically dedicated to young people and their social business ideas, and these are the
following:

Social Impact Award (SIA) programme

Aim,
activities &
entrepreneurship
competences

Social Impact Award is a global initiative for social innovation, which includes both
incubation services and a competition for young people that want to make a difference
in society. The mission of the programme is to promote social entrepreneurship among
young people. The young people’ social initiatives can address social issues, such as
poverty, health, education, environment, energy, technology and communications,
human rights, discrimination, etc. Social Impact Award has been organised in Romania
since 2013.

Resources &
youth involvement

The participants have access to three months of incubation services that include
individual mentoring & coaching sessions, working methods and tools specific to social
entrepreneurship, a community of young social entrepreneurs, support in
understanding community & business priorities, and awards (three prizes of EUR1500
each/edition). During the incubation phase, each team/young individual prepares
activity reports and develops their idea. Then, each team presents the project to a
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group of experts (jury members). Depending on the level of the project, at the time of
awarding the prizes, the young people could further develop their social initiative up to
the prototyping phase.

Target groups Young people (young professionals, university students, high school students) who
want to address social issues in an innovative way. They initiate one-time projects or
start their own organisations.

Results/impact Since 2013, SIA Romania has involved over 2000 young people in approx. 70
workshops organised in several big cities in Romania, and generated over 200 social
business ideas. SIA Romania has awarded 21 teams with prizes of EUR23,000.

Organisers &
funders

Social Innovation Solutions, Global Shapers Bucharest Hub, Enel România, BCR and
Red Bull Amaphiko, Impact Hub Bucharest, ERSTE Stiftung.
The Social Impact Award started in Austria in 2008, as an initiative of the Center for
Innovation and Entrepreneurship of the University of Economics in Vienna (WU Wien).

Relevant links https://romania.socialimpactaward.net/aplica-la-social-impact-award/
https://romania.socialimpactaward.net/despre/istoric/
https://romania.socialimpactaward.net/content/uploads/sites/3/2020/03/Regulament
-Social-Impact-Award-2020.pdf

Future Makers programme

Aim,
activities &
entrepreneurship
competences

Future Makers is an entrepreneurship education programme that includes a
competition of business ideas oriented towards the future (for 2030), and an incubation
programme that aims to develop young people’s entrepreneurial attitudes and skills.
Thus, the programme wants to help young people to successfully consider the
entrepreneurship career path, and put their social innovation solutions into practice.
The programme supports social innovation solutions in the following sectors:
technology, climate change & energy, education, work & wellbeing, and media &
consumer trends..

Resources &
youth involvement

The mai resources offered to the young people are entrepreneurship workshops
(business ideas generation, search for sustainable business solutions, connection with
experienced entrepreneurs, discussions about the business plan, etc.), a four-month
incubation programme (mentoring sessions, webinars, workshops, bootcamp, etc.),
and a competition with EUR20,000 awards (one prize of EUR5,000 euro, two up to five
prizes of EUR2,500, and the popular prize of EUR2,500 euro).
During the incubation phase, the selected 50 teams of young people will develop their
innovative solutions, and they will improve their business plans through a series of
workshops, webinars and mentoring sessions. The organisers offer access to an online
resource center, but also to a 3-day bootcamp. Also, the young people will receive
support to create videos to promote their business ideas. During the final phase of the
competition, the participants pitch their social innovation solutions in front of a jury.

Target groups Young people (16-29 years old) - high school students, university students, young
professionals - interested in entrepreneurship for the future.

Results/impact In 2018 and 2019, almost 3,500 young people coming from 21 cities in Romania were
involved in the competition. 243 business ideas were registered, 105 teams entered the
incubation programme, and 14 teams won the competition’s awards.

26

https://romania.socialimpactaward.net/aplica-la-social-impact-award/
https://romania.socialimpactaward.net/despre/istoric/
https://romania.socialimpactaward.net/content/uploads/sites/3/2020/03/Regulament-Social-Impact-Award-2020.pdf
https://romania.socialimpactaward.net/content/uploads/sites/3/2020/03/Regulament-Social-Impact-Award-2020.pdf
https://futuremakers.ro/


Organisers &
funders

So far, the Future Makers programme has been organised with the support of the
Coca-Cola Foundation and Raiffeisen Bank Romania, being implemented by the Global
Shapers Bucharest Hub and Social Innovation Solutions, with the support of other local
and national partners.

Relevant links https://futuremakers.ro/about/
http://futuremakers.ro/
https://www.romaniapozitiva.ro/antreprenoriat-social/; https://futuremakers.ro/about/
https://start-up.ro/future-makers-2019-educatie-antreprenoriala-si-premii-de-20-000-eur
o/
https://futuremakers.ro/ateliere/

JA BIzz Factory

Aim,
activities &
entrepreneurship
competences

The business educational incubator, JA BizzFactory™, is a key component of an annual
competition - Junior Achievement's Company of the Year. The incubator is used by the
young people (high school and university students) to prepare for the national phase of
this competition. The competition is part of the formal education system, being
available to students through the annual School Olympics and Competitions Calendar.
Even if the competition is not dedicated to these, social business ideas are encouraged.
The winning business ideas of students are further enrolled in the European
competitions of Junior Achievement Europe.

Resources &
youth involvement

During the six-week incubation programme, the young people develop their business
ideas through counselling provided by business experts from partner companies, and
through access to valuable entrepreneurship education resources.
In the JA BizzFactory business incubator, the participating teams pilot their business
ideas by following these steps: market research; mobilise the resources needed to run
the pilot company; prototype/test a version of the product/service they develop;
feasibility test, by interacting with suppliers, distributors, relevant partners; interact with
customers and make at least one sale; get feedback from relevant
entrepreneurs/professionals; get support and counselling for their business; develop
and improve their business plan; pitch their business idea and participate in one
local/regional JA fair. Also, annually, the JA Company of the Year competition provides
prizes of USD20,000 for the best company ideas.

Target groups There are two sections of the programme: one for high school students (X-XII grades),
and one for university students.

Results/impact In 2019, over 1000 students and 80 educational institutions enrolled in the competition,
and 226 start-ups entered the incubation programme.
In 2016, one Romanian team won the grand prize at the JA Europe Enterprise Challenge
2016 (students section), for the development of a smart energy saver socket. This
socket automatically detects the devices in off-mode and detaches them from the
source power, saving energy consumed unnecessarily. In the same year, another
Romanian team won the award for IT excellence at the JA European Company of the
Year 2016 (students section), for the development of smart glasses that enable blind or
visually impaired people to gain better orientation through intelligent sensors that help
them to avoid obstacles while walking.

27

https://futuremakers.ro/about/
http://futuremakers.ro/
https://www.romaniapozitiva.ro/antreprenoriat-social/
https://futuremakers.ro/about/
https://start-up.ro/future-makers-2019-educatie-antreprenoriala-si-premii-de-20-000-euro/
https://start-up.ro/future-makers-2019-educatie-antreprenoriala-si-premii-de-20-000-euro/
https://futuremakers.ro/ateliere/


Organisers &
funders

Junior Achievement Romania is the main organiser. The 2019 edition was financed by
Accenture, CitiGroup Foundation, EIT RawMaterials, EY, Manpower Group, Metropolitan
Life, Monsanto Fund, Romanian-American Foundation and FedEx.

Relevant links https://www.jaromania.org/uploads/factbook-2019.pdf

In conclusion, the very few incubation and acceleration programmes for youth social businesses
target high school and university students. These programmes are between six weeks and four
months, and they are organised as part of a national or international competition. None of the
programmes provides access to shared workspace and facilities for the youth social
businesses, and the main services and opportunities offered by these programmes are
mentoring and counselling, basic or advanced entrepreneurship training/workshops, pitching
sessions, and prizes/awards for the winning solutions.

Conclusions

The project SEntrA develops in a very diverse and dynamic Romanian environment for youth
entrepreneurship and social entrepreneurship. There are many active programmes, run at
national level, that encourage young entrepreneurs and young people to develop businesses
with social impact or social businesses. In the last years, stakeholders from all relevant sectors,
public and private, have been actively involved in promoting and supporting social
entrepreneurship, including social entrepreneurship for young people. However, the landscape is
dominated by the private and the NGO sectors that provide entrepreneurship competence
development programmes and support services to young people/young entrepreneurs. Usually,
a support programme includes an educational component, to enhance participants’
entrepreneurship competences, mentoring and supporting services, and direct funding (grants
or prizes) or access to funding opportunities. In contrast with the high number of
entrepreneurship education programmes, when we looked at incubators and accelerators that
support young people’s social initiatives, there are very few of them in Romania. These are
organised like annual competitions or integrated programmes that offer mentoring and
counselling, basic or advanced entrepreneurship training, pitching sessions, and prizes/awards
for the winning solutions, though without providing access to space and facilities for business
development.

SEntrA project targets Romanian young people, aiming to support their social and civic
initiatives through an international accelerator programme developed by partners from Cyprus,
Greece, Ireland, Norway and Romania. According to our desk research, Romanian young people
are determined in starting a business, but most of them lack essential entrepreneurship
competences. Also, Romanian young people have only basic or average media & information
skills, including ICT skills, which could hinder their engagement in social innovation initiatives
using, for instance, smart tech and AI. At the same time, this analysis also shows that Romanian
young people are less exposed to information about the 2030 Agenda, as the national strategy
is just coming into place, and there are very few promoters, mainly NGOs, of the SDGs. In
conclusion, SEntrA educational resources should support young peoples to develop both their
entrepreneurship and media & information skills, while also learning about the Sustainable
Development Goals and the 2030 Agenda.
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Chapter 2
Young people’s perspective on social entrepreneurship
and youth entrepreneurship

The main purpose of the research conducted with young people was to better understand their
perspective on Romanian young people’s engagement in social, civic or non-profit activities. The
specific objectives of the research were:

- Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

- Understand the gaps in entrepreneurship and media & information literacy competences
of young people;

- Learn about young people’s knowledge and experience in social entrepreneurship,
including educational and support programs, and in supporting the 2030 Agenda
implementation.

To reach these objectives, we organized an online survey and two focus groups with 51 young
people. While in the survey we invited young people from Fundatia Danis’ network to fill out the
form, no matter their engagement in civic, social, non-profit/volunteering activities, in the two
focus groups we made sure we have two categories of participants: 1) young people that are
currently volunteering for a social cause, or they started a civic/social initiative or an NGO; 2)
young people that are not currently engaged in any civic, social, non-profit or volunteering
activity. Due to the COVID-19 outbreak, unfortunately, we were unable to organize face-to-face
focus groups; thus, we organized online meetings with two groups of young people.

The survey was completed by 32 people, out of which 24 (75%) were between 18 and 24 years
old, and eight of them (25%) were between 25 and 30 years old. Eight young people (75%) were
still in a form of education (highschool/university), other four of them (12.5%) were full-time or
part-time employed or in a temporary job, three of them (9.4%) were entrepreneurs/
self-employed and one (3.1%) was unemployed at the moment of taking the survey. 11
respondents (34.4%) had a bachelor degree, eight of them (25%) had a high school degree, other
eight had a graduate degree, and five of them (15.6%) had some college studies, but no degree
yet. Four (12.5%) of the respondents have started a social/civic or non-profit initiative or a social
business.

19 young people participated in the two online focus groups, all being between 18 and 30 years
old. 17 of them (89.5%) were coming from large cities in Romania (Bucharest, Cluj-Napoca,
Brașov, Baia-Mare), and two (10.5%) were from rural areas. 10 participants (52.6%) were
full-time employed, four of them (21.1%) were university students, three of them (15.7%) were
entrepreneurs/self-employed, one (5.3%) was a social entrepreneur, and another one (5.3%) was
unemployed at the time of the research. Nine of the young people were engaged in volunteering
activities and one had started a NGO, while the other nine were not volunteering at the time of
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the focus groups (however, many of them had previously volunteered, during their highschool or
university studies). The engaged young people said that they would spend between five and 20
hours per week volunteering. Some of them also started their own social initiatives/campaigns,
and more than half of them have been volunteering between two and six years.

Engagement of young people in social, civic or non-profit initiatives and
social entrepreneurship

In the following sections, we explore Romanian young people’s knowledge, perception and
experience in civic, social, voluntary initiatives or in social entrepreneurship; then, we look at
their motivation and level of engagement; and finally we learn about the obstacles they face
when they want to be more actively involved in their communities, and about the support they
need to be more engaged or start new initiatives, like volunteering activities, civic campaigns or
social businesses.

Knowledge and perception of civic engagement and volunteering activities

The majority of the young people participating in the online survey evaluated themselves as
having almost no experience or knowledge about social entrepreneurship/social initiatives, as
the most selected value on the 1 to 5 scale (1 - I have no knowledge or experience;
5 - I can consider myself an expert) was 2, while the average was 2.53.

The vast majority of the participants to the focus groups agreed upon the fact that social
initiatives and volunteering activities are more developed in the urban areas, whereas in the rural
areas are almost nonexistent. Thus, we can conclude that young people living in urban areas are
more likely to get involved in volunteering, social or civic campaigns than those from the rural
areas. Also, young people get more involved in volunteering/social campaigns during high
school and during college years, when it is expected from them to get involved in such activities
especially to get work experience for their future jobs, acquire some skills or build their network.
Afterwards, young people are supposed to find paid activities, such as jobs or start a for-profit
business. A participant at one of the focus groups also noticed that the number of people that
are getting involved in the community is growing, while another mentioned that Romania has the
lowest level of volunteering, and that the high gender inequality is favoring women to be more
involved in social initiatives.

“More volunteering happens in the urban area. My grandparents are from a village in
Moldova and I have never heard of such a thing there.” (Participant in Focus Group 2)

Young people’s civic or social initiatives

Four (12.5%) of the young people taking the SEntrA survey have started a social/civic or
non-profit initiative. These are social initiatives supporting those in need: charity actions,
distributing food, clothes, school supplies, for people living in poverty from rural areas, or
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supporting youth in villages to have a positive contribution in their communities. The initiatives
that the young people participating in focus groups started or joined are in various sectors:
education (mentoring/teaching students on different topics such as entrepreneurship, financial,
sexual education, environmental protection, etc.), health and well-being (helping doctors, nurses,
but also elderly during the COVID-19 pandemic), environmental activities (cleaning parks and
streets, planting trees), reducing inequalities (supporting migrants to better integrate in the
community, or elderly or children to fight poverty consequences), civic actions (joining protests,
advocating for causes they consider important, pressuring the authorities).

Summarizing, the young people start or join civic, social or voluntary initiatives that support the
following Sustainable Development Goals:

● No poverty (SDG 1)
● Zero hunger (SDG 2)
● Good health and well-being (SDG 3)
● Quality education (SDG 4)
● Reducing inequalities (SDG 10)
● Sustainable cities and communities (SDG 11)
● Climate action (SDG 13)

However, these are the main SDGs we identified in their initiatives. They also pursue other SDGs
or activities that might combine two or more SDGs or address other local issues.

“I am involved in a mentoring project for university students, which is very important now
when all education is online. I am also involved, together with my team members from
Beard Brothers, in planting trees and building a school.” (Participant in Focus Group 1)
“Last year, together with my friends, we started an association in the rural community I
come from - Iara. We support the elderly people. We send them food packages, we help
them to repair things in their households, we also involve children from the local school
in cleaning actions.” (Participant in Focus Group 2)
“I volunteer with a group of friends in a social platform called “Civic Brasov”: we identify
problems in our city, such as dirty streets, destroyed parks, etc., and bring them to the
attention of the local authorities for fixing them.” (Participant in Focus Group 1)

Young people’s motivation

When asked about young people’s motivation in starting a social, civic or voluntary initiative,
78% of young people participating in the survey believe that the social entrepreneurs start their
initiatives because they want to help those in need. Then, the second reason for starting a social
business might be the fact that they want to strategically solve a problem in their community.
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This point of view is also shared by the young people participating in the focus groups - social
entrepreneurs are out there because they want to help those in need. The social entrepreneur
who started his own NGO said that he initiated this organization because he could not be
indifferent towards the needs of his neighbourhood.

“In our society, there are people who cannot afford to go to the doctor, local public
administrations who do not do their job properly. Here, philanthropy appears. At the
same time, there are feelings such as solidarity, love and compassion for the one in
need, and often even anger and hate. I believe that before one reaches the motivation to
start an NGO, one must live these feelings both from the perspective of “I am the one
helped” and “I am the one whole helps”. I went through both. The idea and ambition to
open an NGO was the next step. I realized that I could do more as a legally established
private entity, starting with a team of people who agreed to have a role in the
organization, and have the same feeling of belonging in a community.” (Participant in
Focus Group 2)
“You are able to start a social business when you think you can't live without that
enterprise. At least, that's how it works for me, to have an unshakable ambition for it.”
(Participant in Focus Group 2)

However, the participants in the focus groups believe that young people start or join a voluntary
initiative because they are willing to connect to other people with whom they share the same
values, or because they want to gain relevant skills for their future jobs, or to improve their CVs.
Other young people from the focus groups consider that young people choose to volunteer also
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because it’s “fashionable”, and it gives them the feeling that they do something “cool” for their
community.

“People volunteer for the connection with other people with whom they have common
ideals, I don't know if they volunteer so much for what they do.” (Participant in Focus
Group 2)
“Volunteering is very fashionable and well regarded. It involves a lot of young people but
it is limited in time. After 18 years old or a little bit later, everyone considers that the
volunteering should be over, and young people must start something more serious.”
(Participant in Focus Group 2)

Young people’s level of engagement

When asked to assess the level of engagement of Romanian young people in starting a social,
civic, non-profit initiative or a social business, most of the participants in the survey consider it
of level 4 (while the average is 3.25) on a scale from 1 to 5 (1 - young people are not engaged at
all; 3 - young people are moderately engaged; 5 - young people are very engaged).

The participants in the focus groups consider that there is a higher engagement in young people
living in urban areas than those in rural areas, because in the cities they have access to more
campaigns, projects, initiatives, etc. Also, even if Romania has the lowest volunteering
involvement in Europe, the young people consider that it is getting better - young people are
more and more involved and interested in civic, social or voluntary initiatives. It is worth
mentioning that there were no significant differences between the engaged and non-engaged
participants in the focus groups regarding their understanding and perceptions about the young
people’s involvement in civic, social or voluntary activities, or in starting a social business.

Obstacles for youth community engagement and social entrepreneurship

We also requested young people to evaluate the obstacles that might stop them from starting
their social business or a civic, social or non-profit initiative. Two main obstacles came out of
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their assessment: Lack of confidence (81%) and Lack of financial resources (81%); then, on the
second place, they chose Lack of useful information and guidance (66%).

The participants in the focus groups, those who are currently not engaged in any initiative,
thinking more to voluntary or civic activities, considered that the main reasons for not getting
involved are the lack of time, the complex process to become a volunteer, but also the lack of
engagement opportunities, especially in small or rural communities.

“I am not currently involved in any volunteering or civic project. Although, I would like to
volunteer again, I have a very busy schedule. So, the main and only reason is the lack of
time.” (Participant in Focus Group 1)
“It is difficult to volunteer in Cluj, you have to go through all kinds of interviews. I
preferred to do things that I really like, dance and play theater, sometimes I do these even
to the detriment of school” (Participant in Focus Group 1)

The engaged young people participating in focus groups think that the reasons for which the
young people do not volunteer more often is because in Romania volunteering is seen as an
activity that offers just fun for young people. In addition, there is this pressure on young people
coming from society that they should receive money for the work they do, especially once they
become young adults.

“We were raised that if one works one has to receive money. This mentality needs to be
changed and I think we need to learn from early school and from a young age that we
can do practical and meaningful things by volunteering, that we can change the world.”
(Participant in Focus Group 2)
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Support for more youth engagement

Young people answering to our survey also thought about the type of support young people
would need in order to start more social, civic or non-profit initiatives or social businesses. The
conclusion is that young people need a lot of support in many areas, but definitely they need
access to financial resources and more mentorship and guidance in developing their
organizations, campaigns or social enterprises. It is worth mentioning that the respondents
aged 25-30 years old consider that they need, first of all, more support in networking with other
entrepreneurs before the other types of assistance.

The participants in the focus groups believe that young people will get more involved especially
in voluntary activities if these opportunities are advertised more, especially through social
media platforms, because that is where young people are. Also, they think that young people
should learn about volunteering in school, and this should be added to the standard educational
curriculum. Finally, companies should value more the volunteering activities in the candidates’
CVs, and then more young people will join or start such initiatives having an extra incentive for
them.

Entrepreneurship competences

Using the EntreComp Framework (EU, 2016), we explore the Romanian young people’s
entrepreneurship competences, and discover their training needs. These needs will then be
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analyzed and pursued in the development of the SEntrA framework for an accelerator aimed at
supporting young people’s social, civic, voluntary initiatives and social businesses.

Evaluation of the entrepreneurship competences

The 32 young people participating in the survey assessed their entrepreneurship competences,
how confident they feel to use the 15 entrepreneurship competences included in the EntreComp,
on a scale from 1 to 5 (1 - not confident at all, 3 - moderate confident, and 5 - extremely
confident).

Looking at the average scores, we could say that the young people feel quite confident in all
three areas of the EntreComp, for competences such as Learning through experience
competence, Motivation and perseverance, Vision, Planning & Management, Ethical and
sustainable thinking. The young people feel that they are less prepared for competences, such
as Coping with uncertainty, ambiguity, and risk, Financial and economic literacy, Mobilizing
resources, and Spotting opportunities.

Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify

opportunities for creating value)
3.63 4

Creativity
(Develop creative and purposeful ideas)

3.69 4

Vision
(Work towards your vision of the future)

3.84 4

Valuing ideas
(Make the most of ideas and opportunities)

3.66 4

Ethical & sustainable thinking
(Assess the consequences and impact of ideas,

opportunities and actions)
3.84 4

Average for Ideas & Opportunities 3.73

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing)

3.81 4

Motivation and perseverance
(Stay focused and don't give up)

3.88 5

Mobilizing resources 3.56 4

38



(Gather and manage the resources you need)

Financial and economic literacy
(Develop financial and economic know-how)

3.44 5

Mobilizing others
(Inspire, enthuse and get others on board)

3.63 5

Average for Resources 3.66

Into action

Taking the initiative
(Go for it)

3.72 3

Planning and management
(Prioritize, organize and follow-up)

3.84 5

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and

risk)
3.13 4

Working with others
(Team up, collaborate and network)

3.81 3

Learning through experience
(Learn by doing)

4.25 5

Average for Into action 3.75

As a result of the focus groups, we learned that Romanian young people lack entrepreneurship
competences, such as Taking the initiative, Creativity, Mobilizing resources and Mobilizing
others. Some of the participants also mentioned the following competences as missing among
Romanian young people: Ethical and sustainable thinking, Spotting opportunities and Financial
and economic literacy.

In summary, here are the entrepreneurship competences that young people lack the most:
- Coping with uncertainty, ambiguity, and risk;
- Financial and economic literacy;
- Mobilizing resources;
- Taking the initiative;
- Mobilizing others;
- Spotting opportunities;
- Creativity.

How young people acquire entrepreneurship competences

The majority of the young people (72%) participating in our survey declared that they acquired
the entrepreneurship competences they mentioned above through specific classes and projects
in school/university. Then, more than one third of respondents gained these competences by
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participating in various learning activities run by NGOs. It is worth mentioning that only one
participant (3%) said that he/she is/was part of a hub, incubator or accelerator program. The
focus groups’ respondents said that they acquired entrepreneurship competences through
volunteering activities or specific learning projects on entrepreneurship that NGOs run in their
communities. A few respondents mentioned that part of these skills are also acquired in the
workplace or during the university studies.

Relevant stakeholders for developing entrepreneurship competences

Most of the young people taking part in the survey consider that it is the duty of the formal
education system to enhance young people’s entrepreneurship competences, followed by the
NGOs and training/business coaching companies. It is worth noting that young people place an
important role on the parents/family when it comes to the entrepreneurship competences
development. In the “Other” category, the respondents also emphasized the idea that all
stakeholders should find ways to contribute and support young people to develop
entrepreneurship competences:

“Every branch of the society should care for its young people and motivate/support them
with priority over many other things.” (Survey respondent 22)
“I think that any kind of support, coming from anywhere is efficient, as mostly very few of
the [stakeholders] mentioned above are doing so.” (Survey respondent 21)
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The participants in the focus groups believe the same: the formal education system should
provide these entrepreneurship competences, starting from the very first years of school. Only
one participant considered that the family should also have the responsibility to encourage and
guide the children in the direction of social entrepreneurship and community involvement.
However, they said that in practice the young people acquire these competences through NGOs’
programs and projects, such as volunteering or specific educational activities.

“I consider that these skills are learned from practical experience, involvement in
projects, getting out of the comfort zone. One has to be put in an environment where
he/she can practice them.” (Participant Focus Group 2)
“I did not encounter these skills during formal education. Who cares to teach them? The
NGOs. I found most of them in people who volunteer.” (Participant Focus Group 2)

Training needs of young people

When asked what relevant entrepreneurship competences they should improve in order to get
more involved in social/civic/voluntary initiatives or start a social enterprise, the Romanian
young people participating in SEntrA survey prioritized competences from Resources and Into
Action areas of the EntreComp: Financial and economic literacy, Mobilizing resources and
Coping with uncertainty, ambiguity and risk. The high value of the competence Coping with
uncertainty, ambiguity and risk might also be the effect of the COVID-19 outbreak, as the survey
was conducted during the first lockdown, in late spring 2020 - the young people might have felt
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more uncertain about their future than in other times, but they could have also learned about
how the pandemic negatively affected entrepreneurs and their businesses.

In the focus groups, the majority of the young people believed that young people should develop
more competences in the Ideas & Opportunities area (Spotting opportunities, Creativity, Vision)
or in the Resources category - Financial and economic literacy. At the same time, they also
consider that Coping with uncertainty, ambiguity and risk, Taking the Initiative, Motivation and
perseverance, Planning and management, Mobilizing resources, Valuing ideas are also very
relevant to acquire as competences before starting a social initiative or business.

Media and ICT competences

In order to understand how to support more social innovation through technological
advancements, we also explore Romanian young people’s media and ICT competences, and
their training needs in this area. In the analysis, we use the P21 Framework developed by Battle
for Kids in 2007 within the Partnership for 21st Century Learning.

Evaluation of the media & information competences

According to the self-assessment the young people did while taking the SEntrA survey,
Romanian young people excel on competences related to Access and Evaluate Information,
Apply Technology Effectively, and Use and Manage Information areas from the P21 Framework
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(Partnership for 21st Century Learning, Battle for Kids, 2007). However, they consider they are
less confident in the competences related to Analyze Media and Create Media Products. It is
worth noting that none of the competences were evaluated lower than the middle point of the
scale, as the lowest average score was 3.38 and the highest - 4.13.

Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively
(sources)

4.09 5

Evaluate information critically and competently 3.75 4

Average Access and Evaluate Information 3.92

Use and Manage Information

Use information accurately and creatively for the issue or
problem at hand

3.97 4

Manage the flow of information from a wide variety of
sources

3.75 5

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information

3.75 5

Average Use and Manage Information 3.82

Analyze Media

Understand both how and why media messages are
constructed, and for what purposes

3.63 3

Examine how individuals interpret messages differently,
how values and points of view are included or excluded,
and how media can influence beliefs and behaviors

3.88 5

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of media

3.38 3

Average Analyze Media 3.62

Create Media Products

Understand and utilize the most appropriate media
creation tools, characteristics and conventions

3.47 4

43



Understand and effectively utilize the most appropriate
expressions and interpretations in diverse, multi-cultural
environments

3.50 4

Average Create Media Products 3.48

Apply Technology Effectively

Use technology as a tool to research, organize, evaluate
and communicate information

4.13 5

Use digital technologies (computers, PDAs, media
players, GPS, etc.), communication or networking tools
and social networks appropriately to access, manage,
integrate, evaluate and create information to
successfully function in a knowledge economy

4.03 4

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information
technologies

3.59 4

Average Apply Technology Effectively 3.91

In summary, here are the media information competences that young people miss the most,
looking to both averages and modes, in this specific order:

1. Apply a fundamental understanding of the ethical/legal issues surrounding the access
and use of media (Analyze media)

2. Understand and utilize the most appropriate media creation tools, characteristics and
conventions (Create Media Products)

3. Understand and effectively utilize the most appropriate expressions and interpretations
in diverse, multi-cultural environments (Create Media Products)

4. Understand both how and why media messages are constructed, and for what purposes
(Analyze media)

Relevant stakeholders for developing media and ICT competences

All the participants in the focus groups consider that the young people acquire media and ICT
skills by being involved in NGOs’ projects, by volunteering and through personal development
efforts. However, many of them consider that the media and ICT competences should be part of
the school curriculum and thus the young people should acquire these knowledge and skills
during the formal education system.

“During formal education we develop more abilities related to the use of technology as a
research tool. Otherwise, no matter how lenient I want to be, I did not hear about these
competences during my formal education." (Participant in Focus Group 2)
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“I participated in Erasmus+ projects that helped me a lot both for professional and
personal development. All the jobs I had and the skills I developed were enhanced
through the Erasmus+ projects and through the volunteering work for Beard Brothers.”
(Participant in Focus Group 2)

Training needs of young people

When asked what media and ICT competences they need to improve in order to be more
involved in social initiatives, civic/voluntary initiatives or in starting a social enterprise, the
young people consider almost all the competence areas very relevant. But Create Media
Products is their first choice, followed by Apply Technology Effectively and Use and Manage
Information.

However, the young people participating in the focus groups were not very talkative about the
relevance of the media and ICT competences for running a social/civic/voluntary initiative or a
social business, probably considering them less important in the process. Only one participant
said that Access and Evaluate Information, respectively Evaluate information critically and
competently, is a competence that a social entrepreneur should definitely have before starting
such an initiative.

Social entrepreneurship knowledge, SDGs trends and support programs

Finally, we examine Romanian young people’s knowledge of social entrepreneurship, their
experience with Sustainable Development Goals, and the information they have access to about
incubators, accelerators or other support programs they could use to start and grow their own
social, civic, non-profit initiatives or social businesses.
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Level of knowledge and experience in social entrepreneurship

The level of knowledge that Romanian young people have in regards to social entrepreneurship
is below average. On a scale from 1 to 5 (1, being “I have no knowledge or experience”, and 5 - “I
can consider myself an expert”), the young people assessed their knowledge around 2.53 (the
average), while most of them chose level 2 (the mode) on the scale. According to the focus
groups, young people also have little experience in social entrepreneurship. One person in the
focus groups was a social entrepreneur, while four participants in the survey have started a
social/civic or non-profit initiative or a social business.

The initiatives/causes young people care about and the most relevant SDGs

When we asked young people participating in the survey to choose three social causes they care
about in their community, the causes were very diverse. They mentioned causes, projects,
initiatives were related to the following SDGs: No Poverty (SDG1), Good Health and Well-being
(SDG 3), Quality Education (SDG 4), Reducing Inequalities (SDG 10), Responsible Consumption
and Production (SDG 12), Climate Action (SDG 13). Here are some examples of initiatives or
social causes mentioned by the young people: “helping poor people”, “health care system”,
“education”, “waste management and lack of recycling facilities”, “housing and education for
Roma community”, “elderly people”, “lack of social housing”, “children from orphanages and
children without parents”, “culture”, “immigrants”, “animals from shelters “, “bullying”, “poor
leadership”, “victims of domestic violence”, “public transportation/bike paths “, “discrimination”,
etc. Also, the four young people who have already started a social business or a non-profit/civic
initiative, participating in the survey, shared that they focus most of their work on No Poverty
(SDG 1) or Zero Hunger (SDG 2).

The participants at the focus groups were also asked about the social challenges targeted by
the young people when they develop or volunteer for a social initiative or social enterprise.
The young people mentioned causes connected to the following SDGs: Gender Equality (SDG 5),
Zero Hunger (SDG 2), Good Health and Well-being (SDG 3), Reducing inequalities (SDG 10),
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Sustainable Cities and Communities (SDG 11), Responsible Consumption and Production (SDG
12), Climate Action (SDG 13) and Life on Land (SDG 15).

“In the high schools in Bucharest, it is very fashionable these days to have initiatives for
gender equality, summer schools, for example. That is what I heard, I saw and I admire
very much and I also contributed to a project of this kind.” (participant in Focus Group 2)
“To offer people the basics, a roof over their heads and food, this is what I saw that
people care about.” (Participant in Focus Group 1)
“I would like to add something about a project that has to do with the SDG related to the
creation of well-being. It is about the Create.Act.Enjoy project which is about therapy
through art.” (Participant in Focus Group 1)

In addition, we have asked the young people participating in the survey to prioritize the
Sustainable Development Goals for Romania, so to choose up to five SDGs they consider the
most relevant. Here the first five SDGs that were mentioned most often by the young people:

● Quality Education - SDG 4 (78%)
● Good Health & Well-being - SDG 3 (66%)
● Industry, Innovation, and Infrastructure - SDG 9 (50%)
● Decent Work and Economic Growth - SDG 8 (44%)
● No poverty - SDG 1 (44%)

The choices regarding the most relevant SDGs differ significantly between the participants in
the focus groups and the ones in the survey. However, when we put all the data together we can
mention at least three relevant SDGs for both groups of young people:

● No Poverty - SDG 1

47



● Quality Education - SDG 4
● Good Health & Well-being - SDG 3

Knowledge and needs related to incubators/accelerator programs

We asked the participants in the focus groups if they were in contact with any incubator or
accelerator program for social enterprises and to reflect and imagine how such a program
should be organized and what services should provide in order to support their initiatives.

With very few exceptions, most of the young people considered that the Erasmus+ Programme
and the student organizations are the most effective programs in supporting young people to
develop entrepreneurship and media and ICT skills. A few of them mentioned several other
organizations and programs they believe to develop these competences, such as Erasmus for
Young Entrepreneurs Programme, European Solidarity Corps Programme, Social Impact Award
Romania, and some NGOs they were directly connected or involved in (ex.: the grassroot
initiative Beard Brothers, the Leaders Foundation, Civic Orientation and Social Integration, etc.).
Only one participant in the focus groups was part of an accelerator program for social
businesses run by the Leaders Foundation, for two months in implementing a social project.
None of the other young people participated or had any contact with an accelerator/incubator
for social businesses.

“I would say that the student associations from the universities are a hub of ideas
development, providing diverse opportunities, connection to relevant networks, to what is
happening beyond the comfort zone. Then, there is the Erasmus+ that if we do not
approach and do not use it, we miss a lot for our personal development. I am not talking
only Erasmus+ university mobilities, but also many other projects developed under the
programme, in which most of the skills we talked about can be developed.” (Participant
Focus Group 2)

When asked how they would imagine an ideal incubator or accelerator program for developing
social businesses, the most important elements that young people mentioned were the
following:

● Knowledge and expertise from different areas related to the social issues the social
entrepreneurs try to address, and experts from NGOs and social businesses;

● Successful stories of social business initiatives run by young people;
● Concrete examples of risks that social entrepreneurs face with their

businesses/initiatives;
● Legal and financial expertise and support;
● Mentorship provided by successful social entrepreneurs;
● Access to relevant technology and equipments;
● Networking services;
● Business simulation activities;
● Personal development activities and services;
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● Basic knowledge in economics and legal aspects of social entrepreneurship.

“It would help me a lot to have direct discussions and to receive advice and suggestions
from people who have implemented such social businesses, and, of course, I would need
information on different areas, economic or legal.” (Participant in Focus Group 2)
“Examples of success, how to achieve it, what risks you can go through, of course, basic
knowledge about how to start a social business (...). I think that very specific expertise
should be offered for social issues the businesses try to address.” (Participant in Focus
Group 2)

Conclusions

Analyzing the research results we obtained by engaging 51 young people from Romania, we can
conclude that we reached our objectives, and for each area we discovered the following:

Learn about the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives

● Even if they assess their knowledge and experience in social entrepreneurship and other
social or civic engagement rather below the average, young people consider them quite
involved in such activities, over the average, especially in volunteering actions. More
opportunities of engagement happen in the urban areas, and the young people are
optimistic about the rising youth engagement in Romania.

● The young people start or join civic, social or voluntary initiatives that support the
following Sustainable Development Goals: No poverty (SDG 1); Zero hunger (SDG 2);
Good health and well-being (SDG 3); Quality education (SDG 4); Reducing inequalities
(SDG 10); Sustainable cities and communities (SDG 11); Climate action (SDG 13).

● They get involved in volunteer experiences mostly for developing certain skills and
abilities, or to improve their CVs; while they pursue the social entrepreneurship path for
helping people in need from their communities.

● The main obstacles in getting more involved in such initiatives are lack of confidence,
lack of financial resources, lack of time, but also lack of valuable opportunities in the
field.

● Thus, in order to start their initiatives or join existing ones, the young people need
financial resources, mentorship and guidance, and more encouragement and recognition
for the non-profit, voluntary, civic or other non-profit activities in their communities.

● There were no significant differences between the engaged and non-engaged
participants in the focus groups regarding their understanding and perceptions about the
young people’s involvement in civic, social or voluntary activities, or in starting a social
enterprise.

Understand the gaps in entrepreneurship and media & information literacy competences of young
people
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● Romanian young people feel confident enough in all three areas of the EntreComp, but
only for competences such as Learning through experience competence, Motivation and
perseverance, Vision, Planning & Management, Ethical and sustainable thinking.

● They developed most of these competences through specific classes they had at the
university level/high school level or non-formal education programs run by NGOs.

● However, they consider themselves much less confident in using the following
competences, and they want to improve them: Coping with uncertainty, ambiguity, and
risk; Financial and economic literacy; Mobilizing resources; Taking the initiative;
Mobilizing others; Spotting opportunities; and Creativity.

● Romanian young people excel on competences related to Access and Evaluate
Information, Apply Technology Effectively, and Use and Manage Information areas from
the P21 Framework, but they are less confident and want to improve their competences
related to Analyze Media and Create Media Products.

Learn about young people’s knowledge and experience in social entrepreneurship, including
educational and support programs, and in supporting the 2030 Agenda implementation

● Romanian young people know very little and have even less experience in social
entrepreneurship.

● According to their opinions about their communities’ needs, the following SDGs are their
top three priorities in Romania: No Poverty (SDG 1); Quality Education (SDG 4); Good
Health & Well-being (SDG 3).

● Young people are less aware of all the incubators, accelerators and support programs
available to them for starting or joining diverse social or civic initiatives or social
businesses that target the 2030 Agenda. However, they were able to mention specific
services such support programs should include that can be categorized in the following
areas: entrepreneurship competences; successful and failure stories from other social
entrepreneurs and mentorship; legal, financial and logistics support for starting an
initiative.
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Chapter 3
Stakeholders’ perspective on social entrepreneurship and
youth entrepreneurship

Introduction

The main purpose of reaching out to relevant stakeholders was to get an overview of the
landscape of social entrepreneurship and youth entrepreneurship in Romania from the
perspective of experts working in the field. The research objectives were:

- Learn about the engagement of young people in social, civic, non-profit initiatives,
including social entrepreneurship initiatives;

- Understand the gaps in entrepreneurship and media & information literacy competences
of young people;

- Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in
educational and support programs for promoting youth entrepreneurship/social
entrepreneurship and the Sustainable Development Goals.

To reach these objectives, we organized interviews with experts from different organizations
and public institutions. Due to the COVID-19 outbreak, unfortunately, we were unable to organize
face-to-face interviews. Thus, we organized online interviews, adapting to the preferences and
possibilities of our respondents. Thus, we made ourselves available for phone/video or written
interviews, through which participants answered questions in an online form.

In total, we interviewed 16 stakeholders. These were leaders, decision-makers, or senior experts
in their organizations as follows:

● One expert coming from a consultancy company in entrepreneurship education;
● One university professor teaching entrepreneurship;
● Two young leaders in youth organizations;
● Three research or experts in the field of social entrepreneurship;
● Four leaders of NGOs working in entrepreneurship/social entrepreneurship;
● Five experts in the youth work field or youth civic or volunteer initiatives.

Engagement of young people in social, civic or non-profit initiatives or
social entrepreneurship

In the following sections, we explore stakeholders’ considerations regarding Romanian young
people’s engagement in social, civic, non-profit initiatives and social entrepreneurship, but also
their motivations for getting more involved, or obstacles that hinder their active participation in
supporting their communities.
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Level of engagement and causes the young people are involved in

The majority of the stakeholders (11 out of 16 respondents) consider that the level of
engagement of young people in starting social, civic, non-profit initiatives, or social enterprises
in Romania is low. Only two people appreciate that it is medium or low to medium and other two
say that it is high. It is worth to be mentioned that several stakeholders make a distinction
among types of engagement, by noticing that when it comes to starting social, civic, non-profit
initiatives, the level is very low, but the engagement in non-profit initiatives is a little bit higher.
Other participants say that the level of engagement is low only in rural areas, while in the cities it
is higher. However, approximately one-third of the respondents believe that the current level of
engagement is rising, arguing that “volunteering, donating, pursuing a life according to one's
ethical values of sustainability and social and collective, community responsibility has become
more and more a desirable behavior, unlike in the '90s".

However, when they get involved in social, civic or volunteer initiatives, according to the
stakeholder, young people preferred to work in supporting causes that can be connected to
Climate Action (SDG 13) and Quality Education (SDG 4), followed by No Poverty (SDG 1), Zero
Hunger (SDG 2), Responsible Consumption and Production (SDG 12) and Life on Land (SDG 15)
mentioned by at least two stakeholders.

Among the main reasons for the low level of engagement of the young people in the nonprofit
sector or in starting social businesses the most stakeholders mentioned the following two:

● the individual benefits of working in the non-profit sector are less valued as volunteering
and involvement in short-term activities in the NGO sector are mostly perceived as not
very efficient ways of starting a professional path;

● entrepreneurial education is insufficient and improperly done.

Other reasons for the low engagement of Romanian young people in starting civic, social
initiatives or social businesses are the lack of good mentors for young people, lack of youth
organizations (especially in rural areas) that could motivate the young people, lack of public
policies that could stimulate the young people’s participation and involvement, and lack of
efficient promotion or raising awareness actions about social entrepreneurship and its values
for the community.

“I believe that this decrease in the level of involvement comes from the fact that they
cannot observe the beneficial effects (long-term) of volunteering, considering other daily
activities to be more important than other social civic or non-profit ones." (Interviewee 5)
“Youth are more eager to volunteer, to participate in short-term programs, to jump into
experiential learning activities, to even start an enterprise, but they do not stay long term
in the nonprofit sector in Romania. The corporate, for-profit initiatives are more
financially attractive to them. Voluntarism is for them a way of learning, while they are
students/pupils, but not for young professionals.” (Interviewee 11)
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“The youth level of engagement in starting social enterprises in Romania is low due to
the poor understanding of the concept. Social enterprises are not promoted as a way of
business by public authorities and the counseling services from the public institutions
are dedicated to classic forms of small and medium enterprises.” (Interviewee 12)

What could motivate young people to be more engaged

Most of the stakeholders consider that one way of motivating young people to get more
involved in civic, social, and social entrepreneurship initiatives would be to give them higher
recognition of their effort and contribution. In addition, financial support, concrete support in the
development of initiatives, models of good practice, the development of specific skills, better
information related to current social challenges, relevant public policies, and awareness
campaigns for social initiatives could increase the number of young people who are involved in
or start these initiatives:

“Young people could be motivated to get involved in social entrepreneurship and support
the SDGs, in a context where the greater emphasis would be placed on the importance of
social enterprises if there were regulations and facilities to support such initiatives as
well as projects or funding in this direction. All this should be doubled by strong
information and awareness campaigns.” (Interviewee 6)
“They can be motivated by scaling up the results of their initiatives. If their good work is
not integrated into society their initiatives are having limited impact.” (Interviewee 4)
“I think they could be motivated to do more, once they understand these frameworks and
they get concrete support for their ideas and recognition for their efforts.” (Interviewee
16)

However, one of the respondents considers that young people should not be motivated and
involved in social entrepreneurship initiatives because “the legal framework and the support
programmes (financial and non-financial) cannot be trusted enough; this agenda just does not
fit to the current realities in Romania” (Interviewee 2).

Obstacles or what makes young people to not get involved

According to the stakeholders, the main obstacles the young people face in getting more
engaged in social initiatives and supporting the sustainable development goals are:

● The lack of entrepreneurship education;
● Missing relevant information on the social challenges they could respond to;
● The lack of good examples and mentors;
● The lack of financial support;
● Poor institutional framework and support for such initiatives;
● Not enough European support programs for youth work in this direction.

Other obstacles mentioned were young people’s low level of key entrepreneurship competences,
such as self-confidence and coping with ambiguity and risk; the lack of a national resources
center for social entrepreneurship; limited support from the local authorities and from the
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government for the non-profit sector; political and economic instability; and insufficient level of
networking services and support in the field.

“The school must collaborate with the authorities and already existing organizations in
order to involve, from the kindergarten level, the young people in the community
problems. Our society is not ready to solve its problems. We are still waiting for
someone to come and solve them...and then how to teach others if we still do not
understand what social involvement means?” (Interviewee 8)
“Lack of mentorship, of good examples/practices could hinder their own personal
development understanding and hence willingness to get involved.” (Interviewee 11)
“Young people lack self-confidence - that they can do things, they can initiate and take
projects to an end. They are afraid to take the risk, to fail.” (Interviewee 13)

Support the young people need to get more involved

Stakeholders consider that in order to get young people more involved in civic, social or
non-profit initiatives or to start a social business, they need access to entrepreneurship
education programs that should start maybe even from kindergarten in the formal educational
system. But they should also join non-formal education programs that could support them to
further develop essential skills, build self-confidence and self-awareness, get out of the comfort
zone, understand the societal needs, receive proper mentorship and good examples for their
initiatives, etc. At the same time, national or European institutions should invest even more in
providing financial support and specific investment programs for young entrepreneurship and
social entrepreneurship.

Entrepreneurship competences

Next we examine what stakeholders think about Romanian young people’s entrepreneurship
competences, what competences they need to improve in order to be able to start a social
enterprise or a social, civic or non-profit initiative, but also who should be responsible for
delivering entrepreneurship education and what role NGOs should play in this process.

Evaluation of the entrepreneurship competences

When we asked the stakeholders what minimum competences young people need to have in
order to develop social businesses or start other social, civic, or non-profit initiatives, the
answers varied a lot. Analyzing their open responses by using the EntreComp framework, we
observed that:

- Almost two thirds of the respondents mentioned aspects related to Creativity
(understood as creative and innovative ideas, or as ability to solve problems);

- Almost half of the respondents mentioned Planning and management skills and Spotting
opportunities abilities (perceived as the capacity to empathize with their clients,
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understand the needs and social problems in their communities, curiosity of their
environment, etc.);

- Almost one third of the stakeholders mentioned Financial and economic competences,
Motivation and perseverance, Self-awareness (perceived also as self-discipline,
self-esteem, common sense), and Working with others.

Other EntreComp competences were also mentioned but by fewer stakeholders: Taking the
initiative, Mobilizing others, Coping with uncertainty, ambiguity, and risk, Mobilizing resources,
Vision and Learning through experiences. Finally, it is worth mentioning that some of the
stakeholders included in the list of the minimum competences young people required to start a
civic, social or non-profit initiative Media & information skills, which we analyzed and included in
the following three categories: Evaluate information critically and competently, Use information
accurately and creatively for the issue or problem at hand, or Manage the flow of information
from a wide variety of sources.

The stakeholders were also asked to rate, on a scale from 1 to 5 (1 being “no competent at all”
and 5 - “very competent”), the current level of entrepreneurship competences, from the
EntreComp framework, among young people. When it comes to the Ideas & Opportunities
category of competences, the stakeholders consider that Spotting opportunities and Creativity
competences are the strongest for young people in Romania, while Ethical and sustainable
thinking is the weakest of the competences. However, the differences between the
competences under this category are almost insignificant, as most of the respondents
considered the level of these competences at 3 - “moderate competent” (the mode is 3 for all
the five aspects of Ideas & Opportunities).

Regarding the competences referring to Resources category from the EntreComp Framework,
the stakeholders consider that Romanian young people possess enough Self-awareness and
self-efficacy, and also they are good in Mobilizing resources, but they are less competent in
Financial and economic literacy and in Mobilizing others (most of the respondents evaluated
these two competences as being of level 2, on a scale where 1 is “no competent at all” and 3 -
“moderate competent” and 5 - “very competent”).

In the final category of EntreComp framework - Into Action, the stakeholders appraise young
people’s competences for Working with others and Learning through experience as good
enough, but they think that young people have low capacity for Coping with uncertainty,
ambiguity, and risk, and for Planning and management (most of the respondents evaluated
these two competences as being of level 2, on a scale where 1 is “no competent at all” and 3 -
“moderate competent” and 5 - “very competent”).
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Average Mode

Ideas & opportunities

Spotting opportunities
(Use your imagination and abilities to identify

opportunities for creating value)
3.38 3

Creativity
(Develop creative and purposeful ideas)

3.25 3

Vision
(Work towards your vision of the future)

3 3

Valuing ideas
(Make the most of ideas and opportunities)

3.13 3

Ethical & sustainable thinking
(Assess the consequences and impact of ideas,

opportunities and actions)
2.75 3

Average for Ideas & Opportunities 3.1

Resources

Self-awareness and self-efficacy
(Believe in yourself and keep developing)

3.44 3

Motivation and perseverance
(Stay focused and don't give up)

3.19 3

Mobilizing resources
(Gather and manage the resources you need)

3.13 4

Financial and economic literacy
(Develop financial and economic know-how)

2.56 2

Mobilizing others
(Inspire, enthuse and get others on board)

3.06 2

Average for Resources 3.08

Into action

Taking the initiative
(Go for it)

3.25 3

Planning and management
(Prioritize, organize and follow-up)

2.75 2

Coping with uncertainty, ambiguity, and risk
(Make decisions dealing with uncertainty, ambiguity and

risk)
2.69 2

Working with others
(Team up, collaborate and network)

3.38 4
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Learning through experience
(Learn by doing)

3.56 3

Average for Into action 3.13

In summary, here are the entrepreneurship competences that young people miss the most, in
this specific order:

1. Financial and economic literacy
2. Coping with uncertainty, ambiguity, and risk
3. Planning and management
4. Ethical and sustainable thinking

Gaps and obstacles in acquiring entrepreneurship competences

According to the respondents, the main reason for the small number of young Romanians
initiating social businesses/other civic or non-profit initiatives, and acquiring the needed
competences is the insufficient financial and entrepreneurship education offered in the formal
education system. Stakeholders also mentioned as obstacles: the lack of information on
opportunities, financial and legislative instability, and the modest level of digital skills among
young people. Also, one participant mentioned the lack of self-discipline and self-confidence as
the main causes of these gaps in entrepreneurship competences.

The vast majority of the respondents consider that these gaps are addressed in Romania mainly
by the non-governmental organizations through their programmes. However, one participant has
also noticed the implication of the business sector and he mentioned the case of a training
program supported by a private bank.

Who should help young people to gain these competences & the role assigned to the
youth/NGO sector

Most of the stakeholders believe that it is the duty of the public school system, the
non-governmental sector and the youth organizations to help the young people to develop
entrepreneurship competences. In particular, the NGO sector could offer young people more
learning opportunities, including ones where to fail and learn, they could develop more
integrated programs with national impact, to put higher pressure on the authorities in the field of
entrepreneurship education. At the same time, most of the respondents think that helping young
people to develop their entrepreneurship competences should be a shared responsibility among
schools, public agencies, NGOs, the private sector, and family as well:

“I think that the educational system should embrace this domain. NGOs play a crucial
role in developing entrepreneurship competences for young people. At this point, I think
are the only actors involved in this field.” (Interviewee 6)
“The main role is played by higher education. NGOs play another important role in
developing society and improving communities.” (Interviewee 7)
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“The school should be responsible for developing young people’s entrepreneurship
competences, but there is no much hope in the future coming from the Romanian
education system. Thus, the NGOs should take this responsibility, developing more
integrated programs with national impact.” (Interviewee 13)
“Each of us is responsible! If the family fails to implement social competences, schools,
society, NGO-s can come to the aid of young people!” (Interviewee 10)
“Mostly NGOs have this role, but not alone - ideally it would be alongside companies,
public institutions and the educational system, but that is still quite unlikely in Romania
and if it happens, it is rather an exception.” (Interviewee 16)

Training needs of young people

When asked about the training needs of the young people regarding the entrepreneurship
competences, the stakeholders answer that the training on financial and economic topics is the
most important, followed by planning and management, mobilizing others, working with others,
spotting opportunities, and mobilizing resources.

“All that belongs to the functioning of such a business - from the idea to the
management of it, legal issues, financial issues, monitoring impact, management of
change, etc.” (Interviewee 16)
“Entrepreneurial and financial skills, fundraising, organizational development, legal
elements, economy, management.” (Interviewee 6)

Also, 25% of the stakeholders think that young people should also learn the basics of social
entrepreneurship, understanding the concept and this specific entrepreneurship model, getting
relevant information about the ecosystems and good practices in the field, and even
consultancy and meaningful networking and support services for starting their social initiative.
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Media and ICT competences

We also invited stakeholders to comment on young people’s media and ICT competences. They
share their assessment of these competences, but also their opinions on what competences the
young people need in order to start a social, civic or non-profit initiative or a social business.

Evaluation of the media & information competences

According to the stakeholders, the media & information competences that young people need
most when they develop non-profit, civic or social initiatives are those from the categories of
Analyzing Media and Create Media Products (from the P21 Framework - Partnership for 21st
Century Learning, Battle for Kids, 2007). More specifically, young people should understand
“Why and how media messages are constructed, and for what purposes” and “How individuals
interpret messages differently, how values and points of view are included or excluded”, or
“Understand and utilize the most appropriate media creation tools”. In addition, they should be
able to adapt messages to the key target group, which can be included under “Understand and
effectively utilize the most appropriate expressions and interpretations in diverse, multi-cultural
environments” competence. One stakeholder also mentioned some media skills that can be
analyzed as being part of the “Use information accurately and creatively for the issue or problem
at hand” competence (Use and Manage Information category).

The stakeholders were also asked to rate the P21 Media & information competences of
Romanian young people on a scale from 1 to 5 (1 being “no competent at all” and 5 - “very
competent”). Thus, the media competences that are most developed among young Romanians
are:

● Use technology as a tool to research, organize, evaluate and communicate information
(Apply Technology Effectively);

● Use digital technologies (computers, PDAs, media players, GPS, etc.), communication or
networking tools and social networks appropriately to access, manage, integrate,
evaluate and create information to successfully function in a knowledge economy (Apply
Technology Effectively);

● Access information efficiently (time) and effectively (sources) (Access and Evaluate
Information);

● Understand and utilize the most appropriate media creation tools, characteristics and
conventions (Create Media Products).

However, in the view of stakeholders, young people are less competent to:
● Apply a fundamental understanding of the ethical/legal issues surrounding the access

and use of media (Analyze Media);
● Examine how individuals interpret messages differently, how values and points of view

are included or excluded, and how media can influence beliefs and behaviors (Analyze
Media);
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● Understand both how and why media messages are constructed, and for what purposes
(Analyze Media).

Average Mode

Access and Evaluate Information

Access information efficiently (time) and effectively
(sources)

3.63 4

Evaluate information critically and competently 3 4

Average Access and Evaluate Information 3.31

Use and Manage Information

Use information accurately and creatively for the issue or
problem at hand

3.31 3

Manage the flow of information from a wide variety of
sources

3.38 3

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information

3 3

Average Use and Manage Information 3.23

Analyze Media

Understand both how and why media messages are
constructed, and for what purposes

3 2

Examine how individuals interpret messages differently,
how values and points of view are included or excluded,
and how media can influence beliefs and behaviors

2.88 3

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of media

2.75 3

Average Analyze Media 2.88

Create Media Products

Understand and utilize the most appropriate media
creation tools, characteristics and conventions

3.44 4

Understand and effectively utilize the most appropriate
expressions and interpretations in diverse, multi-cultural
environments

3.25 4
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Average Create Media Products 3.34

Apply Technology Effectively

Use technology as a tool to research, organize, evaluate
and communicate information

3.69 4

Use digital technologies (computers, PDAs, media
players, GPS, etc.), communication or networking tools
and social networks appropriately to access, manage,
integrate, evaluate and create information to
successfully function in a knowledge economy

3.63 5

Apply a fundamental understanding of the ethical/legal
issues surrounding the access and use of information
technologies

2.88 3

Average Apply Technology Effectively 3.40

Gaps and obstacles in acquiring media & information competences, and role assigned to
actors for developing these competences

The stakeholders did not separate the obstacles that impede the development of the media
competences from those that impede young people to acquire entrepreneurship competences.
Thus, we can understand that these gaps in competences are generated by the same key factor
- insufficient and inadequate education in the field, especially in the formal education system.
The gaps should be addressed mainly by schools through better curricula and high-quality
education in the field, but also NGOs and companies can play a supporting role, by helping
young people to develop media & information competencies is a less formal and more practical
environment.

Training needs of young people

We observed that the stakeholders mentioned and discussed less the needs for training of
young people regarding the development of their media & information competences. Thus, only
about one-third of the respondents talked about some relevant media skills that can be
translated into the following P21 categories and competences:

● Use and Manage Information: Use information accurately and creatively for the issue or
problem at hand, especially for enhanced communication processes with team workers,
business partners or network;

● Apply Technology Effectively: Use digital technologies (computers, PDAs, media players,
GPS, etc.), communication or networking tools and social networks appropriately to
access, manage, integrate, evaluate and create information to successfully function in a
knowledge economy, with the purpose of the digitalization of the business or of the
initiatives’ processes;
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● Apply Technology Effectively: Use technology as a tool to research, organize, evaluate
and communicate information, with the purpose of managing information for more
efficient social business/non-profit or civic initiative.

Support programs for young people to develop their entrepreneurship
competences or social/civic initiatives

The stakeholders helped us to discover the support programs available to Romanian young
people willing to start or join a social enterprise or a social, civic or non-profit initiative.
Stakeholders mentioned the programs their organizations run, but they also overview the
accelerators, incubators or other support activities for youth entrepreneurship or social
entrepreneurship.

Stakeholders’ activities in the area of entrepreneurship

More than two-thirds of the stakeholders’ organizations conduct programs that develop
entrepreneurial competences, such as financial education, how to prepare business plans,
incubation programmes for social entrepreneurs, internships and volunteering opportunities for
young people in social businesses, international coaching in entrepreneurship, games that
support the development of social enterprises, various training courses for the improvement of
media competences related to entrepreneurship (ex. creation of reliable media content,
communication and negotiation skills, etc.). Other organizations offer services that indirectly
contribute to the young people’s entrepreneurship competences, such us international
volunteering opportunities or career counseling:

“We have a service-learning club for high school students, where young people decide a
specific project for the community, plan it, look for funds and resources to implement it
and then run it.” (Interviewee 11)
“We develop and support civic initiatives, one of which became an independent social
business, Food Waste Combat.” (Interviewee 13)
“My organization developed a course for social entrepreneurs that also include the use
of a platform. The course helps young people to familiarize themselves with the main
components of entrepreneurship education and social entrepreneurship. The platform is
created like a game to help youth to develop a social enterprise plan.” (Interviewee 12)
“Our organization is involved mostly in creative entrepreneurship (developing reliable
media content). We have activities that guide and support youngsters through the
process of creating and managing an online journalistic publication.” (Interviewee 14)
“We send volunteers in European Volunteering projects (under European Solidarity Corps
Programme) which develop such competences in some of the young people.”
(Interviewee 16)

Other programs/accelerators/incubators mentioned

Half of the stakeholders were able to mention at least one organization or programme that aims
to develop entrepreneurship competences or to help young people to start a social business or
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social/civic/non-profit initiatives. However, it is worth saying that one third of the stakeholders
did not mention specific programmes or organizations that support young people to develop
their social businesses or social, civic or non-profit initiatives. This could support the ideas
expressed at the beginning of the interviews by some stakeholders that the field needs more
promotion and recognition in the country.

Among the funding programmes, the stakeholders named Erasmus+ Programme, Erasmus for
Young Entrepreneurs and EU Structural Funds (European Social Funds and European Regional
Development Fund - 2007-2013 & 2014-2021 cycles), but also national governmental
programmes. As relevant organizations in the field, supporting the development of businesses
and social businesses, the following were included: Monomyths Association, Junior
Achievement Romania, Ashoka Romania, Social Impact Awards, Impact Hub, Cluj Hub, Danis
Foundation and other Erasmus for Young Entrepreneurs intermediary organizations that are
active in Romania. However,

The services offered by these programmes and organizations are very diverse: education on
basic entrepreneurship information, business plans’ competitions, relevant workshops and
training courses, international coaching experiences, mentorships, financial support/small
grants for setting up a business, networking services among social entrepreneurs, coworking
spaces for entrepreneurs, etc.

How the programs/accelerators or incubators involve young people

From the descriptions provided by the stakeholders to the programs, accelerators and
incubators they named, it can be concluded that young people are mostly seen as the
beneficiaries or the clients of these programs. However, there are some programs that
encourage learning by doing, giving young people space to fail and learn through small
initiatives they try out in their communities. Also, young people are more actively engaged when
they participate in competitions with their business ideas or product prototypes, or in
networking, mentorship or internship opportunities provided by these programmes.

Trends in social entrepreneurship and SDGs in Romania

Finally, the stakeholders offered an overview of the social entrepreneurship phenomenon in
Romania, and the ways in which Sustainable Development Goals are promoted in the country.
They also talked about how young people get involved in activities supporting or promoting the
2030 Agenda.

Current trends

Almost half of the stakeholders are not aware of any specific regulations and policies that
support social entrepreneurship in Romania.
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“Unfortunately, there are no specific regulations in this regard. The lacks in our system
are more complex, including basic education needs. The entrepreneurship education and
supporting young people’s social/civic/non-profit initiatives are not a priority in the
national policies.” (Interviewee 6)
“Romania is still working on this aspect, education and training are fundamental vectors
of this process. All students should have access to entrepreneurship education, which
should be made available to all types of education and at all levels of it. Unfortunately, in
our country, there is still no emphasis on such a thing.” (Interviewee 7)

The other respondents noticed an increased interest in policies that support social
entrepreneurship and a growing number of people that take into account the sustainable
development goals in their social project/social businesses.

“The trends & policies go on an upward track.” (Interviewee 10)
“The current trends and policies are focused on facilitating the access of young people
to different national and European funds that finance social initiatives - this includes
calls for projects, training courses and orientation events.” (Interviewee 14)

Supporting the Sustainable Development Goals (SDGs) is considered by almost two-thirds of the
stakeholders to be a mission really well assumed in Romania by the non-governmental
organizations, as reflected in their mission, activities and specific programmes, such as
Erasmus+ or Erasmus for Young Entrepreneurs, and, to a lower extent, by the public authorities,
through national programs supported by European Funds (ESF through POCU - Operational
Program for Human Capital), or government financial mechanisms like Start-Up Nation
Programme. However, most of the respondents agree that Romania is still at the beginning of
this process and that efforts will be more visible in the coming years. It is worth also saying that
about a third of the stakeholders consider that the young people and organizations in our
country do not know much about the SDGs.

“I see many NGOs reframing their intervention within the SDG goals and engaging youth.
It is a start and in 2-3 years, we should see a difference in the awareness of youth related
to the SDGs.”  (Interviewee 11)
“I believe that the Sustainable Development Goals are integrated into the mission and
activities of relevant and active members of the NGO sector in Romania. Young people
are very involved in this factor being one of the most valuable resources. Unfortunately,
the impact is not at a higher scale due to the challenges that I've mentioned above
related to the integration of this effort into governmental practice.” (Interviewee 4)
“As I have mentioned above, the trend goes on an upward track, year after year, young
people get more involved in these initiatives.” (Interviewee 10)
“The SDGs are still quite a very new topic and not many public institutions are aware of
them or actively integrate these in their programmes.” (Interviewee 16)

One of the respondents noticed that in his city the business sector has an active role and
supports the efforts of NGOs and the public authorities, and responds positively to the
challenges given by the local municipality:
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“Also, in Cluj, the business environment is involved in the development of the city, both
through the infrastructure and through the support and organization of events in which
young people can participate. Also, the Cluj authorities are also actively involved:
competitions in which the local authorities give you the chance to support your
sustainable ideas and they directly support entrepreneurial activities.” (Interviewee 5)

How young people are involved in the promotion of or in contributing to the SDGs

The young people are involved in supporting SDGs mostly through volunteering activities offered
by the non-governmental organizations and sometimes as trainers or trainees in their
programmes. Many stakeholders are also knowledgeable about activities in which young people
in Romania are involved at the national level in educational programmes and awareness
campaigns on SDGs, being beneficiaries, clients, or volunteers of such programmes and
campaigns.

“There is the Federation of Organizations for Development (FOND), which is much more
active to promote SDGs and what different NGOs and structures are doing towards this
topic. We, in Pro Vobis have dedicated National Volunteer Week in 2019 to the 2030
Agenda and the SDGs, in an attempt to make them more well known to the larger public
and the smaller organizations and schools across the country that regularly mark this
week of volunteering. In 2020 we have dedicated National Volunteer Week to SDG 11.
Also, FNO - New Horizons Foundation has been using SDGs as a learning platform in
their IMPACT clubs in the past years, opening these topics to the pupils who are club
members.” (Interviewee 16)

Conclusions

Analyzing the research results we obtained by interviewing 16 relevant stakeholders from
Romania, in social entrepreneurship/entrepreneurship education, the 2030 Agenda and youth
engagement, we can conclude that we reached our objectives, and for each area we discovered
the following:

Learn about the engagement of young people in social, civic, non-profit initiatives, including social
entrepreneurship initiatives

● Stakeholders consider that the level of participation of young people is rather low, but it
is rising; When they get involved they preferred activities pursuing the following SDGs:
Climate Action (SDG 13) and Quality Education (SDG 4), followed by No Poverty (SDG 1),
Zero Hunger (SDG 2), Responsible Consumption and Production (SDG 12) and Life on
Land (SDG 15).

● Stakeholders believe that young people could be motivated to be more involved in civic,
social or voluntary initiatives, if they could get more recognition for their effort and
contribution.
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● The main obstacles that make young people to get less engaged are: the lack of
entrepreneurship education; missing relevant information on the social challenges they
could respond to; the lack of good examples and mentors; or the lack of financial
support.

Understand the gaps in entrepreneurship and media & information literacy competences of young
people

● Stakeholders consider that young people lack and should improve the following key
entrepreneurship competences: Financial and economic literacy; Coping with
uncertainty, ambiguity, and risk; Planning and management; and Ethical and sustainable
thinking.

● However, the stakeholders believe that the most needed competences to start a social,
civic or non-profit initiative or a social business are those related to Creativity
(understood as creative and innovative ideas, or as ability to solve problems), Planning
and management skills, and Spotting opportunities abilities (perceived as the capacity to
empathize with their clients, understand the needs and social problems in their
communities, curiosity of their environment, etc.).

● Stakeholders assessed Romanian young peoples’ media and ICT competences as good
enough, but some work should be done in improving those competences related to
Analyze Media area of the P21 Framework.

● The gap in entrepreneurship and media and ICT competences is generated mainly by the
insufficient and inadequate education in the field, especially in the formal education
system.

● The majority of the stakeholders provide themselves entrepreneurship education
programs or support programs, but they also identified other relevant support programs,
incubators or accelerators. The services and programs are very diverse: education on
basic entrepreneurship information, business plans’ competitions, relevant workshops
and training courses, international coaching experiences, mentorships, financial
support/small grants for setting up a business, networking services among social
entrepreneurs, coworking spaces for entrepreneurs, etc.

Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in educational
and support programs for promoting youth entrepreneurship/social entrepreneurship and the
Sustainable Development Goals

● The majority of the stakeholders talk about an increased interest in policies that support
social entrepreneurship and a growing number of people and organizations that take into
account the sustainable development goals in their social project/social businesses.

● However, a third of the stakeholders consider that the young people and organizations in
our country do not know much about the SDGs.

● The young people are involved in supporting SDGs mostly through volunteering activities
offered by NGOs.

66


