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SEntrA Ireland National Report 
 

Executive summary and introduction 
 

The aim of this report is to provide research-based knowledge on the social entrepreneurship 
landscape in Ireland with a particular focus on how this sector involves young people as 
contributors or initiators of social entrepreneurship initiatives. In this report, we understand 
and use social entrepreneurship as an approach that drives positive social change in the 
communities, through social entrepreneurs, changemakers, NGOs, youth organizations, 
grassroots organizations, social enterprises, social or civic campaigns, voluntary activities, 
etc. 

 

SEntrA Ireland National Report is part of the SEntrA (Promoting youth social entrepreneurship 
through non-formal learning) project that aims to promote social entrepreneurship among 
young people by offering a set of non-formal learning tools supporting youth workers and 
organizations to actively enhance youth social entrepreneurship. SentrA is a transnational 
initiative of five partners. It is led by the Letterkenny Institute of Technology (Ireland) and the 
partners are ARIS (Cyprus), Asset Technology (Greece), Norsensus Mediaforum (Norway) and 
Fundatia Danis (Romania). The project is co-funded by the European Commission through 
Erasmus+ Programme and its National Agency in Ireland - Léargas. SEntrA Ireland National 
Report was prepared by the Letterkenny Institute of Technology team, the project’s partner in 
Ireland. 

 

The report uses data collected through both a desk research and field research. The aim of 
the desk research is to identify already existing knowledge and information about the social 
entrepreneurship landscape in Ireland. The literature review particularly focuses on youth 
entrepreneurship, with regard to current policies, key trends, key programmes, key 
stakeholders, and the most relevant business incubators and accelerators for young people. 
At the same time, the desk research includes data on Irish young people’s entrepreneurship 
competences and digital skills.  

 

Through the field research, we gathered valuable information for the SEntrA project with the 
support of 118 young people and 10 relevant stakeholders representatives in Ireland. The 
research objectives were: 

- Learn about the engagement of young people in social, civic, non-profit initiatives, 
including social entrepreneurship initiatives; 

- Understand the gaps in entrepreneurship and media & information literacy 
competences of young people; 

- Examine young people’s knowledge, experience and role in social entrepreneurship, 
including educational and support programs, and in supporting the 2030 Agenda 
implementation; 

- Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in 
educational and support programs for promoting youth entrepreneurship/social 
entrepreneurship and the Sustainable Development Goals. 
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The SEntrA project partners will use the results of this report for developing non-formal 
learning tools supporting youth workers and organizations to actively enhance youth social 
entrepreneurship. More specifically, the report contributes to the development of a 
competence framework for youth acceleration in social entrepreneurship, and a training 
toolkit to support young people to design social enterprises and other social, civic or non-
profit initiatives. 

 

Research methods 

 

To develop this report, we run both a desk research and a field research. The desk research 
looks at reports, studies, programmes, legislation that cover the last five years of activities 
(2015-2019) in the field of social entrepreneurship and youth entrepreneurship in Ireland. If no 
recent data was found, the most recent one was included. The information is structured in the 
following sections: 

A. Current policies, legislation, key trends, and key programmes related to social 
entrepreneurship and supporting youth entrepreneurship and entrepreneurship 
education for young people, in Ireland; 

B. National/regional/local key stakeholders in promoting social entrepreneurship, youth 
entrepreneurship and entrepreneurship education for young people, in Ireland; 

C. The gap in entrepreneurship competences of Irish young people; 
D. The gap in media & ICT skills of Irish young people; 
E. Programmes/initiatives that promote Sustainable Development Goals (SDGs) in 

Ireland, with a special focus on social enterprises supporting SDGs; 
F. Social enterprise incubators, accelerator programmes or other integrated support 

programmes. 
 

The field research included an online survey for young people, in-depth interviews with young 
people, and relevant stakeholders. The questions included in the survey, focus groups and 
interviews aimed at collecting data about: 

- the engagement of young people in social, civic, non-profit initiatives, including social 
entrepreneurship initiatives; 

- the gaps in entrepreneurship and media & information literacy competences of young 
people; 

- the young people’s knowledge and experience in social entrepreneurship, including 
educational and support programs, and in supporting the 2030 Agenda 
implementation; 

- the trends in social entrepreneurship, the 2030 Agenda implementation, and in 
educational and support programs for promoting youth entrepreneurship/social 
entrepreneurship and the Sustainable Development Goals. 

 

In total we involved 118 young people who LYIT was able to reach through its own networks 
of young people groups, youth organizations, universities, and high schools. Also, we 
interviewed 10 stakeholders - leaders, decision-makers, or senior experts in NGOs, youth 
organizations, universities, consultancy companies, etc. LYIT identified the stakeholders 
through the desk research, but also through its own networks of organizations working in 
youth and social entrepreneurship. 
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In order to understand and analyze the level of entrepreneurship and media and ICT 
competences of Irish young people, we employed well-recognized competence frameworks 
that define the two categories of competences. Thus, we used the European Commission - 
Joint Research Centre’s framework (EU, EntreComp, 2016) that established 15 
entrepreneurship competences, grouped in three competences areas that are interconnected 
and interrelated: 

● Ideas & opportunities: 1. spotting opportunities, 2. creativity, 3. vision, 4. valuing ideas, 
5. ethical & sustainable thinking;  

● Resources: 6. self-awareness & self-efficiency, 7. motivation & perseverance, 8. 
mobilising resources, 9. financial & economic literacy, 10. mobilising others;  

● Into action: 11. taking the initiative, 12. planning & management, 13. coping with 
ambiguity, uncertainty & risk, 14. working with others, 15. learning through experience. 

We have also employed the P21 Framework (Battle for Kids & P21- Partnership for 21st 
Century Learning). When referring to media & ICT skills young people should gain in order to 
be fully prepared for the 21st century labour market, the P21 Framework talks about the 
following specific skills: 

● Information literacy: access and evaluate information; use and manage information.  
● Media literacy: analyse media; create media products.  
● ICT literacy: apply technology effectively  

(For a full description of the competences, please check the P21 Framework.) 

 

Main results 

 

According to the desk research, we can conclude that the project SEntrA develops in a very 
diverse and dynamic  environment for youth entrepreneurship and social entrepreneurship in 
Ireland. There are many active programmes, run at national level, that encourage young 
entrepreneurs and young people to develop businesses with social impact or social 
businesses. In the last years, stakeholders from all relevant sectors, public and private, have 
been actively involved in promoting and supporting social entrepreneurship, including social 
entrepreneurship for young people. However, the landscape is dominated by the private and 
the NGO sectors that provide entrepreneurship competence development programmes and 
support services to young people/young entrepreneurs. Usually, a support programme 
includes an educational component, to enhance participants’ entrepreneurship competences, 
mentoring and supporting services, and direct funding (grants or prizes) or access to funding 
opportunities. In contrast with the high number of entrepreneurship education programmes, 
when we looked at incubators and accelerators that support young people’s social initiatives, 
there are very few of them in Romania. These are organised like annual competitions or 
integrated programmes that offer mentoring and counselling, basic or advanced 
entrepreneurship training, pitching sessions, and prizes/awards for the winning solutions, 
though without providing access to space and facilities for business development.  

 

Finally, according to our literature review, Irish young people are determined in starting a 
business, but most of them lack essential entrepreneurship competences. Also, Irish young 
people have only basic or average media & information skills, including ICT skills, which could 
hinder their engagement in social innovation initiatives using, for instance, smart tech and AI. 
At the same time, this analysis also shows that Romanian young people are less exposed to 
information about the 2030 Agenda, as the national strategy is just coming into place, and 
there are very few promoters, mainly NGOs, of the SDGs. In conclusion, SEntrA educational 
resources should support young peoples to develop both their entrepreneurship and media & 

https://ec.europa.eu/jrc/en/publication/eur-scientific-and-technical-research-reports/entrecomp-entrepreneurship-competence-framework
https://www.battelleforkids.org/networks/p21/frameworks-resources
https://www.battelleforkids.org/networks/p21/frameworks-resources
http://static.battelleforkids.org/documents/p21/P21_Framework_Definitions_New_Logo_2015_9pgs.pdf
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information skills, while also learning about the Sustainable Development Goals and the 2030 
Agenda. 

 

Through the field research we run with Irish young people and relevant stakeholders in the 
field of youth and social entrepreneurship, we learned the following: 

 

Learn about the engagement of young people in social, civic, non-profit initiatives, including 
social entrepreneurship initiatives 

 

Young people’s perspective: 

● Even if they assess their knowledge and experience in social entrepreneurship and 
other social or civic engagement rather below the average, young people consider 
them quite involved in such activities, over the average, especially in volunteering 
actions. More opportunities of engagement happen in the urban areas, and the young 
people are optimistic about the rising youth engagement in Romania. 

● The young people start or join civic, social or voluntary initiatives that support the 
following Sustainable Development Goals: No poverty (SDG 1); Zero hunger (SDG 2); 
Good health and well-being (SDG 3); Quality education (SDG 4); Reducing inequalities 
(SDG 10); Sustainable cities and communities (SDG 11); Climate action (SDG 13). 

● They get involved in volunteer experiences mostly for developing certain skills and 
abilities, or to improve their CVs; while they pursue the social entrepreneurship path 
for helping people in need from their communities. 

● The main obstacles in getting more involved in such initiatives are lack of confidence, 
lack of financial resources, lack of time, but also lack of valuable opportunities in the 
field. 

● Thus, in order to start their initiatives or join existing ones, the young people need 
financial resources, mentorship and guidance, and more encouragement and 
recognition for the non-profit, voluntary, civic or other non-profit activities in their 
communities.  

● There were no significant differences between the engaged and non-engaged 
participants in the focus groups regarding their understanding and perceptions about 
the young people’s involvement in civic, social or voluntary activities, or in starting a 
social enterprise. 
 

Stakeholders’ perspective: 

● Stakeholders consider that the level of participation of young people is rather low, but 
it is rising; When they get involved they preferred activities pursuing the following 
SDGs: Climate Action (SDG 13) and Quality Education (SDG 4), followed by No Poverty 
(SDG 1), Zero Hunger (SDG 2), Responsible Consumption and Production (SDG 12) and 
Life on Land (SDG 15). 

● Stakeholders believe that young people could be motivated to be more involved in 
civic, social or voluntary initiatives, if they could get more recognition for their effort 
and contribution. 

● The main obstacles that make young people to get less engaged are: the lack of 
entrepreneurship education; missing relevant information on the social challenges 
they could respond to; the lack of good examples and mentors; or the lack of financial 
support. 
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Understand the gaps in entrepreneurship and media & information literacy competences of 
young people 

 

Young people’s perspective: 

● Irish young people feel confident enough in all three areas of the EntreComp, but only 
for competences such as Learning through experience competence, Motivation and 
perseverance, Vision, Planning & Management, Ethical and sustainable thinking.  

● They developed most of these competences through specific classes they had at the 
university level/high school level or non-formal education programs run by NGOs. 

● However, they consider themselves much less confident in using the following 
competences, and they want to improve them: Coping with uncertainty, ambiguity, and 
risk; Financial and economic literacy; Mobilizing resources; Taking the initiative; 
Mobilizing others; Spotting opportunities; and Creativity. 

● Irish young people excel on competences related to Access and Evaluate Information, 
Apply Technology Effectively, and Use and Manage Information areas from the P21 
Framework, but they are less confident and want to improve their competences related 
to Analyze Media and Create Media Products. 

 

Stakeholders’ perspective: 

● Stakeholders consider that young people lack and should improve the following key 
entrepreneurship competences: Financial and economic literacy; Coping with 
uncertainty, ambiguity, and risk; Planning and management; and Ethical and 
sustainable thinking. 

● However, the stakeholders believe that the most needed competences to start a social, 
civic or non-profit initiative or a social business are those related to Creativity 
(understood as creative and innovative ideas, or as ability to solve problems), Planning 
and management skills, and Spotting opportunities abilities (perceived as the capacity 
to empathize with their clients, understand the needs and social problems in their 
communities, curiosity of their environment, etc.). 

● Stakeholders assessed Romanian young peoples’ media and ICT competences as 
good enough, but some work should be done in improving those competences related 
to Analyze Media area of the P21 Framework. 

● The gap in entrepreneurship and media and ICT competences is generated mainly by 
the insufficient and inadequate education in the field, especially in the formal 
education system. 

● The majority of the stakeholders provide themselves entrepreneurship education 
programs or support programs, but they also identified other relevant support 
programs, incubators or accelerators. The services and programs are very diverse: 
education on basic entrepreneurship information, business plans’ competitions, 
relevant workshops and training courses, international coaching experiences, 
mentorships, financial support/small grants for setting up a business, networking 
services among social entrepreneurs, coworking spaces for entrepreneurs, etc. 

 

Examine young people’s knowledge, experience and role in social entrepreneurship, including 
educational and support programs, and in supporting the 2030 Agenda implementation 

 

Young people’s perspective: 
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● Irish young people know very little and have even less experience in social 
entrepreneurship. 

● According to their opinions about their communities’ needs, the following SDGs are 
their top three priorities in Ireland: No Poverty (SDG 1); Quality Education (SDG 4); Good 
Health & Well-being (SDG 3). 

● Young people are less aware of all the incubators, accelerators and support programs 
available to them for starting or joining diverse social or civic initiatives or social 
businesses that target the 2030 Agenda. However, they were able to mention specific 
services such support programs should include that can be categorized in the 
following areas: entrepreneurship competences; successful and failure stories from 
other social entrepreneurs and mentorship; legal, financial and logistics support for 
starting an initiative. 

 

Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in educational 
and support programs for promoting youth entrepreneurship/social entrepreneurship and the 
Sustainable Development Goals 

 

Stakeholders’ perspective: 

● The majority of the stakeholders talk about an increased interest in policies that 
support social entrepreneurship and a growing number of people and organizations 
that take into account the sustainable development goals in their social project/social 
businesses. 

● However, a third of the stakeholders consider that the young people and organizations 
in our country do not know much about the SDGs. 

● The young people are involved in supporting SDGs mostly through volunteering 
activities offered by NGOs.  
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Chapter 1 

Irish Desk Research on Social entrepreneurship, youth 

entrepreneurship and entrepreneurship programmes, 

accelerators and incubators 

 

Chapter 1 

 

 
The scale, scope and impact of social enterprises in Ireland is widely recognised as 
being of crucial importance to tackling social inequality and creating sustainable rural 
communities. Figures released by the Benefacts, a database of civil society 
organisations in Ireland, state that there are 29,000 non-profit organisations in Ireland 
of which 9,900 are formally recognised as charities which support 290,000 employees 
of which 189,000 are full time employees. The economic contribution of Social 
Enterprises is considerable where the overall direct expenditure is estimated to be €16 
billion or 5.8% of GDP and the total direct, indirect and induced value of work carried 
out by charities is estimated at €24 billion per annum. In terms of community inputs, 
there are more than 50,000 unpaid volunteer trustees actively involved in the 
management and of social enterprises in Ireland and a further 300,000 people 
registered as volunteers.  
The community and voluntary sector comprises a diverse range of community, 
voluntary and charitable organisations with origins in the community. Community and 
voluntary organisations can vary significantly in size, scale and ethos, from the 
smallest community and voluntary groups to the largest charities. 

Community and voluntary organisations typically share a common social purpose and 
features. They are – 

● organised, as distinguished from informal or ad-hoc, purely social or 
familial groupings, and they have an institutional presence or structure; 

● non-profit distributing, insofar that they do not return profits to a set of 
managers or owners, independent, particularly from Government and 
other public authorities, voluntary, containing some element of voluntary 
or unpaid participation; 

●  self-governing and in control of their own affairs, and involved in activity 
contributing to the public good. 

However, it must also be acknowledged that there are significant areas of activity, 
particularly where the organisation is not registered as a charity where these three 
criteria are loosely applied. This has led to concerns in some circles regarding the 
funding of social enterprises and the governance and oversight of social enterprises 
in Ireland. 
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A. Current policies, legislation, key trends, and key programmes 
related to social entrepreneurship and supporting youth 
entrepreneurship and entrepreneurship education for young 
people, in Ireland 

 
 

a. Current policies  
The policy framework for the development of the social enterprise sector in 
Ireland is comprehensive and sets out very clearly where the government 
wishes to see social enterprise sector engage and develop services. These are 
primarily in the provision of rural services, community mental health and social 
services. 
 
At the national level the responsibility for social enterprise appears to rest with the 
Department of Rural and Community Development which was established in June 
2017 to bring a cross-government approach to rural and community development. The 
Department’s mission is to “promote rural and community development and to support 
vibrant, inclusive and sustainable communities throughout Ireland”. It seeks to achieve 
this through a mix of policy initiatives and funding supports for communities, non-
profit organisations and the community and voluntary sector, while also working with 
other Government Departments and agencies that support communities.  
 
The Strategy is part of a suite of policy and strategy initiatives led by the Department 
and supporting not-for-profit organisations in the community development, local 
development, and community and voluntary sectors, and social enterprises. It 
complements the new National Social Enterprise Policy for Ireland 2019-2022. A 
National Volunteering Strategy is currently in draft format and is due to be published 
towards the end of 2020.  
 
Given that there would appear to be significant overlap between government 
departments in the creation and support of social enterprises, there is also provision 
in the strategies for mechanisms that recognise the mutual relationships between the 
Strategy and the policies and strategies of other Government Departments that impact 
on communities.  
 
The policy suite consists of the following strategies: 

● Realising Our Rural Potential - Action Plan for Rural Development, 
January 2017. 

● Sustainable, Inclusive and Empowered Communities: A Five-Year 
Strategy to Support the Community and Voluntary Sector in Ireland 
2019-2024, August 2019. 

● National Social Enterprise Policy for Ireland 2019-2022, July 2018. 
● Our Public Libraries 2022: Inspiring, Connecting and Empowering 

Communities, June 2018. 
● Our Communities: A Framework Policy for Local and Community 

Development in Ireland, 2015. 
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● Social Enterprise in Ireland: Research Report to support the development 
of a National Social Enterprise Policy, Department of Rural and 
Community Development and Social Finance Foundation, June 2018. 

● Profiling Barriers to Social Inclusion in Ireland, Economic and Social 
Research Institute, July 2018. 

● Consultation Findings Summary Report, Pobal, October 2017. 
● Good Practice for Working with NEETs under SICAP, Pobal, October 

2017. 
● An Exploration of (Area-based) Social Inclusion and Community 

Development Training Programmes in Ireland, Economic and Social 
Research Institute, October 2016. 

 
b. Legislation  

Currently there is no specific legislation in place that covers social enterprises 
but as trading organisations all social enterprises fall under the national  
frameworks which govern all commercial and non-commercial activity. 
Additionally, if a social enterprise applies for charitable status which allows it 
to benefit from preferential tax benefits then it must provide evidence of 
governance structures and strategic planning capacity.  
In terms of funding from government agencies, an increasingly common 
approach is for all funding to be administered through an independent agency 
called Pobal which regularly imposes an additional criteria which social 
enterprises have to meet such as market impact and activity displacement 
studies. Pobal are reluctant to fund any social enterprise which could be seen 
to compete with commercial providers or be perceived as interfering with local 
market conditions. This has the consequential effect of ensuring that social 
enterprises focus on activities deemed to be unprofitable and therefore worthy 
of public subventions but are also by definition not self-sustaining. 
  

c. key trends  
The overarching trends in social enterprise development in Ireland is 
undoubtedly the rise in the number of social enterprises operating in rural areas 
and the growth in the number of social enterprises delivering health services 
previously delivered by the national health service, particularly in the areas of 
mental health and youth services. However this can be understood as a greater 
number of small organisations which are highly specialised and require people 
with unique skills sets such as counselling or youth work. Running counter to 
this is a set of trends which to a large degree would impede the development 
of highly specialised social enterprises. Examples of these trends would be: 
• Government policy on drawing from the live register is prohibitive to 
groups in reach the correct skillset.  No flexibility built into schemes.   
• Drive towards social enterprise and impact investment but this needs to 
be led by someone who has the capabilities to build a business – entrepreneurs 
– are they born or bred? 
• Bureaucracy and Red Tape are choking potential and different funders 
are looking for same information in different formats/ways. 
• Better connectivity/relationships between public bodies and 
understanding of challenges faced by community and voluntary sector is 
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required.  Requirements and rules become obstacles to groups – everyone 
recognises the importance of good governance. 
• Short term funding bursts lead to problems around sustainability and 
can lead to unrealistic expectations in the community.  Models of sustainable 
financing 
• Rural Isolation/Transport 
• Community & Voluntary fatigue is very real and needs to be seriously 
considered.  
• Strategic planning – 3 years maximum is optimum with KPI’s and 
actions to deliver upon.  A skills gap exists between trained employees or 
groups with staff (allowing committee to take more strategic approach) and 
those who are fully voluntary. This gap needs to be bridged. 
• Succession planning to stand still needs to be avoided.  The 
environment is constantly emerging and changing.  Groups need to respond 
and have the ambition to expand not just survive. 

The final three issues are not very well researched but as a very clearly understood 
phenomena they keep appearing in many of the public documents with some social 
enterprises particularly those who provide services to the elderly population reporting 
that the average age of their volunteers is between 70 and 80 years of age. 

d. key programmes  

There would appear to be no shortage of social enterprise programmes available in 
Ireland, particularly if the definition of social enterprise is widened to include 
community development groups which uses elements of social enterprise such as a 
second hand shop as a fund raising mechanism.  However for the purposes of this 
report the focus will be on national level programmes dedicated to the advancement 
of social enterprise activity. Three examples are highlighted; the first is of a 
government funded programme administered by Pobal, the Community Services 
Programme. The second is the Irish Social Enterprise Network which is dedicated to 
the advancement of social enterprises in Ireland and the third is the Social 
Entrepreneurs Ireland which focuses on developing social entrepreneurs rather than 
social enterprises. 

1. The Community Services Programme (CSP)  

The CSP supports community companies and co-operatives to deliver local social, 
economic and environmental services that tackle disadvantage by providing a co-
funding contribution towards the cost of employing a manager and full-time 
equivalent (FTE) positions. 
The CSP is based on a social enterprise model, whereby community companies and 
co-operatives are expected to generate a traded income from the delivery of services, 
which in turn can co-fund the cost of employment, and cover other overheads 
associated with the delivery of services. 
Funded by the Department of Rural and Community Development and administered 
by Pobal, the CSP supports approximately 400 community companies and co-
operatives at any given time. 
CSP funded services are found in disadvantaged communities where public and 
private sector services are lacking, for example, due to geographical or social 
isolation, or because of demand deficits (i.e. where demand is not being met by 
existing services). 
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The objectives of the programme are to, 
● Promote social enterprise as an approach to alleviating disadvantage and 

addressing local social, economic and environmental needs which are not 
being met through public or private funding or other resources. 

● Create sustainable jobs for those most distant from the labour market, in 
particular for those who are long term unemployed and from specific target 
groups. 

● Promote sustainable social and economic development. 
● Enable service providers to lever additional public investment to improve 

facilities and services 
● Strengthen local ownership through participation in decision making. 
● Support social innovation and encourage sharing of learning and expertise 

between participating service providers. 
 

2. The Irish Social Enterprise Network 

The Irish Social Enterprise Network (ISEN) is the National Body for Social Enterprises 
in Ireland. They are the only network specific to representing social enterprises in all 
parts of Ireland. The network focuses on three core pillars of activity: Network – 
Advocacy – Education. The specific aims are to: 

● Give voice to social enterprises for the work that they do and the issues and 
challenges that they face 

● Increase awareness raising through promotion and education of the social 
enterprise sector and model as a means of addressing social needs and 
inequalities including the rehabilitation of communities across Ireland 

● Learn from best international practice to develop effective models of social 
enterprise in Ireland 

● Be the authoritative source of essential knowledge in Ireland for managing, 
developing and supporting social enterprise growth 

● Collaborate and partner with enterprise and local agencies to provide a fuller 
range of supports and services to their social enterprise clients, including good 
governance, financial sustainability and delivering and monitoring social 
impact. 

The ISEN works with social enterprises of all sizes, from individuals in rural 
communities through to large financially sustainable social enterprises.   

 

3. Social Entrepreneurs Ireland 

Social Entrepreneurs Ireland (SEI) advertises itself as “The first organisation in Ireland 
dedicated to supporting social entrepreneurs, people who were developing new, 
innovative solutions to address the entrenched social and environmental challenges 
we face”.  The organisation today remains entirely privately funded by a wide range of 
prominent entrepreneurs, business leaders and corporates in Ireland, the UK and the 
USA. SEI operates 3 main programmes which are focussed on developing the social 
entrepreneur as a catalyst of social change through the medium of social enterprise. 
These are; the ideas academy, the Impact programme and Scale partnerships.  
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Perhaps the significant difference between Social Entrepreneurship Ireland the 
previous two examples is the emphasis on entrepreneurship and the need for 
surpluses to be generated, whether created through trading activities or fundraising.  
 

Two other significant social enterprise programmes which are worth examining are 
Clann Credo and Community Finance Ireland who are essentially social enterprises 
which provide finance and support to other social enterprises in the form of small 
grants ( up to €500,000) and short term loans. 

• youth entrepreneurship  

• entrepreneurship education for young people,  

At the national level there are two Enterprise Ireland programmes specifically targeted 
towards young people and students. 

Ireland’s Best Young Entrepreneur (IBYE) is a yearly competition for people between 
the ages of 18 and 35. There are three categories:  

● Best Business Idea for those who haven’t started trading yet, 
● Best Start-up for those trading for less than 36 months, and  

● Best Established Business for those trading for over 36 months. 

IBYE has a €2 million investment fund to be divided between the best entries in each 
category. The top entry from each of the 31 local enterprise office areas receives a 
€50,000 fund to invest in their business and turn their plans into reality. The overall 
national winners receive a further €100,000 on top of this. 

• Student Entrepreneur Awards 
The awards are an initiative of Enterprise Ireland and are intended to find ideas with 
real commercial potential. The competition is open to all third level students and 
entrants can be studying in any area and at any level to be eligible. First prize is a cash 
reward of €10,000 plus €30,000 worth of specialist advice and support to develop the 
business idea. There is a variety of other prizes to be won. 

• Foróige NFTE 
The Network for Teaching Entrepreneurship (NFTE) is a cutting edge, world 
recognised, youth entrepreneurship education and development programme.  It is 
managed and provided by Foróige in Ireland and is affiliated to NFTE International. 
The NFTE programme originated in the USA and was brought to Ireland in 2004. 

Key aspects of the programme: 

● Study all aspects of starting and successfully running a business 
● Receive a seed grant to start their business 
● Visit wholesalers to buy their business supplies 
● Engage with entrepreneurs, social entrepreneurs, business executives,  

community leaders 
● Visit local & national companies 
● Work with business corporate mentors 
● Sell their products at the NFTE Class Trade Fair 
● Prepare and present their business plan to a panel of judges 
● Winners are recognized at the All Island Youth Entrepreneurship Awards 
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Junior Entrepreneur Programme 

The Junior Entrepreneur Programme (JEP), works with 50,000 primary school pupils 
in Ireland. JEP seamlessly integrates teachings on Entrepreneurship into the primary 
school curriculum through games, learning aids, exercises and experiences. 

The Junior Entrepreneurs come up with, research and implement business ideas while 
working with local entrepreneurs and being supported by their teachers. 

JEP allows children at a primary school level to experience what they can create using 
their talents and innovation and gives them a clearer insight and understanding into 
the value of goods, services and what happens in their lives. 

Student Enterprise Programme 

The Student Enterprise Programme works to develop the same skills but with a slightly 
older age group. Secondary Students are supporting in setting up their own 
businesses with mentorship in; 

● Finance 
● Marketing 
● Human Resources 
● Promotions and Sales 
● Teamwork 

Students can apply what they learn in subjects such as business and economics in a 
hands on environment, enhancing their academic work. 

Currently there are 480 schools around Ireland who take part in the programme 
helping develop the ideas of 23,000 students each year. 
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B. National/regional/local key stakeholders in promoting social 
entrepreneurship, youth entrepreneurship and entrepreneurship 
education for young people, in Ireland. 

 

a. National  
1. Government 

▪ Department of Rural and Community Development  
▪ Department of Employment Affairs and Social Protection 
▪ Department of Housing, Planning etc. 
▪ Department of Business, Enterprise and Innovation  
▪ Department of Public Expenditure and Reform 
▪ Department of Education 
▪ Department of Culture, Heritage and Gaeltacht 
▪ Department of Transport, Tourism and Sport 
▪ Department of Children and Youth Affairs 
▪ Department of Justice 

2. Social Funding Organisations 
▪ Social Finance Foundation 
▪ Clann Credo 
▪ Community Finance Ireland 
▪ Social Innovation Fund Ireland 
▪ Social Entrepreneurs Ireland 
▪ Philanthropy Ireland 
▪ St. Stevens Green Trust 

3. Promoters 
▪ Social Entrepreneurs Ireland 
▪ Social Innovation Fund Ireland 
▪ Communities Creating Jobs 
▪ SEDCo 
▪ Askoka 
▪ WestBic 

4. Support Bodies 
▪ Pobal 
▪ Skillsnet 

5. Representative Bodies 
▪ Social Enterprise Task Force 
▪ The Wheel 
▪ Irish Social Enterprise Network 
▪ Irish Local Development Network 
▪ Charities Institute Ireland 
▪ Communities Reuse Network Ireland 

6. Public Bodies 
▪ Health Service Executive 
▪ Enterprise Ireland 
▪ Road Safety Authority 

7. Youth Organisations 
▪ Youth Work Ireland 
▪ Faroige 
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▪ National Youth Council of Ireland 
 

b. Regional  
1. Public Bodies 

▪ Local development Companies 
▪ County Council Community Development Units 
▪ Local Enterprise Offices 
▪ Border and Midlands Regional assembly 

2. Academic/Educational Bodies 
▪ Second Level  
▪ Third level Institutions 
▪ Irish Universities Association 
▪ Training bodies 

3. Regional Youth Services  
▪ Youth Work Ireland 
▪ Faroige 
▪ Drugs and Alcohol Forum 

c. Local key stakeholders  
▪ Sports Organisations 
▪ Social Enterprise practitioners 
▪ Social Enterprise users and clients 

d. External stakeholders 
▪ European Union 
▪ Northern Ireland 
▪ Scotland, England and Wales 
▪ Social Enterprise World Forum 
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C. The gap in entrepreneurship competences of Irish young people. 
 

1. Attitudes and perceptions to entrepreneurship in Ireland 

Popular culture in Ireland is very supportive of entrepreneurship. It is highest in Europe 
in terms of popular regard for successful entrepreneurs. Successful entrepreneurs 
have always been held in high regard, whether Ireland was in growth phase or in 
recession. 

Regard for successful entrepreneurs is higher in Ireland than it is in the US - 83% 
compared to 74%. 

As evidence of a supportive culture, many Irish people (7 in every 10) report that there 
are many stories of successful entrepreneurs in the media. 3 in every 10 Irish people 
have a role model in that they know a recent entrepreneur. 

In Ireland, a little more than half (56%) of people perceive entrepreneurship as a good 
career choice. This is lower than the US, where nearly two-thirds (64%) see 
entrepreneurship as a good career choice, and much lower than the Netherlands 
(78%). 

The perception of becoming an entrepreneur as a good career choice declined sharply 
during the recent economic crisis in Ireland. During the 2008 – 2012 crisis, just half 
(50%) of people considered entrepreneurship as a good career choice. In contrast, 
during the “Celtic Tiger” period of 2003 to 2007 two-thirds of people regarded 
entrepreneurship as a good career choice. 

In Ireland, less than half of people (45%) see entrepreneurial opportunities in their local 
area - though this is higher than the norm across Europe (37%). In Ireland, less than 
half of people (45%) believe they have the skills to start a business (European norm is 
45%). In the US, Canada and Australia more people perceive opportunities and more 
people are confident in their entrepreneurial capabilities (compared to Ireland). 

Fear of failure would prevent 4 in every 10 Irish people (38%) from starting a business. 
This is similar to the US (35%) and many other European countries (European average 
is 46%). 

Of the group of people in Ireland that perceive entrepreneurial opportunities in their 
local area, 4 in every 10 (40%) report that fear of failure would prevent them starting a 
business.  
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D. The gap in media & ICT skills of Irish young people. 
 

There would appear to be no shortage of media and ICT skills enhancement 
programmes for young people in Ireland. The provision of such courses is primarily in 
two distinct spheres of education; the formal education system which is the traditional 
school system and the informal education system which comprises of youth work 
organisations and non-traditional educational providers such as Youth Reach ( an 
applied/vocational youth education organisation). 

The structure of this section is as follows; policy frameworks, formal education 
programmes and non-formal education programmes. A conservative estimate of the 
number of ICT and media programmes running at any one time in Ireland would be 
over 100+ programmes. Media programmes are now a staple component of most 
youth work projects and the inclusion of a social media element is considered 
essential. The examples given serve merely to highlight the type of programmes 
available. 

• Policy frameworks: 

The National Digital Strategy 2016 set out a three part plan to increase the penetration 
of media and ICT technologies into the enterprise and entrepreneurial fabric. These 
are: 

• Trading online and Entrepreneurship 
• Citizen Engagement 
• Education & Learning 
 

Strand 1 – Trading Online & Entrepreneurship for indigenous businesses.  

To get 10,000 Irish businesses online for the first time and to achieve a further 2,000 
small Irish businesses trading online over a period of two years:-    

• Development of a “trade-on-line” voucher scheme.     
• A “Winning With Web” Awareness scheme – highlighting the value for small 

business of trading online.           

• Better Information on online engagement to inform future policy.    
• Support digital enterprise development by providing the skills base, research 

capacity and key financial supports through EI and IDA, and through the Digital Hub 
Development Agency and the National Digital Research Centre.  

Strand 2 – More Citizen engagement: 
 
To halve the number of “non-liners” (people who have not yet 
engaged with the internet) by 2016:- 

● Instigate an awareness raising campaign with industry 
stakeholders to convey to “non-liners”  what they could do 
online, and to  highlight to existing users other ways they 
could use and benefit from further digital engagement   

● Introduction of a new (benefit) training grants scheme 
funding digital skills training for citizens    
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● Develop an online mapping resource to identify digital skill   
learning opportunities – including what is available and 
where. 

Strand 3 – Education & eLearning  
 
To utilise ICT to its full potential across the education system 
including the use of the internet in learning. Some actions in this 
area include: 
   

• Completion of the rollout of 100mbs to all post primary schools  
•  Peer to peer teacher supports including “Switch on” exemplar        

workshops and case studies.  
• Professional development and eLearning initiatives for teachers  
• Development of a new ICT Strategy for Schools  

• New Framework for Junior Cycle in which ICT plays a role   
•  Initiatives both inside and outside the school environment 

focusing on development of digital skills relevant to the workplace  
• Development of eLearning opportunities at post leaving cert level      

and in third level Education and for the labour market 
• New research on the nature and extent of children’s internet and     

social network use including issues of internet risks and safety for      
young people.  

• Provision of eLearning opportunities nationally in the further     
education and training sector. 

a. ICT in Schools Programme 

Since 1998, the Department of Education has actively pursued the integration of ICT 
into teaching and learning and the development of pupils' digital literacy, primarily 
through its ICT in Schools programme. This Programme has focused on four key 
areas: 

● The provision of essential ICT infrastructure within schools 

● The provision of access to broadband connectivity to schools 

● Continuous professional development for teachers in ICT 

● Integrating ICT within the curriculum and providing curriculum-relevant digital 
content and software. 

 

b. Non Formal education system 

There are a multitude of training programmes targeting young people with the aim of 
developing their ICT skills. National level programmes would include the following: 

1. TechSpace 

TechSpace is an education programme of Camara Education Ireland. TechSpace 
offers training, development, support and opportunities for youth organisations and 
schools to deliver STEAM and Digital Creativity projects. 

2. Coder Dojo 
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The CoderDojo movement believes that an understanding of programming languages 
is increasingly important in the modern world, that it’s both better and easier to learn 
these skills early, and that nobody should be denied the opportunity to do so. 

To that end, we’ve built a global network of free, volunteer-led, community-based 
programming clubs for young people. Anyone aged seven to seventeen can visit a 
Dojo where they can learn to code, build a website, create an app or a game, and 
explore technology in an informal, creative, and social environment. 

3. Fab Lab 

A Fab Lab, or digital fabrication laboratory, is a place to play, to create, to mentor and 
to invent: a place for learning and innovation. 

Fab Labs provide access to the environment, the skills, the materials and the advanced 
technology to allow anyone anywhere to make (almost) anything. 
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E. Programmes/Initiatives that promote Sustainable Development Goals 

(SDGs) in your countries, with a special focus on social enterprises 

supporting SDGs 
 

The Sustainable Development Goals (SDG) Champions Programme is an initiative 
established by the SDG Unit in the Department of Communication, Climate Action, and 
Environment. The Minister and the Department believe that the SDG Champions 
Programme has the potential to achieve nationwide prominence and raise public 
awareness of the Sustainable Development Goals. The purpose of the SDG 
Champions Programme is primarily to raise public awareness of the SDGs, and 
secondarily to illustrate practical ways in which organisations and individuals can 
contribute to achieving the SDGs, using Champion organisations’ practices as 
examples. Each Champion organisation is focusing primarily on a select number of 
SDGs each. As individual Champions will promote specific SDGs, each of the twelve 
campaigns will be distinct in terms of the goals they are championing. However, all 
twelve campaigns will be built around the core message that the Sustainable 
Development Goals are for everyone in society and that everyone can make a 
contribution, large or small, to their success. 

Specific Youth projects: 

ECO-UNESCO is Ireland’s leading environmental education and youth organisation 
affiliated to the World Federation of UNESCO Clubs, Centres, and Associations and a 
key partner of UNESCO’s Global Action Programme on Education for Sustainable 
Development. Established in 1986, ECO-UNESCO has over 30 years’ experience 
working to empower young people to protect our environment.  

The overall aim of the organisation is to channel the passion and energy of young 
people into positive environmental action; to educate, inspire, and empower them to 
act. ECO-UNESCO promote the SDGs through our range of programmes aligning their 
work to the goals – they encourage and support young people to carry out local 
environmental action projects and reward and recognise them for their work through  
Young Environmentalist Awards; ECO-UNESCO build capacity and leadership skills in 
young people through their Youth for Sustainable Development programme, build 
environmental knowledge and skills through the Learning2Change secondary schools 
programme, and work to build capacity in young people for opportunities in the green 
economy through the green youth employment programmes. ECO-UNESCO build the 
capacity of those working with young people and promote health and well-being in 
young people through our ECO-Choices programme.  

ECO-UNESCO advocates for the key role of education and youth engagement in 
achieving sustainability.  
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1. Social enterprises incubators 
 

1. National Social enterprise incubator 
 
Nest Social Incubator Programme 

 
The BNest Flight Programme is specifically designed for emerging social enterprises. 
This is a six-month peer programme, working with a small group of fellow social 
entrepreneurs, focused on each working on their individual enterprise but expected to 
contribute to the others as well. 
 

2. Local social enterprise incubators  
 

In 2016, Donegal County Council invited Community groups and organisations are 
being invited to have their say on the development of the new Social Enterprise 
Building in Letterkenny. The new Social Enterprise Building, which is funded through 
the ERDF Designated Urban Grant Scheme 2014 - 2020, will be located on a site 
adjacent to the existing Public Services Centre in Letterkenny and is expected to house 
various community services such as Donegal Sports Partnership, The Congress 
Centre for the Unemployed and Pro-Social Ireland amongst others. 
  
Donegal County Council also manages a number of plots of land throughout the 
county that offer development potential to entrepreneurs / existing businesses that 
may want to set up a business or expand.  The lands, which amount to 60 acres in 9 
separate locations, are located in various towns / villages throughout the county. The 
preferred mode of engagement is through a partnership approach whereby the council 
would give the land and the social enterprise would provide the physical buildings. 
 
One such project is the BASE (Ballybofey and Stranorlar Enterprise) centre which 
claims to be  “ The BASE is currently the only community owned resource in the North 
West providing connectivity through the Metropolitan Area Network (MAN) 
infrastructure which means that the Centre is able to offer unlimited fibre capacity 
allowing businesses in The BASE to benefit from higher capacity, wholly reliable and 
uncontended broadband”. The BASE is home to several social enterprises. 
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F. Social enterprises incubators / accelerator programmes / integrated 
support programmes 
There are two distinct types of accelerator programmes currently running in Ireland. 
Direct support and indirect support such as training etc. 
 

1. Direct support  
 
The vision of Social Entrepreneurs Ireland is that Ireland’s social problems are 
not being solved quickly enough and that there is a need to develop new ideas 
to tackle the biggest challenges. To achieve this, SEI support social 
entrepreneurs from start-up to scale-up. They provide them with mentoring, 
funding and access to a network of support to help them to significantly 
increase their impact in Ireland. According to SEI, over 7.3 million euro direct 
funding to social entrepreneurs’ projects 314 social entrepreneurs supported 
so far with 1.8 million people receiving a direct benefit from the social 
enterprises supported. The three accelerator programmes run by SEI are: 
 

• The Ideas Academy 
 
The Ideas Academy is for people who have identified a social problem and have 
an idea to help solve it.  
 
Participants on this programme receive training and support in key areas of 
importance to idea-stage social entrepreneurs such as how to develop your 
idea, pilot it, and set up your project. Over a number of core learning days 
between June and September 2020, the Ideas Academy will help you to take 
those first steps to move from idea to action. 
 
We have re-designed the programme in recent weeks to run the programme 
online and transition to in-person delivery, if and when in-person delivery is 
possible during the lifespan of the programme.  
 
The Ideas Academy is supported by Bank of America (lead corporate sponsor) 
and the Lifes2Good Foundation (sponsor of the Ideas Academy West). 
 

• Scale Partnerships 
 
The Scale Partnership Programme provides bespoke, tailor-made support and 
funding to social entrepreneurs who have completed the Impact Programme 
and are ready to take their proven models to the next level to truly transform 
Ireland. They are currently supporting four organisations: 
 
Ó Cualann Cohousing Alliance is building affordable housing and integrating 
communities through its co-operative model. 
 
AsIAm is Ireland’s national Autism charity and advocacy organisation – 
working to deliver real inclusion and understanding for all. 
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CyberSafeIreland works to empower children, parents and teachers to navigate 
the online world in a safe and responsible manner 
 
The Irish Men’s Sheds Association provides a community space for men to 
connect and converse, shoulder to shoulder. 
 

• Impact Programme 
 
The rationale of the impact programme is that Awardees have each identified 
a social issue in Irish society that needs to be addressed. And they’ve come up 
with ideas that have the potential to do just that. But an idea without investment 
is just an idea. The focus of the Impact awards is very much on the individual 
social entrepreneur and current awardees are: 
 

● Boris Hunka, - The Ease Project is a programme aimed at recognising, 
normalising, and managing anxiety in students. 

● Maria Garvey, -  Helping Hands is an anti-bullying programme that 
provides schools with the tools and training to identify bullying that goes 
unnoticed and encourage more inclusive and psychologically safe 
learning environments. 

● James O’Neill, -  Property Marking Ireland is a community-led crime 
prevention initiative. It uses a combined strategy to deter crime through 
a mixture of marking goods and property with a specially designed 
machine and large signage. 

● Tracy Keogh, -  Grow Remote connects remote workers, companies, and 
local communities so that people can choose to work where they want 
to live, and not vice versa. 

● Pádraic Hogan & David Neville, - jumpAgrade is working with youth 
services, third level institutions, and corporate sponsors to reduce the 
education inequality gap. 

● Alma Jordan, - AgriKids is a farm safety education programme aiming 
to engage, educate, and empower children to be farm safety 
ambassadors. 

 
A common feature of the impact awards is that whilst the focus of the social 
enterprises is young people, there are currently no young social entrepreneurs 
funded by SEI. 
 
 

2. Indirect supports 
 
As an example of the indirect training supports available to social enterprises 
it is worth considering the training courses offered by the Irish Social Enterprise 
Network and the Wheel in 2020. 
  

1. Communications and Marketing 
● Storytelling for Success Online Training Series with The National 

Lottery 
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FREE Specialised Webinar Series focused on Storytelling for Success 
delivered in partnership with The National Lottery 

 
● Writing Fundamentals: Clear Communications for Grant Writing, PR, 

Reporting, and More (Webinar) 
● Building Your 2021 Fundraising Strategy (Online Workshop) 

Are you ready for 2021? This year has changed everything we 
thought we knew about the world but now is the time to get ready for 
next year. 

 
● Health & Safety Considerations of a Blended Workforce (Online 

Training) 
Covering all the major elements of Health & Safety Considerations of 
a Blended Workforce. 

 
● Fundraising for Committees and Boards (Online Workshop) 

This is an intro to Fundraising for CEOs who want to understand what 
fundraising options are available to them and how to get started. 

 
● Introduction to Outcome Measurement for Social Enterprises (Online 

Workshop) 
This online training will be delivered as two ½ sessions. Participants 
will be introduced to the practical steps and knowledge of measuring 
outcomes for their social enterprise. Participants should be prepared 
to participate in small group discussions, exercises and activities, 
and to share their own experiences with other participants. 

 
● Securing Your Nonprofit Against Cyber Threats (Webinar) 

The focus of this webinar will be on addressing the new realities and 
shifts in cyber-security for charities in light of COVID-19 and working 
from home. 

 
2. Leadership 

● Big Issues Facing the Sector (Webinar) 
What are the big challenges facing community and voluntary 
organisations, charities and social enterprises?  

● Five Years In - Progressing the SDGs (Webinar) 
Join us as we reflect on how the SDGs have been implemented to 
date, their continued relevance to the work of the community & 
voluntary sector in Ireland and how we can realize them in the decade 
ahead. 

● SCOPE: Skills Recognition, Capacity Building & Professional 
Education for the Third Sector 

● Wellbeing for Online Working (Online Workshop) 
This workshop will explore how to improve our wellbeing while 
working online during this challenging time. 

● Mindfulness in the Workplace – An Introduction (Webinar) 
This webinar will give an overview of mindfulness as a positive, 
practical, scientifically proven practise, an explore its capacity to 
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lower stress while building focus, resilience, confidence and 
compassion. 

● Introduction to Coaching Skills for Managers (Online Workshop) 
This online workshop is a practical introduction to the key skills of 
coaching for nonprofit managers.   

● Members' Leadership Network (Online Meeting) 
This is a regular facilitated network for nonprofit leadership 
development. 

● Positive Leadership (Online Workshop) 
An opportunity for nonprofit leaders to consider their leadership 
challenges and create space for reflection and peer-learning. 

● Wellbeing at Work: Introducing Mindfulness Into Your Organisation 
(Online Workshop) 
This workshop is perfect for CEO’s Managers and Team Leaders who 
are aware of the negative impact of stress and anxiety in the 
workplace and are looking for practical organisational strategies to 
address this and to boost whole organisational wellbeing and 
resilience. 
 

3. Financial Management 
● Information Session on Employment Wages Subsidy Scheme (Online 

Meeting) 
The Wheel & Charities Institute at an information session on the new 
Employment Wages Subsidy Scheme (EWSS) 

● Implementing the Charities SORP in Your Financial Reporting (Online 
Workshop) 
This is a practical workshop on how-to use the Statement of 
Recommended Practice for charity accounting 

● Pre-Budget 2021 - Recovery Through Community (Online Meeting) 
pre-budget submission “Recovery Through Community” which 
outlines the measures and resources needed to support the charity, 
community and voluntary and social enterprise sector due to the 
COVID-19 crisis. 

● Essentials of Financial Governance for Charity Trustees (Online 
Workshop) 
This is a sharply focussed workshop for trustees on their financial 
oversight responsibilities. 

● Budget 2021 - Impact on the Community & Voluntary Sector 
(Webinar) 
The post-budget webinar will provide an analysis of the implications 
of the 2021 budget for Irish society, the economy and, in particular, 
for charities. 

 
 

4. HR & Employment Law 
● Facilitating a Return to Work – A Blended Approach (Online Meeting) 
● Collective Redundancy – from compliance to practical consideration 

(Online Meeting) 
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This session explores the practical considerations under collective 
redundancy. 

 
5. Networks 

● Meet, Share and Learn in the West (Online Meeting) 
Networking and information session for community and voluntary 
organisations, charities and social enterprises. Special focus on how 
to communicate your organisation’s story effectively.  

● Meet, Share and Learn in the South (Online Meeting) 
Networking and information session for community and voluntary 
organisations, charities and social enterprises. Special focus on 
improving your grant writing skills 

● Meet, Share and Learn in the Northeast (Online Meeting) 
Networking and information session for community and voluntary 
organisations, charities and social enterprises. Special focus on 
promoting your organisation effectively through social media. 

● Meet, Share and Learn in the West (Online Meeting) 
Networking and information session for community and voluntary 
organisations, charities and social enterprises. Special focus on 
what the new EU budget and policy direction means for the nonprofit 
sector in Ireland. 

● Meet, Share and Learn in the South (Online Meeting) 
● Networking and information session for community and voluntary 

organisations, charities and social enterprises. Special focus on the 
wellbeing of volunteers and staff in organisations. 

● Meeting of the HSE Members' Network (Online Meeting) 
Meeting of HSE network to discuss the big issues facing HSE-funded 
organisations. 

● Meet, Share and Learn in the West and Northwest (Online Meeting) 
Networking and information session for community and voluntary 
organisations, charities and social enterprises. Special focus on 
taking steps to promote sustainability locally. 

● Meet, Share and Learn in the West (Online Meeting) 
Networking and information session for community and voluntary 
organisations, charities and social enterprises. Special focus on 
campaigning and advocacy. 
 

6. Fundraising 
● Digital Fundraising Made Easy - New Opportunities with PayPal 

Giving Fund (Webinar) 
This event will explore how giving is changing in an increasingly 
digitised world.  

● How to Connect With Your Facebook Fundraisers & Get Useful Data 
(Online Workshop) 
This workshop will walk participants through how to connect with 
fundraisers on Facebook and get useful data from them. 
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Conclusion 
 
The Social Entrepreneurship and Social and Solidarity Economy (SSE) sector in Ireland 
is recognised as an important part of the social fabric and organisations are, in the 
main, very well supported to deliver a large number of services which otherwise would 
not be available to citizens. 
 
The supports range from enabling policy frameworks which set out the national 
strategies, policies and programmes which delineate and articulate the boundaries 
and internal contours of the social enterprise landscape in Ireland. As we have 
reviewed these can be categorised both in a vertical taxonomy from the national to 
the local and from a horizontal where umbrella organisations such as the Wheel offer 
supports to organisations across a multitude of sectors 
 
However, it is also apparent from a review of the available evidence that there is a lack 
of enabling programmes which seek to create pathways for young people to get 
involved in Social Enterprises as creators and leaders rather than as consumers as is 
currently the case. From an in-depth examination of the published policies, 
programmes and supports, there is a clear absence of focus on young people or 
initiatives which are intended to engage with young people as creators of social 
enterprises.  
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Chapter 2 

Young people’s perspective on social entrepreneurship 
and youth entrepreneurship 
 

The main purpose of the research conducted with young people was to better understand 
their perspective on Romanian young people’s engagement in social, civic or non-profit 
activities. The specific objectives of the research were: 

- Learn about the engagement of young people in social, civic, non-profit initiatives, 
including social entrepreneurship initiatives; 

- Understand the gaps in entrepreneurship and media & information literacy 
competences of young people; 

- Learn about young people’s knowledge and experience in social entrepreneurship, 
including educational and support programs, and in supporting the 2030 Agenda 
implementation. 

 

To reach these objectives, we organized an online survey which 107 young people responded 
and 10 in-depth interviews with 51 young people who were active in developing and running 
social enterprises. . While in the survey we invited young people from the LYIT network to fill 
out the form, no matter their engagement in civic, social, non-profit/volunteering activities, in 
the two focus groups we made sure we have two categories of participants: 1) young people 
that are currently volunteering for a social cause, or they started a civic/social initiative or an 
NGO; 2) young people that are not currently engaged in any civic, social, non-profit or 
volunteering activity. Due to the COVID-19 outbreak, unfortunately, we were unable to organize 
face-to-face focus groups; thus, we organized online meetings with two groups of young 
people. 

 

The survey was completed by 107 people, out of which 103 (75%) were between 18 and 24 
years old, and eight of them (25%) were between 25 and 30 years old. Eight young people 
(75%) were still in a form of education (highschool/university), other four of them (12.5%) were 
full-time or part-time employed or in a temporary job, three of them (9.4%) were entrepreneurs/ 
self-employed and one (3.1%) was unemployed at the moment of taking the survey. 11 
respondents (34.4%) had a bachelor degree, eight of them (25%) had a high school degree, 
other eight had a graduate degree, and five of them (15.6%) had some college studies, but no 
degree yet. Four (12.5%) of the respondents have started a social/civic or non-profit initiative 
or a social business. 

 

19 young people participated in the two online focus groups, all being between 18 and 30 
years old. 17 of them (89.5%) were coming from large cities in Romania (Bucharest, Cluj-
Napoca, Brașov, Baia-Mare), and two (10.5%) were from rural areas. 10 participants (52.6%)  
were full-time employed, four of them (21.1%) were university students, three of them (15.7%) 
were entrepreneurs/self-employed, one (5.3%) was a social entrepreneur, and another one 
(5.3%) was unemployed at the time of the research. Nine of the young people were engaged 
in volunteering activities and one had started a NGO, while the other nine were not volunteering 
at the time of the focus groups (however, many of them had previously volunteered, during 
their highschool or university studies). The engaged young people said that they would spend 
between five and 20 hours per week volunteering. Some of them also started their own social 
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initiatives/campaigns, and more than half of them have been volunteering between two and 
six years.  

 

 

Engagement of young people in social, civic or non-profit initiatives and 
social entrepreneurship 

 

In the following sections, we explore Irish young people’s knowledge, perception and 
experience in civic, social, voluntary initiatives or in social entrepreneurship; then, we look at 
their motivation and level of engagement; and finally we learn about the obstacles they face 
when they want to be more actively involved in their communities, and about the support they 
need to be more engaged or start new initiatives, like volunteering activities, civic campaigns 
or social businesses. 

 

Knowledge and perception of civic engagement and volunteering 
activities 

 

The majority of the young people participating in the online survey evaluated themselves as 
having almost no experience or knowledge about social entrepreneurship/social initiatives, as 
the most selected value on the 1 to 5 scale (1 - I have no knowledge or experience; 5 - I can 
consider myself an expert) was 2 (36.45%) whilst the number of respondents who considered 
themselves as an expert in social enterprises was only 2 (1.87%) , while the average was 2.53.  

 No. of respondents % 

1. I have no knowledge or experience 20 18.69% 

2 39 36.45% 

3 35 32.71% 

4 11 10.28% 

5. I can consider myself an expert  2 1.87% 

Total  107 100.00% 

 

 

A recurring theme of the interview responses was the benefits of volunteering to both the 
community and the volunteer with all of the interviewees stressing the benefits that they felt 
had accrued as a result of volunteering in their local community or University.  

In terms of what the respondents thought was good and bad about volunteering the following 
responses were common 

The feeling of positive involvement was very strong and making a contribution “giving back” 
was important. 
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The opportunities that they give the volunteer were considerable. Although none of the 
interviewees stated that these opportunities were the primary motivation, each of the 
interviewees mentioned them and were aware of the positive effect it would have on their CV 
and future prospects. 

There was a distinct difference between the respondents as regards the type of institutions 
they attended. The respondents from the University setting appeared to be more 
knowledgeable or at least better informed of the volunteering opportunities open to them than 
the students from the Institutes of Technology. However this awareness did not always 
appear to translate into actual involvement on the part of the interviewee – they spoke of 
others volunteering rather than themselves. 

Lack of time available was frequently quoted as a major barrier 

 

“I’ve tried to invest a lot of time on my studies and focus on the professional development of 
a career around those studies. So I would usually try to take jobs that are for the summer or 
for Christmas, but I also try to do professional development alongside my studies through 
different programmes like, there was a mentoring scheme I’ve been involved in this year for 
my subject to kind of match us with people that had already graduated from our subjects and 
then the other kind of activities I’ve been involved in have been clubs and societies based, so 
involved in my subject’s society as the role of President last year and then different arts 
societies and ones like that as well.” [Interviewee 3] 

 

Young people’s civic or social initiatives 

The main area of activity was the provision of additional educational resources to the local 
community by being involved in such initiatives as homework or language clubs (Irish 
language). Many of the questionnaire respondents and interviewees mentioned that they 
considered mentoring as a worthwhile activity that they were involved in and lastly a lot of 
respondents said that involvement in youth activities was the main focus of their activity. 

What we can take from this is that their volunteering activity is very much tied to their life 
stage. The range of activities is narrow and confined to a narrow selection of highly organised 
tasks and entities. Very few, if any, of the participants mentioned that they had a leadership 
role in these organisations but mostly considered themselves as participants providing a 
service of sorts particularly those who provided tutoring or mentoring to people outside their 
immediate social circle. For example interviewees who talked about homework clubs did not 
impart any sense of ownership of the homework club. They mentioned that they gave up their 
time to do it but did not see it as a medium or long term thing that they would be doing once 
they left University themselves. 

 

However there was also a broad awareness of the need for and the valuable role played by 
Social Enterprises and Community Organisations in the wider community. Health, elimination 
of poverty, social infrastructure and homelessness were all highlighted as areas of concern 
as were bullying and the rise in the use of dangerous drugs. Although none of the young people 
interviewed were involved or felt the need to be involved in these issues at this stage of their 
lives. They were aware of the Sustainable Development Goals at the intuitive level but had 
deliberately chosen to “focus on their studies” [interviewee 5] 

“So I’m involved in a volunteer writing group that is run by a group of students, four fellow 
students as well as members of the community as well. Essentially, we run bi-weekly writing 
workshops, as well as having a literary magazine that we publish twice a year as well a sort of 
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community group where people come together and sort of improve their writing and get 
feedback on their writing. So we essentially established a group of like-minded individuals that 
are all interested in writing and literature, and I’m involved in this initiative because mainly I 
love it, but also because there’s a real lack of spaces in Northern Ireland for young writers and 
emerging writers to sort of foster their talent and get connected with other writers that can 
help them to improve their craft. So I suppose that’s the kind of social challenge we try to 
solve.” [Interviewee 1] 

 

“So basically, I’m involved in an Irish language group and I’m involved in this because I’m really 
passionate about the Irish language and I think that it is our duty to promote it among young 
people and to get more people speaking it, and I think as well the social challenge that we try 
to overcome is the fact that a lot of people in Northern Ireland don’t speak Irish or they don’t 
actually know how to learn it, they don’t know about any classes or anything. So what we do 
is that we run a few classes and a few conversation circles in order to encourage people to 
try and learn Irish.[Interviewee 2] 

 

“So I’m involved in a few different roles with my university and with volunteering. So at the 
minute I’m a school representative where I’m trying to address student feedback with staff 
and kind of deal with those kind of issues and social challenges that students have, and also 
leading a mentoring initiative which is volunteers that work every week to really help first year 
students adapt to university, and they’re mostly educational problems that I try to address. 
I’ve also been involved in other social development groups within the university, so the climate 
action group and next year I’ll be moving on to an education role as well as the vice-president 
of education in the SU. [Interviewee 3] 

 

“Yeah, so I’m part of a creative writing initiative that basically tries to address areas of 
deprivation in Belfast in general, so it tries to deal with, like there is a literacy gap in some 
areas, and this obviously has different focuses in different community groups, so it is trying 
to address, like how there is a lot of things out there for kids who are really good at sport and 
who are really sporty and there’s a massive drive for that which is obviously brilliant, but not 
every child is sporty and not every child enjoys that. So it’s trying to kids to engage with 
literature and engage with writing and be creative and kind of take confidence that, you know 
their own writing doesn’t have to be perfect, but they can give it a go, and just trying to get 
them involved in that. So, it’s trying to address that kind of literacy gap and try to build up 
confidence in more deprived areas. [Interviewee 5] 

 

Young people’s motivation 

Helping those in need was the top ranking choice as to why young Irish people would get 
involved in social enterprises getting 38.56% of the 1st choice score. However it is interesting 
to note that this rationale either ranked 1st or did not feature at all in the deliberations of the 
respondents. Furthermore the next ranking alternatives of “to secure financial well-being” and 
“to be independent and self-employed/entrepreneur” had a much more even dispersion in the 
dataset. The lowest ranking answer “To spot a funding opportunity provided by the 
government/EU/private investor for such initiatives” at 5.59% would highlight the lack of 
experience amongst the respondants  
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This point of view is also shared by the young people participating in the in-depth interviews - 
social entrepreneurs are out there because they want to help those in need. The social 
entrepreneur who started his own NGO said that he initiated this organization because he 
could not be indifferent towards the needs of his neighbourhood.  

 

“I am involved in a social initiative with students that organises and mobilises 
them to make a difference in their local educational community and university life.  
I suppose the social challenge we try to solve, or the social development goal we 
try to address, is quality education the 4th  goal, but it’s also really about student 
involvement and engagement in higher education.”  [Interviewee 4] 

“it’s trying to kids to engage with literature and engage with writing and be creative 
and kind of take confidence that, you know their own writing doesn’t have to be 
perfect, but they can give it a go, and just trying to get them involved in that. So, 
it’s trying to address that kind of literacy gap and try to build up confidence in more 
deprived areas.” [Interviewee 5] 

To be independent and self-employed/entrepreneur

To help those in need

To secure financial well-being

To spot a funding opportunity provided by the
government/EU/private investor for such initiatives

To strategically solve a problem in their community

What motivates young people to start their own social, civic, 
non-profit or social business in your country?

What motivates young people to start their own social, civic, non-profit initiative or social business in 
your country? 

To be independent and self-employed/entrepreneur 11 23 18 5 0 13.3 17.69% 

To help those in need 58 0 0 0 0 29 38.56% 

To secure financial well-being 25 14 14 0 0 17.4 23.14% 

To spot a funding opportunity provided by the 
government/EU/private investor for such initiatives 

2 9 0 4 2 4.2 5.59% 

To strategically solve a problem in their community 11 29 0 0 0 11.3 15.03% 
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This desire to contribute to the community by making a contribution that the respondents 
considered valuable was a recurring theme amongst all the interviewees as one interviewee 
put it: 

“I can only speak for myself, I can say a lot of my time. You know, I’m going back 
to study and doing a lot of thing to prepare for that but, so this for me really does 
feel more like an outlet and something, which I think [Speaker A] is tying into there 
is like creative and I feel like its utilising the things that we’re interested in, in a 
more like educational capacity, but it also it feels bigger than just doing something 
for fun because there is this like social cause behind it.” [Interviewee 8] 

“Well I would view volunteering activities as sort of being necessary in society. 
Especially in capitalistic societies where, you know, there might not always be the 
sort of framework for individuals to get the help that they need. I think they’re really 
fantastic for giving back to the community and helping give others the 
opportunities and skills that you have been given.” [Interviewee 1] 

“The hardest thing about them is the thing I think most people have been focusing 
on over the past like year is volunteering burn-out, it’s so real and will eat your soul 
especially when you are doing, like because I think a lot of people I know who are 
getting older and older into their volunteering careers are now getting into more 
high-stakes projects. So I was quite lucky that I started off at a very low tier in my 
activism and it has slowly built, but then by the time I was 19 I was in a managing 
role at a national trade union and I just wanted to cry 24/7 pretty much, but it was 
great, I loved the experience. But this is the thing, while you’re giving so much back 
to the community you’re also pretty much having to sacrifice a lot of yourself in 
order to give the level of work most of us want to give to our 
community.”[Interviewee 6] 

 

 

 

Young people’s level of engagement 

 

When asked to assess the level of engagement of Irish young people in starting a social, civic, 
non-profit initiative or a social business, most of the participants in the survey consider it of 
level 3 (while the average is 3.52) on a scale from 1 to 5 (1 - young people are not engaged at 
all; 3 - young people are moderately engaged; 5 - young people are very engaged). 
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Overall, the focus group participants were very positive about the level of young peoples’ 
engagement in social enterprises. They commented very positively on the levels of social 
awareness and the willingness of young people to “step up to the plate”  

 

“Well I would say that, from my perspective, the level of engagement of young 
people in social initiatives in Northern Ireland particularly is quite high at the 
minute…..I’ve been noticing a rise in recent years of how aware young people are 
of their community and of the issues actually facing the community and I’ve seen 
them try to get more involved and try to sort of build their own way of helping their 
community, so yeah.” [Interviewee 6] 

 

In the focus groups there was a broad discussion on delving deeper in what this level of 
engagement actually meant to the young people. Again a recurring theme was the notion of 
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giving back, of making a positive contribution to society. In the works of one of the 
participants: 

“Well I would view volunteering activities as sort of being necessary in society. 
Especially in capitalistic societies where, you know, there might not always be the 
sort of framework for individuals to get the help that they need. I think they’re really 
fantastic for giving back to the community and helping give others the 
opportunities and skills that you have been given.” [Interviewee 1] 

 

Of the 5 respondents who answered that they were very heavily involved in social enterprise 
creation and start-ups several additional themes of leadership and self-fulfilment emerged  

“Yeah so I set up our initiative initially just as a Facebook page, and now the 
podcast, because I was just very dissatisfied with the social issues surrounding 
sex education that were going unnoticed, and in an age where it’s very like 
Instagram influencers putting up like posts and stuff I just wanted to make 
something that was like accessible to people, that they would see every day, even 
if it was just in the back of their minds because I believe the social initiative we’re 
doing is kind of promoting a topic that we all know to not be good enough here, 
but it’s not really addressed and not talked about, no actual action is taking place”  

 

Obstacles for youth community engagement and social 
entrepreneurship 

A natural question which arises from this is what are the perceived barriers or obstacles to 
young people getting involved in social enterprises. Top of the list by a considerable margin 
was lack of financial resources which was the first reason given by over 70% of the 
respondents but did not appear as a significant reason by the remaining 30% of respondents. 
Lack of confidence was the second reason given at 17.81% and this would correlate with the 
experience and engagement levels of participants. 

 What do you think that stops young 
people from starting their own 
social, civic, non-profit initiative or 
social business? 

1st  2nd 3rd 4rd 5th 6th Weighted 
Index 

% 

It is too complicated to start a social 
enterprise or initiative in our country 

0 0 4 2 1 1 1.3 1.50% 

Lack of confidence 11 25 10 27 0 0 14.7 17.00% 

Lack of financial resources 75 0 0 0 0 0 37.5 43.38% 

Lack of motivation/interest in 
solving community problems 

1 0 8 8 5 4 5 5.78% 

Lack of time as they are too busy in 
School/work 

16 37 0 0 0 0 15.4 17.81% 

Lack of useful information and 
guidance 

4 10 13 8 10 0 11.75 13.59% 

There are so many other social 
initiatives there 

0 1 0 1 1 1 0.8 0.93% 
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In the focus groups these themes were explored in greater depth and several other answers 
emerged, mainly those of background and inequality. These twin issues seeded a discussion 
on the question of communities being in a position to help themselves if proper structures 
were put in place. 

“I think that just generally not knowing what opportunities are available to them. 
But also just maybe that it doesn’t work into their timetable, or that their 
background might prevent them as well, just because if they’re not involved in 
education they’re not going to have that educational volunteering as part of their 
lives. So I think that aspect as well just inequality is a really big inhibitor as well.” 

 

Support for more youth engagement 

Mentorship and guidance (33.33%) along with Competences building activities (28.69%) were 
the two highest ranked options amongst the participants when asked about the range of 
supports that young people need to start up a social enterprise. Interestingly, financial 
resources or the lack of financial resources only appeared as the third main type of support 
required with 18.21% . 

What kind of support young people need to start a social, civic, non-profit initiative or social 
business? 

Support required 1st  2n
d  

3r
d  

4t
h  

5t
h  

Weighted  

Index 

% 

Competences building activities 48 3 3 0 0 25.05 28.69% 

Mentorship and guidance 45 33 0 0 0 29.1 33.33% 

It is too complicated to start a social enterprise or
initiative in our country

Lack of confidence

Lack of financial resources

Lack of motivation/interest in solving community
problems

Lack of time as they are too busy in School/work

Lack of useful information and guidance

There are so many other social initiatives there

What do you think stops young people from starting their 
own social enterprise?



37 
 

Networking with other 
entrepreneurs 

2 11 18 14 0 7.3 8.36% 

Financial resources 12 33 22 0 0 15.9 18.21% 

Easy legal process of starting 
business 

0 6 11 11 12 9.95 11.40% 

 

 

 

A recurring theme from the focus groups was the need to educate young people in how to 
give back. Several of the participants made the point that young people had a desire to make 
their communities a better place and needed to be trained in how to do this. 

 “ I also think that they have, not to be cheesy, but a desire to make their community 
a lot better. You know, they’ve witnessed the faults in their community as they 
have grown up and they want to change that for other people.” 

 

Entrepreneurship competences 

 

Using the EntreComp Framework (EU, 2016), we explore the Irish young people’s 
entrepreneurship competences, and discover their training needs. These needs will then be 
analysed and pursued in the development of the SEntrA framework for an accelerator aimed 
at supporting young people’s social, civic, voluntary initiatives and social businesses. 

 

Evaluation of the entrepreneurship competences 

 

The 107 young people participating in the survey assessed their entrepreneurship 
competences, how confident they feel to use the 15 entrepreneurship competences included 
in the EntreComp, on a scale from 1 to 5 (1 - not confident at all, 3 - moderate confident, and 
5 - extremely confident).  

Competences building activities

Mentorship and guidance

Networking with other entrepreneurs

Financial resources

Easy legal process of starting business

What kind of support young people need to start a social, 
civic, non-profit initiative or social business
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Looking at the average scores, we could say that the young people feel moderately confident 
in all three areas of the EntreComp, for competences such as Learning through experience 
competence, Motivation and perseverance, Vision, Planning & Management, Ethical and 
sustainable thinking. The young people feel that they are less prepared for competences, such 
as Coping with uncertainty, ambiguity, and risk, , Mobilizing resources, and Spotting 
opportunities. Financial and economic literacy scored the lowest average score of just 2.74 
which resonates with answers given to previous questions. However, on a more positive note, 
Teamwork and working together along with Learning through experience scored the highest 
score of all with an average of 4.24 level of confidence. 
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 Average Mode  

Ideas & opportunities  

 Spotting opportunities 

(Use your imagination and abilities to identify 
opportunities for creating value) 

3.14 3 

 

Creativity 

(Develop creative and purposeful ideas) 
3.08 3 

 

Vision 

(Work towards your vision of the future) 
3.54 4 

 

Valuing ideas  

(Make the most of ideas and opportunities) 
3.36 3 

 

Ethical & sustainable thinking 

(Assess the consequences and impact of 
ideas, opportunities and actions) 

3.38 3 

 

Average for Ideas & Opportunities 3.30   

Resources  

Self-awareness and self-efficacy 

(Believe in yourself and keep developing) 
3.57 4 

 

Motivation and perseverance 

(Stay focused and don't give up) 
3.48 3 

 

Mobilizing resources 

(Gather and manage the resources you need) 
3.33 4 

 

Financial and economic literacy 

(Develop financial and economic know-how) 
2.76 3 
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Mobilizing others 

(Inspire, enthuse and get others on board) 
3.90 4 

 

Average for Resources 3.41   

Into action  

Taking the initiative 

(Go for it) 
3.05 3 

 

Planning and management 

(Prioritize, organize and follow-up) 
3.14 3 

 

Coping with uncertainty, ambiguity, and risk 

(Make decisions dealing with uncertainty, 
ambiguity and risk) 

3.10 2 

 

Working with others 

(Team up, collaborate and network) 
3.90 4 

 

Learning through experience 

(Learn by doing) 
4.24 5 

 

Average for Into action 3.49   

 

As a result of the focus groups, we learned that Irish young people lack entrepreneurship 
competences, such as Taking the initiative, Creativity, Mobilizing resources and Mobilizing 
others. Some of the participants also mentioned the following competences as missing 
among Irish young people: Ethical and sustainable thinking, Spotting opportunities and 
Financial and economic literacy. 

Additionally participants in the focus groups highlighted the need for strong 
administrative/Managerial skills and a very professional attitude to survive: 

“Well, one of the biggest things that I think that young people need is really strong 
organisational skills first and foremost, because a lot of it, especially when you’re 
just beginning, is getting it organised, setting yourself deadlines and goals to help 
you actually start it up, but there’s also quite a lot of skills involved in starting up a 
social business or social enterprise. “ [Interviewee 1] 

  

“Yeah, I agree. I think as well discipline, I think discipline is quite important and I 
think a level of professionalism because I think that if you just want something to 
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be successful and you are doing something where its like you’re putting something 
out there, I think it’s important to put your best foot forward and think about, 
especially with what me and [Speaker A] do, we’re creating content for people to 
engage with so even just like having like an analytical brain with things to think 
about potential problems.” 

 

In summary, here are the entrepreneurship competences that young people lack the most: 

• Financial and economic literacy; 
• Coping with uncertainty, ambiguity, and risk;  

• Taking the initiative; 
• Creativity. 
• Spotting opportunities;  
• Mobilizing resources; 
• Mobilizing others. 

 

 

How young people acquire entrepreneurship competences 

 

The majority of the young people (58.16%) participating in our survey declared that they 
acquired the entrepreneurship competences they mentioned above through specific classes 
and projects in school/university. The next largest response rate indicated that family 
background was a major factor in their decision to become involved in a social enterprise. 
Two participants participant (2%) said that he/she is/was part of a hub, incubator or 
accelerator program. The focus groups’ respondents said that they acquired entrepreneurship 
competences through volunteering activities or specific learning projects on entrepreneurship 
that NGOs run in their communities. A few respondents mentioned that part of these skills are 
also acquired in the workplace or during the university studies.  
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Where did you acquire your entrepreneurship 
competences? 

No. of  

Respondants 

Percentage 

by investing my money in fortune 500 companies  1 1.02% 

friends and some people around me. 1 1.02% 

I am coming from a family of entrepreneurs 18 18.37% 

I am part of a hub/incubator/accelerator program 2 2.04% 

I had specific classes and projects in school/university 57 58.16% 

I had specific classes and projects in school/university, 
I am coming from a family of entrepreneurs 

4 4.08% 

I learned by doing, as I started my own 
initiative/business 

13 13.27% 

I learned by doing, as I started my own 
initiative/business, Life experiences and personal 
development, also my moral standing is I want the best 
for people so we can grow and develop together in unity. 

1 1.02% 

Volunteering with various charities 1 1.02% 

 

 

 

 

 

 

 

by investing my money in fortune 500 companies

friends and some people around me.

I am coming from a family of entrepreneurs

I am part of a hub/incubator/accelerator program
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Relevant stakeholders for developing entrepreneurship competences 

Overall, young people placed the greatest emphasis on the family as the primary means of 
supporting them in their involvement in social enterprises. This was followed by Schools. 
However in the focus groups these two positions were reversed with the focus group 
participants stating quite clearly that they believed that schools had the greater and more 
meaningful role to play 

“Well, my experience is, I’ve seen that it’s really educational institutions that, like, are involved 
in developing entrepreneurship competences in young people. That’s definitely been true in 
my experience, it has always been through schools and universities that I’ve gained 
experience. So that is in my opinion, who is currently responsible. I think that there should be 
a lot more input from governments in helping to develop entrepreneurship competences in 
young people, especially because young people are the future, can’t do anything without them 
and that these are necessary skills for young people as well. [Interviewee 4] 

 “Oh, who should be responsible, well who should be involved I’m going to tackle 
first because this is a big passion of mine, working class kids should be involved 
in the creation of this. I think they’ve been shut out for way too long and we are 
now starting to see the repercussions of these kids not being given real life skills, 
especially what we saw in the last few months in Northern Ireland. It’s 
disheartening completely, especially for anyone who’s ever worked in the youth 
sector, because what I’m starting to see now after I stepped away from the youth 
sector is that were mainly getting the middle-class kids in to do stuff that they 
already have opportunities for. So who should be responsible, primarily it should 
be the government’s responsibility, but are they going to do a good job at it? 
Probably not. Should they be referring to more people than they are? [Interviewee 
6] 

 

In your opinion, who should support young people to develop their entrepreneurship 
competences? 

Parents/family 60 0 0 0 0 30 38.91% 

Schools 28 41 0 0 0 22.2 28.79% 

Specialized public agencies 2 7 7 1 5 3.8 4.93% 

Training companies / 
business coaching 
companies 

10 9 19 7 4 10.55 13.68% 

NGOs and youth 
organizations 

5 15 19 0 0 8.35 10.83% 

Incubators / accelerators 2 2 2 5 0 2.2 2.85% 
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Training needs of young people 

When asked what relevant entrepreneurship competences they should improve in order to get 
more involved in social/civic/voluntary initiatives or start a social enterprise, Irish young 
people participating in SEntrA survey prioritized competences from Resources and Into Action 
areas of the EntreComp: Spotting opportunities and Creativity were  and  The high value of the 
competence Coping with uncertainty, ambiguity and risk might also be the effect of the COVID-
19 outbreak, as the survey was conducted during the first lockdown, in late spring 2020 - the 
young people might have felt more uncertain about their future than in other times, but they 
could have also learned about how the pandemic negatively affected entrepreneurs and their 
businesses. 

7. If you were to get more involved in social initiatives/civic or voluntary initiatives 
      

Coping with 
uncertainty, ambiguity 
and risk 

0 3 12 10 6 3 4 6.4 7.06% 

Creativity 28 17 0 0 0 0 0 17.4 19.18% 

Ethical & sustainable 
thinking 

6 6 10 2 1 0 0 6.4 7.06% 

Financial and 
economic literacy 

2 7 12 3 4 3 0 6.5 7.17% 

Learning through 
experience 

2 0 2 1 3 3 5 2.9 3.20% 

Mobilizing resources 1 7 4 3 0 0 0 2.8 3.09% 

0.00% 5.00%10.00%15.00%20.00%25.00%30.00%35.00%40.00%45.00%

Parents/family

Schools

Specialized public agencies

Training companies / business coaching companies

NGOs and youth organizations

Incubators / accelerators
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Motivation and 
perseverance 

9 13 3 4 4 0 1 9.95 10.97% 

Planning and 
management 

1 8 1 11 3 1 1 4.85 5.35% 

Spotting opportunities 41 0 0 0 0 0 0 20.5 22.60% 

Taking the initiative 4 3 11 5 3 1 0 6.25 6.89% 

Valuing ideas 1 5 3 2 0 0 0 2.15 2.37% 

Vision 4 10 4 0 0 0 0 4.6 5.07% 

 

 

 

 

Evaluation of the media & information competences 

 

According to the self-assessment the young people did while taking the SEntrA survey, Irish 
young people excel on competences related to Access and Evaluate Information, Apply 
Technology Effectively, and Use and Manage Information areas from the P21 Framework 
(Partnership for 21st Century Learning, Battle for Kids, 2007). However, they consider they are 
less confident in the competences related to Analyze Media and Create Media Products. It is 
worth noting that none of the competences were evaluated lower than the middle point of the 
scale, as the lowest average score was 3.38 and the highest - 4.13.  
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 Average Mode 

Access and Evaluate Information 

Access information efficiently (time) and effectively 
(sources) 

3.74 4 

Evaluate information critically and competently 3.52 4 

Average Access and Evaluate Information 3.63  

Use and Manage Information 

Use information accurately and creatively for the issue or 
problem at hand 

3.36 3 

Manage the flow of information from a wide variety of 
sources 

3.24 3 

Apply a fundamental understanding of the ethical/legal 
issues surrounding the access and use of information 

3.07 3 

Average Use and Manage Information 3.22  

Analyze Media 

Understand both how and why media messages are 
constructed, and for what purposes 

3.44 3 

Examine how individuals interpret messages differently, 
how values and points of view are included or excluded, 
and how media can influence beliefs and behaviors 

3.36 3 

Apply a fundamental understanding of the ethical/legal 
issues surrounding the access and use of media 

3.14 3 

Average Analyze Media 3.31  

Create Media Products 

Understand and utilize the most appropriate media 
creation tools, characteristics and conventions 

3.25 3 
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Understand and effectively utilize the most appropriate 
expressions and interpretations in diverse, multi-cultural 
environments 

3.05 3 

Average Create Media Products 3.15  

Apply Technology Effectively 

Use technology as a tool to research, organize, evaluate 
and communicate information 

3.87 5 

Use digital technologies (computers, PDAs, media 
players, GPS, etc.), communication or networking tools 
and social networks appropriately to access, manage, 
integrate, evaluate and create information to successfully 
function in a knowledge economy 

3.61 3 

Apply a fundamental understanding of the ethical/legal 
issues surrounding the access and use of information 
technologies 

3.20 3 

Average Apply Technology Effectively 3.56  

 

In summary, here are the media information competences that young people miss the most, 
looking to both averages and modes, in this specific order: 

Apply a fundamental understanding of the ethical/legal issues surrounding the access and 
use of media (Analyze media) 

Understand and utilize the most appropriate media creation tools, characteristics and 
conventions (Create Media Products) 

Understand and effectively utilize the most appropriate expressions and interpretations in 
diverse, multi-cultural environments (Create Media Products) 

Understand both how and why media messages are constructed, and for what purposes 
(Analyze media) 

 

 

Relevant stakeholders for developing media and ICT competences 

 

All the participants in the focus groups consider that the young people acquire media and ICT 
skills by being involved in NGOs’ projects, by volunteering and through personal development 
efforts. However, many of them consider that the media and ICT competences should be part 
of the school curriculum and thus the young people should acquire these knowledge and skills 
during the formal education system. 



48 
 

 

“I know of Young Enterprise NI. They go into schools, they have a range of courses 
and programmes from primary school to, like, colleges and the university 
community where they set out kind of training sessions where young people can 
like develop entrepreneurships skills and competences. So they directly involve 
young people and get them started. There is one in particular, the ‘tenner’ 
challenge, that I did and that was really like, we were on the ground, we were so 
total involved in it as well and it has supported me by helping me understand how 
businesses work a lot better, especially because I was key stage 2 at the time and 
it really, like, gave me the confidence to get more involved in later social 
enterprises that I would be involved in because I had that ground work and that 
knowledge. I do think that in regards to their programmes that young people 
should be a lot more involved in giving feedback on the roll-out, so that they can 
kind of prove it and kind of have young people more involved in the structure, 
pertaining to what the structure of the programme should be, because they know 
what is going to help them, but it definitely gave me some really vital knowledge 
and skills and experience.”[Interviewee 1] 

 

 

Training needs of young people 

 

Access and Evaluate Information scored the highest of all the options presented in the surveys 
and the focus groups, followed by the need for training support in creating media products. 
The most likely reason for this is that all of the participants were in a school environment and 
would be using media tools in some capacity in school projects or assignments.. 

 

Access and Evaluate 
Information 

38 0 0 0 0 19 27.28% 

Analyze Media 18 15 6 0 0 12.9 18.52% 

Apply Technology 
Effectively 

11 10 7 2 3 10.25 14.72% 

Create Media Products 21 18 4 3 0 15 21.54% 

Use and Manage 
Information 

19 15 0 0 0 12.5 17.95% 
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In the interviews many of the participants raised the need for a different type of skills which 
had more to do with “soft skills” and interpersonal skills as being a fundamental requirement 
for young social entrepreneurs. 

 

“I think that the training needs that we have, probably, from the perspective of quite 
soft skills, I think we need to know how to deal with difference, because I think 
we’re all in our own echo-chambers right now. I think we all need to kind of gain 
some more interpersonal skills in terms of how to see things from another 
persons’ perspective and those are quite tough things to train someone on I 
suppose, but that is what’s missing sometimes. And then I think another thing that 
we focus on quite a lot is digital skills for young people, and some are really really 
good at it and some aren’t so much, but, you know, we talk about young people as 
digital natives quite a lot of the time, but I’ve never been convinced about how true 
that is with a lot of the environments that we come from. I just don’t think those 
skills are taught, I don’t think young people have the same level of digital fluency 
as young people in other countries sometimes and I don’t think we put a priority 
on that, so if I were going forward I would say that is a pretty massive area we 
need to focus on as well.” [Interviewee 8] 
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If you have to choose three social causes you care about in your 
community, which will be those? 

 

Social Cause 1st 2nd  3rd  Weighted 
score 

% Value 

Alcohol Abuse 3 0 0 1.5 1.78% 
Bullying 4 3 4 3.7 4.39% 
Climate Change 5 4 11 5.9 7.00% 
Drug Abuse 2 6 5 3.8 4.51% 
Economic Development 2 9 5 4.7 5.58% 
Environment 6 2 1 3.8 4.51% 
Gender Equality 1 6 3 2.9 3.44% 
Health 20 12 10 15.6 18.51% 
Homelessness 18 14 2 13.6 16.13% 
Policing and Safety 0 0 3 0.6 0.71% 
Poverty 15 11 7 12.2 14.47% 
Race Relations 6 3 3 4.5 5.34% 
Social infrastructure 12 13 8 11.5 13.64%     

84.3 100.00% 
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3. In 2015, the United Nations set a development agenda to transform our world in the next 
15 years. Which of the following sustainable development goals do you think are the most 
relevant for your country? Select up to five goals, the most relevant ones. Read more about 
each SDG here: https://sustainabledevelopment.un.org/post2015/transformingourworld 
 

Sustainable Development 
Goal 

1st 2nd 3rd 4th  5th  Weighte
d Index 

% Value 

Affordable and Clean Energy 3 7 8 0 0 4.1 4.46% 
Clean Water and Sanitation 0 3 5 2 0 1.55 1.69% 
Climate Action 0 1 14 5 1 2.85 3.10% 
Decent Work and Economic 
Growth 

3 9 16 0 0 5.7 6.21% 

Gender Equality 2 12 5 0 0 4.15 4.52% 
Good Health and Well-being 29 25 0 0 0 19.5 21.23% 
Industry, Innovation and 
Infrastructure 

0 1 12 1 1 2.15 2.34% 

Justice and Strong 
Institutions 

0 0 0 16 5 1.85 2.01% 

No Poverty 52 0 0 0 0 26 28.31% 
Peace 0 0 1 2 0 0.35 0.38% 
Quality Education 8 25 2 0 0 9.3 10.13% 
Reducing Inequality 0 1 8 5 1 1.95 2.12% 
Responsible Consumption 
and Production 

0 0 7 2 0 1.25 1.36% 

Sustainable Cities and 
Communities 

0 0 11 5 0 2.15 2.34% 

Zero Hunger 10 20 0 0 0 9 9.80%       
91.85 100.00

% 
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Chapter 3 

Stakeholders’ perspective on social entrepreneurship 
and youth entrepreneurship 

 

Introduction 
  
The main purpose of reaching out to relevant stakeholders was to get an overview of the 
landscape of social entrepreneurship and youth entrepreneurship in Ireland from the 
perspective of experts working in the field. The research objectives were: 

• Learn about the engagement of young people in social, civic, non-profit initiatives, 
including social entrepreneurship initiatives; 

• Understand the gaps in entrepreneurship and media & information literacy 
competences of young people; 

• Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in 
educational and support programs for promoting youth entrepreneurship/social 
entrepreneurship and the Sustainable Development Goals. 

 
 
In total, we interviewed 11 stakeholders. These were leaders, decision-makers, or senior 
experts in their organizations as follows: 

• Three research or experts in the field of social entrepreneurship. 
• Five leaders of NGOs working in entrepreneurship/social entrepreneurship. 
• Three experts in the youth work field or youth civic or volunteer initiatives. 

 

Engagement of young people in social, civic or non-profit initiatives or 
social entrepreneurship 
 
In the following sections, we explore stakeholders’ considerations regarding Irish young 
people’s engagement in social, civic, non-profit initiatives and social entrepreneurship, but 
also their motivations for getting more involved, or obstacles that hinder their active 
participation in supporting their communities. 
 

Level of engagement and causes the young people are involved in 
 
Most of the stakeholders (7 out of 11 respondents) consider that the level of engagement of 
young people in starting social, civic, non-profit initiatives, or social enterprises in Ireland is 
low. The reasons given for this general opinion were quite diverse ranging from a lack of 
opportunity to outward migration from the locality, a brain drain of young people from rural 
areas. Funding and specific training in key skills was also highlighted. 
 
Of the 4 interviewees who believed that the level of engagement was high or at least higher 
than it had been historically, all highlighted the pivotal role that the education system plays in 
creating awareness of social enterprises but they also highlighted how they felt that this 
contribution from the education system was underrated and undervalued by other 
stakeholders. 
 
However, this view was not shared by the majority of the other respondents who felt that in 
general that there was not enough being done in schools A recurring theme from all of the 
interviewees was the belief that there was a strong correlation between young people 
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involvement in social enterprises and the emphasis that place on social enterprise 
engagement was  in  their educational experience:  
 

“I don’t think there is enough being done in schools. You know there is a huge 
opportunity there but it’s just not well-structured and even structuring that in the 
first place is a very hard thing to do. Again, it’s very dependent of the nature of the 
organisation and what they see as being beneficial, but there’s no central body 
organising this. Even there I mentioned TY, this isn't even offered, or is mandatory 
in every school here so the opportunities there are already being missed by a huge 
amount of young people at that crucial age. You know, maybe then too there is a 
fault in the private sector and community sector for not offering like more ‘work 
experiences’ for young people and making this obviously beneficial for all involved, 
that could potentially be another source of support to fostering social 
entrepreneurial spirit.” [interviewee 5] 

 
 

“I would anticipate that it is quite low, I would think without having concrete 

information that perhaps the supports out there, knowing what social enterprise 

is, how it is structured, how it is funded, how it is sustained is quite limited, it is an 

area we could do a lot more in, you know look for those supports and things. Yeah 
I would say it is quite low”. [interview 7] 

 
Several interviewees mentioned the disruptive impact of COVID 19 and how this was having 
an disruptive impact on social enterprises in general and a resulting impact on young people. 
Sporting organisations were highlighted as being particularly affected but also the quite 
significant micro demographic changes which occurred as a result of the cycle of lock-down 
which occurred from March 2020 onwards. Young people returned to live in their home locality 
and are starting to engage with their local communities. 
 

“I would say that at this present moment in time, it’s higher than what is has been, 
and I think COVID has played a part in that. My point of view is that there are people 
now more in their communities than they were in the past. There's been a period 
of time where people moved home. Maybe because  their studies became remote 
or their work became remote and they have been back in their communities. 
Whereas what we have tended to find in rural Ireland is that people have moved 
away over the years, and it's been a forced immigration that hasn't been something 
that people have wanted to do. They had to leave their communities because they 
have to go look for employment and because of that, all that we we've lost all those 
young people. People talk about brain drain and talk about it, but they talk about 
young people leaving. We've lost all those people or people over the years, but 
COVID has brought them back… they've taken an ownership of their community” 

 
 
 
When asked about which of the SDG’s that young people were most likely to engage with, 
there was a shared opinion amongst all of the interviewees that Climate Action (SDG 13), 
Quality Education (SDG 4) and Health. However, many of the stakeholders added a note of 
caution by expressing personal bias within their own opinions and what one interviewee 
termed the “behaviour gap in young People. 
 
 

“The thing is strong is the environment. And. But there can A to Sykes that because 
there is there is an awareness about the environment and there is a willingness to 
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do something. And I think they have been more engaged, but it's carrying that 
thinking through into their way of living. The costs that it would, you know the 
demands would put on them in their own lives about their own consumption. You 
need for a new phone every year and the impact of that environmentally. So there's 
maybe a lack of joined up thinking on that one. But I think those are the two areas 
for young people have been more engaged mental health and the environment.” 
(Interviewee 3) 

 
However, when they get involved in social, civic or volunteer initiatives, according to the 
stakeholders, young people preferred to work in supporting causes that can be connected to 
Quality Education (SDG 4), Climate Action (SDG 13), No Poverty (SDG 1), Zero Hunger (SDG 
2), Responsible Consumption and Production (SDG 12) and Life on Land (SDG 15).  
 
Among the main reasons for the low level of engagement of the young people in the non-profit 
sector or in starting social businesses the most stakeholders mentioned the following two:   

• the individual benefits of working in the non-profit sector are less valued as 
volunteering and involvement in short-term activities in the NGO sector are mostly 
perceived as not very efficient ways of starting a professional path; 

• entrepreneurial education is insufficient and improperly done.  
 
Other reasons for the low engagement of Irish young people in starting civic, social initiatives 
or social businesses are the lack of properly structured programmes which support young 
people in terms of financial and management activities, lack of youth organizations 
(especially in rural areas) that could motivate the young people, lack of public policies that 
could stimulate the young people’s participation and involvement, and lack of efficient 
promotion or raising awareness actions about social entrepreneurship and its values for the 
community. 
 

“Well there’s loads that all fall back to financial problems. You know you’re always 
trying to get in finances to try to keep the roof over your head and provide a service 
at the same time. For young people, I imagine that unless they network well, that 
they can be in a very lonely place. Because it’s very hard to know when you have 
something unique, when is the right time to share it, who do you share it with. Yet, 
you do need to network but you do not want to share your idea too much either. 
So I would imagine that for young people staring out that is a big problem, who 
they share their idea with and how to network it, because you do need to do both" 
(Interviewee 1) 

 
“See, I really think that this is a wider societal issue. You know, my generation had 
a different way of doing things, self-help and community help would have been 
very deeply ingrained. But now, even though approaches to government, it’s all 
about the individual and yourself as an individual. There is nothing wrong with that 
I don’t think but we’ve also lost the community value, I’m not saying that it doesn’t 
exist but its definitely not as strong. I think young people now really need 
recognition or an incentive maybe, to get recognition for engaging in social 
initiatives is an issue. The value placed on skills developed through social 
entrepreneurial activities does not get recognition it deserves in the development 
of life skills, and you know emotional intelligence and civic values. That type of 
thing. I really do think that the neo-liberal tendencies of governments and sectors 
of society, that kind of have a big focus on yourself, has made engagement less 
rewarding.” (Interviewee 8) 
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What could motivate young people to be more engaged 
 
Most of the stakeholders consider that one way of motivating young people to get more 
involved in civic, social, and social entrepreneurship initiatives would be to give them higher 
recognition of their effort and contribution. In addition, financial support, concrete support in 
the development of initiatives, models of good practice, the development of specific skills, 
better information related to current social challenges, relevant public policies, and awareness 
campaigns for social initiatives could increase the number of young people who are involved 
in or start these initiatives:  
 

“We have business models out there and all that, but my perception of social 
enterprise is a non-profit structure that gets local communities active, that allows 
everyone to be an equal part in that and managed by people in that area. You know 
it provides for and supports that community and for me that is a big part of the 
county here and what we’re about so it all falls back on to that. I think community 
creates a real broad experience for young people. You know it’s not looking at 
selling one thing, it’s looking at your local community and what can you provide 
within that, even the likes of art and sport or providing a service, but that model 
needs to be there. You know everyone comes together, it’s a partnership really at 
the end of the day..” (Interviewee 7) 

 
“I think really a lot of it comes down to what is relevant to the young people 
themselves. You know I remember picking up on the fact that the ‘seaspiracy’ 
documentary came out on Netflix around the same time that the one group came 
up with the marine pollution project, so they very much would have been getting 
caught up in that around that time. So having that relevance is very important as 
a motivational factor I think. And then where you don’t have that I think it is very 
easy for them to disconnect from causes and social issues, they’d find that lack 
of association very discouraging I think. You know as well if you can get a few 
young people interested and involved they’ll bring their peers along with them too, 
so very simple projects have the potential to grow very quickly once you can get 
the young people on board with the cause.” (Interviewee 8) 
 
”Definitely pride in the community seems to be the driver. You know where we are 
here in west Donegal, here on the island, there’s so many things that over the years 
kids get involved in before they move away, things like the football club, the pipe 
band, you know it’s young people who make up a lot of it but I suppose the 
committees tend to be sort of heavily weighted towards the older generations and 
that’s something I would like to see change….  (Interviewee 9) 
 
“I’ve seen in recent years with every AGM that’s held that you’re just coming across 
the same faces all the time and sadly, then some of those faces were starting to 
pass away and because there was a lot of work being done by a couple of people 
then it all starts to go, but that was with the football club and I think one day 
somebody just said listen, you know if we don’t start getting support, not in any 
way for it to have malice, but they were just saying that we just don't have the 
numbers anymore to make up a committee and we really would need younger 
people to come along and take on responsibilities and become part of the 
committee and do X, Y and Z and at the next AGM there wasn’t a seat to be had” 
(Interviewee 10). 
 
“a lot of young people did take up roles in the committee and they took 
responsibility with various projects that have been done because they knew the 
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worth of football club you see. So there it was just that maybe you’d call it a 
communication issue or something, but yeah sometimes all you have to do is just 
ask the young people directly and I think you’d be surprised.” (Interviewee 11). 

 

Obstacles or what makes young people to not get involved 
 
According to the stakeholders, the main obstacles the young people face in getting more 
engaged in social initiatives and supporting the sustainable development goals are:  
 

• The lack of entrepreneurship education.  
• Missing relevant information on the social challenges they could respond to;  
• The lack of good examples and mentors.  
• The lack of financial support;  
• Poor institutional framework and support for such initiatives;  
• Not enough European support programs for youth work in this direction.  

 
Other obstacles mentioned were young people’s low level of key entrepreneurship 
competences, such as self-confidence and coping with ambiguity and risk; the lack of a 
national resources centre for social entrepreneurship; limited support from the local 
authorities and from the government for the non-profit sector; political and economic 
instability; and insufficient level of networking services and support in the field. 
 

“Well I think its more so that they do need to be supports there for them. I mean, I 
know the schools that take on the young social innovators, I think that's great idea. 
I'd like to see more of the schools doing that. Um. But there is also there is the 
need for that. You know, I mentioned that kind of the older values that we have 
and as I say, it all just can’t happen in school. How do we encourage families to 
have those conversations? About values, about citizenship, about what it means 
to be part of a community. And so I suppose there is a need, maybe on a wider 
societal level to explore some of those possibilities and areas for development, 
even just culturally, say what about, you know if there was to be united Ireland, or 
not just a united Ireland, but a new Ireland and maybe a new Constitution, what 
would that look like?” (Interviewee 3) 

 
“I put that squarely at local government level. Joined up thinking is really needed 
as to the longer term returns of finally spending money and providing resources. 
Qualified people need to get in there to get about, to give advice and opportunities 
to young people. What it comes down to, it's not highly valued at a government 
level in real terms in terms of where they spend our money, where they spend, 
what are the bigger investments needed. The talk is very little of the money being 
spent when it comes to what it costs. So probably the biggest obstacles from that 
are support, funding, although that is basically the same in a sense and 
opportunities.” (Interviewee 5) 

 
 
 

Support the young people need to get more involved 
 
Stakeholders consider that in order to get young people more involved in civic, social or non-
profit initiatives or to start a social business, they need access to entrepreneurship education 
programs that should start maybe even from kindergarten in the formal educational system. 
But they should also join non-formal education programs that could support them to further 
develop essential skills, build self-confidence and self-awareness, get out of the comfort zone, 
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understand the societal needs, receive proper mentorship and good examples for their 
initiatives, etc. At the same time, national or European institutions should invest even more in 
providing financial support and specific investment programs for young entrepreneurship and 
social entrepreneurship. 
 

Entrepreneurship competences 
 
Next, we examine what stakeholders think about Irish young people’s entrepreneurship 
competences, what competences they need to improve in order to be able to start a social 
enterprise or a social, civic or non-profit initiative, but also who should be responsible for 
delivering entrepreneurship education and what role NGOs should play in this process. 
 

Evaluation of the entrepreneurship competences 
 
When we asked the stakeholders what minimum competences young people need to have in 
order to develop social businesses or start other social, civic, or non-profit initiatives, the 
answers varied a lot. Analyzing their open responses by using the EntreComp framework, we 
observed that: 

• Almost 9 out of 11 of the respondents rated  Creativity (understood as creative and 
innovative ideas, or as ability to solve problems) as the strongest attribute of Irish 
young people with a mean score of 3.91 out of 5; 

• Generally speaking, Resources as a category scored badly with the stakeholders 
scoring Self-awareness and self-efficacy (Believe in yourself and keep developing) at 
2.82 out of 5 and Mobilizing resources (Gather and manage the resources you need) 
scoring only 2.72 out of 5. The mobilising resources score is particularly interesting in 
that 6 out of the 11 respondents scored it at 2. Bearing in mind that these are perceived 
traits of the young people then it would point to a more education/person focussed 
approach than a infrastructural approach. 

• All of the stakeholders placed Learning through experience (Learn by doing) at a very 
high level. 8 out of the 11 stakeholders scored it at 4 or higher. This correlates to the 
stated need for mentoring and supported activity programmes discussed previously. 
However, Coping with uncertainty, ambiguity, and risk (Make decisions dealing with 
uncertainty, ambiguity and risk) was viewed as a weakness among Irish young people 
by the stakeholders interviewed, 

 
Other EntreComp competences were also mentioned but by fewer stakeholders: Taking the 
initiative, Mobilizing others, Coping with uncertainty, ambiguity, and risk, Mobilizing resources, 
Vision and Learning through experiences. Finally, it is worth mentioning that some of the 
stakeholders included in the list of the minimum competences young people required to start 
a civic, social or non-profit initiative Media & information skills, which we analyzed and 
included in the following three categories: Evaluate information critically and competently, 
Use information accurately and creatively for the issue or problem at hand, or Manage the 
flow of information from a wide variety of sources. 
 
The stakeholders were also asked to rate, on a scale from 1 to 5 (1 being “no competent at 
all” and 5 - “very competent”), the current level of entrepreneurship competences, from the 
EntreComp framework, among young people. When it comes to the Ideas & Opportunities 
category of competences, the stakeholders consider that Spotting opportunities and 
Creativity competences are the strongest for young people in Ireland, while Ethical and 
sustainable thinking is the weakest of the competences. However, the differences between 
the competences under this category are almost insignificant, as most of the respondents 
considered the level of these competences at 3 - “moderate competent” (the mode is 3 for all 
the five aspects of Ideas & Opportunities). 
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Regarding the competences referring to Resources category from the EntreComp Framework, 
the stakeholders consider that Irish young people possess enough Self-awareness and self-
efficacy, and also they are good in Mobilizing resources, but they are less competent in 
Financial and economic literacy and in Mobilizing others (most of the respondents evaluated 
these two competences as being of level 2, on a scale where 1 is “no competent at all” and 3 
- “moderate competent” and 5 - “very competent”). 
 
In the final category of EntreComp framework - Into Action, the stakeholders appraise young 
people’s competences for Working with others and Learning through experience as good 
enough, but they think that young people have low capacity for Coping with uncertainty, 
ambiguity, and risk, and for Planning and management (most of the respondents evaluated 
these two competences as being of level 2, on a scale where 1 is “no competent at all” and 3 
- “moderate competent” and 5 - “very competent”). 
 

 
Average Mode 

Ideas & opportunities 

 Spotting opportunities 
(Use your imagination and abilities to identify opportunities for creating value) 

3.64 3 

Creativity 
(Develop creative and purposeful ideas) 

3.91 3 

Vision 
(Work towards your vision of the future) 3 3 

Valuing ideas  
(Make the most of ideas and opportunities) 2.91 3 

Ethical & sustainable thinking 
(Assess the consequences and impact of ideas, opportunities and actions) 2.82 3 

Average for Ideas & Opportunities 3.25  

Resources 

Self-awareness and self-efficacy 
(Believe in yourself and keep developing) 2.82 3 

Motivation and perseverance 
(Stay focused and don't give up) 3.09 3 

Mobilizing resources 
(Gather and manage the resources you need) 2.73 4 

Financial and economic literacy 
(Develop financial and economic know-how) 2.91 2 

Mobilizing others 
(Inspire, enthuse and get others on board) 2.91 2 

Average for Resources 2.89  

Into action 
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Taking the initiative 
(Go for it) 2.91 3 

Planning and management 
(Prioritize, organize and follow-up) 2.64 2 

Coping with uncertainty, ambiguity, and risk 
(Make decisions dealing with uncertainty, ambiguity and risk) 2.36 2 

Working with others 
(Team up, collaborate and network) 3.64 4 

Learning through experience 
(Learn by doing) 3.82 3 

Average for Into action 3.07  

 
In summary, here are the entrepreneurship competences that young people miss the most, in 
this specific order: 

1. Coping with uncertainty, ambiguity, and risk (2.36) 
2. Planning and management (2.64) 
3. Ethical and sustainable thinking (2.82) 
4. Mobilizing resources (Gather and manage the resources you need) (2.73)  
5. Financial and economic literacy (2.91) 

 
 

Gaps and obstacles in acquiring entrepreneurship competences 
 
According to the respondents, the main reason for the small number of young Irish people 
initiating social businesses/other civic or non-profit initiatives, and acquiring the needed 
competences is the insufficient financial and entrepreneurship education offered in the formal 
education system. Stakeholders also mentioned as obstacles: the lack of information on 
opportunities, financial and legislative instability, and the modest level of digital skills among 
young people. 
 

“To be honest they are general across the board of people. I think it's. I think it's 
actually that the biggest gap is, it's just created by that sense of ‘global’ that young 
people are missing. I think it's quite pervasive attitude of ‘what's this got to do with 
me’.” 

 
“I think that young people have mostly a good range of skills, so financial literacy, 
taking initiative. But in terms of gaps, I don’t think that they know how to deal with 
uncertainty well. You know, mental health has a spotlight now these days and 
anxiety is a big issue, maybe because they are aware for the first time of what it 
is, I’m not sure. But all my son’s friends are struggling with mental health.” 
(Interviewee 4) 
 

Who should help young people to gain these competences &  the role 
assigned to the youth/NGO sector 
 
Most of the stakeholders believe that it is the duty of the public school system, the non-
governmental sector and the youth organizations to help the young people to develop 
entrepreneurship competences. In particular, the NGO sector could offer young people more 
learning opportunities, including ones where to fail and learn, they could develop more 
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integrated programs with national impact, to put higher pressure on the authorities in the field 
of entrepreneurship education. At the same time, most of the respondents think that helping 
young people to develop their entrepreneurship competences should be a shared 
responsibility among schools, public agencies, NGOs, the private sector, and family as well: 

 
“Well I would say first of all the government, but also your local community too. 
Like you have companies in the town here, but the county council could really step 
up to the mark here because really to promote Ireland and make it attractive to 
young people to want to work.” (Interviewee 1) 
“I think the youth sector has a big role here. I think you're much more likely to find 
that you know, they really will work with young people and. Encourage them to 
think about their experience and encourage them to develop skills and encourage 
them to have opinions.” (Interviewee 4) 
 
“Probably it lies with all of us, but the department the rural community and 
development who are looking at social enterprise at the minute, but its more cross-
departmental, there’s you know education, children and youth service as well, they 
can all play a part in programs..” (Interviewee 10) 
 
“Well for starters, state bodies, government departments and politicians you know, 
there are people who should be coming out and speaking to the young people, and 
they’re not. I mean they’re coming out and speaking to already established bodies 
or through state bodies and agencies. And they should be talking to the young 
people and even about the young people more considering that they are the future, 
that’s the mistake being made here. You know we need to encourage young 
people to understand that we shouldn't be shaping the future for them.” 
(Interviewee 11) 

 

Training needs of young people  
 
When asked about the training needs of the young people regarding the entrepreneurship 
competences, the overwhelming view of the stakeholders was that practical mentoring was 
the most necessary training need of Irish young people. Within this overarching training need 
was a broad spectrum of additional needs ranging from communication skills to ethics, 
followed by planning and management, mobilizing others, working with others, spotting 
opportunities, and mobilizing resources. These findings were consistent with other partner 
countries. 

“Well one-to-one mentoring definitely. To ask you and quiz you on how you are 
doing, where you are going and that type of thing. This needs to be people who 
have already been successful in businesses for mentors.” (Interviewee 1) 
 
“We’ve tried to set up mentoring in fairness and got around 14 young people 
involved and some were students and some were just out in the working world 
without a qualification or any training in relation to taking on a higher role, we 
brought them together and the networking and the learning alone was huge.” 
(Interviewee 7) 

 
The need for young people to get access to real life experience in a structured and meaningful 
way was emphasised by all of the stakeholders and it is worth noting that all of the 
interviewees mentioned the need for tailored education strategies. 
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“Well really I think you can give a young person training in the gaps from the 
table of skills there but I think that there is much more value in real life 
experiences, so hands on training and that type of thing. That should really 
seen in any sort of training or education that a young person is doing, or 
that’s how it should be delivered at least” (Interviewee 10) 

 
Finally, in terms of actual measurable skills, the stakeholders identified Financial 
and planning skills as areas which could be improved on most readily in the short 
term. 

 
 

Media and ICT competences 
 
We also invited stakeholders to comment on young people’s media and ICT competences. 
They share their assessment of these competences, but also their opinions on what 
competences the young people need in order to start a social, civic or non-profit initiative or a 
social business.  
 

Evaluation of the media & information competences 
 
According to the stakeholders, the media & information competences that young people need 
most when they develop non-profit, civic or social initiatives are those from the categories of 
Analyzing Media and Create Media Products (from the P21 Framework - Partnership for 21st 
Century Learning, Battle for Kids, 2007). More specifically, young people should understand 
“Why and how media messages are constructed, and for what purposes” and “How individuals 
interpret messages differently, how values and points of view are included or excluded”, or 
“Understand and utilize the most appropriate media creation tools”. In addition, they should 
be able to adapt messages to the key target group, which can be included under “Understand 
and effectively utilize the most appropriate expressions and interpretations in diverse, multi-
cultural environments” competence. One stakeholder also mentioned some media skills that 
can be analyzed as being part of the “Use information accurately and creatively for the issue 
or problem at hand” competence (Use and Manage Information category). 
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The stakeholders were also asked to rate the P21 Media & information competences of Irish 
young people on a scale from 1 to 5 (1 being “no competent at all” and 5 - “very competent”). 
Thus, the media competences that are most developed among young Irish people are: 

• Use technology as a tool to research, organize, evaluate and communicate information 
(Apply Technology Effectively) - average score of 3.55; 

• Use digital technologies (computers, PDAs, media players, GPS, etc.), average score 
of 3.55; 

• communication or networking tools and social networks appropriately to access, 
manage, integrate, evaluate and create information to successfully function in a 
knowledge economy (Apply Technology Effectively); 

• Access information efficiently (time) and effectively (sources) (Access and Evaluate 

Information); average score of 2.64; 

• Understand and utilize the most appropriate media creation tools, characteristics and 

conventions (Create Media Products). average score of 3.09; 

 
However, in the view of stakeholders, Irish young people are less competent to: 

• Apply a fundamental understanding of the ethical/legal issues surrounding the access 
and use of media (Analyse Media); average score of 2.00; 

• Examine how individuals interpret messages differently, how values and points of view 
are included or excluded, and how media can influence beliefs and behaviours 
(Analyse Media); average score of 2.55; 

• Understand both how and why media messages are constructed, and for what 
purposes (Analyse Media) - average score of 2.91 
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Gaps and obstacles in acquiring media & information competences, and 
role assigned to actors for developing these competences 
 
The stakeholders did not separate the obstacles that impede the development of the media 
competences from those that impede young people to acquire entrepreneurship 
competences. Thus, we can understand that these gaps in competences are generated by the 
same key factor - insufficient and inadequate education in the field, especially in the formal 
education system. The gaps should be addressed mainly by schools through better curricula 
and high-quality education in the field, but also NGOs and companies can play a supporting 

Please rate the Media & information competences of Irish young people on a 

scale from 1 to 5 (1 being “no competent at all” and 5 - “very competent”). 
Score Mode YW Mode

Combin

ed

Access information efficiently (time) and effectively (sources)
2.64 2 3.45 2.00 3.05

Evaluate information critically and competently
2.36 2 2.27 2.00 2.32

Average Access and Evaluate Information 2.5 2.86 2.68

Use information accurately and creatively for the issue or problem at hand
3.00 2 2.82 3.00 2.91

Manage the flow of information from a wide variety of sources 2.91 2 2.55 2.00 2.73

Apply a fundamental understanding of the ethical/legal issues surrounding the access 

and use of information 2.27 2 2.09 3.00 2.18

Average Use and Manage Information 2.73 2.48 2.61

Understand both how and why media messages are constructed, and for what 

purposes 2.91 2 2.82 2.00 2.86

Examine how individuals interpret messages differently, how values and points of 

view are included or excluded, and how media can influence beliefs and behaviours 2.55 2 2.27 2.00 2.41

Apply a fundamental understanding of the ethical/legal issues surrounding the access 

and use of media 2.00 1 1.91 2.00 1.95

Average Analyse Media 2.48 2.33 2.41

0.00

Understand and utilize the most appropriate media creation tools, characteristics and 

conventions 3.09 3 3.18 3.00 3.14

Understand and effectively utilize the most appropriate expressions and 

interpretations in diverse, multi-cultural environments 2.82 2 2.55 2.00 2.68

Average Create Media Products 2.95 2.86 2.91

Use technology as a tool to research, organize, evaluate and communicate 

information
3.55 4 3.36 3.00 3.45

Use digital technologies (computers, PDAs, media players, GPS, etc.), communication 

or networking tools and social networks appropriately to access, manage, integrate, 

evaluate and create information to successfully function in a knowledge economy

3.55 2 3.09 2.00 3.32

Apply a fundamental understanding of the ethical/legal issues surrounding the access 

and use of information technologies
2.36 2 2.18 2.00 2.27

Average Apply Technology Effectively 3.15 2.88 3.02

Youth Worker

Access and Evaluate Information

Use and Manage Information

Analyze Media

Create Media Products

Apply Technology Effectively

Non YW
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role, by helping young people to develop media & information competencies is a less formal 
and more practical environment. 
 

Training needs of young people  
 
We observed that the stakeholders mentioned and discussed less the needs for training of 
young people regarding the development of their media & information competences. Thus, 
only about one-third of the respondents talked about some relevant media skills that can be 
translated into the following P21 categories and competences: 

• Use and Manage Information: Use information accurately and creatively for the issue 
or problem at hand, especially for enhanced communication processes with team 
workers, business partners or network; 

• Apply Technology Effectively: Use digital technologies (computers, PDAs, media 
players, GPS, etc.), communication or networking tools and social networks 
appropriately to access, manage, integrate, evaluate and create information to 
successfully function in a knowledge economy, with the purpose of the digitalization 
of the business or of the initiatives’ processes; 

• Apply Technology Effectively: Use technology as a tool to research, organize, evaluate 
and communicate information, with the purpose of managing information for more 
efficient social business/non-profit or civic initiative. 

 

Support programs for young people to develop their entrepreneurship 
competences or social/civic initiatives 
 
The stakeholders helped us to discover the support programs available to Irish young people 
willing to start or join a social enterprise or a social, civic or non-profit initiative. Stakeholders 
mentioned the programs their organizations run, but they also overview the accelerators, 
incubators or other support activities for youth entrepreneurship or social entrepreneurship. 
 

Stakeholders’ activities in the area of entrepreneurship. 
 
More than two-thirds of the stakeholders’ organizations conduct programs that develop 
entrepreneurial competences, such as financial education, how to prepare business plans, 
incubation programmes for social entrepreneurs, internships and volunteering opportunities 
for young people in social businesses, international coaching in entrepreneurship, games that 
support the development of social enterprises, various training courses for the improvement 
of media competences related to entrepreneurship (ex. creation of reliable media content, 
communication and negotiation skills, etc.). Other organizations offer services that indirectly 
contribute to the young people’s entrepreneurship competences, such us international 
volunteering opportunities or career counselling:  
  

“Well, it depends because we are a bit different from others. We're not like a 
marketplace for film makers. So we don't take from submissions and it is very 
much about getting people in the local community involved in making films. So in 
our case, we always have the local young people making films for the festival. 
That's the role that they play. They make films and they get involved with the 
programming. They're very much like at the heart of everything that we do and 
what we're trying to do is sort of like to build sort of like the next generation of film 
makers within, you know, in Donegal.” (Interviewee 4) 

 
“I mean, the organisation would have a student employment programme maybe 
or take on students, probably in the order of 50-60 every year for the summer 
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period to provide work experience with useful gainful employment there, paid 
positions. We would take on student placements most years in terms of the 
professional experience. And those are across the range from technical, 
administrative, financial..” (Interviewee 4) 
 
“Our organisation would have a student employment programme maybe or take 
on students, probably in the order of 50-60 every year for the summer period to 
provide work experience with useful gainful employment there, paid positions. We 
would take on student placements most years in terms of the professional 
experience. And those are across the range from technical, administrative, 
financial..” (Interviewee 5) 
 
“The whole organisation is very broad but primarily we have a range of services to 
support education and training here in Donegal. My own work would be very much 
focused on the education side of things but there is also a lot more that branches 
into the like of youth work and collaborating with youth services here in the 
county.” (Interviewee 8) 

 
“The social enterprise Academy is something that's been mooted for quite some 
time, and hopefully it is something that will develop. In terms of what we do locally, 
so again, I work within social enterprise community development, but I target more 
adult community learning. We do have a young people coordinator here as well. 
And one of the projects we’re looking at the moment is at the European funding 
that is being targeted towards entrepreneurship and social entrepreneurship that 
in coming in over the next four to five years or so. A tricky situation though is that 
a lot of these programmes and the potential funding is aimed at people who are 
engaged in education so there’s another demographic there of young people who 
could really benefit from getting involved in social enterprises but it is how to 
engage them that is the question.” (Interviewee 11) 

 

Other programs/accelerators/incubators mentioned 
 
In general there was a marked lack of knowledge among stakeholders concerning the 
existence of other programmes or the activities of other organisations providing education 
and training on social entrepreneurship to young people. The standard example quoted was 
the transition programme which is part of the high school programme for students aged 15-
16 years.  
 

“Coming off the top of my head, there is loads. Just trying to think, there is a youth 
council, or something up here. Off the top of my head, I think the Youth Council is 
a big one here. We actually engage a lot across the border with organisations in 
the north too. Like, there is another one called Cinemagic in the north that would 
work along with young people on getting them involved in film and media. But 
others I’m not too sure off the top of my head.” (Interviewee 4) 
 
“To be honest, not really. There would potentially be opportunities through the 
likes of the local enterprise office, but I think those are business orientated, rather 
than social enterprise orientated. Yeah, I’m lacking in info on this I think.” 
(Interviewee 6) 
 
“Well again, for younger people there is the Young Social Innovator programme in 
TY but I think that that could nearly be broadened so make it compulsory so that 
all young people will get to experience it at once stage or another. Even just to 
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understand the importance of social impact within our own community, that’s the 
bottom line really.” (Interviewee 7) 
 
“Well we work with national bodies more so to be honest, in terms of local bodies 
I wouldn’t be too sure. But I suppose ideally we would develop the communities 
as like hubs so that they basically the local communities can provide within their 
own communities, so building the capacity there. So we’d anchor a programme in 
partnership with another organisation and support them with funding for training 
and education to then be fed back into their own communities. So that will go on 
until the stakeholders can move on with that, so it means that the programme 
belongs to that community because they steer it as such, they drive it forward. 
That then provides opportunity for all people really you know.” (Interviewee 8) 
 
“In terms of hubs and that that help to start an actual social business I'm not so 
sure. Definitely for school-age children there is YSI which I just think is great, 
particularly if they can actually incorporate a business strategy into it just beyond 
a campaign. And I know of a good few networks for educators, but that doesn’t 
relate back to the young people themselves. But I'm sure as well that the enterprise 
offices around the county and even the local council will have services geared 
towards the business end of things.” (Interviewee 9) 

 

How the programs/accelerators or incubators involve young people 
 
From the descriptions provided by the stakeholders to the programs, accelerators and 
incubators they named, it can be concluded that young people are mostly seen as the 
beneficiaries or the clients of these programs. However, there are some programs that 
encourage learning by doing, giving young people space to fail and learn through small 
initiatives they try out in their communities. Also, young people are more actively engaged 
when they participate in competitions with their business ideas or product prototypes, or in 
networking, mentorship or internship opportunities provided by these programmes. 
 

Trends in social entrepreneurship and SDGs in Ireland 
 
Finally, the stakeholders offered an overview of the social entrepreneurship phenomenon in 
Ireland, and the ways in which Sustainable Development Goals are promoted in the country. 
They also talked about how young people get involved in activities supporting or promoting 
the 2030 Agenda. 
 
 
 

Current trends 
 
Almost half of the stakeholders are not aware of any specific regulations and policies that 
support social entrepreneurship in Ireland.  

 
“To be honest I don’t think the SDGs are that well understood. I think that, well the 
social enterprises that we work with do work under the SDGs but whether they 
could tell you which they work under is a different story. So there’s two sides there, 
do they really need to know them, as long as someone says well its one of the 17 
and its all aligned you know?.” (Interviewee 2) 
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“I can see here a lot of social enterprises working on all of those. All of those 
different things. So like gender inequality, there are youth groups that I know do 
amazing amazing work here. There's like a Heritage Group as well. There's a lot of 
research and capturing the activity history here. There are community groups 
spread across the country that cover all of these really. Even you know, recovering 
from the conflict. There is a lot of funding in Northern Ireland for peace building. 
Yeah. Health and wellbeing as well” Interviewee 4). 
 
“Well honestly it’s early days, the whole area of sustainable development and of 
challenges that are part of them are only really coming to the fore now, the 
government are investing in them and ensure people understand the impacts of 
things and on what we do and how best we can respond. We’ve picked out a few 
of those to focus on, are we equipped though, no I wouldn't think we are there's 
more to be done in delving into these goals and finding out how they relate to our 
communities..” (Interviewee 7) 

 
Overall, all of the stakeholders mentioned Climate Change, sustainability and the 
environment as the single most important emerging trend that young people were 
beginning to focus on. 
 

“Well I do know we have to think green really. Doesn’t matter what you do, you will 
have to. You have to keep that in mind. The main policies now are green. For 
trends, it about energy and new ideas with everything getting so expensive. So for 
some young people, in universities and that, they’ll be looking for alternative 
energies and ways to heat houses and green energy and the green economy.” 
(Interviewee 1) 

 
Supporting the Sustainable Development Goals (SDGs) is considered by almost two-thirds of 
the stakeholders to be a mission really well assumed in Ireland by the non-governmental 
organizations, as reflected in their mission, activities and specific programmes, such as 
Erasmus+ or Erasmus for Young Entrepreneurs, and, to a lower extent, by the public 
authorities, through national programs supported by European Funds (ESF through POCU - 
Operational Program for Human Capital), or government financial mechanisms like Start-Up 
Nation Programme. However, most of the respondents agree that Ireland is still at the 
beginning of this process and that efforts will be more visible in the coming years. It is worth 
also saying that about a third of the stakeholders consider that the young people and 
organizations in our country do not know much about the SDGs.  

 
“To be honest I don’t think the SDGs are that well understood. I think that, well the 
social enterprises that we work with do work under the SDGs but whether they 
could tell you which they work under is a different story. So there’s two sides there, 
do they really need to know them, as long as someone says well its one of the 17 
and its all aligned you know? At a government policy level they understand where 
social enterprises are having an impact and where they align to the SDGs and the 
funding will flow from there, the same as from a European context, you are 
required to say which of the SDGs you are working towards or touching with your 
work.” (interviewee 6) 
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How young people are involved in the promotion of or in contributing to 
the SDGs 
 
The young people are involved in supporting SDGs mostly through volunteering activities 
offered by the non-governmental organizations and sometimes as trainers or trainees in their 
programmes. Many stakeholders are also knowledgeable about activities in which young 
people in Ireland are involved at the national level in educational programmes and awareness 
campaigns on SDGs, being beneficiaries, clients, or volunteers of such programmes and 
campaigns.  
 

“There is the Federation of Organizations for Development (FOND), which is much 
more active to promote SDGs and what different NGOs and structures are doing 
towards this topic. We, in Pro Vobis have dedicated National Volunteer Week in 
2019 to the 2030 Agenda and the SDGs, in an attempt to make them more well 
known to the larger public and the smaller organizations and schools across the 
country that regularly mark this week of volunteering. In 2020 we have dedicated 
National Volunteer Week to SDG 11. Also, FNO - New Horizons Foundation has 
been using SDGs as a learning platform in their IMPACT clubs in the past years, 
opening these topics to the pupils who are club members.” (Interviewee 16) 

 

Conclusions 
 
Analysing the research results we obtained by interviewing 11 relevant stakeholders from 
Ireland, in social entrepreneurship/entrepreneurship education, the 2030 Agenda and youth 
engagement, we can conclude that we reached our objectives, and for each area we 
discovered the following: 
 
Learn about the engagement of young people in social, civic, non-profit initiatives, including 
social entrepreneurship initiatives 

• Stakeholders consider that the level of participation of young people is rather low, but 
it is rising; When they get involved they preferred activities pursuing the following 
SDGs: Climate Action (SDG 13) and Quality Education (SDG 4), followed by No Poverty 
(SDG 1), Zero Hunger (SDG 2), Responsible Consumption and Production (SDG 12) and 
Life on Land (SDG 15). 

• Stakeholders believe that young people could be motivated to be more involved in 
civic, social or voluntary initiatives, if they could get more recognition for their effort 
and contribution. 

• The main obstacles that make young people to get less engaged are: the lack of 
entrepreneurship education; missing relevant information on the social challenges 
they could respond to; the lack of good examples and mentors; or the lack of financial 
support. 

 
Understand the gaps in entrepreneurship and media & information literacy competences of 
young people 

• Stakeholders consider that young people lack and should improve the following key 
entrepreneurship competences: Financial and economic literacy; Coping with 
uncertainty, ambiguity, and risk; Planning and management; and Ethical and 
sustainable thinking. 

• However, the stakeholders believe that the most needed competences to start a social, 
civic or non-profit initiative or a social business are those related to Creativity 
(understood as creative and innovative ideas, or as ability to solve problems), Planning 
and management skills, and Spotting opportunities abilities (perceived as the capacity 
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to empathize with their clients, understand the needs and social problems in their 
communities, curiosity of their environment, etc.). 

• Stakeholders assessed Irish young peoples’ media and ICT competences as good 
enough, but some work should be done in improving those competences related to 
Analyze Media area of the P21 Framework. 

• The gap in entrepreneurship and media and ICT competences is generated mainly by 
the insufficient and inadequate education in the field, especially in the formal 
education system. 

• The majority of the stakeholders provide entrepreneurship education programs or 
support programs, but they also identified other relevant support programs, incubators 
or accelerators. The services and programs are very diverse: education on basic 
entrepreneurship information, business plans’ competitions, relevant workshops and 
training courses, international coaching experiences, mentorships, financial 
support/small grants for setting up a business, networking services among social 
entrepreneurs, coworking spaces for entrepreneurs, etc. 

 
Discover trends in social entrepreneurship, the 2030 Agenda implementation, and in 
educational and support programs for promoting youth entrepreneurship/social 
entrepreneurship and the Sustainable Development Goals 

• The majority of the stakeholders talk about an increased interest in policies that 
support social entrepreneurship and a growing number of people and organizations 
that take into account the sustainable development goals in their social project/social 
businesses. 

• However, a third of the stakeholders consider that the young people and organizations 
in our country do not know much about the SDGs. 

• The young people are involved in supporting SDGs mostly through volunteering 
activities offered by NGOs. 
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